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Abstract 

Back in 2012, Niklas Bolin offered an innovative perspective on the importance of 

agency for new party entrance. With his doctoral thesis he concluded that the 

ownership of at least one non-mainstream position and the possession of certain 

party resources were two necessary conditions for new parties to reach 

parliament membership. This investigation aimed to test his findings with the 

analysis of the only two cases of new party entrance in the Portuguese democracy 

since the end of the consolidation period: the Left Bloc (BE) in 1999 and Pessoas-

Animais-Natureza (PAN) in 2015. The thesis concludes that in one hand both 

parties emphasized “unique” issues in their electoral programs. On the other hand, 

some party resources proved to have greater importance than others for this case: 

both parties had low levels of membership, limited leadership and considerable 

financial funds when compared to similar size parties. Finally, regarding media 

exposure while BE managed to gain some space within the traditional channels, 

PAN relied solely on social media. As a result, this study corroborates both the 

current tendency for a decline in the number and importance of party affiliates and 

the equalization theory regarding the opportunities of the Internet for small 

parties as a more equal space for party competition. 

Keywords: New party entrance; Party Resources; Issue ownership; Bloco de 

Esquerda (BE); Pessoas-Animais-Natureza (PAN) 
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Introduction 

The year of 2019 will encompass three different electoral acts in Portugal: 

European, legislative and Madeira’s parliamentary elections will take place setting 

political parties in motion for their new campaigns. In recent years, we have 

observed the formation of a growing number of political forces prior to the 

elections periods and this year is no exception with at least seven new political 

parties trying to formalize their candidatures (Lopes, 2019). Although, many 

parties accomplish their legalization and successfully fund their campaigns few 

actually enter the system. From 1974 to 1985 Portugal experienced the 

implementation and consolidation of democracy (Magone, 2013) since then, only 

two new parties managed to enter the system, electing at least one member to the 

national assembly: BE in 1999 and PAN in 2015.  

New party entrance has been the subject of many studies and theories from which 

Niklas Bolin’s (2012) doctoral thesis stands out due to its innovative perspective 

on the importance of agency. By focusing on the Swedish case, he analyses the 

success of four different parties that gain seats at the national parliament 

concluding that both political opportunity structures, such as general trends in 

public opinion or acceptance by the established parties of the system, and party 

agency, such strategies and resources, played an important role in their 

accomplishment. Bolin formulates its results into two general theoretical 

hypotheses:  

1. “To be newly elected, a party needs to present a non-mainstream position 

on at least one political issue that it is deemed by voters to own.” 

 

2.  “To reach parliament, a party needs resources, but that the constellation 

of these resources varies between parties.” 

As a similar study has not been done for the Portuguese case, this thesis aims to fill 

up this gap by testing Bolin’s hypothesis to the cases of BE and PAN in Portugal. 
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The study was conducted using a descriptive and comparative strategy based on 

peer’s work, news, electoral manifestos relevant official documents such as party 

regulations or financial information. The main focus of analysis will be the 

electoral campaigns that conducted to the first member election of BE and PAN. 

These two political forces were chose as study cases because they were the only 

parties to reach parliament after the consolidation of democracy period ended in 

1985, according to Magone (2013). To test the hypothesis issue 

positioning/ownership, leadership, membership, financial resources and media 

exposure will be analyzed.   

The first chapter will discuss the existing theoretical literature emphasizing the 

relevance of Bolin’s in terms of an agency centered perspective. Methodological 

clarifications will compose the subsequent chapter, while the analytical results will 

be presented in the third chapter. Finally, the concluding remarks point to the 

prevalence of media exposure and all year around financial funds over electoral 

campaign higher investments and number of affiliates to reach parliamentary 

entrance in Portugal. Leadership might have a positive effect when catching 

conventional media attention but nowadays smaller parties can successfully rely 

on social media to reach the electorate. Both hypotheses were generally confirmed 

but for the case of PAN the second hypothesis could only be confirmed if we 

consider social media popularity as an important factor for media exposure, 

counting as a valuable party resource. Since this study has focused on the 

comparison of the successful cases, it would be interesting to further investigate a 

number of selected parties that fail to reach parliament despite exhibiting signs of 

some party’s resources.   

Chapter 1. Theoretical Framework 

Studies of new political parties have largely been focused on party formation and 

electoral success. Harmel and Robertson (1985) can serve as a classical example: 

they analyzed 233 new parties from 19 western European and Anglo-American 

democracies during the 1960s and 1970s searching for system-level explanations 
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for party formation and electoral success. Another common trend in this field is to 

focus on specific party-families such as Müller‐Rommel (1998) studying the 

electoral success of green parties or Alzheimer and Carter (2006) explaining the 

uneven of right-wing extremist electoral success across Europe. What these 

studies have in common is the general idea that party formation is better explained 

through a sociological perspective meaning that political parties arise as a 

response to new political issues brought about by social change and neglected by 

the established system, while electoral success is better understood through an 

institutional perspective that takes into account the system’s regulations and 

design, in other words the “rules of the game” (Bolin, 2014: 6). 

Among the increasing number of studies in this area the work of Niklas Bolin 

(2012) stands out for two different reasons: first, he focuses in new party entrance 

instead of electoral success. These two concepts might sound similar at first but 

while new party entrance refers to gaining seats at national assembly for the first 

time, electoral success does not imply parliamentary representation. 

Müller‐Rommel (1998: 147) for example considered participation on two or more 

electoral acts and polling at least three per cent of national voting as indicators of a 

successful performance. As a result, although parliamentary entrance is a sign of 

electoral success, a positive electoral performance can be achieved without gaining 

any seats being highly dependent on the researcher’s criteria. 

 Second, Bolin focuses on party agency instead of political opportunity structure 

(POS) a term “that expresses the degree of openness in a system for political 

entrepreneurs” (Bolin, 2012: 283) or in other words “fixed or permanent 

institutional features combine with more short-term, volatile or conjectural 

factors” (Alzheimer and Carter, 2006: 422). For instance, Alzheimer and Carter 

(2006: 423-425) evaluate the influence of POS on electoral success by analyzing: 

“long-term institutional variables” such as the electoral system and the degree of 

decentralization/federalism; “medium-term party-system variables” such as the 

competitors’ ideological positions and the coalition formats; and “short-term 

contextual variables” such as levels of immigration and unemployment. More 

simplistically POS refers to all the external factors the party cannot control. In 
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opposition, party agency is an actor-centered perspective that faces political 

parties as actors able to influence their own fate, enhancing their chances for 

parliamentary entrance by adopting adequate strategies (Bolin, 2012: 17).   

According to Bolin (2012) those party strategies can be categorized into three 

different dimension: party’s resources concerning strategies focused on charismatic 

leadership, increased number of members and branches, financial resources and 

media exposure; party’s political project referring to non-mainstream policy 

positioning, issue ownership or single-issue pragmatic programs; and finally 

party’s relations with other parties concerning opposing strategies of cooperation 

or anti-establishment positioning. Taking the Swedish case as empirical evidence, 

he develops a comparative explanatory analysis aiming to establish to each extent 

chosen strategies contributed to new parties first parliamentary entry. He 

concludes the thesis by accessing similarities and differences between cases, he 

aims to generate hypothesis concerning new party entrance that can be tested in 

other scenarios. This resulted in two theoretical hypotheses: 

1. “To be newly elected, a party needs to present a non-mainstream position 

on at least one political issue that it is deemed by voters to own.” 

 

2.  “To reach parliament, a party needs resources, but that the constellation 

of these resources varies between parties.”  (Bolin, 2012: 288) 

Concerning Bolin’s work there are two important remarks worth mentioning 

before we delve into the theoretical theories that support his hypotheses: first, 

both favorable political opportunity and successful strategic behavior are necessary 

conditions to achieve parliamentary entrance. Second, he is not the only one to pay 

attention to party agency indicators. Lucardie (2000) for example also uses a 

combination of structural and actor-centered approaches considering the nature of 

the political project and the mobilization of resources that are not only material 

but also include leadership, affiliated members and media exposure as determining 

factors. However, as previous research Lucardie aims to investigate how these 

factors impact electoral success and party formation coming therefore to very 
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different conclusions. In this sense, Niklas Bolin appears as a more appropriate 

framework to guide this investigation. 

The assumption that a non-mainstream position deemed to be owned by a party is 

an important strategic “instrument” to gain parliamentary representation is based 

on the so called theory of “matter-of-fact voting.” In other words, the widespread 

idea that voters no longer guide their party choices based on social groups but 

instead they are more attracted to agendas that closely match their own opinions. 

As a result new issues or deviant positions can be an effective way of attracting 

votes for new parties (Bolin, 2012: 30).  This theory is closely related to the 

concept of niche parties which, according to Wagner (2011: 846), are “best defined 

as parties that de-emphasize economic concerns and stress a small range of non-

economic issues.” Meguid (2005: 347-348) points out three main characteristics of 

niche parties: first, they diverge from mainstream parties for politicizing under-

discussed issues; second, those issues often do not match the current line of 

political division and as such commonly cross-cut traditional partisan alignments; 

third, they tend to focus on a limited set of issues in their manifestos. The green 

parties that emerged in the 1970s and the radical-right parties that followed in the 

next two decades are frequently presented as great examples of niche parties. 

While this first hypothesis seems to be clearer and objective, the second sounds 

somewhat vague without further clarification after all what does Bolin mean by 

party resources? First, Niklas refers to leadership: the idea that a “charismatic 

leader” can attract more attention and votes (Bolin, 2012: 24). Candidate focused 

research has been traditionally conducted in countries such as the United States 

and Great Britain due to their candidate-centered electoral systems. In other 

countries with proportional representation systems the effect of the leader’s 

personal characteristics has been dismissed because it is generally assumed that 

the party’s manifesto generates most votes. However, this tendency has 

progressively changed in time as the media tends to more and more portray the 

electoral campaign as a “horse race between leaders” based on the belief that “it is 

easier psychologically for voters to focus on a leader or a person responsible than 
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it is to blame a diffuse institution or political ideal.” This concept has been known 

as the personification of electoral politics (Jenssen and Aalberg, 2006: 248-250).  

Following this logic, Bolin uses Harmel and Svåsand (1993) theory of “the three 

phases of development” which states that new parties need different types of leaders for 

different stages of development, to highlight the importance of a charismatic leader in 

overcoming the visibility filter in an early phase. In other words, it is of key importance 

for a new party to have a charismatic and/or notorious leader able to positively and 

successfully communicate the party’s message to the electorate. After all, electors will 

not vote for a party they do not know (Bolin, 2012: 25). Furthermore, increasingly 

aware of the “personification” trend in electoral campaigns, leaders frequently express 

personal feelings and include intimate statements in their speech that voters can relate to 

Jenssen and Aalberg, 2006: 252-253). This strategy seems particularly relevant in the 

current context of the “matter-of-fact voting” given that relating emotionally with a 

leader might enhance the perception that his opinions more closely match our own.  

The personification of politics is commonly discussed in association with the current 

decline in party affiliation leading us to the discussion of the second party resource 

Niklas refers to: membership. Biezen, Mair and Pogunkte (2011) compared the levels of 

party affiliation in 23 European democracies since the 1980s to find out that, since the 

turn of the century, membership levels declined both in absolute number and the overall 

percentage of the electorate in most countries. In Sweden for instance, from 1998 to 

2008 the percentage of electorate with party affiliation decreased almost 27%. Slovakia 

registered the highest drop with an overall decline of almost 48% from 2000 to 2007 

(Biezen, Mair and Pogunkte, 2011: 31-32). Furthermore, members nowadays appear to 

be a relatively unrepresentative group of citizens: they tend to be older, better educated, 

are associated with collateral organizations, work in the public sector and are more 

likely male. They are somewhat an extension of the political class and even so most are 

actually inactive members. Surprisingly, political parties seem generally unconcerned 

about this phenomenon focusing instead on marketing and campaigning in an attempt to 

reach a broader audience (Biezen, Mair and Pogunkte, 2011: 38-40).  
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However, this does not mean that members are unimportant for a party to succeed. We 

need to take into consideration that most tasks nowadays can be carried out by a smaller 

number of members through the media. Traditional door knocking and flyer distribution 

can be replaced by more modern ways of reaching the masses but members can still 

gather votes acting as ambassadors and more importantly contribute with financial 

resources in the form of gifts and donations. Political parties have become more and 

more professionalized resulting in higher financial demands: for example, electoral 

campaigns are conducted by staff not members and ordering opinion polls has become a 

common practice. Therefore, financial resources are the third party resource Bolin 

refers to and it is intrinsically connected to membership as members not only contribute 

with money, they also supply extra free labor in elections times. Moreover, as Bolin 

emphasizes a large membership can be seen as a good build up strategy for new parties 

especially in the absence of other party resources that might prove to be harder to 

assemble. To invest in local elections in order to build a wider and strong base of 

support can help the party to reach parliamentary entrance in the long-term (Bolin, 

2012: 26-28). 

Finally, the fourth resource closely related to the previous discussion about leadership is 

media. Media access is probably the most effective instrument to reach a wider audience 

and gain more support but new parties often face great difficulties gaining exposure 

compared to the big established parties which easily capture the spotlight and this is 

where leadership plays an important role. Moreover, in the absence of a notorious 

leadership financial funds can be used to acquire advertizing space or time but more 

importantly the internet presented new parties without many resources with a better 

chance to overcome the visibility filter (Bolin, 2012: 28-29). Galais and Cardenal (2017) 

found some support for the so-called equalization hypothesis – the idea that digital 

technology provided a more equal field of competition between parties of different 

dimensions due the low costs of gaining visibility – when comparing the effects of 

digital media use on vote change intentions in favor of small parties in four different 

countries: the research proved that despite the individuals who changed their vote 

intention during the electoral campaign were a minority (5%), online media had “a 

positive effect on both the likelihood of sticking with small parties and, especially, the 

likelihood of switching one’s initial vote choice in favor of a smaller party” while 

traditional media benefited the big parties. As the authors explain, “the more an 
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individual uses the Internet during the electoral campaign, the more dubious he will be 

about his vote choice, which, ultimately, increases the chances to vote for a small party” 

(Galais and Cardenal, 2017: 382-383). 

Chapter 2. Methodology 

This study aims to test Bolin hypothesis concerning party agency using the cases of 

BE and PAN in Portugal. The selection of study cases was quite simple since they 

were the only two parties to reach parliament after the consolidation of democracy 

which, according to Magone (2013) ended in 1985. The focus of analysis will be the 

electoral campaigns that conducted to BE’s parliamentary entry in 1999 and PAN’s 

entrance in 2015. Overall, the main limitation of this study comparing to Bolin’s 

work is the lack of sufficient empirical material directly portraying the voters’ 

opinions about political actors, for the electorate perceptions I will have to rely 

mainly on secondary sources. 

1. “To be newly elected, a party needs to present a non-mainstream position 

on at least one political issue that it is deemed by voters to own.” (Bolin, 

2012) 

The first hypotheses will be tested through a descriptive and comparative 

qualitative analysis of election manifestos, complemented by peer’s work and 

online databases, namely Manifesto Project Dataset and Chapel Hill Expert Survey. 

In order to verify the existence of a non-mainstream position I will identify a set of 

“great issues” for each electoral campaign (BE and PAN), in other words a certain 

number of topics or concrete measures that stand out from the party’s 

propaganda. These issues will work as indicators to test the hypothesis through its 

comparison to the established parties’ manifestos (CDS-PP, PSD, PS and PCP in 

19991; and CDS-PP, PSD, PS, PCP, PEV and BE in 2015). In other words, with the 

selected indicators in mind each opposition manifesto was analyzed looking for the 

 
1 PEV also run for the legislative election of 1999, being one of the parties with parliamentary 
representation at the time. However, in coalition with PCP (CDU), the party did not create its own 
manifesto.   
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presence of the same issue portrayed in a parallel fashion and including similar 

solutions.  The verification of a deviant positioning in at least one of the indicators 

will automatically confirm that BE or PAN presented a non-mainstream position on 

at least one political issue. If those issues were deemed by voters to be owned by 

the party in question is something harder to prove due to the lack of empirical 

material directly portraying the voters’ opinions. However, we have to take into 

account that the selected indicators represent central political issues.  

For the case of BE for example the selected indicators were: combating fraud and 

tax evasion; labor rights; decriminalization of drugs; and finally, civil and political 

rights (the selection of indicators will be later included on the analytical chapter).  

Now at the time, all parties addressed fraud/tax evasion and labor rights; and all 

but CDS-PP included the decriminalization of drugs and civil and political rights on 

their electoral campaigns.  So, if BE shows a “unique” positioning in one of these 

matters we can only assume that their electoral success was driven from a 

sufficient amount of voters deeming its ownership, especially when in this case the 

manifesto covered a limited amount of policy areas. For the second case, PAN, we 

follow the same logic taking into account that most of the selected “great issues” 

are in fact not even present in the opposing manifestos further reinforcing the idea 

that voters must have had attributed to the party a certain level of ownership.  

2. “To reach parliament, a party needs resources, but that the constellation 

of these resources varies between parties.” (Bolin, 2012) 

The second hypothesis will require more diverse sources of material since to 

evaluate party’s resources: leadership, membership, financial resources and media 

strategy need to be addressed. While most of these indicators are easily perceived 

and compared such as membership or financial resources, leadership is a harder 

one to tackle. Not only being charismatic and having certain skills is subjective, 

there is a lack of proper material when comparing to Bolin’s thesis namely: 

internal party documents, interviews and opinion surveys. However, is still 

possible to evaluate leadership to a certain extent by accessing two indicators: 

first, the leader’s past political experience meaning did the party’s leader had a 
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previous political carrier that allowed him not only to be known by the public 

before the election but also to gain some political prestige or recognition that 

would improve his reputation?; second, the leader’s capacity to attract media 

attention during the electoral act meaning how many times was he mentioned in 

the media during the electoral campaign. For the former indicator, I will rely 

mainly on biographic notes publish in newspaper articles. For the later, I will use 

the Factiva Database to compare the number of mentions to party’s leaders (party 

under investigation vs. established parties’ leaders). The period in analysis will be 

from 1 September to the date of the election (10 October 1999 and 04 October 

2015). According to the National Commission of Elections the official electoral 

campaign period extends during only 12 days before the Election Day, however in 

both cases televised debates aired from the beginning of September onwards. The 

search will focus on media references in Portugal and the results will be 

aggregated in percentages of media coverage in order to better compare the 

discrepancies between candidates.   

The remaining resource categories include more simplistic evaluations: concerning 

membership, I will look at number of affiliates of the two parties in question 

around the time of the election and compare them to the available indicative 

number of affiliates of the established parties. Peer’s work will be used to access 

membership due to the lack of primary sources regarding affiliation; to evaluate 

financial resources two indicators will be used. First, the expenses with the 

electoral campaign (how much money was invested promoting the candidature). 

Second, yearly funds (how much money the party had during the whole election 

year). Due to different data available for each year, in the case of BE I will look at 

total yearly expenses, while for PAN I will look at the number of assets available. 

This way I will take a look at how much financial resources the party actually has 

instead of how much money it can gather for the electoral campaign not taking into 

account funds that can provide structure in non-electoral periods. Data will be 

collected from the National Election Commission, the Entity for Political Financing of 

the Constitutional Court and media sources. Finally, Media Coverage will be 

accessed again through Factiva Database. The period of analysis will be the same 

used for leader’s coverage following the same reasoning.  Once again, I will look for 
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references within Portugal and data will be aggregated in percentages to provide a 

better comparative perspective.  To note that for most cases the party’s initials 

provided the highest number of hits, but for BE the full name “Bloco de Esquerda” 

had to be used instead, as the initials “BE” didn’t provide concrete results. 

In order to prove the second hypothesis, a party must possess a significant level of 

at least one type of resource. In other words, to have party resources a political 

force does not need to have a highest level of a certain “good”. For example, we 

don’t expect a non-elected party to have more affiliates or media attention than 

one of the dominant established parties but it is reasonable to think they can 

compare to smaller represented parties or, even if that is not the case, a greater 

discrepancy between the newly-elected party and other parties that failed to gain 

seats might also demonstrate a certain level of resources. Once the material is 

analyzed similarities and differences will be established in a comparative 

perspective between cases. In case both Bolin’s hypotheses fail to be confirmed we 

can only guess that Bolin’s initial third hypothesis, party’s relations with other 

parties (cooperation or anti-establishment), had a higher impact on the Portuguese 

context comparing to the Swedish where it did not prove to be significant.  

Chapter 3. New party entrance in Portugal 

3.1. The Left Bloc at the 1999 Legislative Elections 

In the 10th of October 1999 the Portuguese voters were called to the polls to elect 

the 230 new members of parliament for the next four years. The lists of parties and 

coalitions are presented to each electoral circle through a system of proportional 

representation where the Hondt method is applied. According to Lloyd-Jones’s 

election report (2002) the electoral campaign was very “low-key” as the two 

dominant parties (the Socialists from PS and the social democrats from PSD) had 

“barely distinguishable” programs. While the Socialist leader and current Prime-

Minister (António Guterres) was not willing to take any risks in order to emphasize 

his image as a reliable leader who was probably already aiming for the upcoming 

Portuguese presidency of the European Union, Durão Barroso was trying to unify 
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the social democrat party under its leadership as he had recently replaced Marcelo 

Rebelo de Sousa. Moreover, it was hard for the smaller parties to capture media 

attention as the electoral campaign was often eclipsed by other major events, 

namely: “the eruption of post-referendum conflict in the former Portuguese colony 

of East Timor” and the death of the Fado singer diva Amália Rodrigues (Lloyd-

Jones, 2002: 114-115). In addition, David Corkill emphasizes the high rates of 

abstention (38%) caused not only by the diffused public attention towards other 

issues but also by “voter fatigue” – since 1975 voters were being called to the polls 

almost annually for legislative, presidential, municipal and European elections – 

and the widespread idea that PS would easily reach absolute majority (Corkill, 

2000: 204). Contrarily to every prediction, PS failed to obtain majority despite 

winning the election (see Table 1). 

 

Table 1 "Portugal's General Election Results 1999” (Corkill, 2000: 201) 

3.1.1 Party’s Political Project (analysis) 

Aware of its limitations as a recently formed political force, the Left Bloc faced the 

1999 legislative election as an opposition party. In other words, BE’s manifesto 

clearly states that the party does not aim to form government instead they intend 

to improve the quality and strength of the parliamentary opposition in order to put 

an end to the altering governance of the two center-parties (PSD and PS) which 

continuously present similar electoral programs. Moreover, the party considers 
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the “renewal of the Left”, meaning the fusion of all the leftist movements in its 

origin, a long term process that is not yet ready to present a full governing 

proposition. The result is a short electoral manifesto containing the Bloc’s founding 

ideas and a set of concrete measures limited to certain policy areas considered as 

the “great issues” of that time (Bloco de Esquerda, 1999: 2-4). 

In order to verify the first hypothesis, I have selected four “great issues” that stand 

out as regarded with particular importance in the manifesto: combating fraud and 

tax evasion; labor rights; decriminalization of drugs; and finally, civil and political 

rights. This choice is supported by peer’s work such as Freire and Baum 

(2001:122) identifying “fiscal reform, minorities’ rights, immigration and 

liberalization of drugs” as central themes BE promised to fight for during the 

election. As previously mentioned, the verification of a deviant positioning in at 

least one of the indicators would automatically confirm that BE presented a non-

mainstream position on at least one political issue. Consequently, if BE shows a 

“unique” positioning in one of these matters we can only assume that their 

electoral success was driven from a sufficient amount of voters deeming its 

ownership.  

To start with we can position BE as the one more radically positioned to the left in 

1999 according to Chapel Hill Expert Survey database. The experts position parties 

in a left-right wing scale where 0 represents “extreme left” and 10 “extreme right”: 

BE scores about 2,5 closely followed by PCP with around 3 and PS with about 3,5. 

The parties more close to right are PSD and CDS-PP, with 5.5 and 8 respectively 

(see Figure 1).  Now overall, out of the four indicators only one proved to not be 

unique in any way: labor rights. In this matter, the Left Bloc advocated better 

salaries that would restore the citizen’s purchasing power according to the current 

levels of inflation and most importantly the reduction of working schedules to 35 

hours per week without salary or personal cuts (Bloco de Esquerda, 1999:17-18). 

Their campaign also included the creation of an industrial crisis fund and the 

promotion of active employment policies but the reduction of working hours 

seemed to be particularly more relevant in the general discussion since the 

Socialist Party had recently approved a 40 hours per week schedule which was not 
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yet in force in practical terms. As a result PS focused its manifesto on reinforcing 

the 40 hour law position with the introduction of flexibility measures for its 

practical implementation. But BE was not alone advocating a more ambitious 

decrease in labor time as PCP also presented the 35 hours proposition as a central 

idea in their program (Bloco de Esquerda, 1999: 17-18; Partido Socialista, 1999: 

44-45; Partido Comunista Português, 1999: 21-30).  

 

Figure 1 "Position of the Party in terms of its overall ideological stance" in Portugal in 1999 
Source: Chapel Hill Database. 

The fact that the parties of the right (PSD and CDS-PP) do not even mention the 

new socialist legislation focusing instead on professional qualification, work 

related accidents or new labor methods such as partial time or home working 

(Partido Social Democrata, 1999:59-60; Partido Popular, 1999: 38), while PCP was 

the only party to have the same positioning as BE leaves some room for the 

discussion of what is a non-mainstream position, meaning: is the fact that a small 

(although old) radical party shares the same positioning as BE enough to disregard 

that perspective as a non-mainstream position, since the majority of parties in 

parliament do not agree? We could argue for the 35 hours schedule as a non-

mainstream standpoint however, considering the limitations we already have 

regarding the voters perspectives, it is safer to include only totally unique 

positions as valid indicators to prove the hypothesis. As so labor rights will be 
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considered as a part of a mainstream position especially because PS also advocates 

some reduction in working hours even if not so sharp. 

Moving on all other three position issue proved to be unique in some way perfectly 

working as non-mainstream standpoints and therefore confirming the hypothesis. 

In terms of combating fraud and tax evasion all parties but the Bloc believe that 

through different measures tax base should be broadened to allow a general tax 

reduction. The idea here is that the implementation of effective measures against 

tax evasion will allow the state to gather enough financial funds to perform its 

responsibilities charging smaller contributions from each actor, in more simplistic 

words: if more people are paying, the less each person needs to pay to ensure the 

same amount (Partido Socialista, 1999: 77-79; Partido Comunista Português, 1999: 

17-32; Partido Social Democrata, 1999: 17-29; Partido Popular, 1999: 30-31).   

BE agrees that effective measures to tackle fraud and tax evasion are needed, what 

makes the Bloc’s vision unique in comparison is that the party do not intend to 

reduce general taxes. According, the tax base needs to be broadened to gather 

more funds needed to improve some sectors such as education or health and to 

allow a higher level of “fiscal justice” meaning that the less privileged should 

indeed pay less but the higher class should pay more (among other additional 

taxes), while the party considers that the middle class can afford the current level 

of taxation (Bloco de Esquerda, 1999: 15-17). Once again, the closest party in 

positioning is the PCP which is actually the only actor that shares with BE the 

intention to put an end to “bank secrecy.” However, despite considering some 

increased taxes in real estate the communists also advocate the general reduction 

of contributions over labor being therefore in line with the mainstream position 

(Partido Comunista Português, 1999: 17-32). 

Regarding the decriminalization of drugs all parties with the exception of CDS-PP, 

which was the only one to not discuss this matter, agree with the notion of the 

socialist “National Strategy against Drugs” facing drug addiction as a disease that 

should be tackle through rehabilitation and the restructuring of sanctions, focusing 

resources on trafficking and money laundering.  The parties propose measures 
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mainly focused on rehabilitation and social reintegration highlighting that 

“decriminalization” does not mean “legalization”. PSD has the harsher position 

clearly stating that despite having a disease, drug addicts still need to be held 

responsible for their actions. On the opposite side of the spectrum is the Left Bloc 

presenting the most “drug friendly” perspective as they are the only party to put 

forward the actual legalization of Cannabis (Partido Socialista, 1999: 52; Partido 

Comunista Português, 1999: 77-82; Partido Social Democrata, 1999: 63-64; Bloco 

de Esquerda, 1999: 21).   

Finally, concerning civil and political rights, once again with the exception of CDS-

PP which does not address the issue, the parties present a more diversified set of 

measures between them so let’s focus on BE’s propositions. In similarity to PS the 

party proposes the reform of the electoral system despite not clarifying its 

extension and execution. Moreover, the party is interested in achieving more 

transparency in the political life accompanied by better logistic working conditions 

for the parliament members which resonates to a certain extent with PSD’s 

propositions regarding the reinforcement of the control mechanisms towards 

individuals in political offices. Most importantly, BE advocates for the right to vote 

at the age of 16 (the same age you are allowed to work) and the right to vote for 

foreigners living in the country for at least 5 years. This standpoint is not only a 

unique perspective, it is especially relevant because it is one of the few measures 

regarding immigration in the all set of manifestos. In fact, only PS does some brief 

mention to immigrant communities on the logic of minorities’ integration but only 

BE gives enough emphasis to this matter (Bloco de Esquerda, 1999: 25; Partido 

Socialista, 1999: 105-106; Partido Social Democrata, 1999: 33).   

 These two last non-mainstream positions are particularly important when 

considered in perspective with André Freire’s (2002) work. He analyses issue 

voting using the first Portuguese National Election Study 2002 with reference to 

the 2001 elections. Despite coming up three years later to BE’s parliamentary 

entrance we can still have a glimpse of the type of issues that might have attracted 

electoral support back in 1999. When analyzing voters’ issue positions by party 

choice on a left-right wing scale (see Figure 2), his data shows that BE’s supporters 
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position themselves the most to the left in the so called “new issues”, namely 

abortion, immigration and environment comparing to other party supporters. 

Curiously, they position themselves the most to the right in the so called “old 

issues”, namely state power and welfare services (Freire, 2002: 110). In 

accordance, by looking at the data from the Manifesto Project Dataset we can also 

see that regarding the “welfare state expansion” indicator, BE’s manifesto is the 

one that shows less references to this issue among all parties, with CDS-PP 

standing on the opposite side of the spectrum. As a result, we can only assume that 

what drives electoral support for this party are its non-mainstream positions over 

“new issues”, such as the legalization of cannabis or conceding more political rights 

to immigrants, combined with more conservative views over “old issues” such as 

the expansion of the welfare state. 

 

 

Figure 2 Voter’s issue positions by party choice on a left-right wing scale [1=extreme 

right/10=extreme left] (Freire, 2002: 110) 
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3.1.2 Party’s Resources (analysis) 

When analyzing “the rise and success of the Left Bloc” Marco Lisi (2009) places 

leadership as an important asset for the party’s electoral performance and 

strategic adaptation over the years. However, this is a characteristic not yet 

present at the time of their first legislative election. Lisi clarifies that the statute 

elaborated at BE’s first Convention in 2000 “was rather elementary”: the document 

emphasized political activism and the refusal of party professionalization as an 

organizational strategy. Consequently, the Bloc adopted “a very broad concept of 

membership by establishing no control or filters for the access of new members” in 

pair with a “polyarchic” leadership aggregating the three former executives that 

formed the party with some degree of autonomy (Lisi, 2009: 132-133). 

Despite the diffuse power structure, Francisco Louçã was the head of the Left 

Bloc’s list for the legislative election of 1999. In addition to his accomplishments as 

an Economist, for example winning the prize for best international article from the 

History of Economics Association precisely in the same year of the election, Louçã’s 

political carrier started early in his life being arrested by PIDE (political police of 

the dictatorial regime) when he was only 16 years old. More recently, he almost 

accomplished parliamentary entrance for his former party PSR (Socialist 

Revolutionary Party) in the legislative elections of 1995 (Jornal de Notícias, 2012). 

Although, not one of the most prominent politicians at the time he manage to 

achieve a fair amount of media coverage in comparison to other party leaders 

(Figure 3). 
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Figure 3 Media Coverage of Party Leaders from 1 September to 10 October 1999 in Portugal, including 

only parties with parliamentary representation plus BE. (Data collected from Factiva Database) 

Of all parties with parliamentary representation only Isabel Castro from the 

“Greens” received less attention from the media than Louçã (0%), nonetheless the 

fact that PEV was running for parliament in coalition with PCP (as it always had) 

might have naturally shifted the attention towards the Communist leader Carlos 

Carvalhas, which ended up only 5 percentage points ahead of Louçã. António 

Guterres which would win the electoral vote on the October 10th received, not 

surprisingly, the largest media coverage with 36% followed by Durão Barroso 

(PSD) with 27%. The 7% mark reached by the Bloc’s leader might not seem of 

great importance comparing to Guterres, Barroso or even Portas. However when 

we consider that all party leaders with no parliamentary representation running 

for the election achieved next to none media coverage that would represent 0% if 

added to the data of Figure 3, we have to conclude that Francisco Louçã not only 

had some relevant previous political experience but also had the capacity to attract 

modest levels of media attention as a leader. 

Regarding membership, despite its openness to new members in terms of 

regulations, the party might not have achieved such a high number of affiliates as 

we could expect based on the apparent membership strategy of no member 
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filtering mentioned before. An exact number of members at the time of the election 

was not found, indeed according to Lisi (2009: 139) the first file for party members 

was created only in 2001. However, we can have a perception of the discrepancies 

between party membership by looking at other parties affiliates over time in 

comparison to BE’s affiliates since 2001 (see Table 2). 

 

Table 2 Evolution of Party Membership in Portugal. Adapted from: Espírito Santo and Ferreira 

Costa, 2017: 117.    

Party 
Founded 

in 
1976  1983  1990  2001  2003  2010  2012  

PSD  
1974  7.943  -  29.005  86.674  120.720  131.488  112.009  

PS  
1973  -  -  55.358  125.313  72.710  116.000  83.500  

CDS-PP  1974  -  -  -  32.571  35.972  22.435  29.655  

PCP  
1921  115.000  200.753  -  131.000  131.000  58.928  60.484  

BE  
1999  -  -  -  -  5.035  8.000  9.600  

   

From 2003 to 2012, BE grown from 5.035 to 9.600 affiliates. Given its recent 

creation in 1999 and the following tendency to grow, we can only assume the 

number of members would have been inferior in 1999 or at least similar to 2003, 

which in comparison to other parties would have been much less significant. The 

party with the second overall lower membership in this period was CDS-PP which 

in 2001 had 32 571 affiliates, considerably more than BE ever had until 2012. 

Therefore, the data available shows that BE did not had a strong membership that 

would have helped the party reach parliamentary entrance in their first legislative 

election. This conclusion is not surprising considering that public financing is 

substantial for political parties in Portugal, which according to Jalali (2007: 173-
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174) decreases the motivation to adopt a “catch all” strategy, creating a party of 

masses to gather more funds. The fundamental idea here is that parties are not 

dependent on fees to acquire financial resources; most of their funds come from 

the state. As a result, it is not surprising that parties with lower membership can 

succeed. 

 

Figure 4 Expenses with Electoral Campaign 1999 (BE vs. Parties with Parliamentary Representation) 

Source: Comissão Nacional de Eleições (CNE)  
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Figure 5 Total Party Expenses 1999 (BE vs. Parties with Parliamentary Representation) Data collected 

from Comissão Nacional de Eleições (2000).  

In terms of financial resources, BE spend considerably less funds in the electoral 

campaign (Figure 4) comparing to the parties with parliamentary representation: 

the second party who spent less was CDS-PP with a total of 95, 401 millions of 

Escudos, much more than the 11, 24 millions spent by BE. From the parties 

without parliamentary representation the Bloc was however the one who spent 

most closely followed by MPT spending 9, 09 millions (all others spent much less). 

The discrepancy between BE’s expenses with the campaign against the “big 

parties” in the addition to the close amount invested by MPT demonstrates that the 

expenses with electoral campaign seem to not have played a significant role. 

However, when we look at the total party expenses during that year (Figure 5), we 

see that BE’s expenses are very close to the ones of PEV, an elected party which has 

to maintain a organizational structure all year around and not only by the time of 

the electoral act. In opposition, MPT spent a total amount of 11, 923 less than half 

of what BE has spent. This demonstrates that MPT focused their expenses on the 

electoral campaigns while BE invested on the party’s organization all year around. 

This might indicate: first, that the party’s overall financial capacity might be more 

than the exact amount of money spent on the electoral campaign; second, that to 
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reach party entrance a party needs to fund a certain level of structure able to reach 

the electors during non-electoral periods. 

 

Figure 6 Media Coverage of Political Parties from 1 September to 10 October 1999 in Portugal (Data 

collected from Factiva) 

Finally, considering media coverage (Figure 6) BE surprisingly surpassed not only 

PEV but also CDS-PP in 3%. The fact that CDS-PP’s leader (Paulo Portas) was so 

popular on the media (see Figure 3) might have enhanced this result as journalists 

could have chosen to refer to the leader instead of the party’s name. Nevertheless, 

it is a result that cannot be ignore and certainly shows a great level of exposure for 

a non-elected party, especially considering that the Communist Party only got 3% 

more media coverage than the Bloc. Consequently, we can conclude that in terms 

of resources media coverage proved to be BE’s best asset, accompanied by a decent 

level of leadership and yearly investment of financial resources, while membership 

and electoral campaign expenses proved to be non-significant. Furthermore, these 

results indicate that the Bloc had a significant level of party resources confirming 

the second hypothesis. 
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3.2 PAN at the 2015 Legislative Elections 

Once again, on the 4th of October 2015 the Portuguese voters were called upon to 

elect the 230 new members of parliament for the next four years. Similarly to 

1999, the Hondt method of proportional representation was applied. In opposition 

to the first election discussed on this thesis, the 2015 campaign was characterized 

by great cleavages between the two dominant political forces (PS and Portugal 

Alliance – newly renamed PAF - coalition between PSD and CDS-PP in office at the 

time) concerning economic issues. Socialists and social-democrats often exchanged 

accusations about which party should be accountable for the 2011 bailout. PSD 

claimed that the austerity measures imposed by Passos Coelho administration  led 

to a clean exit from troika’s adjustment program while the Socialists, which 

recently regained the voters trust with the appointment of António Costa as leader, 

advocated the ease of austerity in opposition. Smaller parties like BE and CDU also 

centered their campaigns over economic issues with both arguing in favor of the 

renegotiation of the sovereign debt and the restitution of income to pre-bailout 

levels (Georgi and Santana-Pereira, 2016: 7-8). 

The results were mixed (see table 3): the Portugal Alliance coalition technically 

won the election with 40% of the votes but the absence of an absolute majority 

ended up in the appointment of a minority government led by António Costa with 

the support of the parties of the left-wing (PCP-PEV and BE). Since Passos Coelho 

failed to form government and PS “turn the page on austerity” message did not win 

the most votes, the Left Bloc was considered the great winner of the election 

becoming the third political force in parliament with their best result ever 

(Magone, 2016:217-222). 
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 Table 3 "Election to Parliament (Assembleia da República) in Portugal in 2015 (Magone, 2016: 
218) 

3.1.1 Party’s Political Project (analysis) 

As a political party with longer history and one legislative elections on its 

curriculum, PAN’s electoral program for the legislative elections of 2015 was much 

extensive and complete compared to BE’s opposition manifesto in 1999. The 

program covered almost all the main political areas of governance from Education 

to Justice and Finance, probably just lacking better focus on Health and next to no 

mention to Foreign Policy. However, from the initial statement on, it is clear that 
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the axis of the program relies on environmental issues and animal rights 

protection (Pessoas-Animais-Natureza, 2015). In fact, on its electoral campaign air 

time (on national television) PAN displayed a promotional video containing what 

the party considers their 7 main electoral issues/proposals which can be easily 

divided into 3 different indicators that not surprisingly reflect the actual name of 

the party: people, animals and nature. Following the same logic and method as 

before, we are looking for unique non-mainstream positions when comparing this 

electoral program to the manifestos presented by the other political forces with 

parliamentary representation (CDS-PP+PSD, PS, PCP, PEV and BE).  

The result is that in all three indicators PAN actually proved to defend a unique 

non-mainstream position. Regarding Nature, PAN’s main proposals were: to alter 

the Constitution in order to legally recognize Nature’s rights, granting it legal 

personality; and to review animal farming taxation in order to reflect their 

environmental impact with particular attention to greenhouse gas emissions 

(Pessoa-Animais-Natureza, 2015:59-60). In general other parties mainly focused 

on water management, sustainable agricultural and renewable energy when 

addressing environmental issues. In this regard, BE is actually the one that goes 

further including more specific measures about pollution in a logic of 

polluter/payer and the legal clarification of environmental duties (Bloco de 

Esquerda, 2015: 51). However, no other party mentioned Nature gaining legal 

personality or extra farming taxation regarding emissions. Indeed, according to the 

Manifesto Project Dataset for the indicators of “Sustainability: positive” and 

“Environmental protection: positive” PAN show much higher reference to these 

issues than any other party including the “Greens” (PEV). 

For the indicator People, PAN proposed a Basic Unconditional Income (BUI) that 

would tackle poverty diminishing the risk of criminality while boosting creativity 

and involvement in the community. Another important set of actions related to 

allowing parents to spend more time with their children in order to improve the 

overall benefits of parental bonding in the first years of the children’s life. This 

included for example the extension of fully paid parental leaves to 12 months and 

the creation childcare services in working places. All parties but PEV address the 
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parenting issue: while the big center parties (PS and PSD+CDS-PP) mainly argue 

for a better coverage of childcare services and the possibility for older children to 

spend more time in school while parents work, the parties of the left (PCP and BE) 

have closer visions to PAN advocating increased subsidies and extended parental 

leaves although for much shorter periods than 12 months. Concerning BUI, PAN is 

the only party to put forward this proposition. Other parties opt for the “typical” 

employment promotion and welfare reinforcement or restructuring in order to 

tackle poverty (Pessoas-Animais-Natureza, 2015: 83-90; Partido Comunista 

Português, 2015: 54; Bloco de Esquerda, 2015: 12; Partido Socialista, 2015: 50; 

PAF, 2015: 32-39). 

Finally, concerning the central issue of animals rights, PAN makes a large amount 

of propositions which the central ones include: altering the law to concede animals 

juridical status, as with the current civil law they are legally “things”; abolishing all 

the entertainment activities and exhibitions related to animals including for 

example circus, zoos and bull-fighting; and to end the slaughter of pet animals in 

kennels accompanied by the full prohibition of selling those animals in any kind of 

stores or the internet (Pessoas-Animais-Natureza, 2015: 17-25). In this case, the 

issue of animal rights is completely ignored by most of the parties, only BE and 

PEV dedicate themselves to this matter on their manifestos. Both are also in favor 

of the end of the slaughter of cats and dogs and the end of public financing of bull-

fighting shows and their televised transmission. BE goes a little further and also 

advocates the end of the use of wild animals in circus. However, none of the parties 

defends the juridical status of animals, the end of zoos or the prohibition of selling 

pet animals (Bloco de Esquerda, 2015: 58-59; Partido Ecologista os Verdes, 2015: 

13). 

Once again, the comparative qualitative analysis of the electoral manifestos easily 

proves that the party presents a non-mainstream position on at least one political 

issue. Yet, if the issue is deemed by voters to be owned by the party is much harder 

to prove. While in the first case election studies portraying electors’ opinions were 

inexistent, in 2015 PAN supporters cannot be statistically individualized in one 

group due to their reduced number in the sample. As a result, they are often not 
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represented or agglutinated with other small parties support plus null votes as it 

happens in the case of Aximage’s poll concerning the 4th of October election. But in 

the absence of this data and since all three indicators containing the party’s main 

campaign issues and slogans, reveled a unique positioning on these matters it is 

logical to assume that they are these issue are to some extent deemed by voters to 

be owned by PAN, especially when many of the topics are not even mention by the 

system major parties.  

For instance, some electors declared to Diário de Notícias (Câncio, 2019) why they 

have recently voted for PAN despite having a better ideological proximity in 

relation to other parties: Catarina, a former CDS-PP militant claims to have 

changed her vote to PAN because she is concerned about the environment and 

animal rights and mainly because she supports the end of bull-fighting; Rodrigo, 

which usually voted for PS or BE, decided to vote for PAN because he is vegan and 

considers the other political forces to be old-fashioned and irresponsible in what 

concerns the future of the next generations; Tânia, which used to vote blank, feels 

for the first time represented by a party that discusses problems and solutions 

instead of “throwing” the blame over others; among others. Off course few 

declarations to a newspaper do not provide enough evidence to support the claim 

that those issues are owned by PAN according to public opinion but they further 

reinforce our assumption. Consequently, I consider the first hypothesis to be 

confirmed to the possible extent in both cases given the empirical limitations. 

Furthermore, it is of relevance to note that in both cases non-mainstream 

positioning is mainly based on the so called “new issues”.  

3.1.2 Party’s Resources (analysis) 

Unlike Louçã, André Silva from PAN had always kept himself apart from the 

conventional party movements, joining the party in 2012 was the beginning of his 

political carrier. Consequently, he was not known to the public until he run for the 

2015 legislative election (Capucho, 2015). That was probably one of the reasons 

why he had such a poor performance in attracting media attention compared to 

the other leaders (Figure 7). André Silva got next to no mention in the media (0%) 
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just behind Heloísa Apolónia from PEV (1%) while António Costa (PS) and Passos 

Coelho (PSD) dominated the attentions with a little over 30% each. None of the 

leaders of parties without parliamentary representation manage to captivate the 

media. Thus, we conclude that in terms of leadership, PAN did not have neither 

past political experience that would give him visibility nor the capacity to attract 

media attention.  

 

Figure 7 Media Coverage of Party Leaders from 1 September to 04 October 2015 in Portugal, including 

only parties with parliamentary representation plus PAN. (Data collected from Factiva Database) 

Regarding membership, according to the current regulations to become a member 

a Portuguese citizen needs to agree with the party’s statutes, declaration of 

principles and manifestos and be accepted by the competent Political Commission 

at the regional level, at any time the National Political Commission can intervene in 

the decision (PAN Statutes; PAN Regulation of Admission, Affiliates and “cause 

partners”). This strategy of membership admission is rather strict when compared 

to BE’s 1999, unlike the former there is no space for divergences. As so PAN seems 

to be looking for cohesion when it comes to members instead of a “catch all” 

strategy, which as it was mentioned before it is not surprising given the party 

funding system operating in Portugal. In terms of the actual number of affiliates, 

PAN had in June 2016 only 745 affiliates (Catarino, 2017: 78). We can only assume 
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the number was about the same 7 months earlier at the time of the election which 

is rather small comparing to the several thousand other parties have for years (see 

again Table 2). Once again, just like BE we conclude that a large membership base 

did not contribute to party entrance in this case. 

Concerning financial resources, it is interesting to note that in the case of PAN not 

only the expenses with the electoral campaign are much lower comparing to other 

parties with electoral representation: with BE being the elected party spending the 

least and still surpassing 800 000 Euros while PAN invested just 32 000 (Figure 8). 

But also in the overall perspective only four parties actually spent less than PAN. 

Five parties which did not manage to achieve parliamentary representation 

invested more funds with the electoral campaign, for instance LIVRE and PDR 

invested 130 000 and 126 000 respectively: substantially more than PAN (Figure 

9).     

 

Figure 8 Electoral Expenses PAN vs Elected Parties/coalitions 2015. Data from Observador 2016. 
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Figure 9 Electoral Expenses PAN vs Non-Elected Parties 2015. Data from Observador 2016.  

 

When looking at the Party’s Assets in 2015, we see that PAN own about 72 000 

more Euros than PEV despite being a long way apart from CDS-PP with almost 1 

million, being the next party with lower assets (Figure 10). However, comparing to 

the non-elected parties PAN had much higher assets: LIVRE and PDR which spent 

so much more with the electoral campaign had only 2 714 and 28 870 respectively; 

PCTP/MRPP is the non-elected party with the most assets, 102 812. PAN more 

than doubles this number. These results reinforce the conclusions reached in the 

case of BE, indicating that having a better financial structure all year around seems 

to be more relevant to reach party entrance than the amount of financial funds 

invested in campaigning. 
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Figure 10 Total of Party Assets 2015 (parties in parliament). Data from Entidade das Contas e 

Financiamentos Políticos do Tribunal de Contas.  

Finally, regarding media coverage in 2015 PS and PSD once again dominated the 

media receiving about 30% of the attention. PAN, PEV, LIVRE and PDR share the 

same 2 % of lower coverage in comparison (Figure 11). However, when comparing 

them separately, data shows that PDR and LIVRE actually received slightly more 

coverage than PAN and PEV and still did not achieve any parliamentary seats 

(Figure 12). Other non-elected parties performed even worse. Consequently, we 

can conclude that at least traditional media coverage did not help PAN to reach 

parliamentary entrance but in this case, unlike in 1999, we have to take into 

account new forms of public exposure, namely social media. In the most popular 

social network, Facebook, PAN not only has the largest amount of followers 

(Borges, 2015) but also received the highest number of “likes”, 77 136, while PSD 

the second party with most “likes” got 63 878. PS followed with 37 267. 

Furthermore, PAN was the fourth party to have the highest number of references 

in the same social network (7 214). Surprisingly, PRD a non-elected party was the 

first (33 614) and PSD was the third (8 066). This data was collected 24 days 

before the election (Figure 12). 
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Figure 11 Media Coverage of Political Parties from 1 September to 04 October 2015 in Portugal. (Data 

collected from Factiva) 

 

Figure 12 Media coverage of smaller (relevant) parties from 1 September to 04 October 2015 in 

Portugal. (Data collected from Factiva) 
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Figure 13 Party Popularity on Facebook (11 Sptember 2015): Left side shows the number of "likes"; 

the right side shows the number of references. Source: Negócios (Borges, 2015). 

 

In conclusion, data shows that parties without parliamentary representation which 

seem to face difficulties gaining attention through the conventional media can rely 

on social media to reach the electorate even better than the established parties. As 

a result, in addition to having a decent amount of overall financial resources 

(assets), PAN reached a high level of popularity in social media prior to the 

election. If we include social media exposure on the category of party resources, the 

second hypothesis is once again confirmed. If we consider only conventional 

media, than PAN did not had much advantage in terms of resources among the 

established parties that could justify the accomplishment of party entrance, 

beyond some assets that can finance structure to the party all year around and not 

only during the electoral moments.   

Chapter 4. Final Reflections and Further Research 

This investigation aimed at testing Bolin’s hypotheses regarding new party 

entrance using Portugal as a study case. With this purpose, political project and 

political resources were analyzed for two different political forces: BE and PAN. To 
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test if the parties presented a non-mainstream position in at least one political issue 

that it is deemed by voters to own, I tried to find at least one “unique” issue 

defended by the parties in their respective campaigns. Results have showed that in 

both cases, the new-elected parties included more than one issue in their 

manifestos that none of the established forces defended. The inclusion of 

immigrant voting issues, the legalization of Cannabis and a fiscal reform with the 

prospect of raising taxes instead of their general decrease proved to be BE’s 

“unique” issues. While PAN prove its non-mainstream positioning by advocating 

for the attribution of legal personality to nature, a substantial increase in parental 

leave, the implementation of a Basic Unconditional Income and a number of animal 

rights matters such as the end of entertainment shows involving animals like 

circus and bullfighting or the prohibition of  selling pet animals. Consequently, in 

both cases the first hypothesis was confirmed to the possible extent despite some 

empirical limitations previously discussed. 

In order to verify party’s resources, I have analyzed four different types of 

resources: leadership by looking at the leader’s past political experience and the 

leader’s media coverage; membership by the number of affiliates; financial resources 

through the examination of electoral expenses and yearly funds; and media coverage 

meaning how many times the party was mentioned in the national media during a 

selected period. BE proved to have a certain amount of leadership, yearly funds 

and mainly media coverage while PAN proved to have only a certain amount of 

yearly funds. However, for this 2015 case I decided to add in some social media 

analysis, concluding that the party was very popular on Facebook even when 

compared to the bigger parties. Consequently, the second hypothesis was certainly 

proven for the case of BE but the results were not so clear for PAN. In one hand, it 

is true that the later had a certain level of financial assets however this seems 

insufficient to solely prove the hypothesis based on financial resources, since those 

assets were more significant when compared to non-elected parties than when 

compared to the established ones. On the other hand, if we add facebook 

popularity to the mix, considering it part of media exposure then we can say the 

party had a significant amount of resources at the time of the election confirming 

the second hypothesis. 
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What is interesting to note when comparing the two cases in terms of similarities 

is: first, in both cases membership did not seem to play a great role in new party 

entrance in Portugal, the two political forces had a very low number of affiliates; 

second, financial resources proved to be important but in the form of yearly funds 

instead of campaign expenses, this shows that somehow the fact that the party has 

funds to sustain a certain level of structure all year around is more important for 

success than high levels of funding during electoral periods; last but not least, both 

political forces proved to possess some kind of media exposure, BE assured an 

impressive level of media coverage for a small part, probably associated with a 

certain level of leadership that might have prompted, while PAN proved to be very 

popular on social media, nevertheless “ignored” by conventional media.  This last 

conclusion not only highlights the difficulties of new parties in captivating the 

interest of traditional media channels, it also sheds light to the importance of social 

media as current relevant channels for small parties to reach the electorate with 

very small costs, potentiating greater openness to democratic parliamentary 

systems.  This thesis not only demonstrates the applicability of Bolin’s hypotheses 

to a different context, it also provides further empirical support to the idea that 

political affiliation is losing importance, at least in terms of numbers, and  that the 

Internet can indeed offer a more equal space of opportunity for party competition. 

Since this investigation was focused on the cases of success it would be interesting 

to conduct further research about the unsuccessful cases using a similar model, the 

parties that somehow proved to have a certain amount of resources such as LIVRE 

with high electoral expenses or PDR with also great popularity on Facebook, but 

still failed to get parliamentary seats. Finding similarities about what they have 

lacked would possibly provide supplementary proof to Bolin’s theory. It would also 

be interesting to take a closer look at PEV: a party that managed to enter the 

parliament few years before democratic consolidation and that has always run for 

elections in coalition with the Communist Party. Throughout this investigation the 

“greens” have always showed a lower level of resources when compared to other 

established parties and seemed to have a limited green manifesto when compared 

to PAN and BE in 2015. This raises questions about to which extent PEV would 
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fulfill the tested hypothesis or if its parliamentary presence is totally dependent on 

its relations with other parties, namely PCP.  
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