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I 
 

SUMMARY 
 
The 1st of July 2010 is the statutory audit going to be abolished in Sweden. After the 
abolition 96 % of the limited companies do not have to conduct an audit.  This research 
will therefore study the small companies’ demand for audit and alternative services, and 
how the services shall be provided to best align with the clients’ demands.  
 
This study will be conducted with a positivistic perception of knowledge, since the aim 
is to explain what factors that affect the companies’ demand. With starting points in 
previous studies a deductive approach have been chosen. The theoretical framework 
consists of basic theories regarding audit; agency theory is its connection to audit. Then 
audit demand has been discussed, internal and external aspects; demand from external 
owners, banks, attitudes toward audit, company size, cost of audit. Then alternatives to 
a statutory audit have been discussed; audit interval, alternative services, assurance 
services, a review, and compilation engagements (a type of services which is based of 
accounting data) and joint-provision of services (a package of services). 
  
A quantitative study has been conducted via a postal questionnaire, which was sent to 
395 companies in Västerbotten County that have: 
 

• 10-50 employees 
• 3-41.5 MSEK turnover  
• 83 MSEK balance sheet total 

 
The results from the analysis show inconsistent results with previous studies, a few 
factors show significant evidence of affecting the demand for audit in the full model 
tests, attitude towards audit and the prize. A few more factors show evidence in the 
individual tests; external owners and company size. The lack of impact of the demand 
from banks is remarkable findings. 
 
As there is a demand for audit, 80 % of the companies, and alternative service, (about 
50 %), conclusions have been drawn that audit firms should consider providing these 
alternative services. Since the choice of conducting an audit will be voluntary the audit 
interval might differ from today. The alternative services could be used the years that an 
audit is not conducted. As 60 % of the companies uses more services besides audit, and 
40 % have a demand for a package of services the audit firms should consider providing 
the services in this way. This would create a win-win situation for all parties, since the 
clients will get the services to a lower price and the audit firms could probably retain 
more of their clients. 
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The aim of the introduction is to give the reader an understanding of the objective of 

this thesis, to do this the background to the issue that will be studied, the purpose and 

the research questions that will define this research will be presented. To make this 

study attainable and not to extensive a few delimited have been defined which will be 

presented in the end of the chapter. 

 

1. INTRODUCTION 

1.1 Problem background 

Of all companies in Sweden (all types and sizes) 29.6 % is limited companies, which is 
around 288 500 (SCB:s Företagsregister 2009). According to Swedish corporate law all 
limited companies (here after called companies) are obligated to present their annual 
reports (6:1, SFS 1999:1078) and also to have an external audit. (§2, SFS 
1999:1079)This means that even the smallest private companies, companies whit only 
one shareholder, which usually in these cases is the CEO of the company and 
sometimes the only employee in the company, needs to be audited. For some of these 
companies it might be a financial burden to conduct a statutory audit, just due to the 
law, which some believes is the only reason for small companies to have their financial 
statements audit. (Vikström & Wahlin, 2008) 
 
There are a few countries in the world that still are maintaining the statutory audit for all 
limited companies, Sweden is one of them. According to the new legislative proposal it 
will only be 4 % of the companies in Sweden that will have to be audited, which means 
that 96 % of them will have the opportunity but not the obligation. In the legislative 
proposal they want this law to be effecting from the 1st of July 2010, which means that 
companies with financial years starting at this date will be the first ones to have the 
choice not to conduct an audit (SOU 2008:32, p. 13). According to SOU 2008:32 
companies that exceed not more than one of the following criteria will have this choice:  
 

• turnover under 8 800 000 € (41 500 000 SEK) 
• balance sheet total under 4 400 000 € (83 000 000 SEK) 
• less than 50 employees 

 
Numerous studies have been done about the benefits and drawbacks of the abolition of 
the statutory audit from different perspectives such as banks, tax agencies etcetera. 
These studied have been conducted both in Sweden and in other countries; Svanström 
(2008) saw that 68 % of the respondent in would continue with audit. He has divided 
these companies into two categories; subsidiaries and companies that not are 
subsidiaries, of the subsidiaries 84 % answered that they would continue with audit, and 
of the companies that not is subsidiaries 57 % would continue with audit. In the United 
Kingdom researchers found evidence for factors as company size, agent relationships 
between owners and managers of the company and between the bank/investors and the 
company having, amongst others, effect on the audit demand. (Collis, Jarvis, & Skerrat, 
2004) The abolition of the statutory audit have not had effect in Denmark for an longer 
time, which means that they have not seen any specific factors that have affected the 
demand in these companies yet. They have seen that the percentage that are conducting 
a voluntary audit is quite high, compared with how it has developed in the United 
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Kingdom (Aggestam Pontoppidan, 2007), recent studies shows that about 78 % of the 
companies in Denmark have continued to conduct an audit. (L.R., 2010) 
 
Alternative assurance services have started to be discussed in these countries, in 
Denmark a lighter version of audit, review, have started to be implemented and are 
implying that there is a demand for this service (Aggestam Pontoppidan, 2007). Recent 
studies shows that of the 22 % that have not continued with audit 1/3 have used review 
instead. (L.R., 2010) In the United Kingdom there have been a few different alternatives 
that have been tested, both assurance services and so called compilation engagements. 
(SOU 2008:32, p. 169-175, FEE, Federation of European Accountants, 2009) The 
demand for review (or negative assurance) and what factors that could affect this 
demand have been studied by other researchers also, for instance by Abdel-khalik 
(1993).  
 
With these new conditions a new market for assurance services of many types will 
appear. In different media today one can see and hear advertising from the audit firms, 
which not have been seen before. This is one indication of a tougher market, the audit 
firms thereby need to adapt more to their clients demand for assurance services, both the 
demand form audit and for other types of services, if that is what the clients demands. 
The contribution of this research will hopefully be to explain what services audit firms 
should provide their clients with. To be able to do this the first step will be to study the 
demand for audit and what factors that could affect this demand. The factors that will be 
studied have previously proved to have had affect on companies’ demands in other 
countries. Secondly the demand for alternative services will be studied, to see if audit 
firms could provide other services to retain clients that potentially could choose not to 
continue conducting an audit. The third aspect that will be studied is how the services 
should be provided, based on what services the companies will demand this thesis will 
also study how the audit firms should provide the services to their clients. 
 
These new information will be based on previously proved factors, as for the demand 
for audit, and later be tested on small companies in Västerbotten County.  The 
contribution will hopefully be both theoretical and empirical in that way that the 
research will hopefully support (or reject) the theories regarding what factors that affect 
the audit demand, and provide new information regarding what factors that could affect 
the demand for alternative services, and how the services should be provided. The 
empirical results will hopefully be interesting both in the way of providing these new 
information to the research society and for the audit firms. As this information will 
indicated what services their clients have a demand for it can give them help to see what 
they should provide to align with their demands; “what to provide and how to provide 
it”. 
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1.2 Research question 

To be able to study what services the companies has a demand for and how these 
services should be provided this research will be using the following questions: 
 

1. What factors affect the small companies’ demand for voluntary audit (their 
decision to continue with audit after the abolishment of statutory audit) in 
Sweden? 

2. What alternative services could they demand from their auditor/audit firm, and 
what factors can affect this demand? 

3. How should the services be provided to align with the clients’ demands? 

1.3 Purpose 

The purpose of this thesis is to study the small companies’ willingness to continue with 
audit after the abolition of the statutory audit in Sweden and the factors affecting this 
demand. The aim of this study is also to investigate if there is a demand for alternative 
services, and how to provide them. By seeing the small companies’ demand for 
voluntary audit and alternative services the author hopes to contribute with some 
implications to how the audit firms can adjust their services to be more attractive to the 
companies, and aligned with their demands.  
 
With the intentions of this study it will probably be an extensive research, as the first 
step is to study the audit demand to later be able to study the parts that will give most 
contribution to the research society. Firstly the research question will be presented 
below, and the delimitations, which will make the research attainable. Then the author’s 
theoretical methodology will be presented, and then the theoretical framework for this 
study. This will present the most important factors when it comes to audit demand, 
present some alternative services and a few more aspects. These factors will then be 
studied by a postal questionnaire that will be sent to small companies in Västerbotten 
County. After this the data will be analyzed and discussed, the intention is to in this part 
provide the contribution by explaining what services that should be provided and how to 
provide them. 

1.4 Delimitations 

This study will investigate the effect on the Swedish market; since the new legislations 
have not been implemented here yet this market will be really interesting to study. 
According to Swedish corporate legislation it is not only limited companies that are 
obligated to present an annual report and be audited. (6:1, SFS 1999:1078 and §2, SFS 
1999:1079) To be able to study this issue, with regards to the conditions presented 
above, the study will be narrowed down and focus on the limited companies and the 
changes that will be for them. 
 
This study will be conduct on companies in Västerbotten County; to make a study on all 
companies in Sweden would be too extensive. Since the author is living and studying in 
Umeå, Västerbotten, it is more interesting to study the companies in this part of the 
country. Another reason for this delimitation is that the author believes that the 
respondents are more willing to contribute to a study if is conducted in their near 
surrounding and by local researchers. There are a few consequences of these 
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delimitations that the author is aware of; since the study will be conducted on 
companies in Västerbotten County the results will probably not be generalisable for the 
whole country. The results will probably be generalisable for companies in other 
counties in the northern part of the country, as Västernorrland, Norrbotten etcetera, 
since they are working in similar environments and conditions, size of cities, smaller 
societies, etcetera. These delimitations do not affect the author’s decision to conduct this 
study, since this is the area that the author will live and work in, it is of great interest to 
study the companies in this area. 
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In this chapter the author will present the reason why chose this subject has been 

chosen, and the authors previous knowledge regarding this subject. The prespective of 

the thesis, from whos eyes this issue will be looked upon, how the sudy will be 

conducted, the approch, will also be presented. To give the reader a better 

understanding of how the underlying theories have been gathered and processed and 

how this has affected the study, the ciritcism to the secundary data and how it has been 

searched  will be presented in the last parts of this chapter. 

 

2. THEORETICAL STARTING-POINTS 

2.1 Choice of subject 

Regarding the choice of subject for this thesis the author started with many different 
ideas regarding accounting and audit since this is the author’s subjects of study. After 
further considerations the author decided to find an issue that is related to audit.  
 
When looking into previous studies many Swedish studies were found regarding the 
abolition of the statutory audit. This is a very interesting subject to do a research about 
since it is a hot topic in Sweden right now. Many of these studies regards how the audit 
firms will be affected (their own view of how they will be affected) what banks and 
creditors will demand from companies, or they focus the benefits and shortcomings of 
the abolition of the statutory audit. 
 
A few studies have been done regarding what factors influencing the small companies’ 
demand for audit and other advisory services. With regards to this it would be 
interesting to study this issue, what the small companies think about these services. This 
study shall investigate what factors that affect the small companies’ demand for 
voluntary audit and demand for alternative services. By doing this, the result of this 
study could indicate what services an audit firm should consider to provide their clients 
with, and how to provide these services. 

2.2 Preconceptions 

An author’s background can greatly affect the study, therefore it is important to know 
who have conducted the study. Even if it is not the authors meaning to have their own 
thoughts to affect the study it is difficult to avoid this. (Patel & Davidson, 2003, p. 26)  
 
In all researches that is conducted the preconceptions and background of the authors 
have an impact on the work that is done, both positive and negative. The author does 
not have any extensive previous knowledge about the demand for audit. Since this 
factor has been considered, there should not be any negative effects of the author’s 
preconceptions. One effect of the author's lack of knowledge in this field of research is 
that this study will start with the basics when it comes to audit demand and work its way 
up from there. This will hopefully also make it easier for readers to understand the 
theories that will be presented and thereby also more easily understand the results from 
this study. 
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2.3 Perspective 

The author wants to look upon the small firms’ demand for voluntary audit. This issue 
can be looked upon from a few different perspectives, the small companies’ perspective, 
the audit firms’ perspective and regulators’ perspective (for example tax agency). 
 
For the small companies the issue relates to if they see a demand for the services. From 
the audit firms’ perspective one can see it as what services they are providing to the 
clients, if they provide the services that the clients demand. From the regulators’ point 
of view it can be seen as how the new laws affects for instance their ability to see if the 
companies are trying to conduct any kind of fraud, for instance not paying enough 
taxes. By having their finical statements audited the companies will get   proof of that 
the right numbers are presented, thereby it probably will be easier for the tax agency to 
analyse the companies and their taxes.  
 
As the research questions, and the issue at hand, has its starting point in what the small 
companies thinks, and the biggest problem is to foresee their future demand it is most 
suitable to look on this problem from the small companies point of view. The outcome 
of this study will hopefully also contribute to both audit firms, as mentioned earlier, but 
also give other parties information of what the companies has a demand for, and what 
factors that affects this demand.  

2.4 A positivistic perception of knowledge 

When conducting a study it is important for the author to show how he/she is 
connecting to the theories and how he/she wants to present them. The most common 
perceptions of knowledge are the positivistic and hermeneutic perception. (Patel & 
Davidson, 2003, p. 26)  
 
The positivistic perception of knowledge is based in the natural science methods and is 
the way to explain concepts and the connections and relationships between conceptions 
and factors. Hermeneutic conceptions of knowledge, compared with positivism, is based 
on give the reader a more deeper understanding of the theories, and thereby go deeper in 
to the conceptions that is discussed. This preconception is more subjective then 
positivism, researchers that are supporters of this way thinks that the researchers’ 
preconceptions of the subject are important for the study. (Johansson, 2003, p. 96)  
 
A typical research that is conducted with a positivistic perception of knowledge is 
usually trying to explain the existence, or lack, of relationships between different 
factors, the author creates hypotheses to test his/hers idea, and is often conducted with 
different statistical test to see these relationships (Patel & Davidson, 2003, p. 26) The 
basic idea of this thesis is to explain what factors that affects the demand for different 
services, the material will later on be tested with statistical tests, which is one reason for 
using this perception of knowledge. 
 
In many studies, and especially in this one, one issue that creates the biggest issue is the 
complexity of foreseeing the development of the problem at hand. With the changing 
business environment of today it is difficult to foresee what services the companies will 
have a demand for, and how they would like them to be provided. To be able to get an  
idea of how this demand can develop one way is to start with looking on what factors 
that have been proved to affect the audit demand. The next step in explaining the 
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possible outcome is to test the affect of these factors, on the new sample, by using 
different statistical test. These types of studies, and this research too, will thereby will 
be quite similar to studies within the natural science field, as mentioned above, since it 
(and they) are studying the relationship between different factors as audit demand and 
for example the size of the company. As mentioned hypotheses is often compiled in 
these types of studies. This will not be done in this research with regards to the 
hypothetical responses, instead the factors will be tested how they affect the demand for 
audit without these hypotheses. 

2.5 A deductive approach for conducting the study 

There are different research approaches to use when conducting a study; the most 
common ones are deductive or inductive. When doing a deductive study the author uses 
existing theories to base the study on and the tries to see if they can find this result in 
their own study. An inductive research is doing a study that starts by collecting primary 
data and from this makes their own theories. (Johansson, 2003, p. 23) 
 
As mentioned earlier, the idea when conducting this study is to look into what factors 
that previously have been proved to affect the demand for audit and also to use these to 
study the demand for the alternative services. When looking into a problem like this, to 
foresee a future progress it is important to see what factors that can affect the demand, 
to be able to explain the possible progress. As mentioned the best way of doing this is to 
look into what previous studies has proved, and then test for the affect of these factors 
one the studied companies in the study at hand. With this way of conduct the study the 
approach is very easy to see, that the deductive approach will be used, since the author 
will start with looking into previous studies and use them as starting point for this study.  
 
One could think that the later part of this research, when it comes to the demand for the 
alternative services, could be seen as more inductive since new information is found and 
there are not that many theories regarding this at the moment. But as mentioned will the 
factors that have been proved to affect the demand for audit be used, and these factors 
has been studied many times before, thereby the author believes that it is not suitable to 
argue for this study to have or use a inductive approach. 

2.6 Search for literature 

To get the material to the theoretical framework different databases have been used to 
gather material. To start with the author has used the university library homepage and 
databases, primarily ALBUM and Business Source Premier (EBESCO). 
 
To find articles the author has used numerous key words; since this issue covers some 
quite large concepts the primary key words used to find articles are:  
 

• Agency theory, (agency theory, agency problem, agent relationships, conflict of 
interest) 

• Audit demand 
- Owners demand 
- Investors/banks demand 

• Need for audit (internal demand for audit) 
- Internal control 
- Economic benefits of an audit 
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These searches generated a large number of articles, and the screening of useful articles 
took much time. Some of these useful articles have been used in the theoretical 
framework. To avoid misinterpretations the original authors have been used in the 
extent that it is possible, which means that the author have used the references from the 
articles that have had interesting information and traced them back to the original 
articles. Since this is extensive paper most of the secondary data have been gathered 
from articles that have been published in well known journals, for example The 

Accounting Review,  Journal of Accounting, Auditing and Finance, Auditing: A Journal 

of Practice & Theory, some basic definitions have been taken from books, foremost 
course literature. 

2.7 Critics of theoretical sources 

When an author uses secondary data it is important to know if the material is 
trustworthy. As mentioned above the articles in this study is gathered from well known 
databases and journals. By doing this the theories that will be presented should be 
trustworthy and do not need to be questioned for their statements. 
 
Since this study investigates the demand for audit, which is a subject that have been 
studied thoroughly the author have found much material to use, and from trustworthy 
sources. The background factors to this issue, for instance agent theory, have been 
studied for decades, which thereby make the original theories regarding this quite old 
(compared with theories in other fields). As this is the grounding theories in this field 
the author has chosen to refer to Watts and Zimmerman (1978), among others, instead 
of referring to authors that have discussed this issue more recently, since they are the 
original authors.  
 
To strive to use the original source is common knowledge, as mentioned before this has 
been done as often as possible, although it is not possible every time. The author has 
chosen to include this information anyway, and referred to the original reference. The 
alternative to include this information is not to write about it at all, but as the articles are 
published in well known journals the information is trustworthy anyway and it 
contributes to the study and thereby has been included. 
 
There are a few studies that have been used in a large extent in our research, for 
example Chow (1982) who has studied the demand for voluntary audit in the United 
States, and what factors that was important for those companies to chose to conduct an 
audit. Another study that has been used in a larger extent is a study conducted by Collis 
et al. (2004) who studied the demand form audit in small companies in the United 
Kingdom. These articles are especially important since these can show what factors that 
could have most impact on the companies’ demand. The study from the United 
Kingdom could also be an indication of how the demand for voluntary audit might 
develop in Sweden in a few years time. 
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This chapter is the starting point for this study. The background theories that regards 

audit will be presented, first the concept of agency theory, which is the basic in many 

parts of business research, will be discussed and how it is connected to audit. After this 

has been presented the external and internal demand for audit will be studied, and what 

factors that previously have been proved to have an impact on the demand for voluntary 

audit. As this study is investigating both the demand for audit and for alternative 

services to an  external audit will also be discussed. In the end of the chapter the effect 

of the abolition of the statutory audit in other counitres will be discussed. To see how it 

posibly can progress in Sweden in a few years time the author has looked at the 

development in the United Kingdom and Denmark. 

 

3. THEORETICAL FRAMEWORK 

3.1 Agency theory 

The purpose of audit is to investigate the financial statements of a company, to see how 
the managers of the company have managed the company. One explanation for 
conducting an audit can be connected to one basic theory in accounting and auditing and 
finance, the agency theory. Therefore this is the first thing that will be introduced.  
 
There has been many studies regarding the agency theory, most of them is based on 
studies made in the 1970’s. One of the first studies is made by Watts and Zimmerman 
(1978); they stated that all individuals want to maximize their own utility, to make the 
best solution for themselves out of every situation. Acting in this way will create a 
problem when it comes to managing a company. The agency theory is based on the 
relationship between two parties, the agent and the principal, the agent is the manager(s) 
of company, and the principal is the owner(s). The problem that arises is how the 
managers can act and make decisions that is in the best interest of the owners if they in 
the same situation is a rational person that will act in the best interest for themselves. 
(Jensen & Meckling, 1976)  
 
There are many factors that are affected in the agent-principal relationship; one of them 
is the distribution of information. A more recent study about this is made by Healy and 
Palepu (2001), who studies the information asymmetry. This means that managers 
usually have more information about the company than the investors and owners, 
information that regards the business environment, business opportunities. In the 
relationship between the owners and the managers, the latter has more information 
about the day-to-day actions, which also creates an asymmetry in the information.   

 
There are other situations where conflicts of interest appear, as in the owner - manager 
relationship. The conflict of interest between owners and debt-holders has been studied 
by many. If a company is financed by other ways than only money from the owners, for 
example with debt from banks, there will be a conflict of interest between these two 
parties. The owners of the company will try to pot their best interest first, which give 
them more in return from the company by dividends for example, which will make the 
bond-holders wealth in the company decrease. (Chow, 1982) 
 
There are numerous ways of minimizing the effect of this problem. One way of aligning 
the interest of the managers’ interest with the owners’ interest is to create incentives for 



 THEORETICAL FRAMEWORK 

       

   
10 

the managers to act in desired ways (Ogden, Jen & O’Connor. 2003, p. 142). There are 
many different incentives, which will not be discussed more thoroughly, for example 
bonus, stock option etcetera (Ogden, Jen & O’Connor. 2003, p. 248). Other ways of 
solving this problem has been discussed by Healy and Palepu (2001), among others. 
They mention the usage of regulations and/or contracts between managers and 
investors/owners, which will give the agent incentives to provide the principal with all 
information that they need, and can get.  
 
One way of providing information and see that the owners’ interest has been considered 
is to conduct voluntary monitoring, and have the information review by an external 
party. One type of voluntary monitoring is audit; Chow (1982) assumed that there is a 
greater need for external auditing in a relationship where there is a conflict of interest, to 
solve this problem. 

3.1.1 Audit, a way of solving the agency problem 

As mentioned above audit can be a way to align the interest between two parties. 
According to Chow (1982) this is a major reason for using this service. The results from 
his study presents a few different characteristics that affects the decision to conduct an 
audit, the size of the firm and the existent of debt increases the probability of the firm 
using this service. Chow’s findings predict that the more ownership the managers have 
in the company the smaller the incentive is to conduct an audit. Adams, Bedard and 
Johnstone (1995) discusses that audited financial statements is needed to decrease the 
information asymmetry between the mangers and the owners. This is also studied by 
Moore and Ronen (1990), they also discusses the usage of financial statements by 
potential investors. Their findings states that the benefits of an audit is grater if the 
company is in greater need for external funds.  
 
As seen from the discussion above there is a demand for external audit of a company’s 
financial statement from many different reasons and parties. In the upcoming part of this 
chapter the demand for audit will be review from a few different parties that have been 
shown to have a demand for this service, both from an internal and external perspective 
of a company. 
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3.2 Demand for audit 

The discussion regarding the agency theory indicates a demand for audit. In this part 
this will be discussed, both from an external and internal perspective of the company. 
This will show which different parties outside the company than can demand the 
company to have the financial statements audited, and what internal factors could create 
an internal demand for audit (or need for audit). 

3.2.1 External demand 

There are many different parties outside of the company that can have a demand for 
audited financial statements. The most important ones are owners and investors/banks, 
the demand from these parties have been studied thoroughly, a few of these studies will 
be presented below, the ones that are most relevant for this study. 

3.2.1.1 Demand from owners 

As discussed thoroughly above there is a conflict of interest between the managers of a 
company and the owners. In their article Collis et al. (2004) studies if there is a demand 
for audit according to different features of the company. As many other they find that if 
there is an agency relationship with the owners of a company the demand of an audit 
appears. This is also discussed by Senkow, M.D. Rennie, R.D. Rennie, and Wong 
(2001) they mention that this is seen as the key reason for audit as a service.  
 
One factor that is connected to the concept of agency theory and loss of control is risk, 
Knechel and Willekens (2006) discussed about this in their article, which imply that risk 
is one factor that impacts the demand for audit. This is also shown in their findings, the 
higher the risk is, the higher will the demand for audit be, which they study with 
measure the audit fee. In his study Chow (1982) has also studied this demand and finds 
a greater demand for audit in firms with agent relationships. The firm size is also 
mentioned as a variable that has an impact on this demand. On the other hand his 
findings indicate that in a company with the managers being the owners there is a 
smaller demand for conducting an audit. 

3.2.1.2 Demand from investors/banks 

Collis et al. (2004) also studied the demand for audit from the banks/investors. They 
argue that a conflict of interest between owners and the managers is not as common in 
small companies, since they usually are the same persons. Although their study shows 
that there is an agent relationship between the owners and the managers in some small 
companies. They also find this kind of relationship between the company and the bank 
and therefore these companies will still have their financial statements audited to satisfy 
the demand from their lenders. Carey, Simnett, and Tanewski (2000) have also studied 
the demand for audit from lenders in an unregulated business environment, their results 
indicates that the demand for an audit increases with the degree of debt in the company, 
the more debt the higher the demand for audit of the company. The findings in Chow’s 
study (1982) also shows this relationship, his findings also shows that the higher 
number of debt covenants a company has the higher the demand is for having the 
company and its financial statements audited. Seow (2001) have also been studying 
different factors affect on the demand for audit, in small companies in the United 
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Kingdom, one of the factors that he saw having an impact was the demand from the 
banks, their requirement of the company having their financial statements audited. 
 
The demand from the bank that a company should have their financial statements 
audited probably could differ between small and big companies, private and public 
companies. According to Healy and Palepu (2001), who refers to Leftwich (1983), 
shows that the banks also demands private companies to present audited financial 
statements. (Haley and Palepu, 2001, p. 415) 

3.2.2 Internal demand 

The internal demand for audit can be divided into many different factors; the most 
important ones will be presented below. The managers demand, and other factors that 
can affect the demand for audit, from an internal perspective of the company, for 
example the impact of audit on the cost of capital. 

3.2.2.1 Demand from managers 

From the company’s side a need for audit can be seen, an internal demand. Collis et al. 
(2004) has also found that 63 % of the managers in small companies in the UK think 
that having their accounts audited is beneficial for the company and will continue to do 
so. They also argue that the managers of a company demand an audit because it gives a 
review of their internal control systems. They also refer to a study by Carsberg et al. 
(1985), which indicates that the main use of an audit is to assure the management that 
the financial statement is correct. This is an interesting factor since in small companies 
the managers often are the owners, and then might be less likely to conduct an audit. 
(Collis et al., 2004) 
 
Senkow et al. (2001) has studied the relationship between employees and the managers. 
They describe the employees as agents of the managers and thereby agents of the 
owners of a company. The more employees a company has the grater the hierarchy 
becomes, with more levels of managers, which they believe can reduce the level of 
control. They also refers to Abdel-khalik’s study about audit demand, which shows that 
the demand for audit increase with the number of employees, in the way of increasing 
loss of control due to the hierarchy. (Abdel-khalik, 1993) 

3.2.2.2 Voluntary reporting and internal control 

Besides the regulated disclosure of financial statements managers have an incentive to 
provide investors and debt holders with further information, voluntary reports. 
Managers have incentives to provide the stakeholders of the company with information 
regarding the internal control, which includes how the company’s risks are dealt with 
among others. This has been studied for example by Deumes and Knechel, (2008) who 
found a positive relation between the willingness of conducting voluntary disclosure 
and the existence of agent problems and information asymmetry. Voluntary reporting 
that reduces the information asymmetry, have positive effects for the company. When 
investors get the information that they need about a company they can evaluate the 
company on reasonable grounds, depending on the degree of risk that they evaluate that 
their investment in the company generates. (Barry & Brown, 1985)  
 
This shows the need for internal control and voluntary reporting to investors and other 
stakeholders. If there is a need for auditors to review the financial statements, there can 
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also be a need for a review of the voluntary reports. In their article Deumes and Knechel 
(2008) discussed this, and the effect of auditors, which they have referred to 
Hermanson’s study. Hermanson (2000) has studied the demand for internal control 
reports and the auditing of these reports. According to her findings there is a demand for 
these reports from outside parties of a company, but not from the managers of the 
company. She also saw a demand from these parties that these reports shall be review 
by an external auditor. (Hermanson, 2000) These reports shall increase the control of 
the company and are helpful in the decision making processes. 

 
Knechel’s and Willekens’ (2006) study shows that internal control increases the demand 
for audit, to check that the internal control system and reports is correct, that the 
managers have not done anything wrong. Abdel-khalik (1993) also discusses about the 
concept of internal control, he refers to a few other studies that have been done about 
this subject and argues that internal control systems themselves does not helps to 
minimize the loss of control. He refers to Mautz et al. (1980) (Abdel-khalik, 1993,       
p. 36)  and says that internal control systems not has the same quality in all companies, 
and to Williamson (1975), Williams and Ouchi (1981) and Perrow (1981) (Abdel-
khalik, 1993, p. 37) they argues that internal control systems not always are effective 
and perfect. Abdel-khalik (1993) argues that the primary function of an external audit is 
to review the internal control system, to see that it works properly. 
 
Collis et al. (2004) have also been studying the relationship between the audit and 
internal control, if auditing a company can be used as a check on the internal control. 
The findings from their study show a positive relationship between these two factors, 
the respondents in their study agrees that the audit gives a check on the internal control. 

3.2.2.3 Lower cost of capital 

As mentioned above the reduction of information asymmetry can make investors 
lowering their demanded return on the investments. This lowers the cost of capital for 
the company, which is an internal benefit for a company. One thing that might need to 
be mentioned is that to make this an internal benefit the cut in cost on the interest rates 
need to be bigger than the cost for the audit service. (Blackwell, Noland & Winters, 
1998)  

3.2.2.4 Attitude to audit 

When discussing the demand for audit one basic aspect from an internal perspective 
should be discussed, the customers/ companies/clients attitudes towards the service, in 
this case the audit. 
 
If a customer is satisfied with the services they are more likely to buy it again. To 
improve the likelihood of providing the service to this customer again a company 
should try to provide a service that fit the customer’s attitude toward the service. 
(Kotler, Armstrong, Saunders & Wong, 2002, p. 8, 210) The quality of the service 
affects the demand for the service a company provides. This aspect also affects the 
providing company, if they provide services that the customers not are satisfied with the 
demand decreases, and so will the profits for the company do. (Anderson, Fornell & 
Lehmann, 1994). 
 
Applied to the supply and demand for audit it thereby should indicate that the more 
satisfied the clients is with the services they are provided with the more they should 



 THEORETICAL FRAMEWORK 

       

   
14 

demand these services. The fee paid for the satisfaction of audit has been tested by 
Behn, Carcello, D. N. Hermanson & R. H. Hermanson (1999). The results from their 
study show a relationship between the companies’ satisfaction of the audit team and the 
appearance of an audit fee premium. This indicates that the more satisfied the client is 
with audit the more they are willing to pay, which indicates that the demand for the 
services does not decrease. 
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3.3 Factors that affects the demand for voluntary audit 

As shown in the discussions above the demand for voluntary audit has previously been 
proved to be affected by many factors, some factors have been studied more often than 
others and thereby probably are the ones that are most important. These will be 
presented below, to summarise the external demand for audit and the internal factors 
that have impact on this demand. 

3.3.1 Agent relationships, conflict of interest 

There are many studies that has proved that the conflict of interest, agent relationships 
have had an impact on the demand for audit. Seow (2001), have seen proof of agent 
relationships having an impact on the demand for audit, the larger amount of owners 
who not are working in the company, the likelihood of demand for audit increases. As 
Senkow et al. (2001) states that agent relationships is a key factor for the demand for 
audit. Collis et al. (2004) also saw a relationship between external owners (non-family 
owners) and a larger demand for audit of the company’s financial statements.  
 
Agent relationships between the company and the bank have also been proved to have 
impact on the demand, the bank demands the company to have their financial statements 
audited, which also can decrease the company’s cost of capital (which is an internal 
factor for the company). (Seow, 2001, Chow 1982, Blackwell et al., 1998) 

3.3.2 Company size 

There a few different measurements for the size of a company, number of employees, 
turnover, total assets (balance sheet total) etc. The size of the company can be an 
internal factor that affects decisions that are made inside the company. 
 
One of the factors that Chow (1982) studied as a factor that affects the demand for audit 
is size, he assumed that the larger the company is, the more likely it is to audit its 
financial statements. Collis et al. (2004) also studied this factor, and focused on 
turnover as a measurement for the company’s size. Both these studies found significant 
proof of this factor having impact on the demand for audit. 

3.3.3 Attitude towards audit 

Marketing literature indicates that the attitude towards a service affects the demand for 
the service. (Kotler et al., 2002) Studies about satisfaction of audits have also indicated 
that the more satisfied a company is with the audit the more they are willing to pay. 
These studies indicate that the companies’ attitude towards audit affects their demand. 

3.3.4 Improvement of internal control 

In previous parts of this chapter the concept of internal control have been presented and 
its affect on audit. Collis et al. (2004) studied if the improvements of the internal control 
(internal books and records) affects the demand for audit. The respondents should 
answer how much they agreed with that statement. The result from the study shows a 
positive and significant relationship between these two factors. 
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3.3.5 Cost of the audit 

One common factor the probably is important in all discussions regarding the demand 
and supply for a product or service is the price (cost). This has been thoroughly studied 
in this field to, what factors that sets the price and so on.  
 
The effect of the price for the demand of audit has been studied by Collis et al. (2004) 
among others. They studied the relationship between the demand and the price by the 
cost-benefit perception. If the managers of the company understand the relationship 
between the cost of the service and the benefit, if the benefits of conducting an audit 
exceed the cost, they would have a higher demand for audit. The result from their study 
shows that the respondents understand the cost-benefit relationship of the audit, there is 
a significant and positive relationship between the two variables. This shows that the 
respondents in this study can see that benefit exceeds the cost, they will conduct an 
audit. 
 
As can be see there is a demand for voluntary audit, which is affected by both internal 
and external factors of a company. These factors will later on be tested if they have any 
effect on the demand from the small companies that will be part of this study. 
 
Audit firms are providing more than audit to their clients. With regards to the upcoming 
abolition of the statutory there might be a higher demand for other types of services 
from the audit firms, both services that they are provided today and other types of 
services. In countries where the statutory audit have been abolished for a while there are 
other types of services that companies can use,  other types of assurance services instead 
of an “regular” audit. In the next part of this chapter a few of alternatives to the statutory 
audit will be discussed. Since there might be a increasing demand for these services in 
the future it is important to study this as a part of the demand for voluntary audit, as a 
addition/alternative to audit. 
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3.4 Alternatives to a statutory audit 

As discussed in previous parts there is a demand for audit from many different 
perspectives. There different ways on monitoring a company and its performance. As 
mentioned external audit is one of them. As stated several times before, the aim of this 
study is to investigate both the demand for audit, but also for alternative services. In this 
part of the thesis a few alternatives to a statutory audit, as it, is today will be presented. 
Both other types of services and how and when the services are provided. 

3.4.1 Audit interval 

As the audit requirement is deregulated the auditor’s role will probably change, the 
services that they provide and in the way that they provide them. One possible change is 
the interval of the audit. This is one way of adapt more to the clients demands/needs 
than just follow regulations as it is today. In this way the client will not lose the 
assurance of an audit, but be able to decrease the cost of the audit. The result from 
Carey’s and Guest’s study (2000) shows that adjusting the interval of the audit to the 
clients demand is good both for the client, who will be able to use the service connected 
to their demand for it, and the audit firms will be able to continue providing the service 
to the client. 
 
This is one factor that is really interesting to think about, since this probably will align 
the supply and demand for this service more than the regulated interval of an audit as it 
is today. As the interval of audit might change from be conducted each year to every 
second year, for example, it is possible that the companies could demand other types of 
assurance services in the interval between the audits. In the next part other assurance 
services will be discussed. 

3.4.2 Review 

The deregulation of the audit as a service provides an opportunity for the audit firms to 
adjust the services that they are providing. (FEE, 2009, p. 20)  
 
An umbrella term for these types of services is assurance services. This is a broad 
concept, which could be defined as services that improves the quality of information for 
the user, depending o what assurance service that is at hand the level of assurance 
differs. (Eilifsen, Messier, Glover & Prawitt. 2006, p.630, 635) In this study one of 
these will be more deeply studied, review. 
 
Eilifsen et al. (2006, p. 673) defines review as “a review brings significant matters 

affecting the financial information to the practitioner’s attention, but does not provide 

add of the evidence that would be required in an audit. The review provides a basis to 

express a conclusion ...that causes the practitioner to believe that the financial 

information is not in accordance with the applicable financial reporting framework. 

The negative form of the expression of the conclusion provides limited assurance for 

users that the financial information is not materially misstated. The review is as the 
definition above states a lighter type of assurance service than audit, the scope of the 
review is smaller than for an audit, the same for the level of risk, when setting the limit 
for a misstatement in the financial statements. (Eilifsen et al., 2006, p. 637) 
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Review is a relatively new type of assurance service, at least on the Swedish market. In 
other countries it has been on the market for a longer time. There is not that many 
studied that have discussed this service and the demand for it. Abdel-khalik (1993) is 
discussing about positive and negative assurance. Positive assurance is audit, and 
negative assurance, review. Abdel-khalik (1993) also discusses around, and implies, 
that there is a relationship between the price a company is willing to pay for assurance 
services and the degree of loss of control.  
 
He wanted to test in what degree the loss of control aspect is relevant for companies that 
demands review. The result from this test shows that the relationship he found between 
total assets, number of employees (that implies the levels of hierarchies) and the audit 
fee (which shows the demand for audit) was not found when testing the demand for 
review. This is aligned with the assumption that review do not compensate for the loss 
of control. The fact that the owners of small companies suffer less from the effect of 
loss of control, since their companies has lower levels hierarchies, and therefore have a 
lower incentive for conducting an audit is thereby shown with his analysis. (Abdel-
khalik, 1993)  
 
His results indicates that the owners of small companies have lower demand for audit, 
but as other studies have proved there are other studies that prove other stakeholders’ 
demand for audit. Since there is a demand for assurance services from other 
stakeholders but not from all, review could be a good alternative for the small 
companies, since it gives assurance that the financial statements are providing credible 
information. The step between different types of assurance services and other services, 
that an audit firm provides, do not seem to be long; therefore the next part will cover 
one of these services, compilation engagement. 

3.4.3 Compilation engagement 

As discussed above audit firms can provide their clients with many different services, 
and the demand for other services than audit probably will increase after the abolition of 
the statutory audit. Previously the demand for other assurance services has been 
discussed, now the author has moved on to compilation engagements. 
 
A compilation engagement is: “In a compilation engagement the auditor is engaged to 

use accounting expertise to collects, classify, and summarize financial information”. 
(Eilifsen et al., 2006, p. 46) The definition of a compilation engagement is “a 

compilation engagement is directed towards presenting, ordinarily in the form of 

financial statements, information that is the representation of management or owners 

without undertaking the express or any assurance on the information ... users of the 

compilation financial information may derive some benefit as a result of the 

practitioner’s involvement because the service had been performed with professional 

competence and due care.” (Eilifsen et al., 2006, p. 651) 
 
This service does not provide any assurance, but provides the conclusions and the 
opinion from the professional accountant that has conducted the compilation, of the 
company’s statements. (FEE, 2009, p. 10)  
 
The report indicates that the demand for these types of services (review and compilation 
engagements) is not seen as an alternative for audit from the companies’ perspective. 
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The reason for this have not been clear, but one thing that can explain this is that the 
companies are not satisfied with services that give low/ or none assurance. (FEE, 2009, 
p. 20) 
 
With regards to the information stated above, that there is a difference in the demand for 
these services, the author of this thesis will later study if the respondents in this study 
have a demand for services that provides a lower degree of assurance and for 
compilation services. 

3.4.4 Package of services, joint-provision  

One way of changing the way the audit firms provides services to their clients is to offer 
a package of services, a joint-provision for all services a client uses, both assurance 
services and non-audit services . This will be discussed in this part. 
 
In the magazine Balans Hans Börsvik (2008) has written an article regarding demand 
driven audit, he states that a better co-operation between auditors and accountants 
would be good for all parties, for example small- and medium-sized companies. This 
can indicate that providing the services as a package to the clients would be good for all 
parties. 
 
In studies regarding audit, accounting, consulting etcetera one concept have appeared 
numerous of times; knowledge spillover, the knowledge from the conducting one 
service can help/ contribute when conducting another service. (Simunic, 1984) Other 
authors have also studied the relationship between different services that an audit firm 
serve their clients with. Abdel-khalik (1990) has used Simunic (1984) as a start for his 
research, and has studied what he call, information synergy. In both these studies the 
authors finds that if a client uses more than one service for audit firm (in these cases 
they have studied audit and MAS, management advisory services) the cost for audit is 
higher than for the firms that do not use MAS. (Simunic, 1984, Abdel-khalik, 1990) 
 
One aspect that often is high-lighted in discussions regarding audit firms providing 
more than one service to their client is audit independence. Therefore there also are 
many studies regarding audit independence and the providing of audit and non-audit 
services. According to Arrunada’s (1999) study the auditor independence is not affected 
by the audit firm providing other services to their client.  
 
As seen from the discussions in this part there has been many studied regarding non-
audit services, assurance services, the knowledge spillover between services etcetera. 
As far as the author knows no study regarding the demand for a package of all services 
has been conducted. Authors as Börsvik (2008) mentions that all parties probably will 
benefit from co-operations between different parts of an audit firm, from these 
discussions the author of this thesis will study the demand for a package of services, 
rather than how the audit firms provide the services today. With regards to            
Abdel-khalik’s (1990) and Simunic’s (1984) studies the price will also be studied, if the 
services provided together will increase the price for audit, would the companies that 
will participate in this study be willing to buy all services to a lower price? 

 
As mentioned the market for audit and other types of assurance services is changing and 
will probably change more. The demand for the service is more of interest today than 
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before, how they are provided, how often, the price of the service etcetera. As 
discussed, this will probably also broaden the market for other types of services that an 
audit firm can provide. But how this will develop is difficult to foresee. One way of 
getting some indications how it might progress is to see how the abolition of the 
statutory audit has affected the demand for audit in other countries. This will be studied 
in the next part. 
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3.5 Development in other countries 

Since Sweden is one of the last countries in the European Union to abolish the statutory 
audit (Aggestam Pontoppidan, 2007) it would be very interesting to look in to how the 
abolition has affected the demand and usage of this service in other countries. The 
author will therefore present the development in this are in the United Kingdom and 
Denmark. These countries have been chosen among all countries that have abolished the 
statutory audit since United Kingdom have a good indication of how it can progress 
over a longer period of time, Denmark have been chosen since it is quite like Sweden.   

3.5.1 United Kingdom 

3.5.1.1 Developments regarding the abolition of the statutory audit 

In 1994 the statutory audit was abolished in the United Kingdom (Collis et al., 2004). 
The reason for this legislation changes was based on United Kingdom’s regulation 
philosophy that if the use of a rule is not greater than the cost for it, a cost-benefit 
concept, the law shall be abolished. (SOU 2008:32 p. 169) Companies that had a 
turnover below £350 000 and a total balance sheet below £ 1.4 million was not required 
to conduct an audit. Although, a company could still be obligated to conduct an audit if 
10 % of the shareholders demanded it. (Collis et al., 2004) The limits have been 
changed a few times during the time and are today on the maximal level set by the 
European Union (Thorell & Norberg, 2005), € 4400000 balance sheet total, € 8800000 
in total turnover and not more than 50 employees. (SOU 2008:32, p. 15) 
 
The developments after this abolishment and the changing in the demand for audit have 
been studied a few times. Collis et al. (2004) have studied the managers demand among 
other factors, their findings indicates that 63 % of the companies will continue with 
audit. According to SOU 2008:32 about 30-40 % of the companies in the United 
Kingdom was estimated to conduct an audit in 2008. In this inquest they refer to the 
latest study about the abolishment of the statutory audit (Financial Reporting Council 
(FRC), 2006) which shows that about 20 % of the companies that can decide to do an 
audit or not was audited during 2005. The reason to conduct an audit, according to the 
respondents in this study, was due to a demand from external stakeholders. A few 
agencies have spoken their thoughts regarding the abolition in FRC’s study, HM 
Revenue and Custom said that the abolition have not changed their routines in how they 
investigate companies and what companies they investigate. The British Bankers’ 
Association said that creditors do not demand companies to have their financial 
statements audited when they make decisions whether to give the company credit or 
not. Banks focus more on the management of the company and consolidated reports. 
Regarding the creditworthiness of a company the audit can have an effect, according to 
the Institute of Credit Management, without an audit the creditworthiness can be lower 
and it can be harder for a company to get commercial credits. (SOU 2008 p. 169-171) 
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3.5.1.2 Alternative assurance functions 

To compensate for the abolishment of the statutory audit some alternative services were 
provided as a quality check. In 1994 the Audit Exemption Report was introduced in the 
United Kingdom, which was a form of review, but it was abolished in 1997 due to the 
fact that the service was not used by that many companies. In 2001 Individual 
Professional Review was launched as a quality check services, this service were also 
abolished due to low usage. Nowadays it is quite common for companies to conduct a 
compilation report, which does not give any assurance. The value of the compilation 
report is questioned since there is no specifications of how it shall be done or what it 
shall include, or who is allowed to conduct it. As it is today anyone can do a 
compilation report. In 2006 the ICAEW introduced assurance report, which shall be 
seen as an alternative to the statutory audit and the compilation report, since it is not as 
extensive as the audit but more comprise than the compilation report. The usage and 
demand for this service has not been investigated due to the short time it has been 
served. (SOU 2008:32, p. 173) 
 
The common view from a few different parties has been investigated, regarding the 
usage of audit. The small companies themselves do not know which services they use 
from their audit firm and therefore it is hard to say how big their demand is, for the 
services they use and other similar or alternative services. This problem probably has 
occurred because auditors in the small firms in the United Kingdom in some degree are 
involved in the companies’ accounting. According to HM Revenue and Custom the 
statutory audit is not to any big use for them, they put bigger use to information about 
who has done the accounting and who has signed the tax declaration. (SOU 2008:32,   
p. 174)  

3.5.2 Denmark 

3.5.2.1 Developments regarding the abolition of the statutory audit 

In Denmark the abolition of the statutory took effect  the 1st of April 2006 after a 
legislative decision the 21st of March  2006 in Denmark according to law L 50. The 
reason for this decision was to decrease the administrative costs for the small 
companies. (SOU 2008: 32, p. 154, 158) Denmark is one of the last companies in the 
European Union to abolish the statutory audit. (Aggestam Pontoppidan, 2007) 
 
The first  suggestions to limits for which companies that should be affected by this 
changes was small companies that did not exceed two of three criteria two years in a 
row, total balance sheet over 3 million DKR, turnover of 6 million DKR and 25 
employees. But the criteria was changed to a total balance sheet of 1.5 million DKR, 
turnover of 3 million DKR or more than 12 employees. (Aggestam Pontoppidan, 2007) 
 
The abolition of the statutory audit for small companies in Denmark was decided to take 
place in two stages, the limits above was the first stage, the second stage was suggested 
to take place 2009/2010 with higher limits, balance sheet total under 29 million DKR, 
58 million in turnover and 50 employees. (Aggestam Pontoppidan, 2007) This is more 
close to the European Union maxima.  
 
It is not all companies the fulfil this criteria that will be able to not conduct an audit, the 
mother company of a group have to conduct an audit regardless of the company's size. 
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This also applies to holding companies and business driving funds. The procedure to not 
having to conduct an audit consists of a few steps: 
 

• The company need to take the decision on a ordinary annual general meeting (it 
is not allowed to make the decision on an extra annual general meeting) 

• The company shall inform about the general meeting's decision in their financial 
statement. This information shall be present in all the financial statements for the 
years an audit not is conducted.  

• The company need to inform that they are a company that is considered a 
company that is affected by the L 50 law for the years they not are conducting an 
audit. 

• The company need to state in their tax declaration about their auditor assistants. 
• The company shall inform if the financial statements includes an auditor 

verification and what kind of verification, if it includes any reservations or 
additional enlightenments, (if so, what they regards). 

• The company shall inform if an auditor has helped with the tax reporting. (SOU 
2008:32, p. 159)  

 
The development after the abolition has been studied a few times, before the abolition a 
few researchers had a few ideas of how it could progress. Bisgaard (2006) said that     
90 % of the companies should continue with audit. Another study said that after 
studying the opinion of the Danish small companies 60 % will not continue in a few 
years time. A more recent study indicates that there have not been any obvious effects 
of the abolition in Denmark. (Börsvik, 2008) The result after the first year with the new 
conditions indicates that only 7 % of the companies decided not to conduct an audit, 
which is higher than some studies has predicted. Aggestam Pontoppidan (2007) has 
discussed this result and refers to Collis’ (2003) study about the developments in the 
United Kingdom after their abolition, and says that more and more companies probably 
will not continue with audit in a few years time. The latest study regarding the small 
company demand for audit in Denmark shows that that 22.8 % of the companies not to 
conduct an audit, of these companies has about one third chosen to use an alternative 
service, such as review. (R. L., 2010) 

3.5.2.2 Alternative assurance functions 

Bisgaard (2006) refer to a report conducted by Erhvervs- og Selskabsstyrelsen that says 
that   40 % of the companies will continue with an audit and that many of the other 
companies most certainly will demand other assurance services. It is also important that 
the definition of different services is clear, with the abolition of the statutory audit it is 
important to know what audit represents. (SOU 2008:32, p. 160) 
 
According to FEE’s (2009, p. 24) survey all assurance services that is provided in 
Denmark is aligned with international standard issued by IAASB (International 
Auditing and Assurance Standards Board). At the moment there are no standards 
regarding alternative assurance services, but they are in progress of providing standards 
that regards alternative assurance services. 
 
Aggestam Pontoppidan (2007) has discussed about review, which is one alternative 
assurance service. According to Danish audit standards, RS 2000-2699, is review a 
lighter assurance service, which do not need as much information as an audit and the 
valuation of the information is also lighter. This means that review gives some degree of 
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control, but the risk is bigger for misstatements in the financial statements. She also 
refers to a study done by Wessel-Tolvig & Johansen (2007) who has studied Danish 
auditors view of review, 58 % of these auditors think that review can be an alternative 
service after the abolition. 
 
When comparing the developments in the different countries some factors are clear. In 
Denmark the voluntary audit has not been available as long as in the United Kingdom, 
and the Danish criteria are lower than for companies in the United Kingdom. The 
Danish companies need to take more actions before they can use the choice of not 
conducting an audit. The information above also shows that the percentage of 
companies that still is conducting an audit is higher in Denmark than in the United 
Kingdom companies.  
 
The Scandinavian countries and the United Kingdom have different views on rules and 
legislations, also regarding accounting regulations. The United Kingdom is a follower 
of the Anglo-Saxon tradition, Common law, and the Scandinavian countries are more 
alike the follower of the Continental-European tradition, Code law. (Nilsson, 2005, p. 9-
13) This could be one reason for the differences in the progress between the countries, 
besides the time differences. Since Sweden is more like the other Scandinavian 
countries these countries might give a better indication of how it could progress in 
Sweden. But to see the development in other European countries is also important, since 
everything is getting more and more internationalised. 
 
To summarise the discussions in this chapter, the abolition of the statutory audit in 
Sweden is a fact, what effects it will have is unclear. With the information from the 
discussion above one can see that there are factors that previously have been proved to 
create a demand for audit. When the statutory audit has been abolished in other 
countries a market for alternative assurance services and non-audit services have 
appeared. With these discussions as staring points the demand for voluntary audit, 
alternative assurance services and compilation services will be studied in a smaller 
region. The results of this study will be presented in later parts of the thesis; to start 
with, the next chapter will present how the quantitative study has been conducted. 
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This chapter will describe how the quantitative study has been conducted, how the 

sample has been compiled, and the basics of how the questionnaire has been computed. 

In all studies there usually are respondents that do not contribute, they do not send back 

the questionnaire or they do not answer all questions. This is also true for this study, 

how this has or has not affected the study will also be discussed. In the end of this 

chapter critics to the primary data and the truth criteria will be presented. 

 

4. CONDUCTING THE QUANTITATIVE STUDY 

4.1 The choice of research approach 

When making a study an author can decide to do a quantitative or a qualitative study. A 
quantitative study usually is done by sending out a questionnaire to the respondents or 
making an analysis of data from databases. (Bryman & Bell, 2005, p. 99) A qualitative 
study is usually done by interviews of some kind. (Patel & Davidson, 2003, p. 99) 
 
The choice of how to conduct a study, whether to conduct and quantitative or qualitative 
study is not always easy, for this thesis this choice was quite easy due to the purpose of 
the study. In this study the thought is to explain what factor that can affect companies' 
demand for different service, to predict an uncertain progress. To be able to at least have 
an idea of the possible progress it is important to get as many responses as possible, that 
is why this study will be conducted with a quantitative approach. The qualitative 
approach was not an alternative since it will not give as many responses, and will not be 
able to test the data in statistical tests, to be able to get proof for possible progresses. 
 
There is many ways of conducting a quantitative study, in this research the responses 
will be collected via a postal questionnaire that will be sent out to different companies 
within Västerbotten County, the reason for this particular area will be discussed later. 
By sending out a postal questionnaire the author will be able to receive a large amount 
of responses and thereby hopefully be able to explain what factors that can affect the 
companies demand for audit and the alternative services. This will be tested by factors 
that have been proved to affect this demand in previous studies. These factors will be 
tested with different statistical tests, to hopefully see statistical proof of the affect of the 
factors, to support the results of the study. To be able to do this the author needs a larger 
amount of responses, as mentioned earlier, which is the reason for sending out this 
questionnaire. 
 
There could be other ways of collecting answers about these questions, for example 
formal interviews via telephone or sending out questionnaires via e-mail. The author 
thinks that conducting interviews would take too much time, both for the author and the 
interviewee. The responses would thereby be fewer, both due to the fact that the author 
cannot conduct that many interviews and the number of respondents that are willing to 
be part of the study will be fewer, due to the fact that it will take up to much of their 
time to be part in this study. Sending out the questionnaire via e-mail could be a 
possible solution, but it is easier for the author to find the postal addresses to the 
companies compared with finding their e-mail addresses. The author also believes that it 
is possible that if a company receives a questionnaire via e-mail it is easier for them to 
throw it away; compared with if they get it in paper form.  
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After considering all these alternatives how to collect the responses from the 
respondents the author has decided that the best way of collecting the responses is to 
send out a postal questionnaire, since it will is the most optimal solution when it comes 
to the time limit and hopefully more respondents will answer it if they get it in paper 
form. When this part is decided the next step is to create the sample. 

4.2 Creating the sample for this study 

This study will be conducted with a non-probability sampling (Bryman & Bell, 2003,   
p. 111), with a consecutive selection, since it studies a specific group of companies that 
are selected with predetermined criteria. (www.infovoice.se)  

4.2.1 Regional criterion 

The first criterion that the companies need to fulfil is that it needs to be located in the 
Västerbotten County. This decision is based on a few different arguments, the first  
reason for choosing Västerbotten County as the regional criteria is conducted to 
eliminate the risk of geographical affects. Sweden has different business environments 
in different parts of the country, and the northern parts can be quite different from for 
example the big city areas, for example Stockholm. To eliminate the affect of the 
geographical factor the author has chosen to focus on one specific county, Västerbotten. 
One alternative solution would be to include the other counties in the northern part of 
the country, as mentioned they are quite the same when it comes to the geographical 
factor. But they have not been included due to the fact that they are not totally similar to 
Västerbotten, to eliminate the possibility for the affect of the geographical factors these 
have not been included. The author still believes that some generalisations can be done 
despite these possible geographical differences, since they probably are quite small. 
 
Another reason for this decision is based on the belief that the respondents will be more 
interested to contribute to a study conducted in their own surroundings, if the research 
would be studying companies in for example the Stockholm area these companies 
probably would be less interested to take part of the study. As mentioned in the 
delimitations there are a few consequences of making a study with this criterion. To 
make the respondents even more willing to answer the questionnaire they will get the 
opportunity to receive the result from the study. If they will get information about their 
fellow entrepreneurs’ thoughts about, and demand for, auditing and non-audit services 
they might be more interested to contribute to the study.  

4.2.2 Size criterion 

The second criterion that the companies need fulfil is based on their size. From the 
legislative proposal the size of the company is the factor that will decide if a company 
have to conduct an audit or not. According to the legislative proposal (SOU 2008:32) 
the companies can exceed one of these criteria. In previous studies with similar criteria 
all criteria needs to be fulfilled (Collis et al., 2004, p. 91) which the companies in this 
study also needs to do. With these criteria; no more than 50 employees, a turnover under 
41 500 000 SEK and a balance sheet total under 83 000 000 SEK the sample was 
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compiled from the database Affärsdata (via www.ub.umu.se). This resulted in 6687 
active companies, which fulfilled these criteria for the financial year 20071. 

4.2.2.1 Exclusion of micro-companies  

The choice of excluding micro companies could be seen as a convenience criterion, 
since the sample is quite big and need to decrease in size the choice of excluding these 
companies was thought to be an easy way of do this. Since previous studies Freedman 
and Goodwin (1993) (referred to by Collis et al. (2004 p. 89) have proved that these 
companies do not have a big demand for audit it was thought to be easy to exclude them 
due to the fact that do not seem to have an demand for audit. When looking on this 
decision afterwards this might not have been the best decision. It could indicate that 
their demand for audit is low, but it makes it more difficult to evaluate the affect of the 
company's size on the demand for the different services. One reason for this 
convenience criterion was that this study firstly was concentrating on the demand for 
audit, but later on focused more on the demand for the alternative services too. 
 
The next step with compiling the sample then is to define a micro company, to be able 
to exclude them. According to Thorell and Norberg (2005 p. 9-10) the common 
definition of a micro company in Sweden is a company with less than 10 employees and 
a turnover under 3 000 000 SEK. Since this is the definition that has been used 
previously to define a micro company it will also be used in this study. With these 
additional size criteria the companies that will be studied are companies that have 10 - 
50 employees, a turnover between 3 000 000 - 41 500 000 SEK and a balance sheet 
total between under 83 000 000 SEK. After these exclusions the sample consists of 437 
companies, which will receive a postal questionnaire. 
 
When gathering the addresses to the companies, for sending the questionnaire a few 
companies was excluded since their address to their head quarter is not located in 
Västerbotten, they do not fulfil the regional criteria. Some companies were excluded 
since they have filed for bankruptcy during 2008, and thereby not are active companies.  

4.2.3 Final sample 

The final sample for this study consists of 395 companies. The questionnaire was then 
sent to these companies with an accompanying letter, which explained the reason for the 
study and asked that the questionnaire would be answered by the person with the best 
knowledge of the company’s stand in this question. A pre stamped envelope was also 
added with the questionnaire, which hopefully should make more companies answering 
the questionnaire. The questionnaire was sent in Swedish to make it easier for the 
respondents to understand the meaning with the questions, which should make them 
more eager to answer it.  

4.3 Layout and purpose of the questionnaire 

The questionnaire will be processed in English since the rest of this thesis is in English. 
The questionnaires can be found in Appendix 1 and Appendix 2, (both the Swedish and 
English version). The summary of the questionnaire or general layout of the 
questionnaire is that it start with some easier question regarding company size, then 
                                                
1 The sample was compiled in March/April 2008, at this time the financial statements for 2008 was not 
available. 
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questions regarding what services they are using and what they think about them and 
the end of the questionnaire regards the company's future usage of services; what they 
demand and how they want the services to be provided to them. 
 
To more deeply explain the layout of the questionnaire a few different aspects will be 
discussed. The questionnaire stats with some “warm up” questions that will give the 
respondent some “easy” questions to start with, which might make it more possible that 
they answer it. These questions purpose is also to give information about factors as 
company size and owner structure, which will be important in later statistical tests. As 
mentioned earlier these factors have been proved to have an affect on the audit demand 
(i.e. Chow 1982, Collis et al. 2004). These first questions will also give the author 
information about who is answering the questions, and thereby also how informed the 
respondent is about the company's situation, which is important to understand, if they 
not are well informed about the situation their answers needs to be taken with even  
greater caution. 
 
There are also questions that have been included later on that are “easy” to answer, for 
example, what audit firm the company uses, the purpose of these is to introduce other 
parts of the questionnaire. These questions is supposed to introduce the respondents to 
questions that regards their attitude towards audit, how important they think audit is and 
how satisfied they are with the services. The purpose of these questions is to test the 
affect of these questions as factors that can affect the demand for the services, since 
these has been proved to be important. The attitude towards a service in general has 
been proved to be an important factor, and also for the demand for audit in particular. 
(i.e. Kotler et al., 2002,  Behn et al., 1999) Later in the questionnaire the respondents are 
also asked to rank a few other factors with regards to their importance to the decision to 
continue with audit. 
 
Some of the questions are optional, to make the respondents more willing to answer the 
questionnaire. The respondents can chose if they want to include the company’s name 
and their audit fee and non-audit service fee, since this information can be sensitive for 
the company to give out. By having these questions optional more respondents will 
hopefully contribute in the study compared with if these questions were not optional. 
There are also no open questions in the questionnaire; this will make it easier for to 
process the material. 
 
One of the most important aspects of this study is to ask the respondents what services 
they think they will use in the future, and how they would like them to be provided. As 
mentioned before when new part of the questionnaire is introduced some warm-up 
questions have been included. For this part this regards what services the company uses 
today. The following questions regarding if the company will continue with audit, how 
the services should be provided and the questions regarding the alternative services is 
the questions that regards the core-questions of this study. These questions will later be 
analysed by testing what factors that affects these demands. 

4.4 Processing of the data 

After receiving the questionnaires the data has been compiled in Microsoft Excel. From 
the 395 questionnaires that were sent out 142 answers was received; this is a response 
rate of 36 %. All the answers have been processed as anonymous answers even if the 
respondents were able to answer their name in the questionnaire. 
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4.4.1 Non-responses 

When processing the data an author needs to look into the non-responses errors in the 
study, that not all respondents will answer all the questions. There are different types of 
non-responses, individual non-response and partial non-response, individual non-
response considers when a respondent has chosen to not participate at all, and a partial 
non-response is when a respondent has chosen to skip one or more questions, for 
example because the question considers a sensitive topic. (Dahmström, 2005, p. 321) 
 
The individual non-response error should be seen as low. The response rate for this 
study is 36 %, which is a good response rate for this type of study. In previous studies 
much lower response rates has been proved to be sufficient (Collis et al., p. 91). When 
looking on the time that the respondents have to think about, and answer, the questions, 
which were a little more than one week, this response rate should be seen as quite high.  
 
In this sample there are seven companies that will not be included in the study, due to 
different reasons. Three companies will not be a part of the study since they have been 
acquired by a bigger company; one company will not be included since it has filed for 
bankruptcy. Two companies will not be included because they are too big, their average 
turnover, employees and/or balance sheet total is higher than the data for 2007 which 
they were chosen by when they were included in our sample. One is owned by that state 
and will still have to do an audit after the legislative changes, and will thereby be 
excluded. After these exclusions the study will be conducted with a sample of 135 
respondents. These seven companies that will not be included can also be seen as 
individual non-responses. Thereby the response rate has decreased to 34 %, which still 
is seen as sufficient. 
 
When processing the data 37 partial non-responses have been noticed, respondents that 
have skipped questions, or partially answered questions. A larger part of these seems to 
have occurred because the respondents have not information regarding their balance 
sheet total (15 of the partial non-responses)2. Another reason seems to be that they have 
not read the instructions thoroughly; they have skipped questions that they should have 
answered.3 Due to the same problem five respondents have answered questions that they 
should not have answered, these respondents can also be seen as partial non-response 
errors. If these companies is deleted all the answers from respondents that did not fill in 
the questionnaire right there would be 98 respondents instead of 135. With these non-
response errors in mind, just to clarify, all these 135 respondents will be used without 
taking any measures against the errors. The author believes that these data can be used 
in diagrams and analyses without these non-responses having impact on the outcome.  

                                                
2 Thereby this variable will not be used as a measurement of company size in the upcoming statistical 
tests. 
3 7 respondents have not answered question 23 that should have answered the question, the results of this 
will be discussed further in 4.6.1 Validity. 
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Table 3. Comparison between sample 

and respondents, Balance sheet total 

Table 3. Comparison between sample 

Table 1. Comparison between  sample 

and respondents, Number of employees 

Table 2. Comparison between sample 

and respondents , Turnover  

4.4.2 Respondents in the sample 

 
 
 
 
 
 
 
 
 
 

 
 

 
To see if the respondents are representative for the sample, the table below compares 
the sample with the respondents. As mentioned all companies was chosen on the criteria 
that they for the financial year of 2007 had 10-50 employees, a turnover between 3 000 
000-41 500 000 SEK and a balance sheet total between under 83 000 000 SEK. In the 
questionnaire the respondents were asked to fill in this information, their average 
number.  
 
As these tables shows there are some differences 
between the respondents’ answers and the 
information gathered from Affärsdata when 
compiling the sample. The biggest difference can 
be seen regarding the number of employees, 
where the answers from the respondents show that 
17 % of the companies have less than 10 
employees. These companies have been included 
anyhow; they still fulfil the criteria for the sample 
of this study. Even if they fulfil the criteria for a 
micro company does not automatically indicate 
that they not are interested in audit, they are on the 
border between the different categories of 
companies, and they might still be interested to 
conduct an audit. 

4.5 Considerations regarding the sampling, primary data 

and questionnaire layout  

 As mentioned earlier the choice of excluding micro companies might not have been the 
best way of decreasing the sample. At that time the primary idea of this thesis was to 
study only the audit demand and factors affecting it. With this issue the decision to 
exclude these companies was thought to be a good way of decreasing the sample, since 
these companies has been proved not to be that interested in voluntary audit. But if one 
looks on the other services, and the demand for them it could have been interesting to 
include these companies too. One can just speculate about this as it is now. 
 

Number of employees 

 
Sample Respondents 

   

0 - 9 0% 17% 

10 - 20 81% 62% 

21 - 30 14% 15% 

31 - 40 4% 5% 

41 - 50 1% 1% 

Turnover 

 
Sample Respondents 

   

< 3 MSEK 0% 0% 

3 - 10 MSEK 18% 20% 

10 - 20 MSEK 44% 41% 

20 - 30 MSEK 25% 32% 

30 - 41.5 MESK 12% 8% 

Balance sheet total 

 
Sample Respondents 

< 25 MSEK 100% 78% 

25 - 30 MSEK 0% 15% 

30 - 35 MSEK 0% 2% 

35 - 40 MSEK 0% 2% 

40 - 45 MSEK 0% 1% 

45- 50 MSEK 0% 3% 
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One aspect to consider when processing and use this kind of data is if the material that 
the respondents have provided is true, if they have answered the questions true or not. 
To prevent this from happen the respondents was able to answer the questions 
anonymously, if they do not have to state who they are they will probably answer more 
trustworthily. As seen in the tables 1-3 there is not that big differences between the 
respondents answers and the data collected from Affärsdata., which would indicate that 
the respondents have given true answers. 
 
As mentioned this legislative changes has not been implemented yet, which might have 
an effect on the respondents, they might not know all aspects of this abolition, and 
therefore do not know how they will act in a few years time. These answers still are 
hypothetical, and should be looked upon with some caution. They should still be seen as 
trustworthy, since, as the next chapter will show, the majority of the ones that have 
answered the questionnaire is the CEO or the CFO of the company. This indicates that 
they have good insight in how the company will react. As mentioned earlier, and as one 
can see in the accompanying letter, the first thing that was asked in the  accompanying 
letter was that the person with the most information regarding this matter should answer 
this questionnaire. This will hopefully indicate that the person that has answered the 
questions has good information about their demands, which makes these responses 
useful and very important for this study. 
 
When looking on the questions in the questionnaire afterwards one thing comes to 
mind, if the number of years was specified regarding their average number of 
employees, turnover and total balance sheet, it would probably have made it clearer for 
the respondents and maybe easier to answer. Although as table 1-3 indicates the 
respondents have understood this question and how to answer it. A few other aspects 
has also been visualised for the author that could have made the questionnaire even 
better, and given this research even more information. To start with the layout of the 
questionnaire could had been formed better, for example could it have been better to 
form the questionnaire after the layout of the thesis, if they followed the same structure, 
although it is difficult to know when compiling an questionnaire how it should best be 
formed. The author do not think that this has any bigger affect on the outcome of this 
thesis or on the material from the questionnaire, the only effect is that with another 
layout it could have been a bit easier for the respondents to answer the questionnaire. 
Some questions has also later one been visualised as unimportant for this study, but was 
included in the questionnaire. Some questions has also been recognised that would have 
been good to include but was not included, for example information regarding the 
companies’ debt level, the information regarding this has been compiled in another way 
instead, which will be presented later on. 
 
After considering these aspects that could have been better the author still thinks that 
this material is usable. These considerations have showed that some aspects could have 
been done better but there are no big effects of these that can indicate that the material is 
unusable. The data can be used in the thesis, be present and tested in statistical tests, the 
aspects that have been discussed does not seem to have any significant negative impact 
on the outcome. 
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4.6 Truth criteria 

Above the possible shortcomings and the author’s thoughts regarding the primary data 
has been presented. A related factor is the truth criteria, the validity and reliability of the 
research, which will be discussed below. 

4.6.1 Validity 

The validity of a test regards if the same variable has been used in all tests, for example 
that all respondents have answered about their turnover on the question about turnover 
and not on another question. Validity can also be defined as if the researcher is testing 
the variable that he/she tries to test, and how properly it has been conducted. (Patel & 
Davidson, 2003, p. 85) When compiling the data from the questionnaires to the data 
files a possibility for mistakes can appear, that the information for question A will be 
mistakenly be written as answer for question B. Since mistakes like this can give 
misstated data for the upcoming statistical tests, the compiling of the data has been 
conducted with much care, to avoid this. There should not be any misstatements in the 
answers from the respondents, the respondents have good knowledge about the 
company, as mentioned above the majority of the respondents are CEO or CFO for their 
company. There should not be any misunderstandings regarding the meaning of the 
questions; thereby it should not be possible to answer them wrongly.  
 
As mentioned regarding the non-response errors there are a few misunderstandings 
regarding what questions the respondents should and should not answer. This do not 
decrease the validity of the research, since the variables that was supposed to be tested 
have been tested, it is just not answered by the right respondent. To be sure that this 
does not affect the statistical tests some of these respondents that have answered the 
wrong question will not be included. Since they were not supposed to answer the 
question the data from these respondents were excluded to increase the validity. This 
decision should not have any negative impact on the outcome of the tests, the results 
should be more trustworthy since only “the right” respondents were included in the 
tests. The trustworthiness of this study will be discussed more thoroughly in the next 
part regarding the reliability of the research. 

4.6.2 Reliability 

Reliability is measuring in which extent the material is trustworthily. (Patel & 
Davidson, 2003, p. 86) The respondents were able to answer the questions without 
telling the author which company they answered the question for; they had the 
opportunity to be anonymous. There were more than one reason for this, firstly they 
would be more interested to answer the questions, but it is also believed that they would 
answer the questions more truly, and the data then will be more trustworthy.  
 
Another aspect of the reliability criterion is if the results from a study would be the 
same if conducting it again. (Bryman & Bell, 2003, p.48) When asking a respondent 
about their future usage of audit services it is important to discuss this issue. The 
likelihood of getting the exact same result probably is not high. Therefore it is important 
to have other studies to have as an example on how it can progress, which is the reason 
to why the development in other countries have been studied in this research. With 
regards to these studies it is quite possible that similar results could be attained when 
conducting a study with similar research questions.  
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Figure 1. Question 8. How many owners 

have your company? 

Figure 2. Question 4. What is your position in 

the company 

In this chapter the data that has been compiled from the questionnaires that was sent to 

small companies in Västerbotten County will presented. The first part consists of 

descriptive data of the companies, their number of employees, average turnover 

etcetera. Secondly the respondents’ thoughts of audit services and non-audit services 

will be presented, for example how important they think audit is, if they will continue 

with audit; if they have a demand for voluntary audit, and if they use their audit firm for 

other services than audit. In the end of this chapter their demand for other assurance 

services and compilation services will be discussed. 

 

5. EMPIRICS 

5.1 Descriptive data 

Firstly a few descriptive data about the respondents will be presented, to give an 
overview of what types of companies are contributing to this study, the companies’ size, 
amongst others. With this background information it will hopefully be easier to 
understand the answers to the questions in the other sections of this chapter. 

5.1.1 Number of owners 

To see the ownership structure, and thereby how 
many decision makers the companies have the 
respondents were asked how many owners the 
company had. The data shows that, 39 % have 
one owner, 43 % has 2-3 owners, 13 % has 4-5 
owners, and 5 % of the respondents have 6 or 
more owners. Out of these companies there is 
78.5 % of the companies are family owned, 
which means that only 21.5 % of the companies 
have external owners. 

5.1.2 Position in the company 

By asking what position the 
respondent have in the company 
some indication of how informed the 
respondent is about the company’s 
decisions can be seen. The data 
shows that 58 % are CEO, 23 % are 
the CFO, 10 % are an accountant 
and 9 % of the respondents have 
another position, for example 
shareholder or president of the 
board. This information implies that 
the respondents have good 
information about the decision 
makings in the company and how it 
affects the company. 
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Figure  3. Question 5. What is your 

company’s average number of employees? 

Figure 4. Question 6. What is your company’s 

average turnover 

5.1.3 Number of employees 

 
There are numerous 
measurements that can provide 
information about a company’s 
size, one of them is number of 
employees. The material shows 
that 17 %      have 0-9 employees, 
62 % have 10-20 employees, 15 
% have 21-30 employees, 5 % 
have 31-40 employees, and 1 % 
of the respondents have 41-50 
employees. 
 
                             

 

 

5.1.4 Average turnover 

Another way of measuring a 
company’s size is by its turnover. 
From the data one can see that 
none of the respondents has an 
average turnover under 3 MSEK, 
20 % have an average turnover 
between 3–10 MSEK, 41 % have 
an average turnover between 10– 
20 MSEK, 32 % have an average 
turnover between  20–30 MSEK 
and 8 % of the respondents have 
an average turnover between 30–
41.5 MSEK. 

 



 EMPIRICS 

       

    
35 

 

Figure 5. Question 7. What is your company’s average 

balance sheet total? 

5.1.5 Average balance sheet total 

Another financial measurement which indicates the size of a company, is the balance 
sheet total. 
 
From the collected data it can 
be see that 78 % have an 
average balance sheet total 
under 25 MSEK, 15 % has an 
average balance sheet total 
between 25–30 MSEK, 2 % has 
an average balance sheet total 
between 30–35 MSEK,     2 % 
has an average balance sheet 
total between 35–40 MSEK,     
1 % has an average balance 
sheet total between 40 – 
45 MSEK and 2 % of the 
respondents has an average 
balance sheet total between    
45–50 MSEK. 
 
These measurements show that 
a majority of the respondents 
are near the lower limits for the 
type of companies that is study. 
 
From the information presented 
in this part one can see that the size of these companies is quite similar, most of them 
have 10-20 employees, there average turnover is 10-20 MSEK and their average 
balance sheet total is under 25 MSEK. This shows that they are small companies, which 
are the type of companies that are the interesting companies for this study, although 
they are close to the lower limits for these types of companies. 
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Figure 6. Question 11. What is your view on audit? 

Figure 7. Question 20. How satisfied are your 

company with the service(s) that you are using? 

5.2 The situation today 

In this part data regarding the respondents’ attitude towards audit and other services 
provided by their audit firm will be presented. There are numerous factors that can 
affect a company’s decision to continue with audit or not, for example their view on 
how important audit is, how satisfied a client is with the services they are offered, 
etcetera. It is also interesting to see what other services than audit the companies use 
from the audit firm will also be presented. 

5.2.1 How important is audit? 

There are different factors affecting a 
company’s demand for audit, if they will 
continue with audit. The company’s 
attitude towards audit has been proved to 
be one of them. One way of testing the 
attitude towards a service is the 
importance of the service.  
 
The data shows that 2 % think that audit is 
totally unimportant, 9 % of think that the 
audit is unimportant, 66 % think that it 
important and 23 % of the respondents 
think that the audit is very important. 
 
 
 

5.2.2 Level of satisfaction of the services 

Another aspect of the companies’ attitude towards audit is how satisfied they are with 
the service. The data shows that   4 
% are not satisfied with the services 
that their audit firm is providing. 34 
% is satisfied with the services, 45 
% is very satisfied with the services 
and 17 % thinks that the services are 
excellent. 
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Figure 8. Question 15. Do your company 

use your audit firm for other services? 

Figure 9. Question 19. What services does your company 

use? 

 

5.2.3 The usage of other services 

 
Another factor that can be important is if the 
company is using other services than audit, 
provided by their audit firm. The data shows 
that 60 % of the respondents use their audit 
firm for other services besides audit. 

 

 

5.2.4 The usage of the different services 

An interesting aspect to look at is what services the companies’ uses. Therefore the 
respondents were asked to state 
what services they are using today. 
95 % answered that they use audit 
from their audit firm4. 41 % said 
that they use some type of 
accounting service from the audit 
firm, for example help with the 
annual accounts, 44 % said that 
they are using tax-consultancy 
services from their audit firm. 50 % 
said that they are using financial 
consultancy services from their 
audit firm. 5 % said that they use 
other services from their audit firm 
for example services with salaries, 
tax declaration etcetera.  

                                                
4 This means that 7 of the respondents say that they do not use audit from their audit firm. 
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Figure 10. Question 21, Will your company still 

use auditing when it is voluntary? 

5.3 What will happen after the abolition of the statutory 

audit? 

The main purpose of this thesis is to study if the companies have a demand for 
voluntary audit, if they will continue with audit or not. This part of the chapter regards 
the respondents’ thoughts about their future use of audit and other services provided by 
their audit firms. 

5.3.1 Continue with audit or not? 

One of the most interesting questions for this 
study is weather the companies will continue 
conducting an audit after the abolition of the 
statutory audit, if they have a demand for 
voluntary audit. 
 
From the data one can see that 84 % will still 
chose to conduct an audit. 2 % do not know 
what they will do and 14 % said that they 
will not continue to using this service. Some 
of our respondents have also made some 
comments regarding some of the questions. 
One of the respondents commented that they 
might not conduct an audit every year; it 
depends on the need for conducting an audit. 

 

5.3.2 The impact of the price for the demand for the service 

This question is connected to the question above, the respondents that said that they will 
not continue with audit after the abolition, has 
answered if they would change their mind if the 
price for the service was significant lower. From 
the 14 % that did not think that they will 
continue with the audit 56 % think that they 
could change their mind if the price was lower. 

 

Figure 11. Question 22. Would you 

change your mind if the price was 

lower? 
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Figure 12 . Question 24. What services will your 

company use in the future? 

 

Table 4. Question 23. What factor has the most impact on the decision 

to continue with audit? 

5.3.3 Future usage of different services 

Above data about the different services that the respondents are using at the moment has 
been presented. The respondents 
have also been asked what 
services they will use in the future.  
88 % will continue with auditing. 
45 % will use accounting services, 
51 % will use tax consultancy 
services, 60 % will use financial 
consultancy services and 4 % will 
use other services, for example 
services with salaries, tax 
declaration etcetera.  
 
One comment to this question was 
that the respondent thought that it 

is difficult to divide the service that 
they receive from the audit firm, 
since it all is connected to each 
other and is discussed collectively 
continuously. 
  

5.3.4 What factor has the most impact on the decision to continue 

with audit?  

 
 
 
 
 

 
 
 

 
On this question the respondents were asked to rank these factors after how they affect 
their decision to continue with audit. The factors was ranked 1-4, 4 being “high 

impact”, this indicates that with a mean value above 2.5 the factor has high impact on 
the decision to continue with audit. The table indicates that “improvement of internal 

control” is the factor that has most impact on this decision, followed by “the cost of 

audit”. “Demand from the bank” also seem to have impact on this decision, followed 
closely by “Demand from the board”. The factor that has the least impact on this 
decision is “Demand from customers/suppliers”. 
 
One of our respondents wrote a comment; “the price is always of importance, but the 

audit takes some time to. Demand and needs will guide the decision”. This comment 
reflects the results of this question really good, the price is important but demand from 
different stakeholders are likely to have a greater affect. 

Factors: 
The cost 
of audit 

Demand 
from the 

board 

Improvement 
of internal 

control 

Demand 
from the 

bank 

Demand from 
customers/ 
suppliers 

Mean value: 2.65 2.48 2.82 2.50 2.01 
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Figure 13. Question 26. Is “review” a 

good alternative to audit? 

 

Figure 14. Question 27. Is “analysis of 

annual accounts” a good alternative to 

audit? 

5.4 Alternatives to a statutory audit 

The second thing that this thesis is studying is the demand for alternative services. In 
this part the data regarding the demand for alternative assurance services and 
compilation engagements will be presented. The answers regarding how to provide the 
services to best align with the clients’ demands will also be presented. 

5.4.1 Review 

One alternative assurance service that is possible 
for audit firms to provide to their clients is a lighter 
version of an audit, a review. From the collected 
data it can be seen that 55 % think that a review is a 
good alternative. 44 % do not think it is an 
alternative and 1.5 % does not know. 

 

 

 

5.4.2 Analysis of annual accounts 

The second alternative to an audit, a compilation 
engagement, is an analysis of the annual accounts5. 
This service provides the client with an analysis of 
the accounts made by an accountant, not conducted 
by an auditor; it is an even lighter version of an 
audit compared with a review. From the data one 
can see that 45 % thinks that an analysis of the 
annual accounts could be an alternative service to 
audit. 51 % do not think that it is an option, and 3 % 
do not know. 
 
One comment to these two alternatives stated by 
one of the respondents: “we get these services 

continuously from the audit firm. It is included in 

the help with the daily accounting. It is hard to 

divide a complex reality into different squares. Most 

things are connected lengthwise and crosswise. The 

most important thing is what PERSON one gets help 

from. The same service made by another person can 

be totally useless. Skilfully persons are always good 

to deal with – and are praiseworthy.”  

 

                                                
5 In Swedish “Bokslutsberättelse” 
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Figure 15.  Question 25. What alternative is most 

attractive for your company? 

5.4.3 How to provide the services? 

Since the audit service will be voluntary it might be possible for the audit firms to 
provide the service to their clients in other ways than they are served today. In this 
question the respondents should choose the most attractive alternative:  
 

• Alternative 1; audit 
as it is today.  

• Alternative 2; 
Accounting services 
as they are today.  

• Alternative 3; these 
services provided 
individually, to an 
individually lower 
price.  

• Alternative 4; a 
package of service 
which includes; audit, 
accounting services and 
consultancy services, to a 
15 % lower price. 

 
The data show that 23 % thinks that the audit as it is now is the most attractive 
alternative of these alternatives. 15 % thinks that the accounting services as they are 
now are the most attractive alternative. 21 % thinks that a 10 % lower price per 
individual service is the most attractive alternative. 41 % of the respondents think that 
the package alternative is the most attractive alternative. 
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In this chapter the analysis of the material that have presented will be presented, this 

will be conducted with statistical tests, regressions, t-tests and chi-square tests. The 

empirical data will be analysed with the theories, to find similarities between the 

findings in this research and previous studies. This will show what factors that can 

affect a company’s demand for voluntary audit and alternative services, and how the 

services should be provided. 

 

6. ANALYSIS 

The analysis will be divided into three parts, firstly the audit demand will be analysed, 
what factors that can affect the demand, which will be tested towards factors that have 
been proved to have had effect in previous studies. Then the alternative services will be 
analysed, and what factors that could affect this demand. The last part regards how the 
services should be provided, to align to the clients’ demands. 
 
To do these analysis a few different statistical tests has been conducted, which will be 
presented later on. The tests have been conduct with a few different variables; table 5 
will give a short description of them. 
 
 
Variable: Description of variable:   
Demand for 
voluntary 
audit 

Will the company continue with audit when it is voluntary? 
Dependent 
variable 

Variables: 
 

Yes 
 

No 
 

  

Coded as: 
 

1 
 

0 
 

  

Size The company’s turnover 
Independent 
variable 

Variables: < 3 MSEK 
3 –

10 MSEK 
10 – 

20 MSEK 
20 – 

30 MSEK 
30 –

41.5 MSEK 
  

Coded as: 1 2 3 4 5   

External 
owners 

Does the company have external (non-family owners) 
Independent 
variable 

Variables: 
 

Yes 
 

No 
 

  

Coded as: 
 

1 
 

0 
 

  
How 
important is 
audit? 

How important does the company rate audit 
Independent 
variable 

Variables: 
Totally 

unimportant 
Unimportant Important 

Very 
important  

  

Coded as: 1 2 3 4 
 

  
Level of 
satisfaction of 
the service 

How satisfied are the company with the service(s) their audit firm 
provides? 

Independent 
variable 

Variables: Not satisfied Satisfied 
Very 

satisfied 
Excellent 

 
  

Coded as: 1 2 3 4 
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The impact of 
price 

The company should rank how this factor have affected the 
decision 

Independent 
variable 

  Ranked 1 - 4   
The impact of 
the 
improvement 
of the internal 
control 

The company should rank how this factor have affected the 
decision 

Independent 
variable 

  Ranked 1-4   
The impact of 
the demand 
from the bank 

The company should rank how this factor have affected the 
decision 

Independent 
variable 

  Ranked 1-4   

Usage of 
other services 

Does the company use other services provided by their audit 
firm? 

Independent 
variable 

Variables: 
 

Yes 
 

No 
 

  

Coded as: 
 

1 
 

0 
 

  

Usage of 
accounting 
services 

Does the company use accounting services provided by an 
audit firm? 

Independent 
variable 

  
Yes 

 
No 

 
  

Coded as: 
 

1 
 

0 
 

  

Usage of 
consultancy 
services 

Does the company use consultancy services provided by an 
audit firm? 

Independent 
variable 

Variables: 
 

Yes 
 

No 
 

  

Coded as: 
 

1 
 

0 
 

  
Demand for 
Analysis of 
annual 
accounts 

Does the company view this service as an alternative to audit? 
Dependent 
/Independent 
variable 

Variables: 
 

Yes 
 

No 
 

  

Coded as: 
 

1 
 

0 
 

  
Demand for 
Analysis of 
annual 
accounts 

Does the company view this service as an alternative to audit? 
Dependent/ 
Independent 
variable 

Variables: 
 

Yes 
 

No 
 

  

Coded as: 
 

1 
 

0 
 

  
 

 

 
Table 5. Descriptive of variables 
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Table 6. Descriptive data, factors affecting the decision to continue with audit 

 

6.1 Audit demand 

With regards to the design of the questionnaire the demand for audit will be tests in two 
parts. Firstly the factors that have been proved to have an effect on the demand for audit 
will be tested with all respondents. In the second part the material for one specific 
question will be tested. The second tests will not have as many companies included in 
the test, the reason for this will be presented later. 

6.1.1 What factors affects the demand for audit? 

The discussions in the theoretical framework indicate that a few factors seem to have 
had affect on the demand for audit in previous studies. Collis et al. (2004), Senkow et 
al. (2001) and Seow (2001) all have seen proof for agent relationships as an important 
factor. Chow (1982) and Collis et al. (2004) also have proof that indicates that the size 
of the company having an effect on the demand for audit. The demand for a service is 
probably affected by the attitude towards it; as previous studies have shown the 
satisfaction of the services have impact on the demand for audit. (Behn et al., 1999) As 
these factors have been proved to have an effect in previous studies they will be used in 
this research too. 
 
Thereby; in the first test the following factors will be tested, if they have any effect on 
the companies’ demand for audit: 

• Size 
• External owners 
• Attitude towards audit; how important is audit, level of satisfaction with the 

services 
 

Descriptive Statistics 

  
N Minimum Maximum Mean Std. Deviation Variance 

Statistic Statistic Statistic Statistic Std. Error Statistic Statistic 

Continue with 
audit 

135 0 1 0.81 0.03 0.40 0.16 

Turnover 133 2 5 3.27 0.07 0.86 0.74 

External owners 134 0 1 0.21 0.04 0.41 0.17 

How important is 
audit 

134 1 4 3.10 0.05 0.63 0.40 

Level of 
satisfaction 

132 1 4 2.75 0.07 0.78 0.60 

 
 
 

To test the data6 binary logistic regressions have been conducted. To be able to see if 
the variables have effect on the demand or not, if there is a relationship between the 
factors and the demand for audit a significant level needs to be set, for this study the it 
has been set at 5%. With a p-value between 5 – 10 % the result shows a weak evidence 
for an effect of the factors. With a p-value at below 10 %, there is no evidence for a 

                                                
6 The data on question 21 has been divided into yes or no, to be able to test the data. 
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Table 7. Logistic regression, what factor affects the companies’ demand for 

audit 

Table 9. Model summary, full 

model, what factor affects the 

companies’ demand for audit? 

relationship between the factors and the demand for voluntary audit. (Keller, Gerald, & 
Warrack, 2003, p. 329) 
 
The data in table 6 shows that 81 % of the companies will continue with audit, the 
companies’ turnover is between 10-20 MESK, which have been used as a measurement 
of size in previous studies too (Collis et al., 2004, p. 96). The table also shows that 21% 
of the companies has external owners and the majority if the respondents think that 
audit is “important” (as the mean value is 3.10) and they are “very satisfied” with the 
services. 
 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Turnover
7
 0.33 0.39 0.72 1 0.39 1.40 

External owners 19.19 7081.69 0.00 1 0.998 216701902.80 

How important is audit? 2.60 0.72 13.15 1 0.00 13.43 

Level of satisfaction 0.97 0.45 4.77 1 0.03 2.65 

Constant -9.71 2.72 12.73 1 0.00 0.00 

 

Model Summary 

-2 Log likelihood 71.286 

Cox & Snell R Square 0.32 

Nagelkerke R Square 0.53 

 
 
 

As the full model test8 shows it is only the attitude towards audit that has an impact on 
the demand for audit when all the independent variables are tested together, the omnibus 
test of model coefficients shows that the model is significant, p-value 0.00. As the R2 
value (Nagelkerke R Square) indicates this model explains 53 % of the factors that 
affects a company’s demand for audit. 
 
When testing the variables in individual tests9 with the dependent variable, the results 
imply that there is weak evidence for the size of the company, their turnover, and the 
existence of external owners having an effect on the demand for audit. (In these test the 
p-values were, 0.09 for turnover, and 0.08 for the existence of external owners.) One 
reason for the inconsistent results for this study (compared with previous studies as 
Chow (1982) and Collis et al, 2004)) regarding the affect of companies’ size could 
probably be the distribution of this variable. As 41 % of the respondents have a turnover 
between 10 - 20 MSEK and 32 % of have a turnover between 20 - 30 MSEK the 
majority of the companies have the same size. Therefore it is difficult to see if this 

                                                
7 This variable has also been tested as a dummy variable, the results with this test shows similar results. 
Since this test is easier to understand have the author chosen to use this test. 
8 The whole full model logistic regression can be found in Appendix 7 
9 The logistic regressions with one independent variable for each test can be found in Appendix 

Omnibus Tests of Model 
Coefficients 

  Chi-square df Sig. 

Step 50.05 4 0.00 

Block 50.05 4 0.00 

Model 50.05 4 0.00 

Table 8. Omnibus Tests of Model 

Coefficients 
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Table 10. Cross tabulation, Continue with 

audit * External owners 

variable affects their demand for audit, due to the lack of differences in this variable. 
One possibility could be to use another variable to measure the size to see if it has any 
effect. But of the size measurements gathered in this study this variable seems to be the 
most usable. As mentioned earlier the companies’ balance sheet total will not be used, 
since the information about this variable has fewer observations compared with the 
other variables. The distribution for this variable is also lesser, since 78 % of the 
respondents have a balance sheet total under 25 MSEK. The same reason is referred to 
for the companies’ number of employees, 62 % of the respondents have 10-20 
employees. 
 
The results for the variable external owners creates some questions, as previous studies 
have proved this is one factor that have affect 
on the demand for audit. (Collis et al. (2004), 
Senkow et al. (2001) and Seow (2001)) The 
Cross table, Table 10, shows that 93 % of the 
companies that have external owners will 
continue with audit and 77 % of the 
respondents that do not have external owners 
will continue with audit. To see if the 
exclusion of this variable would change the 
result for the regression a full model logistic 
regression has been conducted without this 
variable. This test did not show any 
differences of, therefore this variable have 
been chosen to be included in this part anyway, to show the relationship between this 
factor and the companies demand for audit. 
 
The results from the individual logistic regression indicate that there is a strong positive 
relationship between the existence of external owners and the demand for audit. As 
mentioned agent relationships have been studied by Collis et al. (2004), amongst others. 
They stated that “...the demand for audit is associated with the companies that are not 

wholly family owned and the negative sign on the regression coefficient form FAMILY 

demonstrates this.” (Collis et al. 2004, p. 96) This indicates that, even if it not is a 
significant result, there are similarities between these previous studies and the results 
from this research. 
 
As mentioned above, this test shows strong evidence for the effect of the companies’ 
attitude towards audit as a factor affecting the demand for the service. It is not 
remarkable that the data shows this relationship, a customers’/clients’ demand for a 
service should be affected by the attitude towards the service, the more satisfied the 
clients are with the service the more they are willing to pay (Behn et al., 1999).  Besides 
the studies presented above, regarding a companies’ attitude towards audit and their 
demand for the service, there might be other ways of testing the attitude. Collis et al. 
(2004) has analysed if the mangers think that the audit improves the quality of the 
information, which could be seen as how satisfied they are with the service, as a 
measurement of their attitude towards audit. They found a significant proof of that the 
quality has an impact on the demand, and a positive relationship between the variables.  
With regards to this, the results from this study thereby have similar results regarding 
the attitude towards audit, that it is an important factor that affects a company’s demand 
for the service.  

Continue with audit * External owners 
Cross tabulation 

Count 

  

External 
owners Total 

No Yes 

Continue 
with audit 

No 24 2 26 

Yes 82 26 108 

Total  106 28 134 
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With regards to the lack of significant results in the findings of the full model test the 
author wants to mention that more than 80 % of the companies have a demand for 
voluntary audit. Thereby most of the respondents are included in the dataset; therefore it 
will not be that many differences in the data. This indicates that it is difficult to see what 
factors create the difference between who has a demand for audit and who has not. 
 
As known, the data do not show any significant affect for all these variables. Although, 
one interesting aspect which should be considered is the relationship between the 
dependent variable, and the independent variables, which the regression coefficient 
shows. This test indicates that, the bigger the company is, if they have external owners, 
the more important they think that audit is, and the more they are satisfied with the 
services the more likely they are to demand voluntary audit. 

6.1.2 What factors impacts the decision to continue with audit? 

In this part the data from one specific question10 will be analysed. This question regards 
how the respondents have ranked factors and their impact on the decision to continue 
with audit. As the meaning of this test is to see what factors is impacting the demand for 
audit (the decision to continue with audit) the test will be conducted with only the 
respondents that will continue with audit11, which means the respondents that have 
answered “yes” on question 21 or 22 (the respondents that will continue with audit as it 
is today, and the respondents that could change their mind and continue with audit if the 
price for the service is lower). 12  
 
As mentioned earlier there are many factors that can impact the demand for audit. Collis 
et al. (2004) found proof for the impact of the price for the audit (cost-benefit 
relationship). They also found proof for the improvement of the internal controls, which 
also have been studied by Abdel-khalik (1993), who stated that the primary reason for 
conducting an audit is to check how well the internal control functions. The demand 
from banks have been studied by many researchers, to mention a few, Collis et al. 
(2004), Seow (2001), Chow (1982), Blackwell et al. (1998), Chow (1982).  
 
In question number 23 the respondents were asked to rank a few factors according to 
how they impact their decision to continue with audit. Three of these factors has been 
analysed with regards to the discussion above, what factors that previously have been 
proved to have an impact on the demand for audit. In the upcoming test the following 
factors will be tested for their impact on the respondents’ demand for audit: 

 
• The impact of price  
• The impact of the improvement of the internal  
• The impact of the demand from the bank  

                                                
10 Question 23 
11 The dependent variable is tested as Continue Yes/ No, no meaning that they will continue with audit if 
the price is lower. 
12 A few of the respondents that will continue with audit have not answered this question, this has resulted 
in fewer responses then the intention was. 124 of the respondents should have answered the question, but 
it is only 117 that have answered the question. 
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Table 11. Descriptive data, factors impacting the decision to continue with audit 

Table 12. Mean value, cost of audit 

 
 
 

The data from Table 11 shows that 85 % of the respondents will continue with audit as 
it is today, and 15 % will continue with audit if the price is lower. The mean value for 
the impact of the price is 2.64, which indicates that the most of the respondents have 
ranked this factor to 3 or 2. The impact of the improvement of the internal control had 
the highest mean value, and indicates that the majority of the respondents have ranked 
this factor to 3. The demand from the bank seems to be the factor that has lowest impact 
on the demand for audit out of these three factors, with a mean value of 2.47. 

6.1.2.1 The impact of the cost of the audit 

The first factor that has been analysed is the impact of the price of the audit. The 
relationship between the cost and the benefit of an audit has previously been proven as a 
factor that impacts companies’ demand for this service. If the company sees that the 
benefits of conducting an audit exceed the cost, the company will conduct an audit. 
(Collis et al., 2004) 
 
The mean values show that 
this is not the factor that the 
respondents have ranked as 
the most important factor. 
The respondents that 
answered that they would 
continue to conduct an audit 
if the price was lower have 
ranked the impact of the 
cost higher, the mean value 
for those respondents are 
3.31. This indicates that 
they believe that the price has high impact on their demand for audit. The respondents 
who answered “yes” has a mean value of 2.54, the total mean for this question is 2.64. 
The results from this table, indicates that the cost is an important factor. The individual 
regression also indicates this. The relationship between the price and the demand for 
audit is negative, which could indicate that when the price will be too high the demand 
for the service will decrease. This also indicates that if the price would be lower more 
companies would demand this service, the results from the questionnaire indicates that 
56 % of the respondents that answered that they will not continue with audit could 
change their mind if the price was lower.  

Descriptive Statistics 

  N Minimum Maximum Mean 
Std. 

Deviation 
Variance 

  Statistic Statistic Statistic Statistic Std. Error Statistic Statistic 

Continue with audit 124 0 1 0.85 0.03 0.36 0.13 

Cost of audit 117 1 4 2.64 0.09 0.94 0.89 

Improvement if 
internal control 

116 1 4 2.84 0.09 0.95 0.90 

Demand from the 
bank 

114 1 4 2.47 0.11 1.15 1.33 

Valid N 114 
      

Continue with audit * Cost of audit 

  
Cost of audit Total 

Mean 
value 

1 2 3 4 
  

Continue 
with audit 

Yes 14 36 34 17 101 2.54 

If the price 
was lower 

0 2 7 7 16 3.31 

Total  14 38 41 24 117 2.64 
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Table 13. Mean value, improvement of internal control 

Table 14. Mean value, demand from the bank 

6.1.2.2 The impact of the improvement of the internal control 

The second factor that will be analysed is the impact of how the internal control systems 
might be improved by conducting an audit. This has been proved as a factor that could 
have an impact on the companies’ demand for audit, and thereby their decision to 
continue with audit. (Collis et al, 2004) Abdel khalik (1993) argues that the check of the 
internal control systems is the primary reason why a company conducts an audit. 
 
The mean value for this factor is the highest for all the factors in this test, for all 
respondents, 2.84 for the whole 
sample. The respondents that 
answered “yes” had a mean value 
of 2.93 and the respondents that 
answered “if the price was 

lower” got a mean value of 2.31, 
this shows that the respondents 
that do not want to continue with 
audit at the price level as it is 
today do not rank the 
improvement of the internal 
control as an factor that affects 
their decision as high as the respondents that want to continue with audit. One thing that 
could be the reason for this difference is how their internal control systems looks, the 
respondents that did not see this as an important factor might not have as detailed 
systems as the other respondents have, and if they do not have thorough system this 
might not be as an important factor. 

6.1.2.3 The impact of the demand from the bank 

The demand from the bank that the company’s financial statements shall be audited has 
been proved as an important reason to conduct an audit. Another aspect of this is that it 
can have an impact on the cost of capital, the interest rates. (Blackwell et al., 1998) The 
demand from the bank has also been proved to increase with the degree of debt in the 
financing of the company. (Carey et al., 2000) 
 
Table X shows the mean values of 
the ranking of how important the 
demand from the bank is. The 
respondents that will continue with 
audit at today’s price level have 
ranked the demand from the bank 
higher than the respondents that 
would like a lower price to 
continue with audit. This could 
indicate that the respondents that 
will continue without any changes 
with the service do see a higher demand from the bank than the other group of 
respondents do.  

Continue with audit * Improvement of Internal 
control 

  

Improvement of 
internal control Total 

Mean 
value 

1 2 3 4 

Continue 
with audit 

Yes 10 19 39 32 100 2.93 

If the price 
was lower 

1 10 4 1 16 2.31 

Total  11 29 43 33 116 2.84 

Continue with audit * Demand from the bank 

   

Demand from the 
bank 

Total 
Mean 
value 

1 2 3 4 
  

Continue 
with audit 

Yes 28 18 24 28 98 2.53 

If the price 
was lower 

4 7 4 1 16 2.13 

Total  32 25 28 29 114 2.47 
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Table 15. Logistic regression, what factors impact the companies’ 

demand for audit 

Table 17. Model summary, 

full model what factors impact 

the companies’ demand for 

audit 

6.1.2.4 What factors impacts the decision to continue with audit 

Variables in the Equation 

 B S.E. Wald df Sig. Exp(B) 

Cost of the audit -1.012 0.373 7.377 1 0.007 0.363 

Improvement of the internal 
control 

0.520 0.331 2.468 1 0.116 1.682 

bank 0.349 0.275 1.610 1 0.204 1.417 

Constant 2.634 1.501 3.079 1 0.079 13.930 

 
 
 

Model Summary 

-2 Log likelihood 77.026 

Cox & Snell R 
Square 

0.13 

Nagelkerke R 
Square 

0.23 

 
 
 
 

 
In addition to the previous full model test the results from this test indicates that there 
are more factors that previously have been proved to have affect on the demand for 
audit, that do not shows this relationship in this study. This full model test13 shows that 
it is just the price factor that has an impact on the demand for audit when all variables 
are tested together, and as indicated by the Nagelkerke R2, the model is significant, p-
value 0.00, and explains 23 % of what factors that impacts the demand for audit. 
 
As mentioned before it is difficult to see differences in a dataset when the majority of 
the respondents are included. In the tests with each independent individually14  the 
results indicates that there is evidence for the impact of both the cost factor and for the 
impact of the improvement of the internal control. The regression coefficient shows 
similar results in each individual test as in the full model test. The price has a negative 
relationship with the demand for audit, the other factors has a positive relationship with 
the demand for audit  
 
In the individual test and in the full model test the findings indicate strong evidence that 
the price has an impact on the companies’ decision to continue with audit, their demand 
for audit, which is consistent with previous studies. These findings are not that 
surprising; the relationship between the demand for a service and the price for it is 
usually quite common. Previous studies regarding the impact of the price have 
discussed the cost-benefit relationship; if the respondent sees that the benefits of 
conducting an audit exceed the cost they will use the service. (Collis et al, 2004) As the 
result from this test indicates the respondents thinks that the price has an impact on their 

                                                
13 The whole full model logistic regression can be found in Appendix 11 
14 The logistic regressions with one independent variable for each test can be found in Appendix 8-10 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 15.45 3 0.00 

Block 15.45 3 0.00 

Model 15.45 3 0.00 

Table 16. Omnibus tests of model 

coefficients 
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demand, and they are still willing to use this service. This should indicate that they also 
see that the benefits of conducting an audit exceed the cost for the service. One aspect 
that should be considered is the regression coefficient; in these tests the relationship 
between the cost of the audit and the demand for the services is negative. Even if there 
is evidence that the respondents understand the cost-benefit relationship of this services 
the regression coefficient indicates that with an increase in price the demand for 
conducting an audit will probably decrease. 
 
The individual tests and the mean values indicate that the improvement of the internal 
control systems has impacts the companies’ decision to continue with audit, which is 
consistent with previous studies. As mentioned earlier Abdel-khalik (1993) argued that 
the primary reason for conducting an audit is to check the internal control systems. The 
finding from this research cannot support this argumentation, if looking at the results 
from the regressions. Although when looking on the mean values for the different 
factors is the factor that has been ranked with the highest value. The regression 
coefficient shows a positive relationship between these two factors, which indicates that 
the more the respondents thinks that audit improves the internal control the more likely 
they are to conduct an audit. 
 
This regression indicates that the respondents do not see a demand from their bank to 
have their financial statements audited, which is inconsistent with previous studies. The 
p-value is above 0.10, there is no evidence to prove that there is a relationship between 
these variables. Although there is a positive relationship between these two factors, 
which indicates that the demand for voluntary audit increases with the demand from the 
bank. These findings were not expected, since this has been proved to be an important 
factor, which created a question regarding the reason for these findings. One thing that 
the author think could be a reason for these findings is the degree of outside financing 
of the companies’ assets. Since information regarding the companies’ debt was not ask 
about in the questionnaire this information has been gathered from another via 
Affärsdata. In the practical methodology chapter “the average company in sample” and 
“the average company of the respondents”, has been compared, from this comparison 
one see that they are similar to each other. Since they are similar the information 
regarding the population’s level of outside financing has been gathered. This 
information shows that the average company in the sample have 75 % of their assets 
financed by debt or other external investments. 65 % of the companies in the sample 
have more than 70 % of their assets financed by external means. With this degree of 
external finances the demand for audit from the banks should be an important factor. 
(Blackwell et al., 1998) This indicates that the level of outside finances of the assets is 
not the reason for these findings. 
 
Another explanation to the lack of this relationship could be affected by the fact that the 
abolition of the statutory audit has not been implemented yet, and thereby the 
consequences of not conducting an audit have not been visible for the companies. Even 
if there is no significant proof of the demand from the bank being a significant factor the 
findings indicates that the respondents see a demand from this stakeholder. 
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6.2 Demand for alternative services 

Instead of conducting an audit there are other services that a company can use. In the 
literature these services usually is defined as alternative assurance services and 
compilation engagements. Two alternatives to a statutory audit has been studied, 
“review”, which is an alternative assurance service (Eilifsen et al., 2006) and “analysis 
of annual accounts”15 which is a type of compilation engagement. (FEE, 2009) As 
mentioned in the theoretical framework the study conducted by FEE (2009) indicates 
that these types of services are not seen as a good alternative by all companies, but the 
reason for this has not been found. The data from this study shows similar results, 55 % 
of the companies see review as a good alternative to audit, and 44 % see analysis of 
annual accounts as a good alternative to audit.16  
 
Since these services should be seen as an alternative to audit it is thought that similar 
factors should affect the demand for these services as affects the demand for audit. Even 
if they have not been proved to have an effect on the demand for audit in this study 
factors have been used in previous studies will be used in these tests too. One variable 
has been added, which has not been tested before, the usage of other services. This 
variable has been added since it is thought that if a company uses other services they 
might be more likely to have a demand for alternative services. 

• Size 
• External owners 
• How important is audit 
• Level of satisfaction 
• Continue with audit 
• Usage other services 
• Review/Analysis of annual accounts17 

Descriptive Statistics 

  N Minimum Maximum Mean 
Std. 

Deviation 
Variance 

  Statistic Statistic Statistic Statistic Std. Error Statistic Statistic 

Demand for review 135 0 1 0.53 0.04 0.50 0.25 

Demand for 
analysis of annual 
accounts 

135 0 1 0.44 0.04 0.50 0.25 

Turnover 133 2 5 3.27 0.07 0.86 0.74 

External owners 134 0 1 0.21 0.04 0.41 0.17 

How important is 
audit 

134 1 4 3.10 0.05 0.63 0.40 

Continue with 
audit 

135 0 1 0.81 0.03 0.40 0.16 

satisfied 132 1 4 2.75 0.07 0.78 0.60 

Usage of other 
services 

134 0 1 0.60 0.04 0.49 0.24 

Valid N  129 
      

 

                                                
15 In Swedish “Bokslutsberättelse” 
16 For these test the data have been divided into “Yes” or “No”.  
17 Depending on which of the two services is the dependent variable. 

Table 18. Descriptive data, demand for alternative services 
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Table 22. Logistic regression, demand for analysis 

of annual accounts 

 

Table 19. Model summary 

 

 
 

 
 
 
 
 
 
 

 

 

 
 
 
 

 
 
 

These full model tests18 shows that only the demand for the other alternative service and 
external owners and the demand for the other alternative service that have (some) 
impact on the demand for alternative services. The Nagelkerke R2 shows that this model 
explains 57 % respective 54 % of the demand for alternative services, and the p-values 
shows that the models are significant19.  
 
As previous studies have shown there is no relationship between the agent relationships, 
hierarchy levels, and the demand for “review” (Abdel-khalik, 1993). The results from 
this study do not show results that can confirm this relationship. The p-value a 
regression coefficient indicates that there is a significant negative relationship between 

                                                
18 The whole full model logistic regressions can be found in Appendix 14 and 15 
19 See the Omnibus test of model coefficients in Appendix 14 and 15 

Model Summary 

-2 Log likelihood 107.293 

Cox & Snell R Square 0.42 

Nagelkerke R Square 0.57 

Variables in the Equation, demand for review 

  B S.E. Wald df Sig. Exp(B) 

Turnover 0.39 0.30 1.67 1 0.20 1.47 

External owners -1.46 0.70 4.38 1 0.04 0.23 

How important is 
audit? 

-0.65 0.50 1.65 1 0.20 0.52 

Continue with 
audit 

-0.16 0.83 0.03 1 0.85 0.86 

Level of 
satisfaction 

-0.32 0.35 0.82 1 0.36 0.73 

Usage of other 
services 

-0.06 0.50 0.01 1 0.90 0.94 

Demand for 
analysis of 
annual accounts 

3.31 0.57 34.14 1 0.00 27.33 

Constant 0.82 1.67 0.24 1 0.62 2.27 

Variables in the Equation, demand for analysis of annual 
accounts 

  B S.E. Wald df Sig. Exp(B) 

Turnover -0.15 0.29 0.25 1 0.61 0.86 

External owners 1.12 0.67 2.82 1 0.09 3.06 

How important is 
audit? 

-0.51 0.49 1.12 1 0.29 0.60 

Continue with audit -0.38 0.74 0.27 1 0.61 0.68 

Level of 
satisfaction 

-0.10 0.34 0.09 1 0.76 0.90 

Usage of other 
services 

0.56 0.50 1.25 1 0.26 1.75 

Demand for review 3.32 0.57 34.15 1 0.00 27.53 

Constant -0.04 1.66 0.00 1 0.98 0.96 

Model Summary 

-2 Log likelihood 110.904 

Cox & Snell R Square 0.4 

Nagelkerke R Square 0.54 

Table 20. Logistic regression, demand for review 

Table 21. Model summary 
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these two factors. The results from this study show a positive, but weak, relationship 
between the existence of external owners and demand for “analysis of annual accounts. 
One reason for this could be connected to the differences in the services, the review is 
conducted by an auditor, but the analysis of annual accounts is conducted by an 
accountant. Perhaps the companies with external owners do not see review as an 
alternative; it might not give enough assurance. It might be possible that they have a 
demand for analysis of annual accounts as a compliment to an audit instead of an 
alternative, which could explain the positive relationship between these variables. 
Another reason for these findings could be connected to the fact that these questions 
regard services that the companies do not use and have been provided with today. 
Therefore they do not understand the differences between these services, and the 
services that an audit firm provides today. Thereby they see analysis of annual accounts 
as a compliment instead of an alternative service. The comment of one of the 
respondents20 indicates this. The respondent said that they get this service continuously.  
 
One interesting factor is the difference in the regression coefficient between review and 
analysis of annual accounts, in the first test the relationship between the size and the 
demand for the services is positive, in the next test this relationship is negative. This 
indicates that the bigger the company is they are more likely to conduct a review and 
not an analysis of the annual accounts. The companies attitude towards audit, how 
satisfied they are with the services and how important audit is has a negative 
relationship with the demand for alternative services. This could indicate that the higher 
the company values audit, the more satisfied they are with the services and the more 
likely they are to not use these services. In the individual tests with these variables the 
attitude towards audit, the companies’ view of how important audit is and how satisfied 
they are with the services has a significant negative relationship on the demand for the 
alternative services. This indicates that the more they are satisfied with audit the less 
likely they are to use the alternative services. These results could indicate that there are 
could be seen as two different groups of clients; the companies that see the value of 
audit will continue using the services as it is today, and the companies that do not see 
the value of conducting an audit. These companies could be the ones that could have a 
demand for these alternative services. By providing these services the audit firms could 
retain these clients too. 
 
As 60 % of the companies are using other services than audit, one might think that this 
factor would have an impact on the demand for alternative services. But as can be seen 
from these tests there is no such relationship. The relationship between the demand for 
an alternative service and the usage of other services has an opposite relationship in the 
two tests. In the test regarding the demand for review the relationship is negative, which 
could indicate that if they are willing to use a package of services they are not that likely 
to conduct a review. But between the usage of other services and the demand for 
analysis of annual accounts there is a positive relationship. (The reason for the 
differences between the results in these tests and the tests regarding how the services 
shall be provided is that there are different sets of data that have been tested). The 
differences in the factors that can affect the demand for these different services can be 
connected to the fact that there are differences in the services, one of them gives 
assurance and the other one does not. As the survey conducted by the FEE (2009) 
indicated the demand for these services has not proved to be high, the reason for this has 

                                                
20 See 5.4.2 Analysis of annual accounts 
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not been found. This study have found a few factors that individually have an impact on 
the demand for these services, but combined it is difficult to see what factors that affects 
this demand. 
 
These results should be viewed on cautiously, since these services have not been 
provided as alternatives to audit yet. With regards to this it might be possible that the 
respondents do not have full knowledge of what affect the services will have, and what 
they will give to the company. As can be seen 80 % of the respondents have a demand 
for audit. Of these 80 % 50 % respective 40 % have a demand for the alternative 
services, even if there is no significant proof for what factors that affects these demands. 
One aspect that can be considered with regards to this discussion is the audit interval 
(Carey & Guest, 2000), which have been discussed in previous parts.  Since they have a 
demand for both audit and alternative services and if they do not choose to conduct an 
audit every year they could choose to conduct a “review” or “analysis of annual 

accounts” instead. As mentioned earlier this has also been commented by one the 
respondents.21 

                                                
21 See 5.4 Alternatives to a statutory audit 
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Table 23. Descriptive data, how to provide the services 

6.3 How to provide the services? 

Previous studies have proved that there is a knowledge spillover between different 
services that an audit firm provide their clients with, but the cost for the services is set 
individually. There are findings that indicate that the price thereby also becomes higher. 
(Simunic, 1984, Abdel-khalik, 1990) With regards to this the respondents in this study 
were asked about what alternative they thought was most attractive for their company 
and their needs and demands.22 The answers from the two most attractive alternatives; 
“a package of services” and “audit as it is today” has thereby been tested. The 
dependent variable for these tests is tested as is; “a package of service” the most 
attractive alternative, “yes” or “no”. In these tests “no” means that they think that “audit 

as it is today” is more attractive. These two alternatives will then be tested with a few 
different factors, as what factors affects the demand for a package of services. The 
following factors will be tested with t-tests23 and chi-square tests24. 

• Size 
• External owners 
• How important is audit 
• Level of satisfaction 
• Usage other services 
• Usage of accounting services  
• Usage of consultancy services 
• Demand for “Review” 
• Demand for “Analysis of annual accounts” 

 
Descriptive Statistics 

  N Minimum Maximum Mean Std. Deviation Variance 

  Statistic Statistic Statistic Statistic Std. Error Statistic Statistic 

Package of services 86 0 1 0.64 0.05 0.48 0.23 

Turnover 85 2 5 3.25 0.10 0.91 0.83 

External owners 86 0 1 0.21 0.04 0.41 0.17 

How important is audit 85 2 4 3.14 0.06 0.54 0.29 

Level of satisfaction 83 1 4 2.78 0.09 0.80 0.64 

Demand for review 86 0 3 0.64 0.07 0.67 0.45 

Demand for analysis of 
annual accounts 

86 0 3 0.52 0.07 0.68 0.46 

Usage of other services 86 0 1 0.63 0.05 0.49 0.24 

Usage of accounting 
services 

86 0 1 0.35 0.05 0.48 0.23 

Usage of consultancy 
services 

86 0 1 0.65 0.05 0.48 0.23 

Valid N 82 
      

                                                
22 Question 25 
23 The whole t-tests can be found in Appendix 16 
24 The whole chi-square tests can be found in Appendix 17 
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Table 24. Comparison of alternative 1 and 4, question 25 

Table 25. T-test test. Average turnover 

To start with the answers from the two alternatives have been presented in table 
X, Y and Z then the results from the tests will be presented.  

 
 
 

 

 

 

6.3.1 The size factor 

Independent Samples Test 

  

Levene's Test 
for Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Turnover 

Equal 
variances 
assumed 

0.06 0.81 -0.82 83 0.41 -0.17 0.21 -0.58 0.24 

Equal 
variances 
not 
assumed 

  
-0.82 62 0.41 -0.17 0.21 -0.58 0.24 

The majority of the respondents are companies with an average turnover between 10 – 
20 MSEK, for both alternatives. There are a bit more of the bigger companies that have 
chosen alternative 1 then alternative 4. The result from this t-test shows that there is no 
evidence for size being a factor that affects a companies’ demand for package of 
services. The t-test also shows a negative relationship between the demand for package 
of services and the companies size, t= -0.82. This indicates that the bigger the 
companies are the more likely they are to not have a demand for a package of services, 
they are more likely to continue with audit as it is today. 

 

  Average turnover External owners 

  
3 - 10 
MSEK 

10 - 20 
MSEK 

20 – 30 
MSEK 

30 - 41.5 
MESK 

Yes No 

Audit as it is 
today (alt. 1) 

16% 45% 26% 13% 16% 84% 

Package of 
services (alt. 
4) 

24% 42% 24% 9% 24% 76% 
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Table 27. Comparison of alternative 1 and 4, question 25 

Table 26. Chi-square test. External owners 

Table 28. T-test. How important is audit 

6.3.2 External owner 

This variable shows that there are more 
companies that have external owners that 
think that alternative 4 is more interesting 
than (24 %) alternative 1 (16%). As this 
chi-square test shows, there is no proof for 
this factor having any impact on the 
demand for alternative 4. With the 
presence of external owners, an indication 
for the appearance of conflict of interest, a 
company have a demand for audit as it is 
today. 
 
 
 

 

 

 

 

 

6.3.3 Attitudes towards audit 

The attitude towards audit is 
tested with two different factors; 
“how important is audit” and 
“level of satisfaction”. Regarding 
the respondents’ thoughts about 
how important they think that 
auditing is the data shows that 
majority in both categories think 
that auditing is “important” or 
“very important”. There are more 
respondents that has chosen 
alternative 1 that has answered 
“very important”. As can be seen 

from the T-test there is a strong negative relationship between these factors. This 
relationship indicates that the more important they see audit is the more likely they are 
to continue with using the service as it is provided today. Regarding the question about 
how satisfied the respondent are with the services their audit firm provides them with 
the majority of the respondents in both categories think that the services are good. There 
are more respondents that have chosen alternative 1 that think that the services are 
“excellent” then in the category that has chosen alternative 4.  

Chi-Square Tests 

  Value df 
Asymp. Sig. 

(2-sided) 

Pearson Chi-Square 0.68 1 0.41 

Continuity Correction 0.30 1 0.59 

Likelihood Ratio 0.70 1 0.40 

Linear-by-Linear 
Association 

0.67 1 0.41 

N of Valid Cases 86 
  

  How important is audit? Level of satisfaction of the service 

  Unimportant Important 
Very 

important 
Not 

satisfied 
Satisfied 

Very 
satisfied 

Excellent 

Audit as 
it is 
today  
(alt. 1) 

3% 61% 35% 0% 23% 53% 23% 

Package 
of 
services 
(alt. 4) 

11% 74% 15% 6% 40% 38% 17% 

Independent Samples Test 

 
F Sig. t df 

Sig. (2-
tailed) 

How 
important is 
audit 

Equal 
variances 
assumed 

5.604 0.02 -2.42 83 0.02 

Equal 
variances 
not 
assumed 

  
-2.39 59 0.02 
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Table 30. Comparison of alternative 1 and 4, question 25 

Table 29. T- test. Level of satisfaction 

 
The T- test shows that there is strong negative relationship between the respondents’ 
view of how satisfied they are with the service and their demand for a package of 
services. This indicates that if 
they are satisfied with the 
situation today they might not be 
that likely to have a demand for a 
package of services, and if they 
are not satisfied with they will 
have a demand for the package of 
services. 
 
These results could indicate that 
there is two types of companies; 
the companies that sees the audit is 
important and are satisfied with the 
services and are more likely to continue using the services as they do today. The second 
group of companies are the ones that might not see the value of conducting an audit. 
Since many of these companies still are using other services provided by the audit firm 
it is possible that these companies could still be willing to conduct an audit if it is a 
service that is included in the package. By providing this package of services the audit 
firm could be possible to retain these clients as audit clients.  
 

6.3.4 Usage of other services 

There are more respondents that has chosen alternative 4 that uses other services from 
their audit firm compared with the respondents that has chosen alternative 1. This could 
be one of the reasons that they think that alternative 4 is more attractive, if they already 
uses other services they might continue with doing an audit if they are offered a package 
of services from their audit firm. If the company uses other services or not from their 
audit firm will have a strong impact to the decision if they will chose the package of 
services or not. This is proved by the p-value (0.01) of this chi-square test.  
 

Independent Samples Test 

 
F Sig. t df 

Sig. (2-
tailed) 

Level of 
satisfactio
n 

Equal 
variances 
assumed 

5.61 0.02 -1.89 81 0.06 

Equal 
variances 
not 
assumed 

  
-1.99 69.5 0.05 

 
Usage other 

services 

Usage of 
accounting 

services 

Usage of 
consultancy 

services 
Review 

Analysis of 
annual accounts 

  Yes No Yes No Yes No Yes No Yes No 

Audit as it is 
today (alt. 1) 

45% 55% 19% 81 % 55% 45 % 37% 63% 27% 73% 

Package of 
services (alt. 4) 

73% 27% 44 % 56 % 71 % 29 % 69% 31% 55% 45% 
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Table 32. Chi-square test. Analysis 

of annual accounts 

Table 31. Chi-square test. Usage of other 

services 

Companies are more likely to choose the package of services if they are using other 
services today. The data shows that almost 
60 % of all the respondents use more 
services than audit from their audit firm. This 
indicates that it is a good idea for the audit 
firms to consider providing this kind of 
package to their customers. Since the clients 
has a demand for both audit and for a 
package of services. 
  
44 % of the respondents that demands a 
package of services use accounting services. 
71 % of the respondents that demands a 
package use consultancy services from their 
audit firm which shows that consultancy 
services being a more used service. It is only 19 % of the respondents that thinks that 
audit as it is today is the best alternative that uses accounting services. These findings 
are not that remarkable, the demand for a package of services should increase with the 
usage of more than one service from the audit firm. 

6.3.5 Review and Analysis of annual accounts 

 
 
 
 
 
 
 
 
 
 

 
 

Regarding the respondents’ answers to the question about the alternative services to 
“regular” audit, “review” and “analysis of annual accounts”, the data shows that in both 
cases are the respondents that have chosen alternative 4 more interested in these 
services than the respondents that have answered that they think that alternative 1 is 
more interesting.  The data also shows that 33 % of the respondents have a demand for a 
package of services and for analysis of annual accounts. 41 % of the respondents have a 
demand for review and a package of services.  
 
The results of the these chi-square tests indicates that the more likely the respondents is 
to choose review and analysis of annual accounts the more likely they are to choose the 
package of service than just the audit service, since the p-value shows a statistical 
significant proof of the alternative hypothesis being true. This indicates that review and 
analysis of annual accounts also could be services that the audit firms should consider to 
be more willing to offer to their clients, on the side to the regular audit. One aspect that 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Pearson Chi-Square 6.448 1 0.01 

Continuity Correction 5.32 1 0.02 

Likelihood Ratio 6.39 1 0.01 

Linear-by-Linear 
Association 

6.37 1 0.01 

N of Valid Cases 86 
  

Chi-Square Tests, analysis of annual accounts 

  Value df 
Asymp. 
Sig. (2-
sided) 

Pearson Chi-Square 8.063 1 0.02 

Likelihood Ratio 9.16 1 0.01 

Linear-by-Linear 
Association 

2.47 1 0.01 

N of Valid Cases 86 
  

Chi-Square Tests, Review 

  Value df 
Asymp. 
Sig. (2-
sided) 

Pearson Chi-Square 9.833 1 0.01 

Likelihood Ratio 10.778 1 0.00 

Linear-by-Linear 
Association 

3.157 1 0.00 

N of Valid Cases 86 
  

Table 33. Chi-square test. Review 
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Table 36. Logistic regression, how to provide the services 

Table 35. Omnibus tests of 

model Coefficients 

Table 34. Model summary 

could be interesting to point-out is the comment25 that one of the respondents wrote, that 
it is difficult to divide the different services that they are provided with. This could also 
indicate that it probably is a good idea to provide the services as a package, since the 
clients already sees them as a package.  

6.3.6 How to provide the services 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
In these tests has the demand for a package of service been compared with the demand 
for audit as it is today. The model is shows significant; the p-value of the omnibus tests 
of coefficients is 0.00. This model explains 47 % of the demand for a package of 
services. 
 
As the companies that have answered this question all have a demand for audit it could 
be more difficult to see some specific variables that divide these companies apart. The 
results from this full model test26 shows that the only factor that has significant impact 
on the demand for a package is the companies’ usage other services provided by their 
audit firm.  The relationship between the usage of other services and the demand for a 
package of services is both positive and significant, a relationship that was thought to be 
found. This relationship indicates that the same results should be found when testing for 
the different services that a company uses, for accounting services and consulting 
services. But as table 36 shows this relationship has not been found. The results indicate 
a negative relationship between the usage of these other services and the demand for a 
package of services. These findings are remarkable, as mentioned; the relationship 
between these two factors was thought to be the same as for the relationship with the 

                                                
25 See 5.4.2 Analysis of annual accounts 
26 The whole full model logistic regression can be found in Appendix 18 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Turnover -0.23 0.34 0.46 1 0.50 0.79 

External owners 0.73 0.79 0.84 1 0.36 2.07 

How important 
is audit 

-0.39 0.66 0.35 1 0.55 0.68 

Level of 
satisfaction 

-0.61 0.43 2.00 1 0.16 0.55 

Demand for 
review 

1.28 0.81 2.47 1 0.12 3.59 

Demand for 
analysis of 
annual 
accounts 

0.39 0.76 0.26 1 0.61 1.47 

Usage of other 
services 

1.79 0.66 7.31 1 0.01 5.98 

Usage of 
accounting 
services 

-2.03 0.66 9.33 1 0.00 0.13 

Usage of 
consultancy 
services 

-0.50 0.66 0.57 1 0.45 0.61 

Constant 3.28 2.59 1.60 1 0.21 26.46 

Model Summary 

-2 Log likelihood 72.84 

Cox & Snell R Square 0.35 

Nagelkerke R Square 0.47 

Omnibus Tests of Model 

Coefficients 

  Chi-square df Sig. 

Step 34.861 9 0.00 

Block 34.861 9 0.00 

Model 34.861 
 

0.00 
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usage of other services provided by the companies audit firm. Why these results have 
been found is difficult to say, but as mentioned the data is based on hypothetical 
answers and therefore this differences could be found. It is also possible that they use 
different firms for the different services, the data from the questionnaire do not show 
what services they use from the audit firm that audits the company or if the uses other 
audit firms too.   
 
The regression coefficients shows that there is a negative relationship between the 
demand for a package of services and the turnover, importance of audit, satisfaction of 
services and the demand for audit. This indicates that with all these factors combined 
the bigger the company is, the higher the company think audit is and the more satisfied 
they are with the services the smaller their demand for the package is. This could 
indicate that a smaller company has a higher demand for a package of services. They 
might be more likely to use more services than audit, which has a positive relationship 
with the demand for the package of services. The demand for the alternative services 
also has a positive relationship with the demand for a package of services, which also 
indicates that a demand for more than one service can create a demand for a package of 
services.  
 
When looking on the companies attitude and its relationship to the demand for a 
package of services it seems like the companies can be divided into two categories. The 
first group of companies is the ones that will continue with audit as it is today, the 
companies that sees the value of the audit. The second group is the companies that do 
not see really see the value of the audit, their view of the importance of audit is lower. 
To retain this group of companies as audit clients the audit firms should provide this 
package of services, if they are using other services from the audit firm and use this 
package of services the audit firms will be able to still provide them with this service. 
Even if the price for this service will be lower when providing it in this package they 
should provide it, lower revenue should be better than no revenue. The price has been 
proved to be a factor that affects the demand for audit, if the package is provided with a 
lower price than the services individually it might be possible that the package of 
services will be a more attractive alternative. 
 
As mentioned in the previous part regarding the alternative services, these findings 
should be taken cautiously, since these new ways of providing the services is 
hypothetical and the companies might not have full knowledge of what should be the 
best alternative for them.  With this as a starting point, even if this full model test does 
not show significant effect for all these services, the audit firms probably should 
consider to provide the services in this way too. Since there is a demand for this 
package of services it might be possible for them to retain more of their audit clients.  
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6.4 Overall analysis of the demand for audit and 

alternative services 

Regarding the results from all these tests the author would like to mention one aspect 
again, all these answers are based on hypothetical answers, since the question regards 
what the companies think they will do in the future. Although, the data show some 
interesting findings, first and foremost, the majority of the companies have a demand 
for audit, and about 50 % have a demand for the alternative services, and about 40 % of 
the companies have a demand for a package of services. This indicates that these 
companies have demands for all different services.  
 
The demand for audit does not seem to be affected by the majority of the factors that 
previously have been proved to have an impact on the demand for audit. As mentioned 
earlier these factors were thought to have an effect on the demand for alternative 
services too, but no results were found to support this argument either. One aspect that 
has proved to affect the demand for audit is the price of the service. This has been 
proved, both in previous studies (Collis et al. 2004) and both by the regressions and how 
the companies have ranked the impact of this factor on their decision to continue with 
audit. The fact that the price is an important factor when it comes to the demand for a 
service is not that surprisingly, it only proves that it is something that needs to be 
considered. The affect of the price can also be seen on the results on the demand for a 
package of services indicates, since there is a demand for this package, and the idea of 
this package is that it should be provided to a lower price compared with the services 
individually.  
 
One aspect should be considered when looking on the percentage of companies that will 
continue with audit. As mentioned when the sample was compiled has micro companies 
been excluded from this study, since they are not believed to have any great demand for 
audit, as previous studies have proved. (Freedman and Goodwin (1993), referred to by 
Collis et al., 2004 p. 89) With this percentage of companies that will continue with audit 
the results from this study could indicate that the size of the company has an impact on 
the demand for audit, even if the regressions do not prove this. As mentioned earlier the 
reason for this inconsistence with previous studies is thought to be connected to the 
distribution of the data, that a majority of the companies has the same size. If the 
companies’ size is affecting the demand for audit, and the bigger the company is the 
more demand they have for audit (and smaller companies has a lower degree of demand 
for audit) it could be possible that smaller companies could have a higher demand for 
alternative services. The results from the regression of the demand for analysis of 
annual accounts supports this argument, the relationship between the demand for this 
services and the size of the company is positive.  
 
The findings from this study does not show any impact on the demand from bank on the 
demand for audit, which has been proved earlier to have great importance ( i.e. Seow 
(2001), Chow (1982), Blackwell et al. (1998)) but as mentioned the companies might 
not understand the effects of not conducting an audit since they always have used this 
service. The banks will probably still demand some kind of assurance of the companies’ 
financial statements, the question is if they will demand all companies to conduct an 
audit or if they can be satisfied with some of the alternative services. With regards to 
this the usage of the alternative services has also been discussed as an alternative to use 
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instead of audits if stakeholders’ need for assurance is satisfied with these services. If 
banks and other stakeholders are satisfied with for example review there would be a 
win-win situation for both parties, the bank will be provided with reviewed financial 
statements and the companies will be able to cut their costs for assurance services, 
compared with if they still would use audit. 
 
The data from this study shows that audit firms should consider providing both audit as 
it is today and these alternative services to the companies the wont be obligated to 
conduct an audit in the future. When looking on the demand for these alternative 
services and on the demand for a package of services one can see that the more 
important the company thinks audit is the smaller the demand for these services are. 
This indicates that these companies can be divided into different groups; the companies 
that are satisfied with audit as it is today and will continue use the services at it is, and 
companies that do not see the value of audit. This indicates that it would be profitable to 
still provide these clients with audit as it is today. To be able to retain the other 
companies, the ones that do not has a demand for audit and the ones that has a demand 
for the alternative services and/ or a package of services, the audit firms should consider 
to provide these alternative services. By providing these services they will probably be 
able to retain these companies as clients. As mentioned above it would be interesting for 
these companies to use this kind of services as an alternative to audit if for example 
banks are satisfied with the level of assurance of these services. This would probably 
create a bigger demand for these services. 
 
Another factor to consider when discussing the demand for audit, and alternative 
services is the audit interval. As Carey and Guest (2000) discusses that an audit do not 
need to be done every year. If the new law allows for this, it has been argued that these 
alternative services could be used the years that the company not conducts an audit. For 
example it an audit is conducted every other year and an alternative service is used 
instead the other years, if it is approved by the users of the audited/assured financial 
statements, for example the bank. By choosing to use this alternative the bank would 
receive audited finical statements every other year and, for example, reviewed financial 
statements the other years, this would also create a win-win situation, since the bank 
will get audited finical statements for some years and the company can cut the cost for 
the assurance service, when looking on the cost in a longer time perspective. 
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This part of the thesis will discuss the findings of the research, and from this try to draw 

some conclusions. Some suggestions for further research about this issue will also be 

presented; there are some interesting aspects that can be considered with regards to the 

findings of this study. 

 

7. CONCLUSIONS AND DISCUSSIONS 

This study has addressed the problem with foreseeing the future development with 
regards to the abolition of the statutory audit in Sweden. This research has discussed 
and analysed information about small companies' demand for audit and alternative 
services; what an audit firm should provide and how to provide it, to their clients.  
 
The results of this research gives more light to what factors that can affect small 
Swedish companies in demand for assurance services. As the title of this thesis indicates 
the idea has been to study what services that should be provided and how these services 
should be provided. This research indicates that there is a difference in the demand for 
these different assurance services in different companies. The companies can be divided 
into two different groups; the companies that see the importance of audit, and still will 
conducting an audit and the companies that do not see the importance of audit. The next 
step when it comes to these companies is to see what they demand. The results from this 
study indicate that they have a demand for these alternative services and/or package of 
services, depending on if they are more sensitive to the price or not. The companies that 
are more sensitive to the price of the services will probably be more interested of the 
package of services. The companies that use more services than audit from their audit 
firm, which more than 60 % of the companies do, will probably also are more interested 
in the package of services. To sum The findings of this study indicates that the audit 
firms should still provide audit as it is today to these types of companies, but also 
considering to provide these alternative services and other way of providing the services 
to retain the clients that in the future have a bigger choice when it comes to these type of 
service, they need to focus more on the demand from the clients and maybe then alter 
the services after each clients demands. 
 
A deeper discussion regarding the results for each research question will be found 
below, to more easily understand the authors discussions the questions will be presented 
again: 
 

1. What factors affect the small companies’ demand for voluntary audit (their 
decision to continue with audit after the abolishment of statutory audit) in 
Sweden? 

 
2. What alternative services could they demand from their auditor/audit firm, and 

what factors can affect this demand? 
 

3. How should the services be provided to best align with the clients’ demands? 
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7.1 Audit demand 

7.1.1 What factors affects the small companies’ decision to 

continue with audit? 

With starting point from the literature some indications of what factors that could affect 
the companies’ demand for voluntary audit was found. The theories indicated that 
factors as prize of the service, size of the company, external owners and demand from 
stakeholders, as banks/investor, can affect this demand.  
 
The analysis of the data indicates that the factors that affects the small companies in 
Västerbotten County differs compared with previous studies. The results from this 
thesis shows strong evidence for the effect of the companies’ attitude towards audit, 
how important they think audit is and how satisfied they are with the services that use. 
The data shows weak evidence of size of the company and the existence of external 
owners as factors that affects this decision, in the individual tests. In the full model tests 
it is only the attitude towards audit and the price for the service that shows significant 
proof for affecting the demand. As mentioned earlier the reason for this probably is 
connected to the dataset. 
 
The price of the service is an important factor that affects the companies’ demand for 
audit. The findings also indicate strong evidence of the impact of the improvement of 
the internal control as a factor that affects this demand, as individual factors. This is 
consistent with previous studies; with better view of how the internal control functions 
the information symmetry decreases. Thereby all involved parties will have a better 
view of what is happening in the company and to their interests. One aspect that might 
be seen as remarkable is that the demand from the bank is not seen as an important 
factor. As discussed previously this is one factor that has been proved to have great 
impact on this demand, due to the opportunity for the companies to get loans and to be 
able to lower the cost of debt. As mentioned earlier, the reason for this probably is 
connected to the fact that the abolition has not been implemented yet. Therefore the 
companies have not seen the effect of not having their financial statements audited and 
its affect to the relationships with the bank (and other stakeholders). 

7.1.2 Development in the future 

It is important to see how the abolition of the statutory audit will affect the market for 
audit and other services provided by an audit firm. One way of doing this is to see how 
it has developed in other countries, to have some ideas of how it might progress in 
Sweden in a few years time. The data implies that more than 80 % of the companies in 
this study will continue conducting an audit. This thesis has used the development in the 
United Kingdom and Denmark as examples. These countries have had different 
developments, with different reasons for this. One explanation could be the time, and 
another the different view on rules and laws. In the United Kingdom it is about 30-40 % 
of the companies that conducts an audit today, and in Denmark it is about 78 %. (SOU 
2008:32, L.R, 2010) As mentioned before the progress in Sweden will probably be 
more like the development in Denmark, which could indicate that most of the 
companies will continue conducting an audit. But it is important to know that the 
demand for this service can decrease even more. 
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With regards to the possible development of the demand for this service the audit firms 
probably should consider providing other assurance services too. Since there is no 
legislative obligation to conduct an audit, the possibility that companies demand other 
services will probably increases. As mentioned the companies’ demand for the service 
are affected by the cost of the audit; this could also indicate that there is a possible 
demand for other types of assurance services, which is offered to a lower price.  
 
With regards to this it is possible that the audit firms could retain more of their clients if 
they provide other assurance services. Another aspect to this argument, besides the price 
considerations, is the demand from stakeholders for assurance that the financial 
statements not are misstated. For example, if the banks’ need for assurance is satisfied 
with these alternative services the demand for these services probably will increase.  

7.2 Demand for alternative services 

As discussed above it probably will be of great importance for audit firms to provide 
alternative services to today’s audit. Two alternative services has been studied in this 
research, one alternative assurance service, “review”, and one type of a compilation 
engagement, “analysis of annual accounts”27. The interesting aspects are the demand for 
these services and what factors that affects this demand.  
 
As individual factors most of the tested factors affects the demand for alternative 
services. But in the full model test it is only the demand for the other alternative 
services and the existence of external owners that shows some significant relationship 
with the demand for alternative services.  
 
The findings from this research imply that there is a demand for voluntary audit and for 
alternative services; therefore it probably is important that audit firms consider 
providing these services to their clients. It is important that a company provides the 
services that the customers/clients demands. If the audit firms provides these services 
they will probably retain more of their clients, when it is voluntary to conduct an audit. 
 
As mentioned in the analysis the findings indicates that the companies could be divided 
into two categories, the companies that understands the value of audit and will continue 
use the service at it is today, and the companies that do not see a value of conducting an 
audit. These alternative services could be provided to attract these companies that do not 
see a value of audit, to retain them as clients of the audit firm. 
 
The audit interval has also an interesting aspect to consider when it will be voluntary to 
conduct an audit; the clients might not audit their financial statements every year. When 
discussing the demand for audit and other services this could be an important factor. 
Since it will not be an obligation to conduct an audit every year a possibility might be to 
conduct an audit every other year. With regards to this one could argue for the 
possibility that the companies could use the other services instead, to give some 
assurance that the financial statements not are misstated. These alternative services 
would give a win-win situation for all parties. The stakeholders would get proof of how 
the financial status of the company, with more or less assurance depending on the 

                                                
27 In Swedish “Bokslutsberättelse” 
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service. The company can cut down on the cost of conducting an audit every year if 
they use the alternative services every other year. The audit firms will probably be able 
to retain most of their clients if they provide these services. If clients have the 
opportunity to use the alternative services they can see the cost-benefit relationship 
between conducting an audit and/or the alternative services, instead of not use any of 
the services. 

7.3 How to provide the services 

Another interesting aspect to study is how the services should be provided, to fulfil the 
demands from the clients’ best. The respondents were asked if they were interested in a 
package of services, at a lower price, instead of the services individually. The data 
showed that 41 % thought that the package of services was the most interesting 
alternative, and 23 % thought that the audit as it is today was best. The data was then 
tested to see what factors that could affect the demand for the package of services. 
These test showed statistical proof for the impact of several factors on the demand for a 
package of services; the size of the company, how important they think that audit is, if 
they use other services, the demand for other services and the demand for audit (if they 
will continue with audit or not). 
 
As mentioned in the analysis, and in the part above, could the companies be divided into 
two groups, the companies that see a value of conducting an audit and those who does 
not. By providing a package of services the audit firms could perhaps retain these 
companies too, if they uses other services provided by the audit firm they could be 
interested to use this package. Since the price of audit has been proved to have an 
impact on the demand for audit, and probably also for the other services, the clients 
might demand this package due to the price of it too.  
 
In the literature behind this argument it is discussed about knowledge spillover, and the 
problem of aligning the cost to the right services that a client is using. With this package 
of services this can be avoided. When providing a package of services the knowledge 
from the work of one service can be used when performing another service and the cost 
will be set for all services combined. 60 % of the companies uses other services from 
their audit firm, and have a demand for voluntary audit. If the audit firms provides a 
package of services they will probably be able to retain more of their audit clients, as 
mentioned before. Since they are using more than one service they might be interested 
to use a few more services if they are provided as a package compared to if they are 
provided individually. 
 
To summarise the conclusions from this research, the majority of the companies has a 
demand for voluntary audit, they will continue conducting an audit. They could also see 
themselves using alternative services. The factor that have had most impact on the 
companies’ demand for voluntary audit is their attitude to the service, the importance of 
audit and how satisfied they are with the services they are provided with. These factors 
have had an impact on the demand for the alternative services too. The size of the 
companies has not been proved to be affecting their demand in the full model test, 
which has proved to be an important factor for the audit demand in previous studies. As 
mentioned before the reason for these outcomes could be that the majority of the 
respondents have been included in the tested datasets, because the majority have 
answered that they will continue with audit. The findings from this study are still 
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believed to be important for researches regarding this issue, even without proof for the 
combined effect of the variables that have been tested. As mentioned earlier some 
considerations should be taken since the data that has been studied is based on 
hypothetical answers, this is their thoughts of what they think they will do, not historical 
data. But as mentioned the data still shows indications for demand for the services that 
have been studied, which should be seen as interesting and important findings. 
 
As mentioned in the delimitations of this study the findings from this research have 
some limitations to how generalisable they are. With the findings from this study it 
could be possible to imply that companies in the nearby counties, Norrbotten, 
Västernorrland and Jämtland, also have a demand for voluntary audit and for alternative 
services. 

7.4 Further research 

When conducting a study an author often sees opportunities for using the results for the 
research in future/further researches. As the author mentioned when the approach for 
this study was discussed this study would be difficult to conduct in another way. With 
the findings from this study it thereby could be interesting to conduct a similar study, 
but with interviews, to get a deeper understanding of one company’s thought, views and 
ideas regarding voluntary audit and alternative services. With regards to the discussion 
in the previous part, it would be interesting to see if a study conducted in one (or all) 
nearby counties would show similar results as this research have shown, to test the 
generalisability. It could also be interesting to study if there are differences regarding 
the voluntary demand for audit depending on where in the country a company is 
located. Another possible issue to study with use of the results from this research is how 
it actually will progress, how the demand for audit and the alternative services will 
develop in a few years time. With regards to the progress in the countries studied the 
percentage of companies that will continue conducting an audit might decrease.  
 
The different outcomes from this study and previous studies regarding the impact of the 
demand from the bank could also be interesting to study. What reasons could affect the 
Swedish companies not to see a demand from the banks, and to study what factors that 
the banks see as important. There is of course more ways of conducting a similar study 
or a study based on these findings, these are just a few ideas for creating a food for 
thoughts for the reader. 
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Appendix 1. Questionnaire in Swedish 

 
Hej,  
 
Vi är två studenter från Handelshögskolan vid Umeå Universitet som skriver vår Masteruppsats 
inom revisionsområdet. 
 
Från och med den 1:a juli 2010 kommer de lagar som reglerar revisionen för små svenska 
aktiebolag att ändras, revisionen kommer då att bli frivillig för 96 % av alla svenska aktiebolag. 
Detta ämne kommer vi att behandla i vår uppsats och vill därmed studera små aktiebolags attityd till 
revisions- och redovisningstjänster. 
 
Ni är ett av de företag som kommer att påverkas av den nya lagen om obligatoriska revisionen. 
Därmed skulle vi väldigt gärna vilja undersöka era åsikter kring ämnet genom att ni fyller i den 
bifogade enkäten. Enkäten tar cirka 10 minuter att fylla i och kommer att ge oss ovärderlig 
information till vår studie. 
 
 
När enkäten är ifylld lägg den i det frankerade och adresserade kuvert som är bifogat, och vänligen 
skicka det till oss senast den 8:e maj. 
 
 
Tack för Er medverkan! 
 
 
Vänlig hälsning, 
 
Liza Franzén och Nina Du 
 
 
Om ni har några frågor angående enkäten vänligen skicka dem till liafen04@student.umu.se . 
 
 
 
Om Ni önskar ta del av resultaten från studien skriv ner Er kontaktinformation nedan28: 
 
Företagets namn: 
Adress: 
Postnr: 
E-post: 
 

 

                                                
28 Denna information kommer inte ingå i studien, Ni kan vara anonym i studien. 



  

 
 

1. Företagets namn (frivilligt) 

 

………………………………………. 
 

2. Vad är Din högsta utbildningsnivå? 

 

………………………………………. 
 

3. Hur många års erfarenhet har du i branschen respektive företaget? 

 

………………………………………. 
 

4. Vilken befattning har du i företaget?  

 
VD Ekonomichef Ekonomiassistent Annan …………… 
 
 
 

5. Hur många anställda har Ert företag? 

 
0-9 10-20 21-30 31-40 41-50 

 
 

 
6. Vilken genomsnittlig omsättning har Ert företag? 

 

         < 3 000 000 SEK 
 
   3 000 000 – 10 000 000 SEK 
 
 10 000 001 – 20 000 000 SEK 
 
 20 000 001 – 30 000 000 SEK 
 
 30 000 001 – 41 500 000 SEK 
 

7. Vilken genomsnittlig balansomslutning har Ert företag? 

  
       < 25 000 000 SEK 
 
  25 000 000 – 30 000 000 SEK 
  
  30 000 001 – 35 000 000 SEK 
  
  35 000 001 – 40 000 000 SEK 
  
  40 000 001 – 45 000 000 SEK 
  
  45 000 001 – 50 000 000 SEK 
 



  

 
 

 
8. Hur många aktieägare har Ert företag?  

 
1 ägare 2-3 ägare 4-5 ägare 6 eller fler ägare 
 
 

 

9. Har Ert företag externa ägare, (ägare som inte är en del av familjen)? 

 
Ja Nej 
 
 
 

10. Har frågan om frivillig revision i framtiden diskuterats på ett möte i Ert företag? 
  
Ja, av alla berörda Ja, VD och ekonomiavdelning Nej 

 
 
 
11. Vad är Er attityd till revision? 

 
Inte alls viktig Inte viktig Viktig Väldig viktig 
 

 
 

12. Vilken revisionsfirma använder Ert företag? 

 
 Öhrlings PWC, KPMG, Ernst & Young eller Deloitte 

 
 Grant Thornton, SET 
 
 Annan  ………………… 
 

13. Hur länge har Ert företag använt denna firma? 

 
 ………………………………………. 
 

14. Hur många gånger per år är Ert företag i kontakt med denna firma? 
 

………………………………………. 
 

15. Använder Ert företag även denna firma för andra tjänster än revision? 

Ja Nej 
 

 
 

16. Ange Er revisionskostnad  (frivilligt) 

  

0 – 10 000 10 001 – 20 000 20 001 – 30 000 30 001 –  
 



  

 
 

 

17. Ange Er kostnad för andra tjänster från en revisionsfirma (frivillig) 

 

0 – 5 000 5 001 – 10 000 10 001 – 15 000 15 000 –  
 

 

 
 

18. Varför valde Ni Er revisionsfirma?  [Välja två alternativ och rangordna dem] 
 
 Kvalité 
  
 Pris 
  
 Personlig kännedom om revisionsfirman 
 
 Rekommenderad av annan 
 
  Annan …………………… 
 
  Vet ej 
 

19. Vilka tjänster använder Ni för närvarande?    

 
Revision  

 
  Redovisningstjänster (t.ex. löpande bokföring, bokslut etc.)  
 
  Skatterådgivning  
 
  Ekonomisk rådgivning  
 
  Annan  …………………… 

 
20. Vad tycker Ni om de tjänster som Ni för närvarande använder? 

 

Inte nöjd Nöjd Väldigt nöjd Utmärkt 
 
 

 

21. Kommer Ert företag att fortsätta använda revisionen när den blir frivillig?  

 

Ja Nej  [Om Ja, gå till fråga 23] 
 
 
 

22. Om nej, skulle Ert företag ändra åsikt om priset för revisionen vore västentligt lägre? 

Ja Nej  [Om Nej, gå till fråga 26]  
    

 



  

 
 

 
23. Besvara nedanstående fråga genom att betygsätta faktorerna enligt Er åsikt om dess 

individuella påverkan på Ert beslut om fortsatt användande av revisionstjänster.  

  (1 låg påverkan, 4 hög påverkan) 

       
 Kostnaden för revision 1 2 3 4 

 Krav på revision från styrelsen  1 2 3 4 
 Förbättring av den interna kontrollen    1 2 3 4 
 Krav från banken 1 2 3 4 
 Efterfrågan från leverantörer/kunder 1 2 3 4 

 

24. Vilka av följande tjänster kommer Ert företag att använda i framtiden?  

 
 Revision 
 
 Redovisnings tjänster (t.ex. löpande bokföring, bokslut etc.) 
 
 Skatterådgivning 
 
 Ekonomisk rådgivning 
 

 Annan …………………… 
 

25. Vilken av följande alternativ är mest attraktivt för Ert företag? 
 

 Revision, till samma pris som idag. 
 

Redovisningstjänster (löpande bokföring och bokslut), till samma pris som 
idag. 

  
Revision, redovisningstjänster (löpande bokföring och bokslut), 
skatterådgivning, var för sig, till ett avtalat pris som är 10 % lägre än idag. 

  
 Revision, redovisning, skatterådgivning, som en pakettjänst  
 till ett pris som är 15 % lägre än idag. 
 

26. Om Ert företag kunde få en enklare version av revision, en review (en enklare form av 
revision, en kortare genomgång av hur redovisningen skötts, utförd av en revisor), skulle 

Ni välja denna tjänst istället för den revision ni har idag?  

Ja Nej 
 

 
27. Om Ert företag kunde få en bokslutsberättelse (en väldigt enkel form av revision, en kort 

redogörelse för hur redovisningen skötts, utförd av en redovisningskonsult) för ett 

väsentligt lägre pris än vad en “vanlig” revision kostar, skulle Ni välja denna tjänst 

istället?  

Ja Nej 
 

Tack för Er medverkan! 
 



  

 
 

Appendix 2. Questionnaire in English 

1. The name of Your the company (optional) 

 

………………………………………. 
 

2. What is your level of educational? 

 

………………………………………. 
 

3. How many years of experience do you have in the industry and/or the company? 

 

………………………………………. 
 

4. What is your position?  

CEO CFO Accountant Other …………… 
 
 
 

5. How many employees does your company have in average? 

 
0-9 10-20 21-30 31-40 41-50 
 
 
 

6. What is your average turnover? 

 

         < 3 000 000 SEK  
 
  3 000 000 – 10 000 000 SEK 
 
 10 000 001 – 20 000 000 SEK 
 
 20 000 001 – 30 000 000 SEK 
 
 30 000 001 – 41 500 000 SEK 
 

7. What is your average balance sheet total? 

  
            < 25 000 000 SEK 
 
  25 000 000 – 30 000 000 SEK 
  
  30 000 001 – 35 000 000 SEK 
  
  35 000 001 – 40 000 000 SEK 
  
  40 000 001 – 45 000 000 SEK 
  
  45 000 001 – 50 000 000 SEK 



  

 
 

 
8. How many owners does your company have?  

 
1 owner 2-3 owners 4-5 owners 6 or more owners 
 
 

9. Does your company have external owners, (not persons that are part of the family)? 

 
Yes No 
 
 
 

10. Has the abolition of the statutory audit been discussed in a special meeting in your 

company involving all staff, or just senior employees? 

 
Yes, all people involved Yes, CEO and CFO No 

 
 
 
11. What is your attitude towards audit? 

Totally unimportant Unimportant Important Very important 
 

 
 

12. What audit firm does your company currently use? 

 
 Öhrlings PWC, KPMG, Ernst & Young or Deloitte 

 
 Grant Thornton, SET 
 
 Other  ………………… 
 

13. How long have your company used this audit firm? 

 
 ………………………………………. 
 

14. How many times per year are your company in contact with your auditor? 
 

………………………………………. 
 

15. Does your company use this audit firm for other service(s) as well? 

Yes No 
 

 
16. What is your average audit fee  ( optional) 

 

0 – 10 000 10 001 – 20 000 20 001 – 30 000 30 001 –  
 

 

 



  

 
 

17. What is your average fee for other services provided by an audit firm (optional) 

 

0 – 5 000 5 001 – 10 000 10 001 – 15 000 15 000 –  
 

 
 

18. Why did you choose your current audit firm?  [Pick 2 options and rank them] 
 
 Quality 
  
 Price 
  
 Familiarity and good communication with audit firm 
 
 Recommended by someone 
 
  Don’t know 
 
  Other …………………… 
 

 

19. What kinds of service(s) are you currently using?    

 
Auditing  

 
  Accounting services 
 
  Tax consultancy  
 
  Financial consultancy  
 
  Other  …………………… 

 
20. What do you think about the current auditing service(s) provided by your auditing firm? 

Not satisfactory Satisfactory Very satisfactory Excellent 
 
 

 

21. Will you still use their auditing services when it is voluntary? 

Yes No  [If Yes go to question 23] 
 
 
 

22. If No, would you change your mind if the price was significant lower? 

 
Yes No  [If your answer is No go to question 26] 

     
   



  

 
 

23. Answer the following question by ranking the following factors according to how they 

affected your decision to continue to conduct an audit? 

 

 (1 low impact, 4 high impact) 

         
 The cost of the audit 1 2 3 4 

 The demand of audit from board of directors  1 2 3 4 
 The improvement of internal control    1 2 3 4 
 The demand from banks 1 2 3 4 
 The demand from suppliers/customers 1 2 3 4 

 

24. Which of the following services do you think your company will use in the future?  

 
Auditing  

 
  Accounting services 
 
  Tax consultancy  
 
  Financial consultancy  
 
  Other  …………………… 

 
25. Which of the following alternatives is most attractive for your company? 

 

 Auditing, with today’s price.  
  
 Accounting services, with today’s price. 
 
 Auditing, accounting (bookkeeping and annual accounts),   
 tax consulting, individually, and each service for 10 %  
 lower price. 
  
 Auditing, accounting services, tax consulting as a   
 package for a price that is 15 % lower than today. 
 

26. If your company could get a “lighter” version of an audit a “review” (a “lighter” 
version of audit, done by an auditor) would you chose that service instead of the audit 

you have today? 
Yes No 

 
 

27. If your company would get an “annual account analyze” (a “lighter” version of audit, a 
explanation of how the accounts are, done by an accountant) for a significant lower 

price than for the audit would you chose to use that service? 

Yes No 
 

 

Thank you for your participation! 



  

 
 

Appendix 3. Questionnaire answers  

 
Has the abolition of the statutory audit been discussed in the 

company 
 
 
18 % have had a meeting with all involved employees, discussing the 
abolition of the statutory audit, 21 % have had a meeting with the CEO and 
the CFO. 61 % of the companies has not has not been discussing this issue 
on a meeting. 
 
Audit firm and audit firm choice 
 
50 % are using Öhrlings PWC, KPMG, Ernst & Young or Deloitte. 5 % 
are using Grant Thornton or SET. 45 % are using another audit firm, for 
example BGL Revision, Revata, Revisionsteamet, Revisorsgruppen, 
Revisionscompaniet, Wännman & Semb etcetera. We asked the 
respondents why they have chosen that audit firm that they are using. To 
process the data from this question we have chosen to rank them. The top 
alternative is because their personal knowledge of the audit firm, the 
second most chosen answer is the quality of the audit; the third most 
chosen answer is that they have been recommended from someone else 
to use that audit firm. The forth common answer is the price of the audit, the fifth common answer 
is that the respondent do not know why the company use that audit firm and the last common 
answer is “other”, for example that the mother company use that firm, that the auditor they have 
used before has been bought by the firm that they use now etcetera. 
 
Audit fee 
This thesis purpose is to study the small companies view on audit, therefore they also was asked 
about their audit fee and fee for non audit services. 
Since this information can be sensitive to the 
respondents, these questions are optional. This has 
resulted in 128 answers to the fist question. 23 % 
answered that their audit fee is under 10 000 SEK,     
24 % of the respondents answered that their audit fee 
is between 10 001 – 20 000 SEK, 37 % answered 
that their audit fee is between 20 001 – 30 000 SEK 
and    16 % of the respondents answered that their 
audit fee is over 30 000 SEK. 
 

Non-audit services fee  
101 of the respondents has chosen to answer this 
question. 29 % answered that their fee is under 5 000 
SEK, 9 % answered that their fee is between 5 001 – 
10 000 SEK,   22 % answered that their fee is between 
10 001 – 15 000 SEK and 39 % of the respondents 
answered that their fee for non-audit services is over 
15 000 SEK. 



  

 
 

Appendix 4. Logistic regression, effect of size 

 
 
 
 
 
 
 
 
 

 

 

 

Block 0: Beginning Block 

 
 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentage 
Correct 

  No Yes 

Step 0 

Continue with 
audit 

No 0 24 0% 

Yes 0 109 100% 

Overall 
Percentage 

  
  

81.95 % 

  
 

 
 
 
 
 
 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 2.98 1 0.08 

Block 2.98 1 0.08 

Model 2.98 1 0.08 

 
 

 
 
 
 

Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 133 98.52 % 

Missing Cases 2 1.48 % 

Total 135 100 % 

Unselected Cases  0 0 % 

Total  135 100 % 

Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.51 0.23 45.04 1 0.00 4.54 

Variables not in the Equation 

  Score df Sig. 

Step 0 

Variables Turnover 2.90 1 0.09 

Overall 
Statistics 

 2.90 1 0.09 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 122.593 0.02 0.04 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentage 
Correct 

  No Yes 

Step 1 

Continue with 
audit 

No 0 24 0 % 

Yes 0 109 100% 

Overall 
Percentage 

  
  

81.95 % 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1 
Turnover 0.47 0.28 2.84 1 0.09 1.60 

Constant 0.03 0.88 0.00 1 0.97 1.04 



  

 
 

Appendix 5. Logistic regression, effect of external owners 

 
 
 
 

 
 
 
 
 
 
 

 
Block 0: Beginning Block 
 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit 
Percentage 

Correct 
  No Yes 

Step 0 

Continue with audit 

No 0 26 0 % 

Yes 0 108 100 % 

Overall Percentage  
  

80.60 % 

 
 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.42 0.22 42.49 1 0.00 4.15 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square Df Sig. 

Step 1 

Step 4.05 1 0.04 

Block 4.05 1 0.04 

Model 4.05 1 0.04 

 
 

 
   
 

 

 
 

 

Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 134 99.26 % 

Missing Cases 1 0.74 % 

Total 135 100 % 

Unselected Cases  0 0 % 

Total  135 100 % 

Dependent Variable Encoding 

Original Value Internal Value 

 

No 0 

Yes 1 

Variables not in the Equation 

  Score df Sig. 

Step 0 

Variables 
External 
owners 

3.40 1 0.07 

Overall Statistics  3.40 1 0.07 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 127.810 0.03 0.05 

Classification Table 

  

Observed 

Predicted 

  
Continue 
with audit 

Percentag
e Correct 

    No Yes 

Step 1 
Continue with audit 

No 0 26 0 % 

Yes 0 108 100 % 

Overall Percentage  
  

80.60 % 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1 

External 
owners 

1.34 0.77 3.01 1 0.08 3.80 

Constant 1.23 0.23 28.03 1 0.00 3.42 



  

 
 

Appendix 6. Logistic regression, effect of attitude towards audit 

 
Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 131 97.04 % 

Missing Cases 4 2.96 % 

Total 135 100 % 

Unselected Cases  0 0 % 

Total  135 100 % 

 
Block 0: Beginning Block 
 

Classification Table 

  Observed 
 

  Predicted 

    
 

  
Continue with 

audit Percentag
e Correct 

    
 

  No Yes 

Step 0 

Continue with 
audit 

  No 0 23 0% 

  Yes 0 108 100% 

Overall 
Percentage 

  
  

82.44 % 

 
 
 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.55 0.23 45.36 1 0.00 4.70 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 43.00 2 0.00 

Block 43.00 2 0.00 

Model 43.00 2 0.00 

 
 

 
 
   
  

Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

Variables not in the Equation 

    Score df Sig. 

Step 0 

Variables 

  
Level of 
satisfaction 

12.96 1 0.00 

  
How 
important 
is audit? 

35.42 1 0.00 

Overall Statistics   37.96 2 0.00 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 78.731
 

0.28 0.46 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentage 
Correct 

   No Yes 

Step 1 

Continue with 
audit 

No 11 12 47.83 % 

  Yes 2 106 98.15 % 

Overall 
Percentage 

  
  

89.31 % 

Variables in the Equation 

 
B S.E. Wald df Sig. Exp(B) 

Step 1 

Level of 
satisfaction 

0.87 0.42 4.31 1 0.04 2.39 

How 
important 
is audit? 

2.86 0.72 15.99 1 0.00 17.44 

Constant -8.91 2.31 14.86 1 0.00 0.00 



  

 
 

Appendix 7. Logistic regression, what factors affects the demand 

for audit 

 
Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 130 96.30 % 

Missing Cases 5 3.70 % 

Total 135 100 % 

Unselected Cases  0 0 % 

Total  135 100 % 

 
Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

 
Block 0: Beginning Block 
 

Classification Table 

  

Observed 

Predicted 

  
Continue 
with audit 
continue Percentage 

Correct 

  No Yes 

Step 0 
Continue with audit 

No 0 23 0 % 

Yes 0 107 100 % 

Overall Percentage  
  

82.31 % 

 
Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.54 0.23 44.74 1 0.00 4.65 

 
Variables not in the Equation 

  Score df Sig. 

Step 0 
Variables 

Turnover 2.70 1 0.10 

External owners 6.99 1 0.01 

How important is audit? 35.29 1 0.00 

Level of satisfaction 13.26 1 0.00 

Overall Statistics  41.21 4 0.00 

 
 



  

 
 

Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 50.05 4 0.00 

Block 50.05 4 0.00 

Model 50.05 4 0.00 

 
Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 71.286 0.32 0.53 

 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentage 
Correct 

  No Yes 

Step 1 
Continue with audit 

No 11.00 12 47.83 % 

Yes 2.00 105 98.13 % 

Overall Percentage   
  

89.23 % 

 
Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1 

Turnover 0.33 0.39 0.72 1 0.39 1.40 

External owners 19.19 7081.69 0.00 1 1.00 216701902.80 

How important is audit? 2.60 0.72 13.15 1 0.00 13.43 

Level of satisfaction 0.97 0.45 4.77 1 0.03 2.65 

Constant -9.71 2.72 12.73 1 0.00 0.00 

 



  

 
 

 
 

Appendix 8. Logistic regression, impact of cost of audit 

 
 
 
 
 

 
 
 
 
 
 
 

Block 0: Beginning Block 

 

Classification Table 

  

Observed 

Predicted 

  
Continue 
with audit Percentage 

Correct 
  Yes No 

Step 0 
Continue with audit 

Yes 101 0 100 % 

  No 16 0 0 % 

  Overall Percentage   
  

86.32 % 

 

Variables in the Equation 

    B S.E. Wald df Sig. Exp(B) 

Step 0 Constant -1.84 0.27 46.89 1 0.00 6.31 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 10.33 1 0.00 

Block 10.33 1 0.00 

Model 10.33 1 0.00 

 
 

 
 
 
 

Case Processing Summary 

Unweighted Cases
   N Percent 

Selected Cases Included in Analysis 117 94.35 % 

  Missing Cases 7 5.65 % 

  Total 124 100 % 

Unselected Cases   0 0 % 

Total   124 100 % 

Dependent Variable Encoding 

Original value 
 

Internal Value 

Yes 0 

No 1 

Variables not in the Equation 

  Score df Sig. 

Step 0 

Variables 
Cost of the 
audit 

9.50 1 0.00 

Overall Statistics  9.50 1 0.00 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 83.046 0.08 0.15 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentage 
Correct 

  Yes No 

Step 1 

Continue 
with audit 

Yes 101 0 100 % 

No 16 0 0 % 

Overall 
Percentage 

  
  

86.32 % 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1 

Cost of 
audit 

-1.04 0.36 8.41 1 0.00 0.35 

Constant 4.90 1.18 17.14 1 0.00 134.38 



  

 
 

Appendix 9. Logistic regression, impact of improvement of 

internal control 
 
 

 
 
 
 

 
 
 
 
 
 
 

Block 0: Beginning Block 
 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentage 
Correct 

  Yes No 

Step 0 

Continue 
with audit 

Yes 
100 0 100 % 

No 
16 0 0 % 

Overall 
Percentage 

  
  

86 % 

 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.83 0.27 46.32 1 0.00 6.25 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 5.79 1 0.02 

Block 5.79 1 0.02 

Model 5.79 1 0.02 

 
 

 
 

Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 116 93.55 % 

Missing Cases 8 6.45 % 

Total 124 100 % 

Unselected Cases   0 0 % 

Total   124 100 % 

Dependent Variable Encoding 

Original Value Internal Value 

Yes 0 

No 1 

Variables not in the Equation 

  Score df Sig. 

Step 0 

Variables 
Improvement of the 
internal control 

5.91 1 0.02 

Overall Statistics   5.91 1 0.02 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 87.283 0.05 0.09 

Classification Table 

  

Observed 

Predicted 

  
Continue with 

audit Percentag
e Correct 

  Yes No 

Step 1 

Continue with 
audit 

Yes 100 0 100 % 

No 16 0 0 % 

Overall 
Percentage 

  
  

86.21 % 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1 

Improvement 
of the internal 
control 

0.69 0.29 5.49 1 0.02 1.99 

Constant 0.03 0.76 0.00 1 0.97 1.03 



  

 
 

Appendix 10. Logistic regression, impact of demand from bank 

 
Case Processing Summary 

Unweighted Cases
 

N Percent 

Selected Cases 

Included in Analysis 114 91.94 % 

Missing Cases 10 8.06 % 

Total 124 100 % 

Unselected Cases   0 0 % 

Total   124 100 % 

 

Block 0: Beginning Block 
 

Classification Table 

  
Observed 

Predicted 

  
Continue with 

audit 

Percentage 
Correct 

  
Yes No 

Step 0 Continue with 
audit 

Yes 98 0 100 % 

No 16 0 0 % 

Overall 
Percentage 

      
85.96 % 

 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.81 0.27 45.18 1 0.00 6.12 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 1.74 1 0.19 

Block 1.74 1 0.19 

Model 1.74 1 0.19 

 
 

 
 
 

Dependent Variable Encoding 

Original Value Internal Value 

Yes 0 

No 1 

Variables not in the Equation 

  Score df Sig. 

Step 0 

Variables 
Demand from 
the bank 

1.71 1 0.19 

Overall Statistics   1.71 1 0.19 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 90.739 0.02 0.03 

Classification Table 

  

Observed 

Predicted 

  
Continue 
with audit Percentage 

Correct 
  

Yes No 

Step 1 

Continue 
with audit 

Yes 98 0 100 % 

No 16 0 0 % 

Overall 
Percentage    

85.96 % 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1 

Demand from 
the bank 

0.32 0.24 1.67 1 0.20 1.37 

Constant 1.08 0.60 3.27 1 0.07 2.94 



  

 
 

Appendix 11. Logistic regression, what factors impacts the 

decision to continue with audit 

 
Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 114 91.94 % 

Missing Cases 10 8.06 % 

Total 124 100 % 

Unselected Cases   0 0 % 

Total   124 100 % 

 
Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

 
Block 0: Beginning Block 

 

Classification Table 

  

Observed 

Predicted 

  
Continue 
with audit Percentage 

Correct 
  No Yes 

Step 0 
Continue with audit 

No 0 16 0 % 

Yes 0 98 100 % 

Overall Percentage   
  

85 % 

 

Variables in the Equation 

    B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 1.81 0.27 45.18 1 0.00 6.12 

 

Variables not in the Equation 

  Score df Sig. 

Step 0 
Variables 

Cost of audit 9.16 1 0.00 

Improvement of internal control 5.54 1 0.02 

Demand from the bank 1.71 1 0.19 

Overall Statistics   14.29 3 0.00 

 



  

 
 

 

Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 15.45 3 0.00 

Block 15.45 3 0.00 

Model 15.45 3 0.00 

 

Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 77.026 0.13 0.23 

 

Classification Table 

  

Observed 

Predicted 

  
Continue 
with audit Percentage 

Correct 
  No Yes 

Step 1 
Continue with audit 

No 1 15 6.25 % 

Yes 2 96 97.96 % 

Overall Percentage   
  

85.09 % 

 

Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 1
 

Cost of audit -1.01 0.37 7.38 1 0.01 0.36 

Improvement of internal control 0.52 0.33 2.47 1 0.12 1.68 

Demand from the bank 0.35 0.27 1.61 1 0.20 1.42 

Constant 2.63 1.50 3.08 1 0.08 13.93 

 

 



  

 
 

Appendix 12. T-tests, demand for alternative services 

 
Demand for review * Turnover 
 

Group Statistics 

  
Demand for review 

N Mean 
Std. 

Deviation 
Std. Error 

Mean 

Turnover 
Yes 70 3.31 0.73 0.09 

No 63 3.22 0.99 0.12 

 
Independent Samples Test 

  

Levene's Test 
for Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. 
Error 

Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Turnover Equal variances 
assumed 

8.093 0.01 0.61 131 0.54 0.09 0.15 -0.21 0.39 

Equal variances not 
assumed   

0.60 113.39 0.55 0.09 0.15 -0.21 0.39 

 
Demand for review * How important is audit 

 
Group Statistics 

Demand for review N Mean 
Std. 

Deviation 
Std. Error 

Mean 

How important is 
audit 

Yes 70 2.93 0.62 0.07 

No 64 3.30 0.58 0.07 

 
Independent Samples Test 

  

Levene's 
Test for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

How 
important is 
audit 

Equal variances 
assumed 

2.216 0.14 -3.53 132 0.00 -0.37 0.10 -0.57 -0.16 

Equal variances not 
assumed   

-3.54 131.92 0.00 -0.37 0.10 -0.57 -0.16 

 



  

 
 

Demand for review * Level of satisfaction 

 

Group Statistics 

Demand for review N Mean 
Std. 

Deviation 
Std. Error 

Mean 

Level of satisfaction 
Yes 70 2.59 0.712 0.085 

No 62 2.94 0.807 0.103 

 
Independent Samples Test 

  

Levene's Test for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Level of 
satisfaction 

Equal variances 
assumed 0.032 0.859 -2.645 130 0.01 -0.35 0.132 -0.611 -0.088 

Equal variances 
not assumed   

-2.625 122.586 0.01 -0.35 0.133 -0.614 -0.086 

 
Demand for analysis of annual accounts * Turnover 

 
Group Statistics 

Demand for analysis of annual 
accounts 

N Mean 
Std. 

Deviation 
Std. Error 

Mean 

Turnover 
Yes 59 3.25 0.822 0.107 

No 74 3.28 0.899 0.105 

 
Independent Samples Test 

  

Levene's Test 
for Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Turnover 

Equal variances 
assumed 

1.359 0.246 -0.195 131 0.845 -0.03 0.151 -0.329 0.269 

Equal variances 
not assumed   

-0.198 128.526 0.844 -0.03 0.150 -0.326 0.266 

 



  

 
 

Demand for analysis of annual accounts * How important is audit 
 

Group Statistics 

Demand for analysis of annual 
accounts 

N Mean Std. Deviation 
Std. Error 

Mean 

How important is audit 
Yes 59 2.90 0.635 0.083 

No 75 3.27 0.577 0.067 

 
Independent Samples Test 

  

Levene's Test 
for Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

How important is 
audit 

Equal 
variances 
assumed 

0.88 0.35 -3.508 132 0.001 -0.368 0.105 -0.576 -0.161 

Equal 
variances not 
assumed 

    -3.468 118.64 0.001 -0.368 0.106 -0.579 -0.158 

 
Demand for analysis of annual accounts * Level of satisfaction 

 
Group Statistics 

Demand for analysis of annual 
accounts 

N Mean 
Std. 

Deviation 
Std. Error 

Mean 

Level of satisfaction 
Yes 59 2.59 0.790 0.103 

No 73 2.88 0.744 0.087 

  
 

Independent Samples Test 

  

Levene's Test for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Level of 
satisfaction 

Equal 
variances 
assumed 

1.692 0.196 -2.116 130 0.036 -0.283 0.134 -0.549 -0.018 

Equal 
variances not 
assumed   

-2.103 120.90 0.038 -0.283 0.135 -0.550 -0.017 



  

 
 

Appendix 13. Chi-square tests, demand for alternative services 

 
Demand for review * External owners 
 

Case Processing Summary 

  Cases 
     

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for review * 
External owners 

134 99 % 1 1 % 135 100 % 

 
 
 
 

Demand for review * External owners Cross 
tabulation 

Count 

    
External 
owners 

Total 

    No Yes 
 

Demand for 
review  

No 46 18 64 

  Yes 60 10 70 

Total   106 28 134 

 
 

Demand for review * Continue with audit 
 

Case Processing Summary 

  Cases           

  Valid Missing Total 

  
N 

Percent N Percent N Percent 

Demand for review * 
continue 

135 100 % 0 0 % 135 100 % 

 
 
 
 

Demand for review * Continue with audit Cross 
tabulation 

Count 

    
Continue with 

audit 
Total 

    No Yes 
 

Demand for review  No 7 57 64 

  Yes 19 52 71 

Total   26 109 135 

 
 
 
 
 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 3.874 1 0.05 
  

Continuity Correction 3.08 1 0.08 
  

Likelihood Ratio 3.90 1 0.05 
  

Fisher's Exact Test 
   

0.06 0.04 

Linear-by-Linear 
Association 

3.84 1 0.05 
  

N of Valid Cases 134 
    

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 5.419 1 0.02 
  

Continuity 
Correction 

4.45 1 0.03 
  

Likelihood Ratio 5.62 1 0.02 
  

Fisher's Exact Test 
   

0.03 0.02 

Linear-by-Linear 
Association 

5.38 1 0.02 
  

N of Valid Cases 135 
    



  

 
 

Demand for review * Usage of other services 
 

Case Processing Summary 

  Cases           

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for review * 
Usage of other 
services 

134 99 % 1 1 % 135 100 % 

 
 
 
 

Demand for review * Usage of other services Cross 
tabulation 

Count 

    
Usage of 

other services 
Total 

    No Yes 
 

Demand for review  No 28 36 64 

  Yes 26 44 70 

Total   54 80 134 

 
 

Demand for review * Demand for analysis of annual accounts 
 

Case Processing Summary 

  Cases  

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for review * 
Demand for analysis of 
annual accounts 

135 100 % 0 0 % 135 100 % 

 
 
 
 
Demand for review * Demand for analysis of annual 

accounts Cross tabulation 

Count         

    

Demand for 
analysis of 

annual 
accounts 

Total 

    No Yes 
 

Demand for review No 56 8 64 

  Yes 19 52 71 

Total   75 60 135 

 
 
 
 
 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 0.607 1 0.44 
  

Continuity 
Correction 

0.36 1 0.55 
  

Likelihood Ratio 0.61 1 0.44 
  

Fisher's Exact Test 
   

0.48 0.27 

Linear-by-Linear 
Association 

0.60 1 0.44 
  

N of Valid Cases 134 
    

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 50.292 1 0.00 
  

Continuity Correction 47.86 1 0.00 
  

Likelihood Ratio 54.77 1 0.00 
  

Fisher's Exact Test 
   

0.00 0.00 

Linear-by-Linear 
Association 

49.92 1 0.00 
  

N of Valid Cases 135 
    



  

 
 

Demand for analysis of annual accounts * External owners 

 
Case Processing Summary 

  Cases 
    

  

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for analysis of 
annual accounts * External 
owners 

134 99 % 1 1 % 135 100 % 

 
 
 
 

Demand for analysis of annual accounts * External owners 
Cross tabulation 

Count         

    
External 
owners 

Total 

    No Yes 
 

Demand for analysis of 
annual accounts 

No 57 17 74 

  Yes 49 11 60 

Total   106 28 134 

 
 

Demand for analysis of annual accounts * Continue with audit 

 

Case Processing Summary 

  Cases 
    

  

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for analysis of annual 
accounts * Continue with audit 

135 100 % 0 0 % 135 100 % 

 
 
 
 
Demand for analysis of annual accounts * Continue with 

audit Cross tabulation 

Count         

    
Continue 
with audit 

Total 

    No Yes 
 

Demand for analysis of 
annual accounts 

No 9 66 75 

  Yes 17 43 60 

Total   26 109 135 

 
 
 
 
 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 0.432 1 0.51 
  

Continuity 
Correction 

0.20 1 0.66 
  

Likelihood Ratio 0.43 1 0.51 
  

Fisher's Exact Test 
   

0.53 0.33 

Linear-by-Linear 
Association 

0.43 1 0.51 
  

N of Valid Cases 134 
    

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 5.719 1 0.02 
  

Continuity Correction 4.72 1 0.03 
  

Likelihood Ratio 5.72 1 0.02 
  

Fisher's Exact Test 
   

0.03 0.01 

Linear-by-Linear 
Association 

5.68 1 0.02 
  

N of Valid Cases 135 
    



  

 
 

Demand for analysis of annual accounts * Usage of other services 
 

Case Processing Summary 

  Cases 
    

  

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for analysis of 
annual accounts * Usage of 
other services 

134 99 % 1 1 % 135 100 % 

 
 
 
 

Demand for analysis of annual accounts * Usage of 
other  services Cross tabulation 

Count         

    
Usage of 

other services 
Total 

    No Yes 
 

Demand for analysis of 
annual accounts 

No 32 42 74 

  Yes 22 38 60 

Total   54 80 134 

 
 

Demand for analysis of annual accounts * Demand for review 
 

Case Processing Summary 

  Cases 
    

  

  Valid Missing Total 

  N Percent N Percent N Percent 

Demand for analysis of annual 
accounts * Demand for review 

135 100 % 0 0 % 135 100 % 

 
 
 
 

Demand for analysis of annual accounts * Demand 
for review Cross tabulation 

Count         

    
Demand for 

review 
Total 

    No Yes 
 

Demand for analysis of 
annual accounts 

No 56 19 75 

  Yes 8 52 60 

Total   64 71 135 

 
 
 
 
 

 

 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 0.596 1 0.44 
  

Continuity Correction 0.35 1 0.55 
  

Likelihood Ratio 0.60 1 0.44 
  

Fisher's Exact Test 
   

0.48 0.28 

Linear-by-Linear 
Association 

0.59 1 0.44 
  

N of Valid Cases 134 
    

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 50.292 1 0.00 
  

Continuity Correction 47.86 1 0.00 
  

Likelihood Ratio 54.77 1 0.00 
  

Fisher's Exact Test 
   

0.00 0.00 

Linear-by-Linear 
Association 

49.92 1 0.00 
  

N of Valid Cases 135 
    



  

 
 

Appendix 14. Logistic regression, demand for alternative 

services, review. 

 
Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 129 95.56 % 

Missing Cases 6 4.44 % 

Total 135 100 % 

Unselected Cases   0 0 % 

Total   135 100 % 

 
Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

Block 0: Beginning Block 

Classification Table 

  

Observed 

Predicted 

  
Demand 
for review Percentage 

Correct 
  No Yes 

Step 0 

 Demand for 
review 

No 0 62 0 % 

Yes 0 67 100 % 

Overall 
Percentage 

  
  

51.94 % 

 
Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 0.08 0.18 0.19 1 0.66 1.08 

 
Variables not in the Equation 

  Score df Sig. 

Step 0 
Variables 

Turnover 0.23 1 0.63 

External  owners 3.91 1 0.05 

How important is audit 12.60 1 0.00 

Continue with audit 7.77 1 0.01 

Level of satisfaction 7.36 1 0.01 

Usage of other services 0.52 1 0.47 

Demand for analysis of 
annual accounts 

54.69 1 0.00 

Overall Statistics   60.54 7 0.00 



  

 
 

 
Block 1: Method = Enter 

 
Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 Step 71.34 7 0.00 

Block 71.34 7 0.00 

Model 71.34 7 0.00 

 
Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 107.293 0.42 0.57 

 

Classification Table 

  

Observed 

Predicted 

  
Demand 

for review Percentage 
Correct 

  No Yes 

Step 1 

 Demand for 
review 

No 53 9 85.48 % 

Yes 16 51 76.12 % 

Overall 
Percentage 

  
  

80.62 % 

 
 

Variables in the Equation 

    B S.E. Wald df Sig. Exp(B) 

Step 1 Turnover 0.39 0.30 1.67 1 0.20 1.47 

  External  owners -1.46 0.70 4.38 1 0.04 0.23 

  How important is audit -0.65 0.50 1.65 1 0.20 0.52 

  Continue with audit -0.16 0.83 0.03 1 0.85 0.86 

  Level of satisfaction -0.32 0.35 0.82 1 0.36 0.73 

  Usage of other services -0.06 0.50 0.01 1 0.90 0.94 

  
Demand for analysis of 
annual accounts 

3.31 0.57 34.14 1 0.00 27.33 

  Constant 0.82 1.67 0.24 1 0.62 2.27 

 

 



  

 
 

Appendix 15. Logistic regression, demand for alternative 

services, analysis of annual accounts 

 
Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 129 95.56 % 

Missing Cases 6 4.44 % 

Total 135 100 % 

Unselected Cases   0 0 % 

Total   135 100 % 

 
Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

Block 0: Beginning Block 

Classification Table 

  

Observed 

Predicted 

  

Demand for 
analysis of 

annual 
accounts 

Percentage 
Correct 

  No Yes 

Step 0 

Demand for analysis of annual 
accounts 

No 71 0 100 % 

Yes 58 0 0 % 

Overall Percentage   
  

55.04 % 

 
Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant -0.20 0.18 1.31 1 0.25 0.82 

 
Variables not in the Equation 

  Score df Sig. 

Step 0 
Variables 

Turnover 0.00 1 0.95 

External  owners 0.09 1 0.76 

How important is audit 10.97 1 0.00 

Continue with audit 6.85 1 0.01 

Level of satisfaction 5.45 1 0.02 

Usage of other services 1.49 1 0.22 

Demand for review 54.69 1 0.00 

Overall Statistics   58.08 7 0.00 



  

 
 

 
Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 66.62 7 0.00 

Block 66.62 7 0.00 

Model 66.62 7 0.00 

 
Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 110.904 0.40 0.54 

 
 

Classification Table 

  

Observed 

Predicted 

  

Demand for 
analysis of 

annual 
accounts 

Percentage 
Correct 

  No Yes 

Step 1 

Demand for analysis of 
annual accounts 

No 55 16 77.46 % 

Yes 7 51 87.93 % 

Overall Percentage   
  

82.17 % 

 
 
 

Variables in the Equation. demand for analysis of annual accounts 

    B S.E. Wald df Sig. Exp(B) 

Step 1 Turnover -0.15 0.29 0.25 1 0.61 0.86 

  External  owners 1.12 0.67 2.82 1 0.09 3.06 

  How important is audit -0.51 0.49 1.12 1 0.29 0.60 

  Continue with audit -0.38 0.74 0.27 1 0.61 0.68 

  Level of satisfaction -0.10 0.34 0.09 1 0.76 0.90 

  Usage of other services 0.56 0.50 1.25 1 0.26 1.75 

  Demand for review 3.32 0.57 34.15 1 0.00 27.53 

  Constant -0.04 1.66 0.00 1 0.98 0.96 

 

 



  

 
 

Appendix 16. T-tests, how to provide the services 

 
Package of services * Turnover 
 

Group Statistics 

Package of 
services 

N Mean 
Std. 

Deviation 
Std. Error 

Mean 

Turnover 
Yes 54 3.19 0.913 0.124 

No 31 3.35 0.915 0.164 

 
Independent Samples Test 

  

Levene's 
Test for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% 
Confidence 

Interval of the 
Difference 

Lower Upper 

Turnover 

Equal variances 
assumed 

0.06 0.81 -0.82 83.00 0.41 -0.17 0.21 -0.58 0.24 

Equal variances 
not assumed   

-0.82 62.53 0.41 -0.17 0.21 -0.58 0.24 

 
Package of services * How important is audit  
 

Group Statistics 

Package of services N Mean 
Std. 

Deviation 
Std. Error 

Mean 

How important is audit 
Yes 54 3.04 0.513 0.070 

No 31 3.32 0.541 0.097 

 
 

Independent Samples Test 

  

Levene's 
Test for 
Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

How 
important is 
audit 

Equal 
variances 
assumed 

5.60 0.02 -2.42 83.00 0.02 -0.29 0.12 -0.52 -0.05 

Equal 
variances 
not assumed   

-2.39 59.90 0.02 -0.29 0.12 -0.52 -0.05 



  

 
 

 

Package of services* Level of satisfaction 

 

Group Statistics 

Package of services N Mean Std. Deviation Std. Error Mean 

Level of satisfaction 
Yes 53 2.66 0.83 0.11 

No 30 3.00 0.69 0.13 

 
 

 

Independent Samples Test 

  

Levene's Test 
for Equality of 
Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. (2-
tailed) 

Mean 
Difference 

Std. Error 
Difference 

95% Confidence 
Interval of the 

Difference 

Lower Upper 

Level of 
satisfaction 

Equal 
variances 
assumed 

5.61 0.02 -1.89 81 0.06 -0.34 0.18 -0.70 0.02 

Equal 
variances 
not assumed   

-1.99 69.53 0.05 -0.34 0.17 -0.68 0.00 



  

 
 

Appendix 17. Chi-square tests, how to provide the services 

Package of services * External owners 
 

Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

Package of services * 
external owners 

86 100 % 0 0 % 86 100 % 

 
 
 
 
Package of services * External owners Cross 

tabulation 

Count         

    
External 
owners 

Total 

    No Yes 

Package of 
services 

No 26 5 31 

  yes 42 13 55 

Total   68 18 86 

 

Package of services * Continue with audit 
 

Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

Package of services * 
Continue with audit 

86 100 % 0 0 % 86 100 % 

 
 
 
 

Package of services * Continue with audit 
Cross tabulation 

Count 

  

Continue with 
audit 

Total 

No Yes 

Package of 
services 

No 2 29 31 

Yes 13 42 55 

Total  15 71 86 

 
 
 
 
 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 0.675 1 0.41 
  

Continuity 
Correction 

0.30 1 0.59 
  

Likelihood Ratio 0.70 1 0.40 
  

Fisher's Exact Test 
   

0.58 0.30 

Linear-by-Linear 
Association 

0.67 1 0.41 
  

N of Valid Cases 86 
    

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact Sig. 
(1-sided) 

Pearson Chi-Square 4.066 1 0.04 
  

Continuity 
Correction 

2.96 1 0.09 
  

Likelihood Ratio 4.62 1 0.03 
  

Fisher's Exact Test 
   

0.07 0.04 

Linear-by-Linear 
Association 

4.02 1 0.04 
  

N of Valid Cases 86 
    



  

 
 

Package of services * Usage of other services 
 

Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

Package of services * 
Usage of other 
services 

86 100 % 0 0 % 86 100 % 

 
 
 
 
Package of services * Usage of other services Cross 

tabulation 

Count 

  

Usage of 
other services 

Total 

No Yes 

Package of services 
No 17 14 31 

Yes 15 40 55 

Total  32 54 86 

 

Package of services * Demand for review 
 

Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

Package of services * 
Demand for review 

86 100 % 0 0 % 86 100 % 

 
 

Package of services * Demand for review Cross 
tabulation 

Count         

  

Demand for 
review 

Total 

No Yes 

Package of services 
No 20 11 31 

Yes 20 35 55 

Total  40 46 86 

 
 
 
 
 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Exact 
Sig. (2-
sided) 

Exact 
Sig. (1-
sided) 

Pearson Chi-Square 6.448 1 0.01 
  

Continuity 
Correction 

5.32 1 0.02 
  

Likelihood Ratio 6.39 1 0.01 
  

Fisher's Exact Test 
   

0.02 0.01 

Linear-by-Linear 
Association 

6.37 1 0.01 
  

N of Valid Cases 86 
    

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Pearson Chi-Square 9.833 1 0.01 

Likelihood Ratio 10.78 1 0.00 

Linear-by-Linear 
Association 

8.83 1 0.00 

N of Valid Cases 86 
  



  

 
 

 

Package of services * Demand for analysis of annual accounts 
 

Case Processing Summary 

  

Cases 

Valid Missing Total 

N Percent N Percent N Percent 

Package of services * 
Demand for analysis of 
annual accounts 

86 100 % 0 0 % 86 100 % 

 
Package of services * Demand for analysis of annual 

accounts Cross tabulation 

Count         

  

Demand for 
analysis of 

annual 
accounts 

Total 

No Yes 

Package of services 
No 23 8 31 

Yes 27 28 55 

Total  50 36 86 

 
 
 
 
 

Chi-Square Tests 

  Value df 
Asymp. 
Sig. (2-
sided) 

Pearson Chi-Square 8.063 1 0.02 

Likelihood Ratio 9.16 1 0.01 

Linear-by-Linear 
Association 

7.34 1 0.01 

N of Valid Cases 86 
  



  

 
 

Appendix 18. Logistic regression, how to provide the services 

 
Case Processing Summary 

Unweighted Cases N Percent 

Selected Cases 

Included in Analysis 82 95.35 % 

Missing Cases 4 4.65 % 

Total 86 100 % 

Unselected Cases   0 0 % 

Total   86 100 % 

 
Dependent Variable Encoding 

Original Value Internal Value 

No 0 

Yes 1 

Block 0: Beginning Block 

Classification Table 

  

Observed 

Predicted 

  
Package 

of 
services Percentage 

Correct 

  No yes 

Step 0 
Package of services 

No 0 30 0 % 

Yes 0 52 100 % 

Overall Percentage   
  

63.41 % 

 
Variables in the Equation 

  B S.E. Wald df Sig. Exp(B) 

Step 0 Constant 0.55 0.23 5.76 1 0.02 1.73 

 
Variables not in the Equation 

      Score df Sig. 

Step 0 Variables Turnover 0.68 1 0.41 

External owners 0.78 1 0.38 

How important is audit 6.54 1 0.01 

Level of satisfaction 4.12 1 0.04 

Demand for review 8.26 1 0.00 

Demand for  analysis of annual accounts 7.36 1 0.01 

Usage of other services 7.16 1 0.01 

Usage of accounting services 12.07 1 0.00 

Usage of consultancy services 1.57 1 0.21 

Overall Statistics   27.21 9 0.00 



  

 
 

Block 1: Method = Enter 
 

Omnibus Tests of Model Coefficients 

  Chi-square df Sig. 

Step 1 

Step 34.86 8 0.00 

Block 34.86 8 0.00 

Model 34.86 8 0.00 

 
Model Summary 

Step -2 Log likelihood Cox & Snell R Square Nagelkerke R Square 

1 72.840 0.34 0.47 

 

Classification Table 

  

Observed 

Predicted 

  
Package 

of 
services Percentag

e Correct 

  No Yes 

Step 1 
Package of services 

No 18 12 60 % 

Yes 8 44 84.62 % 

Overall Percentage   
  

79.27 % 

 
 

Variables in the Equation 

    B S.E. Wald df Sig. Exp(B) 

Step 1 Turnover -0.23 0.34 0.46 1 0.50 0.79 

External owners 0.73 0.79 0.84 1 0.36 2.07 

How important is audit -0.39 0.66 0.35 1 0.55 0.68 

Level of satisfaction -0.61 0.43 2.00 1 0.16 0.55 

Demand for review 1.28 0.81 2.47 1 0.12 3.59 

Demand for  analysis of 
annual accounts 

0.39 0.76 0.26 1 0.61 1.47 

Usage of other services 1.79 0.66 7.31 1 0.01 5.98 

Usage of accounting services -2.03 0.66 9.33 1 0.00 0.13 

Usage of consultancy 
services 

-0.50 0.66 0.57 1 0.45 0.61 

Constant 3.28 2.59 1.60 1 0.21 26.46 

 

 



  

 
 

Appendix 19. Correlation tests of independent variables 

 
Hypothesis test 1 
Correlations 

  
External 
owners 

How 
important is 

audit? 

Level of 
satisfaction 

Turnover 

External owners 

Pearson Correlation 1 
   

Sig. (2-tailed) 
    

N 134 
   

How important is 
audit? 

Pearson Correlation -0.18 1 
  

Sig. (2-tailed) 0.04 
   

N 133 134 
  

Level of satisfaction 

Pearson Correlation -0.08 0.35 1 
 

Sig. (2-tailed) 0.35 0.00 
  

N 131 131 132 
 

Turnover 

Pearson Correlation -0.11 0.15 -0.02 1 

Sig. (2-tailed) 0.23 0.09 0.80 
 

N 132 132 132 133 

 
Hypothesis test 2 
 

Correlations 

  Cost of audit 
Improvement 

of internal 
control 

Demand 
from the 

bank 

Cost of audit 
Pearson Correlation 1 

  
Sig. (2-tailed) 

   
N 117 

  

Improvement of 
internal control 

Pearson Correlation -0.17 1 
 

Sig. (2-tailed) 0.07 
  

N 116 116 
 

Demand from the 
bank 

Pearson Correlation 0.10 0.18 1 

Sig. (2-tailed) 0.27 0.05 
 

N 114 114 114 

 



 

 

Hypothesis test 3 
 

Correlations 

  
External 
owners 

How 
important is 

audit? 

Level of 
satisfaction 

Continue 
with audit 

Review 
Analysis of 

annual 
accounts 

Usage of 
other 

services 

External owners 

Pearson Correlation 1 
      

Sig. (2-tailed) 
       

N 86 
      

How important is audit? 
Pearson Correlation 0.02 1 

     
Sig. (2-tailed) 0.82 

      
N 85 85 

     

Level of satisfaction 

Pearson Correlation -0.03 0.31 1 
    

Sig. (2-tailed) 0.79 0.01 
     

N 83 83 83 
    

Continue with audit 

Pearson Correlation -0.01 -0.30 -0.28 1 
   

Sig. (2-tailed) 0.92 0.01 0.01 
    

N 86 85 83 86 
   

Review 

Pearson Correlation 0.20 0.35 0.02 -0.24 1 
  

Sig. (2-tailed) 0.06 0.00 0.83 0.02 
   

N 86 85 83 86 86 
  

Analysis of annual accounts 

Pearson Correlation 0.05 0.26 0.05 -0.07 0.54 1 
 

Sig. (2-tailed) 0.67 0.02 0.65 0.53 0.00 
  

N 86 85 83 86 86 86 
 

Usage of other services 

Pearson Correlation -0.04 0.07 -0.03 -0.10 -0.09 0.01 1 

Sig. (2-tailed) 0.71 0.50 0.77 0.36 0.44 0.91 
 

N 86 85 83 86 86 86 86 



  

 
 

Hypothesis test 4 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Correlations 

  
External 
owners 

How 
important is 

audit? 

Level of 
satisfaction 

Turnover 
Continue 
with audit 

Review 
Analysis of 

annual 
accounts 

Usage of 
other 

services 

External owners 

Pearson Correlation 1.00 
       

Sig. (2-tailed) 
        

N 134 
       

How important is audit? 

Pearson Correlation -0.18 1 
      

Sig. (2-tailed) 0.04 
       

N 133 134 
      

Level of satisfaction 

Pearson Correlation -0.08 0.35 1 
     

Sig. (2-tailed) 0.35 0.00 
      

N 131 131 132 
     

Turnover 

Pearson Correlation -0.11 0.15 -0.02 1.00 
    

Sig. (2-tailed) 0.23 0.09 0.80 
     

N 132 132 132 133 
    

Continue with audit 
Pearson Correlation -0.16 0.47 0.32 0.15 1 

   
Sig. (2-tailed) 0.07 0.00 0.00 0.09 

    
N 134 134 132 133 135 

   

Review 

Pearson Correlation -0.19 0.27 0.13 -0.07 0.15 1.00 
  

Sig. (2-tailed) 0.03 0.00 0.12 0.41 0.09 
   

N 134 134 132 133 135 135 
  

Analysis of annual accounts 

Pearson Correlation -0.04 0.24 0.11 -0.03 0.12 0.60 1 
 

Sig. (2-tailed) 0.64 0.01 0.20 0.77 0.17 0.00 
  

N 134 134 132 133 135 135 135 
 

Usage of other services 

Pearson Correlation -0.05 0.01 0.01 0.00 -0.02 -0.06 -0.02 1 

Sig. (2-tailed) 0.56 0.87 0.88 0.99 0.83 0.48 0.82 
 

N 133 133 131 132 134 134 134 134 
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