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This thesis argues that the solution to deal 

with today’s challenges is not to design more 

products, but to look for different ways of 

designing.

 

As designers we mostly design for efficiency or 
practicality, while ignoring complex and deeply 

human topics such as wisdom. But how do we 

tackle such a complex beast? 

 

After multiple design explorations, the 

realisation that the complexity and breadth of 

wisdom cannot easily be captured in a single 

consumer product, led to a strategy shift that 

doesn’t flatten the topic into a single object. 
 

Instead, to express an alternative way of 

designing, dealing with the complexity of 

wisdom, an imaginary design studio called  

“Design for Wisdom” was created. 

Mimicking the strategy of design consultancies 

that have successfully advanced the design 

practice, the Design for Wisdom closely follows a 

set of their own design principles.  

 

To demonstrate how to design for wisdom, the 

Design for Wisdom narrative was used to design 

three design fictions that exemplify how the 
design for wisdom principles might come to an 

expression in everyday products. 

 

Finally, the principles and fictions were packed 
into a concise and actionable design handbook, 

increasing its potential impact. 
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“Wisdom involves people that 

are able to be successful in 

managing their own lives and 

helping other people do the 

same, raising the quality of life 

for themselves and everyone 

around them.”

Michel Ferrari  
Associate Professor of Psychology

1.1

Desk Research 

Expert Interviews

A compass 

for the day 

to day
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Recently, a team of leading applied psychologists 

in the field of wisdom science published a 
paper called ‘The Many Faces of Wisdom: An 

Investigation of Cultural-Historical Wisdom 

Exemplars Reveals Practical, Philosophical, and 

Benevolent Prototypes’ (Weststrate, Ferrari, and 

Ardelt, 2016). This study shows that when people 

are asked to nominate someone they consider 

to be wise, people (from North America) tended 

to nominate ‘practical’ individuals more than 

individuals who had especially profound insight 

or were particularly compassionate people. 

This study suggests that wisdom isn’t so much 

a complicated, woolly, abstract concept, but 

that people really think of it much more as a 

practical tool, a compass for navigating their 

day-to-day lives. It also puts wisdom back at the 

heart of things, as opposed to something that is 

the preserve of people that meditate for hours, 

or study a lot. (Cassidy, 2016)

     

“Wisdom involves people that are able to be 

successful in managing their own lives and 

helping other people do the same, raising the 

quality of life for themselves and everyone 

around them.” (Ferrari, 2016)

     

Even though Aristotle’s teacher, Plato, thought 

that wisdom was theoretical and abstract, gifted 

for only a few, Aristotle disagreed. According 

to Aristotle, our fundamental social practices 

constantly demand choices and making the 

right choices demanded wisdom as well. When 

to be loyal to a friend, how to be fair, or how 

to be angry. To take the example of anger. The 

central question for Aristotle was not whether 

anger was good or bad, or what the nature of 

“good” actually was. It was the concrete issue of 

what to do in a particular situation: who to be 

angry at, for how long, in what way, and for what 

purpose. The wisdom to answer these questions 

and to act rightly is practical, not theoretical. It 

depends on our ability to understand a situation, 

to consider how to have the appropriate feelings 

about it, and to act deliberately. This wisdom 

arises when we carefully balance our cognitive, 

reflective and compassionate skills. (Ardelt, 1997)

Aristotle disagreed with Plato 

that wisdom was the gift to 

only a few.  

Wisdom and Knowledge
Wisdom and knowledge are two terms which 

are often being mixed up. To differentiate 

the two, knowledge is about knowing facts, 

whereas wisdom has more to do with knowing 

how to rightfully apply knowledge in a certain 

situation (Carney and Getz 2009, Oxford English 
Dictionary 2016). To give an example, knowledge 

is knowing how to use a gun, wisdom is knowing 

when to use it (Surbhi, 2016). Knowledge can 

have positive or negative effects when applied, 

unlike wisdom which is the application of 

knowledge with a positive outcome.
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1.2

Desk Research 

Expert Interviews

Why the world 

needs more 

wisdom

At the heart of life satisfaction
Numerous scientific studies have shown 
that wisdom lies at the heart of happier and 

more meaningful lives. Wise reasoning is 

associated with a whole lot of positives: higher 

life satisfaction, fewer negative feelings, better 

relationships and less depressive rumination 

(Grossman, 2016). It’s also been widely accepted 

that wise people generally live longer (Ardelt, 

1997). “Wise elders are able to accept that human 
limitations, including the experience of death, 

are an integral part of life. Hence, they are 

likely to be satisfied with their lives even if their 
objective situation is less than ideal.” (Blazer, 
1991; Kekes, 1983) 
  

If you are so smart, why aren’t you happy?   
As neuroscientist Dilip Jeste suggested in a recent 

TED talk, “wisdom” includes much more than 

intelligence: “Wise people are intelligent, but 

not all intelligent people are wise.” (Jeste, 2016) 

According to Robert Sternberg, a leading scientist 

in the field of wisdom research, emphasizing 
intelligence has been a disastrous mistake in our 

world. “Our society needs to get serious about 
emphasizing wisdom, not just intelligence - they 
a very different. In the 20th century, IQ’s rose by 

30 points (Flynn effect) but we have to ask what 
the world has to show for it. IQ is only weakly 

predictive of various measures of life success.  So 

we unwisely use IQ test proxies-standardized 

tests- to choose our future societal leaders.” 

(Sternberg, 2016) According to Igor Grossman, 

assistant professor of social psychology at the 
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University of Waterloo, intelligence makes 

no difference to well-being, probably because 

IQ levels don’t reflect a person’s ability to 
foster good relationships or make decisions in 

everyday life. (Grossman, 2016)

Drowning in information, starving for wisdom
When it comes to the accessibility of knowledge, 

we are currently living in an golden era. The 

internet provides a large part of the world 

with access to a gigantic knowledge database. 

This makes it relatively easy for anybody 

to become knowledgeable in any field of his 
or her choosing. However, as stated earlier, 

having a hammer and knowing how to use it 

are two entirely different things. Sadly, history 

is a lengthy record of the harms caused by 

knowledgeable, well-meaning people who lacked 

wisdom.

A framework in times of uncertainty
History has shown that in difficult times, people 
tend fall back to wisdom. It shouldn’t come 

as a surprise that in our current challenging 

and uncertain times, a science of wisdom has 

emerged. Facing greater and greater uncertainty 

and complexity, it aims to provide a framework 

for making choices that: integrates intelligence 

with emotion; considers multiple perspectives, 
often in uncertain situations; and directs our 
efforts to the common good. 

“Humans have made enormous strides in 

technology, including destructive technology, 

without corresponding advances in their 

wisdom with regards to the uses of this 

technology. This mismatch between the 

development of technology and the lack of 

development of wisdom, places the world at 

enormous risk.” (Sternberg, 2016)

“We have just been through an enormous 
wisdom shift in the USA. Obama as president 
is a very thoughtful leader who is accurate and 

nearly philosophical. Now we have someone 

who says something and then starts to think. 

Unfortunately, people will copy the behavior of 

their leader.” 

Koert van Mensvoort, Philosopher 
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“Using design in the field of 

wisdom sounds really exciting. 

I haven’t really thought that 

far ahead but it does sound 

like the next stage. Now 

the science is a bit more 

robust and solid, taking it 

out to people in their daily 

lives seems to be a natural 

extension.”

Charles Cassidy  
Evidencebasedwisdom.com

1.3

Desk Research 

Expert Interviews

The design 

opportunity
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Although most designers have the intention 

to make a positive impact, most of the design 

solutions, especially coming from the Silicon 

Valley culture, don’t address the wicked 

problems we are facing. Instead, these objects 
turn people into more practical and efficient 
beings, users of smart things. I think it’s our 

responsibility as designers to shift our focus 

towards the problems that are a serious threat 

to our existence.  

Wisdom has proven to have a high correlation 

to an increased life satisfaction, something most 

designers implicitly aim to achieve. Wisdom 

enables people to live more meaningful lives, 

touching upon the essence of what it means 

to be human. Yet as designers we have been 

ignoring this deeply human topic. 

If there is one field that can deal with a complex 
topic like wisdom, it might be design. Through 

my thesis I hope to tap into this opportunity. 

My hypothesis is that humanity holds an 

enormous wisdom that remains untapped. I 

expect that if people can share their wisdom 

with each other, people will become wiser. 

I think that our daily challenges that require 

wisdom, haven’t changed for decades. How to 

deal with the loss of a family member? How to 

make friends? How to find your passion? All 
around the world, people have come up with 

their own ways to tackle these challenges.            

I believe that as a result, the solutions to our 

personal challenges lie in the experiences and 

stories of others. Collectively people hold an 

incredible wisdom that remains untapped. 

Every person has gone through something we 

can all learn from. Every person has something 

to share that can teach us, regardless of the 

person’s race, age or social status. 

    

During my thesis I hope to tap into this 

opportunity. The goal for my thesis is to 

come up with an evaluated strategy, format 

or method, expressed through a product or 

service, to tap into people’s wisdom. I want to 

stimulate wisdom transfer amongst people, both 

between strangers as well as family and friends. 

Additionally, I hope that through consuming 

wisdom people’s empathy with another will 

increase. 

    

How might we encourage the 

transfer of (practical) wisdom 

between people? 

For now, I’ve chosen to focus my thesis 

on tapping into people’s practical wisdom 

specifically. In the abundance of definitions and 
interpretations, I feel that choosing a definition 
that is both relevant and practical will stimulate 

me to design a solution with similar qualities. 
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1.4

Expected design 

methods

thursdays I will involve people to evaluate my 

prototypes and the week will end on friday in 

which I will reflect on my findings. 

My plan is to stick to a weekly structure for the 

first 7 weeks of my project. After that period I 
will take the time to reflect on the effectiveness 
of the structure in order to decide if it is worth 

pursuing. During this period I will be actively 

documenting my project and publishing 
this through weekly blogposts as well. For 

me personally this is beneficial because it 
stimulates constant reflection. Secondly, I can 
get a lot of value from engaging with readers. 

Ideally, those people will eventually provide me 

with the opportunity to evaluate my concepts 

with them.

I am planning to adopt a variety of research 

methods, because it will allow me to understand 

the breadth of the wisdom landscape. Once I 
stumble upon similar findings through different 
research methods, I can be more confident about 
the validity of these findings. More concretely, 
I am expecting to use cultural probes, expert 

interviews and ethnography with philosophers, 

psychologists and travelers. 

Due to the complexity of the topic, I expect 

that this thesis can quickly get very heavy 

on the theory. I hope to counter the theory 

heaviness through the application of theory 

in the form of prototypes. During my thesis, 

I will be continuously prototyping not just to 
communicate and evaluate concepts, but to 

explore as well. These prototypes will enable me 

to gain knowledge about the subject, which will 
then enable me to put the theories of wisdom 

science into perspective. 

To encourage these design activities I will 

adapt a personal interpretation of the Design 

Sprint methodology by Google Ventures. Every 

monday I will do research and on tuesdays and 

wednesdays I will physicalize this theory. On 
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“Hey psst! You have been randomly selected for 

a fun little experiment.” On Wednesday morning, 
about fifty people of the school found something 
unusual on their desk. To the person behind this 

desk, it said. Inside were some instructions:

“1. On the card on the right, write down a 
personal question that you want answered. It 

could be anything that’s currently on your mind, 

perhaps something you are struggling with. 

Remember you will stay anonymous. 

2. Remove the card from the paper and throw the 

card in the black box which you find under the 
stairs that reaches the kitchen.”

The following day, about twenty people had 

left their question in the black box. With these 

questions I randomly approached people that 

hadn’t yet participated and asked them to 

share their thoughts on the questions, while 

recording their voice. Then the question askers 

got notified through a Facebook page and were 
instructed to generate an unique URL associated 

with their question, directing them to an unique 

2.1

Share advice on 

personal struggles

Cultural Probe
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page.  On this page they could find an audio 
clip, with wise advices from three people on 

average. Furthermore these people were asked 

to reach out to me, from which I scheduled a 

chat with them. In total I interviewed five people 
who recorded the advices and six people who 

received. The entire experiment ran in just one 
week. 

What I learned
The goal of the experiment was to see if I could 

stimulate wisdom transfer through anonymity. 

The interviews that I conducted showed that 

people valued the advice that they received, but 

did they actually become wiser?

Even though I haven’t fully dived into definitions 
of wisdom, it seems like the experiment didn’t 

stimulate the transfer of wisdom, but merely 

practical advice. Whether that advice made 

the listener wiser really seems to depend on 

the individual. To my surprise, it seems like 

the potential wisdom gain was not about the 

contents of the advice, but about the attitude of 

the receiver towards it.

“I wasn’t really ready to hear what he had to say. 

My first response was: Who the hell are you to 
tell me this? I know this is something I do, I’m 

not so open to listen. I felt that If I don’t like it, 

perhaps there is something I can change about 

my openness to advice in general.”

Amy, after listening to her personal advice.

 

In this case, the wisdom comes from reflecting 
on the advice, more than it comes from the 

advice. To me this demonstrates a possible gain 

in wisdom. 
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Another person said:  “The advices were so 

diverse which made me understand that 

everyone is different and that I can find the 
answer that is right for me.”

Carl, after listening to his personal advice.

The philosopher that I talked to earlier this 

week, articulated this well: “I don’t think you can 

really internalize wisdom through consumption. 

You can however use tools (e.g. astrology) that 

stimulate a different way of looking. These can 

open a window in your head so your existing 

wisdom gets space to move. Then you can 

personally translate this into practical wisdom.”

Koert, philosopher and designer.

The experiment exposes that my thesis goal to 

bring out people’s wisdom might be based on a 

false hypothesis. Perhaps the nature of wisdom 

doesn’t allow it to be transferable. Maybe once 

wisdom gets externalized through words, it 

stops being wisdom and just becomes knowledge 
instead. 

The experiment exposes that 

my thesis goal to bring out 

people’s wisdom might be 

based on a false hypothesis. 

Even though the experiment makes me have to 

reconsider my strategy to simulate wisdom, it 

also brings up an interesting new strategy.  It 

seems like you can catalyze getting wiser by 

providing multiple perspectives. This will be 

something I will explore the next weeks.
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2.2

The science 

behind wisdom

Expert Interviews 

Desk Research

The temptation is to think 

we can’t really get anywhere 

with Sophia and therefore to 

just throw everything about 

wisdom out. But then you are 

missing a huge section about 

practical wisdom which you 

can very much measure and 

get a science around and that 

can be useful to positively 

impact people’s lives. 

Charles Cassidy  
Evidencebasedwisdom.com
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This week I talked to Charles Cassidy, who runs 

a website called evidencebasedwisdom.com. 

On this website, Charles translates scientific 
wisdom research into understandable and helpful 

resources for the public. During his work he 

often picks the brain of many scientists operating 

at the cutting edge of this new field, providing 
him with a good overview of the wisdom science 

landscape. 

Additionally I have been approaching leading 

wisdom scientists, who have provided me 

with their work in order to get a general 

understanding of the wisdom field. 

What I learned 
Charles made me aware of the difference between 

Sophia and Phronesis, which are two types of 

wisdom defined by Plato and Aristotle.  According 
to Charles, most people think of Sophia when 

they think of wisdom, often ignoring Phronesis. 

Sophia covers the more philosophical side of 

wisdom, often studied by philosophers. Wisdom 

science has been focusing on Phronesis since it’s 

more practical. 

Perhaps the central question to wisdom 

research is “What is wisdom”. The first step that 
researchers have been taking is to ask people 

what they mean by wisdom. These answers then 

form the basis of what are called implicit theories 

of wisdom. These implicit theories then lead to 

the development of a more detailed scientific 
framework developed by researchers, called 

explicit theories. 

Over the first thirty or so years there have 
been many potential frameworks proposed but 

according to Charles, three dominant explicit 

theories have emerged. The first and perhaps 
most known theory is the Berlin Wisdom 

Paradigm, developed by Paul Baltes in the 1980s. 
Baltes defined wisdom as “An expertise in life 
and conduct”. The next model is Sternberg’s 

Balance Theory of Wisdom which was developed 

in the 1990s. The model stresses the importance 
of balancing interests, environments and 

time-frames and critically working towards 

the common good. The third and most recent 

model is the Three Dimensional Wisdom scale, 

developed by Monica Ardelt. The model suggests 

that wisdom is the integration of reflective, 
cognitive and compassionate dimensions. 

Another important question for researchers is 

“Can wisdom really be measured?” Because of an 

increasing agreement around the components 

of wisdom, scales have been developed which 

in theory allow for the identification of wise 
individuals. In practice, scientist have mainly 

been using self report measures, in which 

participants respond to a number of questions 

about their values and believes. Alternatively 

performance based assessments have been 

conducted in which participants are presented 

with life dilemmas, of which their answers are 

recorded and later scored by experts. 

Scientist have mainly been 

using self report measures, in 

which participants respond to 

a number of questions about 

their values and believes. 



23

“You get to spend time with the person that is 

being accused of shooting your best friend. What 

would be the wisest thing to do?”

This is one of the questions that I asked to the 

participants of my workshop. What did they think 

is the wisest thing to do?  

This method of proposing life dilemmas is 

actually very similar to how Baltes measured 

levels of wisdom that informed the Berlin 

Wisdom Model, which is one of the first attempts 
to measure wisdom. However, unlike how Baltes 

approached it, I encouraged discussion amongst 

the participants, after they had individually 

pitched what would be the wisest thing to do 

according to them.

2.3

What would be the 

wisest thing to do?

Workshop
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What I learned 
I found it quite surprising that people had a 

really similar view on what would be the wisest 

thing to do in the scenarios. In many cases, they 

would try to better understand the situation 

and the people involved while avoiding to be 

judgemental or acting driven by impulsive 
emotions.

Another insight I gained through my workshop, 

was that the participants repeatedly told me that 

what they considered to be the wisest thing to do 

and what they would actually do would be quite 

different. For example, when confronted with 

the dilemma described earlier, people admitted 

they would probably show anger towards the 

suspect or they would try to totally isolate 

themselves from the situation. 

This wasn’t what they considered to be the 

wisest thing to do, which was to engage in a 

dialogue before accusing the suspect.

What they considered to be 

the wisest thing to do and 

what they would actually do 

would be quite different. 

In many cases, there seems to be a gap between 

what we know is the wisest thing to do and what 

we actually do. It seems that the smaller this 

gap, the wiser the person. 
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During the workshop I noticed a gap between 

what people know is the wisest thing to do and 

what they actually do. To further explore this 

I decided to research traumatic experiences, 

near death experiences to be specific. According 
to wisdom science, these experiences might 

potentially lead to a big increase of wisdom. If my 

theory of the gap holds, a near death experience 

should result in the gap getting smaller. In that 

case, what people think is the wisest thing to 

do and what they will actually do start to align 

better. 

I did my research by talking to experts who treat 

traumatic experiences and by reading stories 

online of people who have had these experiences. 

What I learned
The people that I researched completely changed 

their lives after the traumatic event. They 

reconsidered what they value in their lives and 

they started to act accordingly. In other words, 

what they knew would be the wisest thing to 

do with their lives, and what they actually did 

suddenly started to align. 

It’s interesting to see that even though everybody 

knows that he will die for a fact, a traumatic 

experience still has such an impact. I think that 

even though we all know that we will die, most of 

us don’t believe it. People around us die, but still 

deep inside of us we are skeptical. Until suddenly 

it hits us. During a near death experience we 

get proof that we can die too. This makes us 

internalize the fact we will die.

Only when we get a near death experience, we 
really internalize the fact we will die and start 

to live accordingly. Based on this, I think that 

most of the knowledge that drives wisdom is 

already inside of us. However, only when we truly 

internalize it, we will act accordingly.

“Wiser people don’t 

necessary know more than 

other people, but they know 

the deeper meaning of what 

everybody else knows.” 

Monica Ardelt, Wisdom Scientist

 

This theory might shed some light on the debate 

whether old people are always wiser than 

young people. I think that in theory you could 

become wise with some basic knowledge, having 

experienced a range of emotions and taking time 

to reflect. This wouldn’t have to require a lifetime 
of experiences, but can potentially be achieved at 

quite a young age.

2.4

Traumas and near 

death experiences

Expert Interview 

Desk Research
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Anna, one of the people I did ethnographic 

research with, had experienced multiple 

moments of enlightenment in her life. All of these 

moments were triggered by negative feelings. 

Moving to a country and feeling alone, being 

stressed about finding a job and being harassed 
by a coworker. During these moments she 

radically changed how she looked at her life. She 

described one moment as follows:

After I got harassed by one of my coworkers at 

the cafe, I desperately rushed home. I was so 

sad I just didn’t know what to do. Because my 
friend has just told me about meditation earlier 
that day, I decided to give it a try. I sat down, 

basically hoping for something to happen. Half 

an hour passed by and nothing happened. I 

remained patient though. After about an hour 

of meditation, suddenly a smile appeared on 

my face. I couldn’t control it. Then I suddenly 

realized that the person that harassed me earlier 

that day wouldn’t have done it if he would know 

how bad it made me feel. He was just ignorant. 
That’s how I was able to forgive his actions. 

 

Additional to speaking to Anna, I formed a 

meditation group and meditated for 30 days 
straight. Furthermore I joined a weekly Yoga 
class and visited the Umea Church to participate 

in group meditation sessions.

What I learned 
Even though I didn’t experience significant 
moments of enlightenment, I noticed that these 

meditation session cleared my head. They 

removed noise in my head and made space for 

clearer thoughts. I can imagine that this clarity 

stimulates getting insights. Secondly, meditation 

taught me to really listen to my body. It surprised 

me that it required a week of meditation to 

realize that I can feel the clothes on my body.  

Looking at Anna’s experiences, it seems like there 

are two types of reflection. One type of reflection 
is active. It’s about reflecting intentionally 
through meditation, or perhaps through writing a 

journal. This type of reflection is effective because 
there is a clear intent. Secondly, I have noticed 

another type of reflection which is more passive. 
We don’t sit down and reflect, it just happens to 
us. As learned previously, a traumatic experience 

might trigger this. Alternatively I think a movie 

or a news event can achieve the same. I think that 

in general, passive reflection can be stimulated 
when we are challenged to reconsider how we 

look at the world. 

I remember thinking that wisdom could be 

transferred between people. Then I learned 

that wisdom needs to be found within. I think 

reflection is the answer to this. Reflection is the 
foundation to wisdom. It’s the cement between 

the bricks. It allows news wisdom to be build on. 

2.5

Meditation 

and yoga

Immersion 

Ethnographic Research
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Through my desk research about wisdom science 

I learned about the Cloud Travel technique in 

which a participant is asked to imagine traveling 

the world on a cloud, seeing different cultures 

and meeting a variety of people. As a result, the 

participants were scoring higher on wisdom. 

To conclude my research activities I wanted to 

dive deeper into travelling because it’s often 

associated with wisdom. In order to find out more 
about this, I did ethnographic research with a 

digital nomad Juan and a backpacker Hanna. 

“Before traveling I was always biased towards 

people. When I met a Colombian, I expected to 

know what he likes and dislikes.  By meeting so 

many different people while traveling, I have 

become more free of this inner bias. Now I can 

have a talk with everybody and I am not going to 

judge. When you are in a hostel it doesn’t matter 
where you come from.”  

Juan, digital nomad

“Through my travels I have discovered the 

real me because I have been forced out of my 

comfort zone. Also, because I have had four very 

different lifestyles in the last fourteen months, I 

was stimulated to think about the things that I 

find important. Through traveling I changed my 
preferences when it comes to things that I value.”

Hanna, backpacker 

What I learned
I realized that seeing different cultures and 

meeting many different people leads to less 

bias and stereotyping. Traveling also stimulates 

reflection. It encourages passive reflection, which 
is the result of having sharply different lifestyles. 

Travelers also seem to value active reflection, 
in which they sit down and write about their 

experiences and learnings often while moving 

from one place to another. This reflection can 
result in deep insights about oneself as well as an 

understanding of one’s preferences. 

2.6

Traveling and 

wisdom

Ethnographic Research
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Using cards representing the research activities 

I did, I tried to map all activities to form the 

wisdom landscape. Doing this, I started to see 

three main types of wisdom arise: philosophical, 

practical and benevolent wisdom. These 

categories align with the types that ‘The Many 

Faces of Wisdom: An Investigation of Cultural-

Historical Wisdom Exemplars Reveals Practical, 

Philosophical, and Benevolent Prototypes’ 

(Weststrate, Ferrari, Ardelt, 2016) identified. 

These types of wisdom all have their own 

ways of being expressed and require specific 
skills. According to my research, philosophical 

wisdom is expressed through deep insights 

about life, practical wisdom is expressed through 

judgement and decisions in our everyday lives 
and benevolent wisdom mostly comes to an 

expression through our interaction with other 

people. 

Additionally I noticed something that I call 

spiritual wisdom, based on the activities in the 

church and during yoga. I think that unlike 

the other types of wisdom which is expressed 

through people, spiritual wisdom is expressed 

through artefacts, symbols or rituals. Finally 

there might be something related to educational 

wisdom, but this hasn’t been the focus on my 

research.

2.7

Synthesis

Mapping 

the wisdom 

landscape
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At the start of my thesis I implicitly I assumed 

that wisdom was about insights and life lessons. 

This lead to the title of my thesis “Bringing 

out the Wisdom” and my strategy to bring out 

people’s wisdom. However in parallel I decided 

to focus my thesis on practical wisdom because 

it seemed to be more relevant to design.  Trying 

to combine the two, has caused me some 

confusion about what wisdom actually is. After 

this research phase I feel like how I have broad 

understanding of wisdom in it’s entirety. 

Learning about the nature of wisdom has forced 

me to rethink my thesis strategy early in the 

project. I had called my thesis “Bringing out the 
Wisdom” but soon I realized that bringing out 

the wisdom doesn’t necessarily make people 

wiser. 

I think generally speaking, wisdom, in a broad 

sense of the word, cannot be transferred and 

consumed like knowledge can. Wisdom needs 

to be found inwards. Being triggered (through 

meditation, trauma, reading a book, horoscope, 

talking to friend, etc.) to different perspectives 

(on ourselves and the world around us) can 

encourage this process, because it stimulates us 

to reflect. 
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3

3.1 - Prototyping design explorations

3.2 - Reflecting on design explorations

3.3 - Shifting from consumers to designers

3.4 - Dealing with complexity 

 

exploring 

through design 
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3.1

Brainstorming 

Video prototypes 

Electronic prototypes 

Paper prototypes 

Prototyping design 

explorations

Run to wisdom - Video prototype

Meditative run in which your path represents 

your line of thinking. 

Butterfly effect - Video prototype
Celebrating tiny acts of practical wisdom. 

How I see the world - Video prototype

Audio experience to explore how a single image 

can represent different things to different people.

Journey to wisdom - Interactive prototype 

Travel while staying in your hometown.  

ORACLE - Electronic & video prototype 

An A.I. that gives wise advice on demand.  

 

Helping hand - Paper prototype 

Providing practical advice on life’s challenges.

Inspired by the research I tried to ideate on 

consumer products that would empower users 

to become wiser. The goal of this phase was 

to develop a design sensitivity to design for 

wisdom as well as to to find interesting design 
opportunities. 

Although I initially started to brainstorm 

with pen and paper, I realized that in order to 

develop a design sensitivity I needed to quickly 

physicalize these ideas through different 

modalities. 

This resulted in the following six concepts, 

from which the three in bold will be highlighted 

further. These effectively represent the 

diversity of methodology used, both to identify 

opportunities as well as to explore and 

communicate the concepts. 
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Journey to wisdom - Interactive prototype

The ethnographic research with digital nomads 

and backpackers showed that travelling could 

potentially be a great catalysator to gain 

wisdom. This inspired the question:

What if you could experience 

traveling, thus gaining 

wisdom, while staying in your 

home town? 

The result to the question, came in the form of 

a Pokemon Go like concept in which children 

could discover new cultures and digitally meet 

people in real time by walking through their 

hometown. To encourage the sense of traveling, 

the world map was translated to the radius of 

the person’s hometown, enabling the user to 

cross the world during an hour of walking. 

Although the concept wasn’t evaluated with kids, 

I think it displays an interesting opportunity. 

In this case, getting people motivated to use 

the product, often being a challenge around 

the topic was stimulated using gamification 
elements. 

Although this concept has a strong link with the 

research, its focus on benevolent wisdom shows 

the challenge to come up with a product that 

expresses wisdom in a broader sense. 
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ORACLE -Electronic & video prototype 

One of the concepts tapping into philosophical 
wisdom was an ORACLE printer that I 
prototyped. This concept was inspired by 

the tension between wisdom and artificial 
intelligence. Most people think of wisdom as 

a human characteristic, opposite of artificial 
intelligence. You could argue that our ability 

to be wise is what actually makes us human. In 

that case, an A.I. could never be wise.

My prototype consisted of a thermal printer 

running on Arduino, which allowed me to print 

text through an interface. Through a Wizard 

of Oz setup I faked the printer to be wise, but 
in reality I was operating the printer with my 

keyboard. People asked all sorts of questions: 

With whom to spend their birthday, how to 

deal with thesis stress and how to find out 

what people expect of them. Interestingly, the 

participants didn’t consider the advice they 

received to be wise. Generic answers from the 

Book With All The Answers, such as “Follow the 

advice of experts” and “Don’t bet on it” didn’t 

really seem to impress people. It was too generic 

and irrelevant. 

It was interesting though to see people’s 

willingness to accept advice from an A.I. as 

opposed to a person. People really appreciated 

the printer’s imperfections, because it made 

it more human like, which increased people’s 

willingness to forgive the printer from giving 

irrelevant advices. These imperfections came in 

different forms, most of them which surprised 

me. For example how the printer split words 

when a line character limit was reached and the 

sound the printer made when printing.
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Helping Hand - Paper prototype

During the experiment in the first week it 
became clear that people were interested in 

accessing a platform in which they could find 
practical advice to life’s every day challenges. 

The concept “Helping Hand” aims to tap into 

this opportunity by allowing people to ask and 

answer questions online. What makes this 

platform different from existing platforms is 

it’s ability to set personal goals and reflect on 
the effectiveness of the advice. This concept was 

evaluated using paper prototypes with three 

participants. 

From the user testing I learned that the tone 

of voice caused a slightly negative feeling to 

the participants. Rather than focusing on 

solving personal challenges, all participants 

proposed to focus on celebrating positive things. 

As a consequence of the tone of voice, people 

confused the platform for being a place to get 

psychological help. 

Although all participants imagined this platform 

to be valuable, two of the participants were 

skeptical that they would actually apply the 

advice the platform provided. Interestingly this 

aligns with the experiment from the first week, 
as well with the findings from the workshop 
“What would be the wisest thing to do?” As 

the gap framework showed, often there is a 

mismatch between what people know is the 

wisest thing to and what they actually do in a 

situation.  
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3.2

Reflecting 
on design 

explorations

My initial design explorations have revealed 

many interesting insights with regards to 

designing for people’s pursuit of wisdom. I 

think that implicitly I’ve been trying to design 

a consumer product that satisfies the need of 
a consumer, while showing designers that it is 

possible to design for wisdom, hopefully even 

giving them a clue on how to. 

My research has revealed many design 

opportunities, which could lead to interesting 

and relevant concepts which might make people 

wiser. I might for example design to increase 

empathy or to stimulate reflection, two crucial 
aspects of wisdom. However, my concern is that 

a product that only captures one facet of wisdom 

will most likely fail in making designers realize 

that it is possible to design for wisdom, because 

they won’t necessarily recognize that this is 

about wisdom. I do think the wisdom label is a 

crucial part of my story. 

A product that only captures 

one facet of wisdom will most 

likely fail in making designers 

realize that it is possible to 

design for wisdom. 
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So instead of coming up with concepts that 

represent just a facet of wisdom, I’ve been trying 
to come up with concepts that capture wisdom 

in it’s entirety. This has been unsuccessful 

as well. Initially I blamed my lack of design 

intuition to design for wisdom. However, now 

I realize that this is the result of a mismatch 

between the complexity of wisdom and the 

limited ability of a single product to express all 

of this. A single product will most likely never 

be able to express wisdom in it’s entirety.  This 

issue points towards a fundamental strategic 

problem. 

A single product will probably 

never be able to express 

wisdom in it’s entirety. 

Finally I think that the dual audience for the 

product creates unnecessary noise. Consumers 

and designers have different needs.

The design explorations have brought up 

interesting challenges which I wouldn’t have 

been able to see otherwise. It has showed me 

that the underwhelming result of my design 

explorations, isn’t so much the result of a lack of 

good ideas, but more a of unrealistic expectation 

from the product.  

In order to deal with these challenges I will 

reconsider my strategy. I will question the focus 

on consumers and the ambition to design a 

single product that carries all of the weight. 
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3.3

Shifting from 

consumers to 

designers

My design explorations made me realize that 

trying to satisfy the needs of consumers and 

designers causes neither of these to be effective. 

Because my underlying goal is ultimately to 

encourage more designers to design for people’s 

pursuit of wisdom, I will totally focus my thesis 

on designers from now on. 

I think there is still a big way to go for designers. 

As for as I know, very few designers have 

touched upon the topic of wisdom. The reason 

that such an important, deeply human topic 

has missed our attention could point to an 

underlying problem of how designers identify 

design problems in general. Putting the focus of 

this thesis on designers allows for opening up 

this discussion and asking bigger questions. 

Due to the lack of focus on this topic, tools 

to design for wisdom as lacking. As I noticed, 

it can be hard to design for wisdom, without 

having developed this type of design sensitivity. 

Through my research and design explorations 

I have already gotten some insights into how 

to design for wisdom. I think that once made 

explicit, these strategies could be valuable for 

other designers. The content is there, I just need 
to process it. 
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3.4

Dealing with 

complexity

limits. As a result I can explore the use of design 

fictions, which I believe will be more appealing 
to designers. Because design fictions show 
possible futures, these might inspire designers 

to come up with new ideas. I also think that 

the reflective nature of design fictions could be 
effective for my purpose. 

As I mentioned earlier, I think this project has 
the potential to ask important questions about 

the role of designers in an increasingly complex 

world and question how we currently identify 

design opportunities and ignore deeply human 

topics. Having three design provocations, might 

fail in tapping into this opportunity. 

To make use of  this potential, I consider the 

design provocations as part of a package that 

ideally contains three layers. The first layer, 
being expressed through products, the second 

layer through principles and the third layer 

through questions about why we design. Ideally, 

the total package can be read in two ways, 

starting with the purpose or starting with the 

proposals and continuing the other way around, 

both doing justice to the complexity of wisdom. 

During the process of coming up with concepts, 

I struggled with expressing the complexity of 

wisdom through a single product. To deal with 

this, I have decided that I will be designing 

multiple products, each representing a facet 

of wisdom, while combined representing the 

complexity of the topic. I expect that having 

three products will be sufficient to achieve this, 
while not putting attention to a single product. 

Because a central theme in wisdom is showing 

different perspectives, pretending there is one 

solution would also be unwise. 

Because of my shift from consumers to 

designers, my design intent isn’t to manufacture 

a products for consumers. Therefore I feel 

that I have to be less constrained by technical 
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4

4.1 - Articulating design principles  

4.2 - Sketching design fictions 

4.3 - Crafting a design handbook

designing for 

designers
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Compared to the difficulty to design for wisdom 
in it’s entirety, extracting design principles from 

earlier work was relatively easy. The breadth 

of my research and the design explorations 

gave me confidence about a number of themes 

with regards to the pursuit of wisdom that 

have consistently showed up. The importance 

of reflection to find inner wisdom, being a 
fundamental principle, and the trigger of 

perspective shifts to encourage this process. 

 

Extracting design principles 

from earlier work was 

relatively easy.

Unlike the structure of this chapter suggests, 

the development of the three layers happened 

in parallel, in which new findings on individual 
levels supported the development of the other 

levels as well. For example in order to evaluate 

and fine tune the design principles, they were 
expressed through design fictions. 

4.1

Articulating design 

principles
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In order to encourage reflection amongst 
designers, I used design fiction as a method to 
express and evaluate the design principles. The 

first design fiction that I developed, purposely 
deals with an extreme context in order to 

discover tensions. It’s described now. 

The Wisdom Task Force 
The Wisdom Task Force is a fictional group of 
people, having the design principles as part of 

their collective DNA, whose mission it is to spread 

wisdom where it is needed most. To achieve their 

goal, they have a variety of products at their 

disposal. 

One of their products is the wisdom grenade. 
Dropped near a warzone, these grenades break 

into the soldier’s phone and replace its entire 

phone contents with their enemies’. Seeing the 

world through their eyes after a day of fighting, 
aims to humanize their enemy and increase 

empathy. The task force also occasionally use 

meditation taser guns which puts the victim 

into an instant state of meditation, encouraging 

reflection on one’s crimes. 

4.2

Sketching design 

fictions
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What I learned
Thanks to the extremeness of the Wisdom Task 

Force fiction, it effectively exposes tensions, 
allowing me to reflect on these. For example, I’ve 
realized that the task force raises unnecessary 

questions about what wisdom actually is. 

It wouldn’t necessary be wise to break into 

a person’s phone, even though it serves the 

common good. I’ve learned that these questions 

about what is wise will distract from the purpose 

of showing how to design for wisdom. 

I’ve also realized that for my purpose I should 

focus on contexts that represent the mundane 

everyday life, such as browsing the internet, 

doing grocery shopping and commuting. The 

aggressive tone of task force and military 

aesthetics contradicts with nature of wisdom.

Shif.io changes your worldview
Shift.io is an exploration of how wisdom might 

come to an expression through our internet 

behaviour. Packed into a browser extension, 

Shift.io adds a button next to the refresh button, 

allowing the user to shift perspective on the 

content he is consuming. For example, clicking 

this button while being on a news website, will 

open another news website. Clicking the button 

during a Google search will show alternative 

results. I think that the everyday scenario better 

demonstrates how wisdom can be expressed in 

our everyday life. The friendlier tone of voice 

aligns better with the nature of wisdom and this 

fiction raises fewer questions about what is wise. 
Although it can be crafted further, it provides an 

interesting start for one of the three final design 
fictions. 
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In order to present my work on the three layers 

(why, how and what to design), into a concise, 

actionable and shareable format, increasing its 

potential impact, I decided to collect my findings 
into a handbook for designers. 

Apart from iterating on the layers separately, I 

also intensively iterated on the handbook as a 

whole. Working closely with designers my goals  

were to find the appropriate tone of voice and to 
make the content as actionable as possible. 

4.3

Crafting a design 

handbook
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5

5.1 - The designer’s purpose

5.2 - Design for wisdom principles

5.3 - The design fictions

5.4 - The design for wisdom handbook

 

final design 
outcomes
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What follows is a short essay, that makes up 

the top level of the three layered approach. This 

essay aims to question the role of designers in an 

increasingly complex world. 

-

We are currently facing times of uncertainty 

and huge complex challenges that we’ve never 

had before. Although most designers have the 

intention to have a positive impact, most of the 

design solutions, especially coming from the 

Silicon Valley culture, don’t address the complex 

problems we are facing. It’s our responsibility as 

designers to shift our focus towards the problems 

that are a serious threat to our existence.  

To begin with, we should reconsider how we 

identify design opportunities. Currently, our 

design solutions are driven by problems that 

we can identify. However, our societal problems 

are becoming too complex to effectively identify 

and formulate, which is a prerequisite to design 

for. So instead, we settle for problems which are 

easy to define, often ignoring complex societal 

problems which are a threat to our existence. As a 

result we don’t just end up with solutions that are 
superficial, the solutions create more problems 
than they actually solve.   

As designers we shouldn’t just reflect on whether 
our solutions are solving the problems we 

intended to solve, more importantly, we should 

consider how our solutions are shaping people. 

Most of our current solutions turn people in users 

of smart products, efficient and practical ones. 

Our approach to identifying design problems 
makes us ignore deeply human topics that would 

enable people to live more meaningful lives. I 

argue that we shouldn’t design for practicality 

or efficiency, but we should aim to empower 
people to pursue wisdom. Wisdom doesn’t just the 
increase a person’s life satisfaction, a wise person 

always keep an eye on the common good as well.

In order to get there, we should shift from a 

reactive state of problem solving, to an approach 

in which we envision and realize a world we 

desire. As designers, we shouldn’t define how this 
world looks like, but provide people with the tools 

to freely define for themselves what is meaningful 
and valuable to them. 

I envision a design practice that creates products 

that encourages reflection, but doesn’t force 
people in change. It is a kind of intervention into 

our daily life not with the intent to tell people 

what to do, but to suggest how things could be 

different. It’s design that celebrates diversity by 

empowering people to develop into unique and 

skilled individuals. 

5.1

The designer’s  

purpose
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This is a brief description on the design 

principles, making up the second layer. A more 

extensive treatment can be read in the handbook 

which can be found in the Appendices. 

-

Stimulate Reflection
You cannot learn to ride a bike from reading 

a book. You need to go out there and try. You 

need to fall many times until you get the 

hang of it. The same goes for developing your 

wisdom muscles. Listening to Ghandi for a day 

won’t make you inhabit all his wisdom. You 

cannot consume wisdom, like you can consume 

knowledge. Wisdom is found inwards. This is 

where the act of reflection comes in. The act of 
reflecting is the foundation to becoming wiser. It’s 
the cement between the bricks. Reflection keeps 
our wisdom together and it provides new ground 

to build on.

Trigger perspective shifts
Wise people don’t just understand that their 
perspective on the world is just one in many, 
they are able to seamlessly shift perspectives. 

This allows them to look at the world through 

somebody else’s eyes, becoming more tolerant, 

and turn a apparently hopeless situation into one 

full of opportunities.

Celebrate diversity
Every person is unique. It’s what makes us 

human. People have different values, motivations 

and considerations. As a result, there isn’t one 

universally wisest thing to do. What might seem 

unwise on the surface, might actually be very 

thoughtful and considered. We shouldn’t judge, 
but celebrate this diversity.

What might seem unwise on 

the surface, might actually 

be very thoughtful and 

considered.

Embrace contextuality
Every situation is unique. What is the wisest 

thing to do in a particular situation isn’t 

universal or fixed. It depends on the time, 
location and culture. It’s highly contextual.

Consider the common good
Wisdom is not about being extremely altruistic 

or extremely selfish, but finding a balance. People 
who fail to secure their oxygen masks before 

assisting others quickly end up running out of air. 

Wise people find ways to benefit others that also 
advance their own objectives.

5.2

Design for wisdom  

principles
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“These ideas seem very 

actionable, and this strategy 

of using news stories, even if 

fictional, to illustrate his points 

make them seem a lot more 

inherently true than if he had 

to write in hypotheticals or 

subjunctives. “

Bruno Bergher 
Senior Interaction Designer at Google

5.3

The design 

fictions
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Shift.er changes your view on the world
Shift.er is the first product coming out of the 
fictional Design for Wisdom studio from the 
Netherlands. Commissioned by News Media, 

the studio aimed to provide users with a wiser 

consumption of journalism.

“With the recent elections it became extremely 

apparent to us that journalism is failing in 
providing people with an understandable, 

objective state of the world, rooted in facts. Once 
people get inside a certain news bubble, their 

views are hardly ever challenged. I believe that 

the result is a less tolerant society, with larger 

divisions.” Chris Cornell, CEO of News Media.
 

The studio developed an iconic symbol which 

can be found in newspapers, that can be 

scanned using the developed app. Using a 

smartphone or tablet, the article can then be 

viewed from a different newspaper. Seeing the 

same news from a different political, social or 

demographic perspective, stimulates reflection 
by triggering perspective shifts. As a result, 

Shift.er aligns well with the design for wisdom 

principles.  Additionally, because Shift.er can 

easily be imagined on different media, such as 

a button on a remote control, a browser plugin 

or a feature on a GPS, it can effectively trigger 

concept ideas around the design for wisdom. 

What people say about this fiction

“I think this is super relevant. It would have 

been interesting to see how this could have 

changed the outcome of the US elections. Also 

Facebook, who is trying to deal with fake news 

and filter bubbles could probably benefit from 
having a feature like this.”

“Such a nice product, I wish someone would 

make it happen, shouldn’t be that hard.”

“The notion of the filter bubble is super relevant 
here. Just think about the discussion that came 

after the US election about whether phenomena 

such as filter bubbles might even be a threat to 
democracy. Now we’re really getting closer to the 

issue of wisdom.” 
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How Shift.er 
changes your view 

on the world

P A G E  2

&The Daily Courier. 01
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A group of American journalists, led by former 
New York Times editor Chris Cornell is attempting 
to rethink journalism from an unexpected angle.

by Michael Scofield

&The Daily Courier. 02

B E C A U S E  N E W S  M A T T E R S ,  E V E R Y  D A Y

How Shift.er changes 
your view on the world

It shouldn’t come as a surprise hearing that 
journalism is going through a crisis, says 
Chris Cornell, CEO of the News Media. 
Overseeing New York City from his office, he 
continues talking. With the recent elections 
it became extremely apparent to us that 
journalism is failing in providing people with 
an understandable, objective state of the 
world, rooted in facts. Once people get inside 
a certain news bubble, their views are hardly 
ever challenged. I believe that the result is a 
less tolerant society, with larger divisions.
To tackle this issue we approached Design for 
Wisdom, a studio from the Netherlands.  

The problem of journalism isn’t the offering, 
says Paul, designer at Design for Wisdom. 
Journalism is drowning in information, but 
starving for wisdom. The problem starts with 
how people consume the news. 
The studio developed something seemingly 
simple, but extremely effective according to 
Paul. We call it Shift.er. It’s an iconic symbol 
which you can find in newspapers, that can 
be scanned using our developed smartphone 
app. Using the smartphone, the article can 
be viewed from a different newspaper. It 
provides different lenses to essentially the 
same news. 

D A I L Y  D O S E  O F  N E W S  S I N C E  2 0 1 7
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The Daily Courier
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Seeing how Al Jazeera reports about Syria, 
compared to the New York Times is extremely 
eye opening according to Paul. The trigger 
of perspective stimulates people to reflect on 
how they see the world.
With Shift.er we have become the first media 
company that doesn’t actually produce 
any media, says Chris. Newspapers have 
been very eager to join the program, since 
it enables them to reach an entirely new 
audience. As a result, we are extremely 
excited that our service allows us to provide 

Recent protest in San Francisco against the current state of journalism.

This article supports Shift.er Use your smartphone 
to scan this code, to try out Shift.er for free now! 

journalism for free, at a massive scale. A 
single newspaper essentially gives you access 
to all the news out there.
 
Paul envisions Shift.er to slowly roll out to 
different forms of media consumption. Last 
week we have successfully launched the 
app. In the future we hope to come up with 
a browser plugin and perhaps even with a 
button on the remote of your television.

D A I L Y  D O S E  O F  N E W S  S I N C E  2 0 1 7
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[ADVERTISEMENT]

Shift.er
The same news, from different perspectives

1.

Look for articles with the 
Shift.er symbol

Scan the article using the 
Shift.er App

Shift your view by pressing 
the Shift.er button

2. 3.

Donald Trump beats 

Hillary Clinton to win US 

presidency

New York businessman and former reality 
TV star clinches victory over Clinton after 
long and divisive election campaign.

News   Documentaries   Shows   Investigations  

 ابرح تسيل باهرإلا ةحفاكم :بمرت
رشلاو ريخلا نيب لب نايدألا نيب

 دمحم روتكدلا يمالسإلا ملاعلا ةطبارل ماعلا نيمألا دكأ
 بمارت دلانود يكريمألا سيئرلا تاحيرصت نأ ىسيعلا
 تسيل» يسائرلا قابسلاءانثأ مالسإلا هاجت هفقاومو
 نحنو ينيدلا فرطتلاب تصتخا لب ،مالسإلل ةيداعم

 ضعب ببسبو نيفرطتملاو نيعرستملا ضعب اهب ببست

 نأ لبق نيلدتعملا نيملسملا تلواط يتلا ةيباهرإلا لامعألا

.«نيلمسملا ريغ لواطت
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Food packages for Super de Vries  
As a response to the ineffectivity of food labels, 

a fictional supermarket called Super de Vries 
consulted the Design for Wisdom studio to 

design labels that help consumers to make wiser 

food decisions. 

The result is a range of package redesigns, that 

trigger perspective shifts to empower people 

to make more informed decisions with an eye 

towards the common goods. 

These packages don’t aim to make people feel 

guilty about their decisions, but to show the 

reality of the information is a more tangible way. 

More concretely, the products that have been 

redesigned are the following.

An egg box that represents volume of the 

chicken’s cage.  

 

Batteries packed in a meat package that teaches 

people how much energy is used to produce beef.  

Beef, chicken and muesli packed in empty water 

bottle to show how much water is used during 

their respective production.  

A toilet roll that implies a relation to the earth’s 

deforestation. 
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What people say about this fiction
“That’s crazy. If you hear the news, or you read 

the documentation, of course you start to think 

about it, but you are not really internalizing it. 

With these documentations, I can’t compare it 

something I am used to. There are just numbers 
to me. But to have this (egg) box in my hand, 

that’s really sad. A chicken isn’t even much 

bigger than this. “

“I wouldn’t buy this [egg box]. I would put it 

back.” 

“This is definitely something I would share 
online, because I want everybody to experience 

the egg box in this way. To see this similar size is 

just wow! It’s so simple, but has such an impact, 
that’s just crazy.”

“Ah it’s the water used in the whole production 

cycle! Is this a lot of water? I don’t really know. 

It’s crazy though because it’s so easy for us to get 

access to this food.”

“That’s really interesting because I try to never 

buy chicken because the chicken provides me 

with less nutrition than beef. But now I see the 

amount of water is four times as high. Maybe I 

would.. Maybe I shouldn’t eat so much beef all 

over. Now this is the first time I can compare 
the amount of water. Just the fact that it is four 

times as much, that’s quite huge. In general I 

think I would try to eat a bit less of beef.”
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Dutch Supermarket helps 

people making wiser food 

decisions
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Dutch Supermarket helps people 
making wiser food decisions 
 
 
A country wide survey by the Dutch consumer agency showed 
us that our product labeling was actually quite ineffective in 
providing information that people need to make informed 
decisions, says Peter de Vries, CEO of Super de Vries. People 
hardly ever look at the labels and once they do, they are mostly 
confused. So instead of reconsidering the things they buy, most 
people stick with the products they are used to. 
 
Wondering how to solve this problem, a small design studio 
from Eindhoven caught our eye. We had seen the work that 
the Design for Wisdom studio did for journalism and were 
wondering what would happen if this design approach would be 
applied to our problem.  

Sander, head of design at Design for Wisdom was eager to 
work on this project. Immediately I saw a lot of opportunities for 
the pursue of wisdom in supermarkets, he says. Sander, sitting 
behind his desk in Eindhoven proudly demonstrates one of his 
first prototypes. Do you see this box? he asks. This seemingly 
normal egg box is actually a 1:1 representation of the space the 
chicken is allowed to move in its cage.  

Flip.io Tech  Entertainment  Politics
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If you would see this package in the store, would you still buy 
these cage eggs or would you consider free range eggs? 

 
Sander continues showing some of his early models. He 
demonstrates minced meat packed in an empty water bottle. 
Did you know it would require 6991 of these 1 liter bottles to 
produce the minced beef in this bottle? 

The result of Sander’s work is a range of products that will hit the 
stores the 25th of August. We are really happy with the results, 
says Peter de Vries. We hope that these packages will enable 
people to make more informed decisions. Our goal isn’t to push 
our agenda, but to show the reality of the things we buy.

Add comment..



At Super De Vries, we care about your food decisions. 

That’s why we have developed a new line of packaging 

to help you find the food that makes you feel good.  

Come to one of our 436 Dutch stores to find out more.  

0 2 1 3 . 2 3 0 1 . 2 1 3 . 3 2 1  -  S U P E R  D E  V R I E S  A L L R I G H T S  R E S E RV E D  -  0 2 1 3 . 2 3 0 1 . 2 1 3 . 3 2 2

0 2 1 3 . 2 3 0 1 . 2 1 3 . 3 2 1  -  S U P E R  D E  V R I E S  A L L R I G H T S  R E S E RV E D  -  0 2 1 3 . 2 3 0 1 . 2 1 3 . 3 2 2  -  PA C K A G I N G  E X A M P L E S

Each of these boxes represent the space the 

chicken was allowed to move in it’s cage. 

Which eggs do you want to buy?

[ADVERTISEMENT]

New  
Packages

Super  
de Vries

Peter de Vries 

CEO Super de Vries
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Travelkit by Travelwise 
The Travelkit is the first product from a fictional 
company called Travelwise, whose mission is to 

design products that help people find their inner 
wisdom. 

The first thing that can be noticed when opening 
the kit is that it doesn’t have room for just one, 
not even two, but actually three passports. 

Next to the traditional passport, this kit comes 

with a blank biological passport and a creative 

passport, that can be filled in during travelling.  

The biological passport offers a blank template 

that shows all possible DNA origins. Because 

the kit also comes with a toothbrush that is 

equipped with DNA sensors, one can gradually 

discover his ancestry while brushing teeth and 

slowly fill up the biological passport.  

The creative passport is like a blank canvas. 

Using the pencil on the toothbrush, one can 

draw anything that the person identifies with. 
Perhaps it’s a band, a football club or a dish, 

the sky’s the limit. What’s also special about 

this passport is that drawing on it isn’t a 

commitment. The frontpage can easily be ripped 

off to make space for a blank page, representing 

the dynamic nature of a person’s identity. 

Completely in line with the design for wisdom 

principles, this kit doesn’t consider a person’s 

identity as fixed and generic, but highly 
dynamic, individual and contextual. It celebrates 

diversity and encourages reflection around one’s 
identity and generally about race and ethnicity. 

Furthermore the kit comes with cable that 

will make you quickly connect with strangers. 
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Plugged in both of your phones, the cable allows 

you to see Facebook from the other person’s 

perspective. Seeing the world through his or her 

eyes will make the two of you connect instantly. 

Additionally, the kit contains a spoon that makes 

you try new dishes. Equipped with sensors, this 

spoon can instantly recognize the ingredients of 

a dish, which are then stored in your Travelwise 

app. This encourages you to fill up your personal  
database. 

The compass that navigates you to new 

places and people, guarantees you memorable 

experiences. You might get lost, but perhaps you 

will find yourself on the way. 
If all of this is a bit overwhelming at first, the kit 
comes with a travel guide that clearly explains 

all products.  

What people say about this fiction

“This is really cool. It would be interesting to 

actually take it on a trip.” 

“I really wonder what my biological profile 
would be. I think I’m mostly Swedish, but I can’t 

be sure of course.”

 

“The passports are a great provocation, it makes 

me realise how weird the idea about race and 

specific ethnicity really is.”

“I wonder where the compass would take me.”

“Great design fiction! You should just create that 
service.”
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Travelwise helps 
you find your 
inner wisdom 
during your 
travels

The Newyorker.

Page 13



Travelwise has just released a set of products, 
aiming to make you wiser, that ships for $149.

Traveling offers your a unique opportunity 

to get wiser. Our mission at Travelwise is to 

stimulate this process says Barbara O’Neill, 

CEO of Travelwise. We have developed a 

range of products to achieve this. 

My favorite product is the toothbrush 

that cleans you from having stereotypes. 

The tip of the brush contains a sensor 

that can analyze the DNA in your mouth. 

This allows you to gradually discover your 

ancestry. If your brush every day, you 

will see on the app that your biological 

profile will get more and more accurate.  

I didn’t really like Russian people, but then 

I discovered I’m 12% Russian myself, says 

Rebecca, one of the early adopters. It really 

changed how I look at them. 

Barbara continues to talk. To stimulate 

the process of reflection on this 

information, removing the head of the 

toothbrush will reveal a pen. Writing in 

your journal will charge the toothbrush.  

The toothbrush is just one example. 

We’ve also developed a compass that 

intentionally makes you get lost, a cable 

that makes you connect to strangers, a set 

of passports that make you reflect on your 

identity and a spoon that encourages you 

to try new dishes. The list continues and 

continues. 

The entire suitcase consisting of 7 products 

ships for $149. A great price according to 

Barbara because the wisdom that you will 

gain will last forever.

The Newyorker. 13
Y O U R  D A I L Y  D O S E  O F  N E W S

2 4  D E G R E E S 

S U N N Y  A L L  D A Y 

3  D E G R E E S

2 3  C H I N A 

2 1  N A S D A Q

2 3 1  A P P L E

2 3  C H I N A 

2 1  N A S D A Q

2 3 1  A P P L E

Travelwise helps you find 
your inner wisdom during 
your travels

D A I L Y  D O S E  O F  N E W S  S I N C E  2 0 1 7

The Newyorker.



TRAVELWISE Shop JOURNAL ABOUT

TRAVELKIT TO WISDOM

$149

An edition of the Travelkit to find inner wisdom. 

This kit contains the following items: 

 

- Toothbrush to clean yourself from stereotypes 

- Compass that intentionally makes you get lost 

- Spoon that makes you try new dishes 

- Cable that helps you to connect to strangers 

- Biological passport template to discover your roots 

- Create passport canvas to reflect on your identity

Details - Sizing - Shipping & Returns

All images and content may not be used without permission.

ADD TO CART ADD TO WISHLIST



Contact - About Us - Social Media

Account    My Cart (1)Search
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“I think the handbook is super 

impressive and inspiring. This 

topic is extremely relevant 

as we move forward with 

design trends, frameworks 

and technology. In the great 

battle between Humans and 

machine learning computers, 

humans will always dominate 

design if we keep leading it 

with wisdom. This book gives 

hope and richness to the role 

of designers in solving life’s 

problems.” 

Assaf Shalev 
Senior Interaction Designer at IDEO

5.4

The design 

for wisdom 

handbook
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The Calling for Wisdom Handbook aims to 

communicate the richness of the thesis’ findings 
into an concise and easily to digest handbook, 

without flattening the topic’s complexity. It 
hopes to appeal to designers by speaking in their 

language, both in content as well as in the light 

and serious in tone of voice. 

Starting by giving an introduction about wisdom 

and busting some misconceptions, the book 

continues by discussing the relation between 

design and wisdom. Furthermore, it presents 

the design principles based on examples taken 

from research and it ends with demonstrations 

of how these principles might come to an 

expression through design interventions.  

Finally, the book ends with a page of 

afterthoughts, encouraging designers to reflect 
on how these principles and fictions might 
be applied in their practice. To continue the 

conversation, the readers are then invited to 

visit www.callingforwisdom.com to share their 

reflections with the design community. 

“It’s easy to get lost in the design process and, 

while delivering incredible value to users and 

clients, to forget about how a product fits in the 
whole of people’s lives and the planet.

Martijn’s book is very thoughtful, concise and 
articulate; the presentation is beautiful, and I 
love how he used subtle typographic hints to 

emulate different media (print, web, packaging, 

etc). These ideas seem very actionable, and this 

strategy of using news stories, even if fictional, 
to illustrate his points make them seem a lot 

more inherently true than if he had to write in 

hypotheticals or subjunctives.

Additionally, I personally noted that the 

sum of reflection, empathy, inclusiveness, 
etc is ultimately self-awareness – which is by 

definition the one thing everyone can work on, 
by themselves, with no need for anything else. 

Perhaps including messaging that is empowering 

in that sense could be useful.” 

 

Bruno Bergher, interaction designer at Google
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Finally, an imaginary studio called “Design for 

Wisdom was crafted for various reasons.

 

Firstly, the studio narrative helps to 

communicate how the three levels (why, how 

and what) relate without flattening the results 
into a single object or putting all the focus on the 
products. 

 

Secondly, mimicking impactful design 

consultancies like IDEO and frog, the strategy 
to create a studio based on design principles has 

proven to be a successful strategy to advance the 

design practice. 

 

To conclude, creating a fictional studio based on 
principles, expressed through products aims to 

provide one example how we might design for 

complex, deeply human topics like wisdom. 

5.5

The Design 

for Wisdom 

studio
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The Sprint Structure
“If I know beforehand that I will succeed, I’m not 

pushing hard enough.” With this learning goal in 

mind I decided to adopt a weekly sprint structure 

for the first 7 weeks of my project. My goal was 
to counter the theory heaviness of my project by 
forcing myself to build on wednesdays, evaluate 

of thursdays and reflect on fridays. Looking back, 
this strategy quite heavily impacted my project. 
Not just what I did, but also how I felt about it. In 
week 7 I blogged the following:

“It’s been long that I felt so insecure as a designer. 

Anything I come up with really. I just don’t think 
it’s that good. My concepts feel unoriginal and 

ungrounded. My design process feels fragmented, 

leading to no real conclusion. Even though I still 

strongly believe in the motivation behind my 

project, I’ve been having a hard time to translate 
this into anything significant.”

The sprint strategy made me get in touch with 

many facets of wisdom. It had given me a sense 

of the wisdom landscape. In the early weeks it 

really helped me to move fast. However, it’s also 

brought me a range of fragmented ideas. Every 

week I had to start over. Every week I had to 

face the blank canvas. Whenever I intuitively 

felt I found something interesting, the sprint 

structure caused me to cut the cords and to 

continue. It probably made me miss out on 

some opportunities. I had lost my confidence, 
something that I had never experienced 

before. Through writing I identified where my 

6.1

Reflecting 
on the thesis
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insecurity came from and attempted to fix it. 
The complexity of my topic, plus the lack of 

design references, plus forcing myself to produce 

something weekly, while blogging about this. It 

just became a bit too much artificial pressure.

Even though I had been reflecting on the weekly 
activities every friday, I had confused this 

with reflecting on the project as a whole. Once 
I stopped sprinting, I allowed myself to take a 

week to be strategic about my project and decide 
where I wanted to go. Something that was very 

much needed.

The importance of being strategic
The importance of being strategic has been one 

of my important learnings. Previous design 

projects would always naturally flow towards a 
conclusion. Due to the complexity of my thesis 

topic and the breadth of my research, this 

didn’t really happen automatically. I really had 

to set apart time to figure out where I wanted 
the project to take. Looking back I wish I had 
done more of this. Especially once I decided to 

focus my project on designers as an audience, in 
week 14, my project really took off. Once I had 
my north star, I was able to work much more 

effectively and go into greater depth. 

Generally speaking, I’m very happy with the 

breadth of methods and skills I have been able to 

demonstrate and develop during my thesis, both 

in my research as well as through the design 

implementation. 

Demonstrating why I want to design
“Design has the potential to be a method of 

self expression. Through my thesis, I want to 

show the world what kind of designer I am. 

The projects that I’ve done over the years show 
my identity through what I designed and how 

I designed it. My thesis should express why I 

design. (Source: Design Brief)”

  

I’m happy to say I have successfully achieved 

this learning goal. Part of this success is that 

I identified a problem scope that was closely 
connected to my identity and vision as a 

designer. Instead of relying on a third party 

to provide me with a design brief, I took full 

advantage of my independency to frame my own 

project into a new and relevant design area. 

I took full advantage of my 

independency to frame my 

own project into a new and 

relevant design area. 

Making an impact during the project
“To me, design is ultimately about impact. It 

saddens me to see polished thesis projects that 
will never see the light of day. People always 

respond to our design differently than we 

expect. Adapting to this is especially interesting 

to me during my thesis. (Source: Design Brief)”
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Because of my relatively late focus on designers 

as an audience, I feel unfortunate that a lot of 

potential value that I could bring to designers 

remains untapped. I wish I could have developed 

more concrete tools for designers with regards 

to designing for wisdom. Workshops, templates, 

kits, etc. I also wish I could have gotten more 

people on board to evaluate the handbook. 

Nevertheless the process of getting my work 

seen by other designers is only just starting. 
Over the years I have build up a large network 
of followers that I will utilize in the process 

of promoting in the upcoming weeks. To me, 

this impact is what partly is going to define the 
success of my thesis. Overall I’m satisfied with 
the breadth and depth of the design outcomes .

From consumers to designers
Looking back, focusing on designers as an 

audience, as opposed to consumers, feels like 

a logical next step in my development as a 

designer. In order to provide value I had to not 

just design artefacts, but also think of a process, 
or strategy on how similar artefacts might be 

designed. 
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