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Abstract: 

 
 Students are very important part of tourism sector. Especially international 

ones are distinctive group whose travel behaviours may differ from others. The study 

emphasise why understanding students behaviour is important and how it can 

influence travel market in area. Using Internet based survey collection and an 

interview, study examines and analyses students travel behaviours, the constraints that 

students are facing (connected to travel), reasons to choose the destination and 

changes in their normal tourism behaviour. Interesting results are presented regarding 

constraining factors and students view on tourism offer in area of Umeå in Sweden. 

The study also presents ideas for improving travel opportunities for students. The 

study concludes that international students tourism is important for the area and 

requires future research. 
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Introduction: 

 

Nowadays to travel internationally is nothing special. Young generation 

moves all around the world without any problems. Facilitated transport opportunities, 

changing visa laws, or even stopping control on boarders made world seem like a 

smaller place. No wonder, that getting education in foreign country is becoming more 

and more popular (http://ec.europa.eu/eurostat). Facilitating transportations and 

general mobility all around the world enabled creating exchange programs and 

chances for full programme education. Numbers of students choosing to study abroad 

grows every year. In decade after 2000 number of international students in Europe 

grew from 3,25 million in 2000 to 5,83 million in 2010 (http://ec.europa.eu/eurostat). 

In Sweden the number of international students grew from 12 200 in 2002 to 20 800 

in 2012 (http://www.scb.se). It clearly shows that the phenomenon of international 

studies grows, and it grows in fast pace. It has great influence on host destinations 

(Brown, 2009; Owens, Srivastava & Feerasta, 2011) Students coming to the area are 

often seen just as such, and usually it fails to notice, that they are in big part also 

tourists (Llewellyn-Smith & McCabe, 2008).  

Part of international students is often not included in tourism statistics as they 

usually include number of international visitors.  To be classified as international 

visitor (tourist) they have to live in different country and stay in destination for up to 

365 consecutive days (World Tourism Organization, 1995; Glover, 2011). Some of 

students staying for a programme or over one year are not included in this statistics. It 

is a big gap in statistics as student travel market was estimated in 1993 to be even 

20% of international travellers (Bywater, 1993). It can be expected to be even bigger 

nowadays. All this data shows that influence of international students on tourism 

cannot remain unseen. The potential that goes together with hosting international 

students is remarkable. Travel market in host destination could offer students to travel 

locally, regionally, inside hosting country or even continent. Many students take 

advantage of opportunity to travel in destination city and country while studying 

abroad. Therefore travel destination for them is not only the city or town their 

University is placed in, but a far larger area. It can be an opportunity to see the entire 

country or continent.  

In students’ decision making process biggest factor is educational 



	   7	  

opportunities (Donaldson & Gatsinzi, 2005; Goldbart, Marshall, & Evans, 2005; Lee 

& Tan, 1984; Mazzarol et al., 2001; McMahon, 1992; Michael et al., 2003). But other 

reasons cannot be forgotten. Choosing destination is also based upon destination 

image (Baloglu & McCleary, 1999; Sirakaya, Sonmez, & Choi, 2001; Um& 

Crompton, 1999; Woodside & King, 2001). And as in most of cases students were not 

in destination previously, they search for information through their social 

connections, media and Internet (Um & Crompton, 1999). They search for things that 

are attractive in destination, create an image and expectations. It is important to 

examine if their expectations are fulfilled or were they deceived by virtual image?  

In some destinations number of international students is significant, which can 

be seen in increased number of tourism activities. But it does not have to be like that. 

Students can be disappointed by destination, and decide it is not interesting in 

touristic way. The other important aspect is their possibilities to travel. Factors like 

time, money, or just complete focus on studies are important constraints to travel. The 

other interesting fact is that being in foreign destination may influence general travel 

patterns of particular person. People who “managed” to live abroad for certain period 

of time develop the confidence to be abroad. Being in foreign country is something 

they know they are capable of and something they can do by themselves. If all of 

those aspects could be taken under consideration, they can give a good view on 

international students tourism patterns and contribute to understanding demand side 

or international students tourism sector. Looking closely into this matter can give a 

big perspective for developing tourism products for students in hosting destination. It 

can contribute to developing tourism in the area in general, as students are moving 

ambassadors of the place. To examine how it is in reality in popular foreign student 

destinations case of Umeå in northern Sweden was chosen.  

 

Aim: 

The aim of this research is to examine and analyse touristic behaviours of 

international and exchange students during their stay at two Universities in Umeå. 

The main focus is to get an understanding about the issues connected to students and 

their demand for tourism products in Umeå and its area. Emphasis is also put on 

constraints that are preventing students traveling. The students were investigated in 

terms of reasons, why they chose the destination, their economic and time budget and 

their will to travel and explore destination they are studying in (Kak-Yom & 
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Jogaratnan, 2002). The actual tourism activity of students in destination is also 

important to measure for this research. The research will also be targeted at finding 

out whether student’s tourist needs are fulfilled in destination. Also the expectations 

and the actual image of the place in students’ eyes will be contrasted.  

 

Research questions: 

• What are the constraints limiting travel of international students? 

• What are the relations between income, country of origin and students 

travel patterns? 

• What are touristic behaviors of international students? 

• How touristic behaviors change for international students while abroad? 

 

Theories and literature overview:  
	  
Educational tourism:  

Education and tourism are concepts that have been linked since many decades. 

Travelling for getting academic education or to get general learning experience in 

broader sense started centuries ago (Gibson, 1998). Tourism may be considered as 

educational itself as it broadens and opens mind. Concepts of tourism and education 

are very complicated and include many areas (Kalinowski &Weiler, 1992). The 

Canadian Tourism Commission suggested that educational form of tourism could be 

seen as a continuum ranging from “general interest learning while travelling” to 

“purposeful learning and travel” (Ritchie, 2003). They also notice that there is 

different kind of learning experiences: those organized independently (informal) or 

through organized groups (formally). This division can lead to conclusion that there 

are evidently more segments of educational tourism due to growing of education 

possibilities. One of them could be the one where tourism is actually primary 

motivator to make a travel, and education is second. The question is, how the segment 

that focuses on education first actually falls into group of educational tourism? In this 

segment we can include many groups and activities i.e. school excursions, language 

schools and university/college student experiences. These groups can be seen as 

tourists even though tourism itself is not their primary motivation (Wood, 2001). 

Even if those groups do not perceive themselves as tourists they still influence their 
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host destination. The fact that their motivations are not focused on tourism does not 

mean that they are not important part of tourism activity in area. What is more, 

sometimes part of learning process includes touristic activities. In some cases it takes 

form of excursions for example in case of language schools students. For them 

visiting places is necessary activity to gain knowledge (Cooper & Latham, 1990). The 

question arises what actually educational tourism consists of? Understanding, and 

classifying that kind of tourism is very difficult.  

Ritchie in his publication from 2003 suggests few segments and shows the 

relationship between education, tourism and changing external environment. The 

model is very simplistic but it shows in simplified way the parts of educational 

tourism, which might be: general travel for education (called also edu-tourism) 

(Holdnak & Holland, 1996) and adult or seniors educational tourism (Smith & Jenner, 

1997a). In this kind of group education is an important factor of general tourist 

experience. The emphasis is still being put on tourism though. For this group of 

people tourism is primary factor and education is also important but not crucial. 

Another group can be university/college students and schools’ tourism. This one 

includes language schools, school excursions and exchange programs. In this group 

the primary motivation is education and tourism is pushed to second position.  

Even though there can be distinction between those two groups they are still 

both tourist groups. Their needs are different but both can and should be considered as 

part of tourism market (Smith & Jenner, 1997b). What is more, the division suggested 

by Ritchie may be true to some extent, but we cannot forget that in many cases 

generalization fails and person categorized to be in education first group may not be 

that interested in education as much as in tourism. Than who exactly is educational 

tourist and what is educational tourism?  

An educational tourist can be perceived as person who undertakes a travel in 

which primary or secondary reason is education or learning (Gibson, 1998). 

Education in both cases is important way of using leisure time. The definition of 

educational tourism suggested by Ritchie (2003) says: “Tourist activity undertaken by 

those who are undertaking an overnight vacation and those who are undertaking an 

excursion for whom education and learning is a primary or secondary part of their 

trip. This can include general educational tourism and adult study tours, international 

and domestic university and school students’ travel, including language schools, 

school excursions and exchange programs. Educational tourism can be independently 
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or formally organized and can be undertaken in a variety of natural or human-made 

settings” (p.18).  

 The other kind of segmentation, that needs to be made, is demographic and 

socio-economic one. Important factors like age, gender and income influence travel 

behaviors to big extent. It is proven that age is an important factor influencing choice 

of activities and experiences during holiday or leisure time. The older person gets the 

more passive the activities become (Manning, 1986; Devlin, 1993). Young travellers 

are more adventurous, active and have bigger tolerance for experiences (Seekings, 

1998).  

According to World Tourism Organization report from 2008 youth tourism 

accounts 20% of all out of 160 million international tourist arrivals. It is also 

estimated for 18% out of 136 billion United States dollars gained from tourism. Even 

though young people have the reputation of travelling cheap, they spend more than 

average tourist on their trip due to longer trip duration. If considered as a proportion 

of the total income young people spend more than any other group on international 

travel. The market of youth travel is also constantly growing. The total average 

expenditure by young people grew by 39% between 2002 and 2007 (WTO, 2008).  

During these years the youth market was growing 3-5% in volume and 8% in 

spending every year. It means that it is growing faster than most other travel 

segments. The average number of trips also grows. Between 2002 and 2007 it 

changed from 6,2 in 2002 to 7,3 in 2007. The frequency is visibly increasing.  

Additionally, due to the fact that people are trying to stay young longer they 

choose youth travelling style and activities. This way they are extending their youth 

until early 30’s and therefore contribute to growing number of youth travel offers. It 

has a huge effect on travel market. In 2006 itself 50% of youth accommodation 

suppliers increased their capacity. The youth travel phenomenon is clearly important 

one. Its big part is mentioned before education.  

Young people very often undertake long trips primarily in order to broaden 

their knowledge of the world and to meet and understand new cultures. Out of all 

trips, as much as 70% are motivated by desire to explore new environment, work or 

study abroad. Education in broader sense is main activating point for those young 

people. They not only learn in direct way such as during studying or language 

learning (Wheatcroft & Seekings, 1995). Over 80% of them report that travelling 

internationally changed their lifestyle in some way and made them more sensitive for 
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issues like social justice and poverty. What is more, most of travelling young people 

feels more confident, flexible, open-minded and tolerant after their trip. They feel 

more connected to the world, and understand it better. They gain practical knowledge 

of it thanks to travel. Young people in big part refuse to call themselves as tourists. 

Only 23% of them accept this label. They like to be considered as individuals and 

decide on their own travel style and that is why they refuse to be sorted to the same 

group as “typical” tourist (WTO, 2008). 

It is also important to mention that young people often choose destinations 

more peripheral. They choose to travel through less known towns or “off the beaten 

track”. This way they also contribute to more peripheral destinations that other 

tourists most often do not get to.  

Another way of travelling is also getting bigger and bigger attention. It is 

travel for language learning. The typical trip for learning language takes around 5-6 

weeks and this length is rising. Young people travel to many countries to learn just 

the language. Primary destination for that purpose was United Kingdom as English 

dominates among other languages, but until 2007 Australia noted increase as well. 

Language learning providers connect their product with others experiences. They 

offer more diversified product in host country. The experiences include work, 

adventures, meeting culture and volunteering. So again, in case of language learning 

we still receive educational tourism product, combining tourism activities with 

learning.  

 The market for youth travel is still growing. 95% of young travellers said that 

travelling experience made them thirsty for more travel (WTO, 2008). The 

problematic thing is that even though more governments realize that youth market is 

growing, only 30 % recognize them as specific market. Even smaller number actually 

sees the potential and benefits from developing strategies for youth travel. Some of 

these actions include: visas policies, educational provision, work programs, 

exchanges and youth accommodation. Countries like Australia and New Zealand that 

applied this kind of policies have noticeable growth in youth travel. The change is 

visible in comparison to 30 years ago where researchers have almost completely 

neglected student markets because they were perceived less lucrative in relation to 

other potential markets (Anderson and Langmeyer, 1982). Nowadays it couldn’t be 

more far from truth, especially since the numbers of young tourists are constantly 

growing since 1980’s.  
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Students’ travel for education: 

Big part of youth tourism, and educational tourism in general, is travelling 

internationally for studying. International students are important factor for travel 

related consumption (Hsu and Sung, 1997; Sung and Hsu, 1996) which many 

destinations still failed to notice. International students are in general people whose 

purpose is to accomplish some educational goal before coming back home. 

Nevertheless it is important to remember that international students are not only 

students for the host destinations. The entire experience gained in destination is 

exclusively academic. It includes meeting other cultures, travelling within destination 

(to smaller or bigger extent) and many other activities that may be considered 

touristic. 

Students, especially international ones, have bigger opportunities to travel, 

especially if it goes to time budget. Semester breaks, holidays and others provide big 

blocks of time free from academic duties during a year that can be used to travel 

(Hsu & Sung, 1997). And motivation for travel is almost always there. It is clearly 

seen in case of international students. Many of them have bigger motivation to travel 

while studying abroad. They want to travel to understand culture and see destination, 

often very different from their home country. The other reason is the fact that 

otherwise they can never be able to travel in host country. This case can be observed 

in case of United States and their restriction in visa policies. Even though 

international students’ touristic activity is hard to deny, the tourism statistics offices 

still neglect to include them in statistics.  

World Tourism Organization recognized international students as tourists in 

1963. Unfortunately though, students who decided to attend entire degree programme 

abroad are often excluded from this statistics. Student, or any person who is living 

outside of country of origin less than 365 days is said to be a tourist. In that way most 

of exchange students are viewed as tourists and free-movers taking entire degree 

programme are not. This period of time seems to be restricting factor deciding who 

actually is a tourist. Therefore, the big amount of students that are actually active in 

tourism are neglected and pushed aside. This creates false picture in statistics, 

especially nowadays when number of international students is constantly growing. 

This practice can cause omission of important issues, cultural aspects and economic 

influences that international students have on the host country or area. But before 
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looking at influence, one should consider a reason for phenomenon before.  

Motivations of international students often remain unexamined and vague. 

Even though knowledge about motivations can contribute not only to quality of 

learning but also to creating better environment for students by understanding their 

needs it is still neglected topic. Considering student motivations for choosing 

destinations we can for sure assume that one of them is achieving some educational 

goal abroad. But is it the only reason? International education is something that 

people often “purchase”. It is “purchase” that requires a lot of involvement from the 

“buyer” (Nicholls et al., 1995). Students before choosing their destination wonder 

what is important for them and then make decision considering all pros and cons 

(Soutar & Turner, 2002). The factors are many. One of them can be personal reasons. 

Students wish to improve their skills. But while choosing an education, students not 

only choose degrees, they choose what this degree can provide to them in future in 

terms of employment or better lifestyle etc. (Binsardi and Ekwulugo, 2003). Studying 

abroad also has value itself. It can result in better career prospects as it gives person 

some kind of status (Bourke, 2000). Of course future employers are the ones who will 

judge the value of student afterwards. Their judgment can be based on perception 

about programme quality, the institution’s prestige and the country image (Kotler & 

Fox, 1995).  

Researches show that recommendations from family and friends who already 

studied in the place are influencing choice to big extent (Krampf and Heinlein, 1981; 

Bourke, 2000). Up to 52% of students think that the best strategy for promotion is this 

based on students networks (Binsardi, Ekwulugo, 2003). This points out clearly, that 

it can be crucial channel for spreading positive image of program, institution and even 

destination.  

Another important factor is attractiveness of place. Living in a different 

culture, meeting new people, making international connections and improving 

language skills are magnets that pull students to a destination (Bourke, 2000). 

Country image is a big part of created image in students mind. This image is a 

powerful factor in decision-making process influencing intention to “purchase” and 

perception of quality of services (Peterson and Jolibert, 1995). It seems that country 

image is the first source that people consider while making a choice. Their attitude 

towards place and services is influenced to big extent by stereotypes about the host 

country in their country of origin (Peng et.al. 2000).  
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Consumers in general, seem to favor service providers from developed 

countries over those from countries that are developing (Cubillo, Sanchez & Cervino, 

2006)). The exception for this rule is when money and lower costs are considered. 

Future students while making decision choose country first, before they choose an 

institution. Certain countries have better reputation in higher education, so students 

believe that in every institution quality of this service will be same high (Bourke, 

2000).  

Second important aspect is city image. The chosen city is going to be 

environment in which educational service will be consumed. And since education is 

complicated product is usually given not only by one place and institution, but also by 

many coexisting places that exist in the city environment. The education product in 

result, consist of many parts of environment, which is host city. An emphasis is often 

put on availability of social facilities and dimensions of the city, while making choice 

(Cubillo, Sanchez & Cervino, 2006).  

What is more the most obvious and important aspect for students is institution 

image. While considering institution image not only educational aspects are 

important. Attractiveness, campus atmosphere and facilities also play an important 

role (Mazzarol, 1998). The social life at university and its surroundings is also 

something that is very important for students.  

Moreover, not all students put education as their primary motivator. They care 

more about additional services around it. Research made by Mazzarol and Soutar 

(2002) on international students from Indonesia, Taiwan, China and India showed that 

many of students choose to study overseas to get better understanding of “the west”, 

which also connected with more possibilities to travel. Other research proved the 

thesis that choosing country for studying abroad is closely connected to existing 

tourism offers. This tourism related motivators are told to be especially true in case of 

exchange students who stay in their host destination much shorter than full degree 

students, usually for one, up to two semesters (Glover, 2011). Research from Peel 

(2004) examined students from United States that chose Australia for exchange 

program. They claimed that travel opportunities were important factor while choosing 

Australia for destination. They also mentioned friends and family recommendation for 

travel in Australia. Another thing they claimed is their need to be something more 

than “just a tourist”. This research is not the only one that came to these conclusions. 

Llewellyn-Smith and McCabe (2008) also showed that desire to travel is important 



	   15	  

factor in destination choice. What is more, some students do not see participation in 

exchange program as a good opportunity to travel in country. They rather consider 

studying as an excuse to travel around hosting country (Jarvis & Peel, 2008).  

All these findings among international students support a suggestion of 

Michael (2003) that there is a big potential of tourism market to influence desire to 

study in a country.  Marketing tourism in destination can be important factor 

contributing to destination knowledge and awareness, which have been proven 

important in choosing location to study in (Mazzarol & Soutar, 2002). This travel 

motivations concern not only exchange students but also full degree students. 

Exchange students probably are motivated more often by non-educational reasons. It 

is probably because even in case when the destination choice turns out to be not the 

best one, they still loose 3-10 months of the education process (in case of most of 

exchange programs). But for full degree students, decision to study somewhere is 

more serious, as the degree will be obtained from university abroad and stay in their 

resume forever. So in case the decision results to be wrong, the ones who suffer most 

are full degree students. They loose much more time in their study carrier, and 

potentially gain much less valuable degree.  

 

Students’ holiday behaviour: 

It is important to separate students from group of youth tourism. Students’ 

tourism behaviour is a topic on which relatively small amount of research was made. 

Most of researches made focused on their vacation behaviour in narrowed sense. 

Some of them focused on spring break phenomenon in USA (Mewhinney, 1995; 

Hobson & Josiam, 1992,1995), some on general alcohol, drugs and sex issues during 

travel (Smeaton, 1998; Ryan 1996), while others decided to skip this topics all 

together (Hsu and Sung, 1997). As a result they do not show entire complexity of 

students’ behaviours. They skip the other kinds of activities students engage, besides 

those researched.  

Important thing that was noticed though, is that nowadays money is becoming 

bigger issue. In many countries getting university education requires paying fee. But 

this is not the only problem. Since many students choose to study in other country as 

free movers they do not get any scholarships or grants. Their income is based either 

on parents’ support, student loans or a job (Chadee & Cutler, 1996). Disturbing is fact 

that more and more students do not mind borrowing money. Because of that, lack of 



	   16	  

money does not stop them from going for holiday trips during studies (Carr, 2003). In 

many cases travelling is also encouraged by presence of travel agencies that are 

catering especially for students, and forced by society’s view of students lifestyle and 

peer and parental pressure to fulfil expectations on typical students behaviour 

(Smeaton, 1998).  

Moreover, students have many weeks free from University studies and during that 

time are constantly encouraged to travel.  

International students have many motivations to travel on holidays. They 

usually have a hedonistic desire to “party and dance/drink” and engage in social 

activities as meeting/being with friends and relatives (Josiam et al., 1994). According 

to Chadee and Cutler (1996) students are not strongly motivated by educational, 

anthropological or employment related issues. Their primary reasons for travel are 

hedonistic pleasures. It is especially visible in case of American spring break 

(Mewhinney, 1995; Smeaton, 1998).  

Nevertheless it is crucial to notice that often behaviour of international 

students and domestic students differs (Carr & Axelsen, 2009). Field (1999) noticed 

that international students at an American university had a lower travel propensity 

(54%) than domestic ones. Similar results were seen in case of research of Ritchie and 

Priddle (2000). They showed that more domestic students took day or overnight trips. 

Talking about holiday behaviour Field (1999) noticed that more international than 

domestic students were involved in sightseeing. Domestic students chose “going to 

the beach” instead. Researches of Ritchie and Priddle (2000), Hsu and Sung (1997) 

also demonstrated strong desire to go sightseeing among international students.  

What is more holiday behaviour also varies depending on nationality (Field, 1999; 

Chadee & Cutler, 1996). The fact that travel behaviours differ depending on 

nationality makes it harder to compare results from different researches. Moreover 

other aspects like gender, age, marital status and fact weather student is post or 

undergraduate also seems to have an influence on students’ holiday experiences.  

 

Kinds of students’ mobility: 

Students’ mobility can be divided into two groups: spontaneous and organised. 

Spontaneous mobility indicates that there is no official agreement between 

universities and no financial support. Organised mobility is kind of mobility where 

student travels to study abroad on basics of inter-institutional or intergovernmental 
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agreements or programmes. It is very good deal for receiving universities, as in many 

cases they get big amounts of money from fees. Also hosting countries and cities gain 

profit due to living expenses, books, insurance and travel expenditure (Hsu and Sung, 

1997).  Profit is also on students’ side. They get better education, life experience, gain 

self-confidence, and become more adaptable. They get better understanding of world 

and themselves.  

• Spontaneous mobility: 
	  

Growing number of students are engaging in spontaneous mobility. They 

choose to travel to another university either for part or full degree. The big growth is 

visible especially in Europe. In research made in 1992/1994 in many cases students 

that engage in spontaneous mobility are the ones who have just entered education 

system (23%). Similar number of them (22%) were postgraduates (Ritchie, 2003). 

The “new” students tend to choose this kind of mobility due to problems with 

admission to their domestic universities. The increased mobility caused some 

countries to be winners and some losers when it comes to students. In academic year 

2010/2011 Spain was the country, which sent most students abroad (more than 36 

thousand) second place was noted by France followed by Germany Italy and Poland. 

Most of countries in Europe though experience net loss of students. The gain was 

noted in case of Spain. Even though Spain sends most students in had biggest students 

inflow and gained from this exchange. The rest of leading countries experienced loss. 

In Poland net loss reached 6651 students (http://ec.europa.eu/). According to older 

researches from academic years 1992/93 and 1993/94 many countries also 

experienced big net loss, which w as proved to cost countries a lot on money. During 

these years, (1992-1998) loss of students cost Greece around 100 million pounds 

(Tysome, 1998). As a comparison research made by Carr (Ritchie et al., 2003) shows 

that hosting countries have big money gain from hosting spontaneous international 

students.  

• Organised mobility: 
 

Spontaneous mobility is not the only one that has noted growth. More and more 

governmental institutions put emphasis on facilitating organised form of student 

mobility. The important aspect is “to increase cross-cultural understanding and 
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provide students with an international dimension to their education” (Ritchie, 2003). 

Breakthrough was creating the European Community Action scheme for the Mobility 

of University Students – ERASMUS. This programme created by European Union 

provided students with opportunity to complete part of their degree abroad (Otero, 

2008). Mobility undertaken by ERASMUS excluded some problems that are visible 

in case of spontaneous mobility. In case of this program number of travelling students 

is moderated, so every country exports and imports the same amount of students.  

• ERASMUS programme: 
	  

 Creation of ERASMUS dates back to 1987. In mid 1990 ERASMUS was part of 

SOCRATES programme. SOCRATES is organisation that incorporates most of 

educational programs in European Union (Maiworm, 2001). The main goal of 

Erasmus programme is creating networks between countries that will contribute to 

transfer of knowledge and also creating links enabling international exchange of 

students and staff. Erasmus enables students not only to study abroad, but also to get 

necessary training and linguistic preparation. One of Erasmus objectives is also to 

promote “European Union as a centre of excellence in learning around the world” 

(http://eacea.ec.europa.eu/). It also puts emphasis on cooperation with countries 

outside European Union. Countries defined as European include 27 European Union 

Member States, EFTA countries (Iceland, Liechtenstein, Norway, Switzerland) and 

Western Balkan countries (Albania, Bosnia and Herzegovina, Croatia, Former 

Yugoslav Republic of Macedonia, Kosovo, Montenegro, Serbia). All countries, 

besides 27 Member states, have limited rights when it comes to joining ERASMUS 

programme. The programme provides students with grants that are suppose to cover 

part of cost of living abroad and travel. It is worth noticing, that students taking part 

in Erasmus programme do not pay tuition fees in hosting institution. If it goes to 

dividing grants, every country national agency allocates money in high education 

institutions. This agency can also decide whether to give bigger grants to smaller 

amount of students (as it is in example in Bulgaria, Cyprus and Turkey), or to divide 

it for smaller amounts and distribute to bigger group of students (as in case of France 

and Italy). The decision has to be made basing on ceiling amounts of grants set by the 

European Commission for every hosting destination. The decision about allocation 

funds into institutions is based on factors like amounts requested or past performance. 

Every high education institution can then decide how much grant every students gets. 
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Nevertheless, it cannot go outside of range set by national agency, which also differs 

in every country. Another thing that is crucial when deciding about height of grant is 

type of mobility and destination country. Sometimes bigger grants are allocated for 

jobs/training and smaller for studies abroad. Students with socio-economic 

disadvantages can also get increased grant for that reasons. Average grant for 

international students in 2010-2011 ranged from 133 Euro for Spanish students to 653 

Euro for those from Cyprus. In all countries average monthly amount was 250 Euro 

(http://europa.eu/).  Example of the division for more expensive and cheaper countries 

can be visible in case of grant policy in Warsaw University in Poland. Biggest grant 

(400 Euro/month) is allocated to students travelling to universities in Denmark, 

Finland, France, Ireland, Iceland, Norway, Switzerland, Sweden and United 

Kingdom; medium grants (376 Euro/month) for students going to Austria, Belgium, 

Cyprus, Greece, Spain, the Netherlands, Luxemburg, Malta, Germany, Portugal, 

Slovenia and Italy; the lowest grants (284 Euro/month) goes to students travelling to 

Bulgaria, Croatia, Czech Republic, Estonia, Lithuania, Latvia, Romania, Slovakia, 

Turkey and Hungary. This division is supposed to reflect the countries where live 

costs are the biggest and the lowest. The estimations and divisions are reconsidered 

every year. Adjustments in grants rates are also made.  

Which subject students are most keen to travel abroad is another matter. It seems 

that specific areas of study are most popular among international students. 

Management (22%) and foreign languages (21%) are falling into category of most 

popular subjects to study abroad. (Jallade et al., 2001). It is needless to say that all 

international students gain a lot of knowledge and experience during their 

participation in exchange programme. There has been evidence that not only 

exchange programmes contribute to learning in all aspects of life, but also helps in 

pursuing international carrier and succeeding in widely understood international 

dimension at future work environment (Teichler, 2007). It also improves international 

competences that enable former students to work in international positions, or even 

work abroad in later life (Parey and Waldinger, 2007).  

But students are not only ones that get profit from this exchange. More and more 

higher education institutions are getting involved in exchange programmes. 

International students also mean inflow in cash and that is an important effect for 

higher education institutions, which very often struggle with decreasing support from 

government (Ritchie, 2003). And, as it was mentioned before, not only educational, 
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but all kinds of institutions have a profit from increasing number of international 

students. No wonder than that numbers of institutions and students are gladly joining 

programmes like ERASMUS. And that is why since 1987 almost 3 million students 

took part in this most popular exchange programmes in Europe.  

 

Constraints and space-time geography: 

“An individual who migrates into an established society, either by being born into 

it or by moving into it from outside, is in a very different position. He will at once find 

that the set of potentially possible actions is severely restricted by the presence of 

other people and by a maze of cultural and legal rules” (Hägerstrand, 2007 p.330). 

These words were written by the father of space-time geography. According to him 

all of us face constraints that restrict our activities and actions. There are three main 

principles that space time-geography was based on. First of them is that human life is 

temporally and specially ordered; second that human life has a physical and social 

dimension and third that the activities that human is involved into are limited by 

certain temporal and spatial constraints that can influence individual or group based 

combinations of possible activities (Hall, 2005). These constraints are: the fact that 

people and other organisms and objects are indivisible and corporeal which influences 

their capability of movement. Another is inevitability of humans death, which restricts 

both time and space actions. What is more, humans cannot engage in more than one 

activity or task at the same time, especially that every task has its duration. An 

additional constraint is the fact that movement in space is connected with movement 

in time. Therefore no movement in space can be achieved without time consumption. 

The final of main constraints is ‘packing capacity”. Every space can accommodate 

limited number of people at once. This main constraints lead to creating three groups 

of constraints: ”capability constraints”, ”coupling constraints” and third ”authority 

constraints”.  

Capability constraints: these are the ones that can restrict persons actions because 

of his individual biological construction and/or the tools he helds. The examples of 

these constraints are: necessity to sleep for certain amount of hours to function well, 

need to eat quite regularly, need to return home. Every individual has things he has to 

do or places he has to be. It can be sleeping, eating, working or even transportation 

schedule. According to these rules he cannot leave certain place for more than certain 

(“available”) amount of time. Of course “tools” can change this situation to big 
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extent. Many years ago range of movement was much smaller for more individuals 

but now thanks to invention of cars, fast public transport, cheap airlines individual can 

travel way longer than before, while having same amount of “free time” before 

coming back to home to lead everyday life.  

Coupling constraints: these ones define “where, when, and for how long, the 

individual has to join other individuals, tools and materials in order to produce, 

consume and transact” (Hägerstrand, 2007, p.333). Every person is a cog in some 

machine. The individual has a choice to choose a path of career but afterwards has to 

obey the rules. Otherwise “production of work” will be interrupted. Customer cannot 

be served without a salesman, factory cannot produce items without one person in 

line, children will not learn without their teacher. These constraints are the ones that 

bind individual with other people, force him to be present with other individuals in 

certain time and space. 

The last group are authority constraints. Presence of these constraints is connected 

with existence of authority. Access to some places and activities is restricted and only 

possible by some kind of payment, ceremony or fight. This can be seen in many 

examples. Everyday examples can vary from table reservations, V.I.P lounges to 

stricter visa laws, land property laws etc. Generally these are all places in time and 

space where individual can be restricted from due to decision of some authority. 

All these constraints have big influence on people in everyday life. Combination 

on all three in every individual case can make changing place very easy or extremely 

hard and restricted to minimum. In case of international students all of mentioned 

constraints play big role. Their time budget, availability of transportation, need to 

work, study or take visas are reasons why many students need to adjust their 

expectations and settle for what travel is available for them.  

On the other hand existence of constraints not always result in nonparticipation. 

Researches made previously prove that many people can realize constraints but still 

participate in leisure activities (Kay & Jackson, 1991; Jackson, Crawford & Godbey, 

1993). Of course it cannot be achieved in case of most capability constraints, but 

when it goes to problems including lack of time or money, the participation in leisure 

seems to still be achievable by ignoring “coupling constraints” (i.e. attending to 

school, work) or finding other solutions (i.e. loans). In many cases it seems that 

people asked about their possibility for leisure prefer to show that they are really 

restricted, while in reality they are “finding a way” if an opportunity is attractive, 
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pressure from surrounding is big or if they escape somehow from constraining factors. 

This has to be taking under consideration while examining constraints that people 

claim to be important factor limiting their travel.  

All these constraints are clearly visible in students’ lives. They face lack of time 

caused by pressure of studies or other activities. They often cannot afford to go away 

due to coupling constraints, which make them be present in University and sometimes 

job. They also rarely are in possession of car, which makes them unable to travel 

freely and dependent on public transportation or courtesy of other car owners. 

Another problem for students is lack of companionship. They usually like to travel 

with friends. Setting a date in case of few students limited most often by time and 

money is a difficult task. Therefore visibly those constraints can be easily applicable 

to students and their travel behaviours.  

 

Methods: 
	  

To examine international students travelling patterns case of Umeå was 

chosen. Umeå is a town in Northern Sweden. It has 114 000 inhabitants with average 

age of 38 which makes it city of young people (http://www.Umeå.se/).  In Umeå there 

are two big Universities. One of Them Umeå University hosted over 34 thousand of 

students (data from 2011; www.umu.se). Second one is Swedish University of 

Agricultural Sciences (SLU). Umeå University hosts around 500 exchange students 

every semester and additionally free movers from all around the world. Taking under 

consideration the fact that Umeå hosts considerable amount of international students 

make it perfect for conducting research about this group and their tourist behaviours. 

 

Data collection: 

Data considering international students tourism patterns were connected in 

March and April 2013. Then the internet-based survey was conducted. Survey 

contained 34 questions and was created with help of Google docs. Thanks to using 

this tool participants could answer questions and were not bothered to send it back. It 

also facilitated process of data collection due to fact that Google docs create excel 

spreadsheet containing answers from all respondents. Respondents were reached by 

social networking webpage  - Facebook. This way of spreading survey was chosen 

due to the fact that international office of Umeå University cannot cooperate in 



	   23	  

spreading surveys to all international students. The reason for that is protection of 

personal data of students and refusal to be middleman in delivering surveys due to big 

amount of these kinds of requests. International Office runs special activity for 

students called -buddy programme. 

Buddy programme is a programme in which all international students are divided 

into groups of 20-40 people, where each group has assigned Swedish guardians – 

buddies (up to 10 people). In programme there are organised many activities helping 

international students make friends from all around the world, meet Swedish people, 

culture, discover Umeå and other attractions. The main platform used to connect 

international students joining programme is Facebook. On Buddy programme 

Facebook webpage people are divided for groups. Every group has its individual 

Facebook webpage where participants are joining based on division made by 

International Office. Facebook is main and only way to be posted about new events in 

group and programme. Therefore most of students have to use it or sometimes even 

join Facebook in order to actively participate in activities. All group webpages are 

publishing data considering group members. Due to this reason, those webpages were 

chosen to find international students and connect with them. Based on group members 

around 500 personal messages were sent to international students studying in Umeå in 

year 2012/2013. Messages were sent personally and included clear sum up of 

reviewing process, link to survey and request to forward survey to friends. What is 

more, personal contacts of researcher were used to contact people who already 

finished studies in Umeå University and went back to their home countries. Around 

85 people were contacted this way and also asked to forward message to their friends 

who studied in Umeå. This was the only way SLU students were addressed.  

Additionally the request for filling in survey was posted on Facebook webpages 

where international students use for trade (selling and buying small everyday objects, 

bikes etc.).  

As result around 600 personal messages were sent out. 172 of them were filled in. 

It gives response rate of 28% although people who filled in the survey attracted by 

post in trade webpages were not taken under consideration. Therefore actual response 

rate is probably smaller.   

What is more, data were gained though interview with representative of Umeå 

Tourist Office. Interview was conducted in December 2011 as part of tour though 

Umeå connected with issues of Umeå being European Capital of Culture in 2014.  
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Sampling: 

Due to the fact that all data of international students were not available to 

author non-probabilistic sampling method was applied.  Randomized sample could 

not be drawn therefore international students who were available through Facebook 

were chosen. They were also asked to forward survey to their friends so part 

responses were collected thanks to snowball sampling. Using this kind of method 

makes it impossible to measure relationship between sample and targeted population. 

Potential bias is also unknown. Therefore results gathered from this research can only 

indicate not state the phenomena occurring in international students population. 

  

Questionnaire design: 

Questions in survey had different type. Some of them were close-ended with 

single choice; some had possibility of multiple choices. There was also part of open-

ended questions that required participants to write entire answer manually. What is 

more, in few questions Likert scale was used (Croasmun & Ostrom, 2011). 

Participants had to fill in to which extent they were influenced by matter presented in 

question. In these questions they choose number 1 when they did not care for it and 

number 5 where it was important or big issue. Questions in survey were divided into 

few groups. First group were personal questions including gender, age, country of 

origin; second group were questions examining type of studies and length of stay in 

Umeå, next group were questions concerning money issues followed by time issues; 

fifth group were questions examining Umeå image in students mind; sixth asked 

about tourism offer in Umeå; next one checked activities made or planned while 

staying in Umeå and last one examined differences between usual tourism behaviour 

in country of origin and tourism behaviour while in Umeå.  

 

Problems: 

Design of questionnaire enabled respondents to fill in answers quite freely in 

open-ended questions. That caused problems especially in money related questions. 

Many participants in question “How much money do you have available each month” 

put answers that are doubted to be true. There is possibility that they understood 

money free from rent, bills and other necessary expenditure. Numbers seem to low. 

Amount of money was also filled in in different currencies most commonly Kronas, 
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Euros or US dollars. These currencies were converted to Swedish Kronas using 

Yahoo currency converter (http://finance.yahoo.com/currency-converter). What is 

more, participants did not respond some questions or their responses were causing 

doubt. In these cases questions and some responses were not analysed. 

 

Personal influences: 

The high response rate from Polish students was caused by Polish origin and 

personal connections of author. Also big response from Turkish students was 

probably caused by personal connections of author. 

 

Limitations: 

The biggest limitation in research was limited possibilities to reach 

international students. Even though most of them use Facebook webpage not all of 

them were informed by survey. What is more, Facebook webpage also causes some 

limitations due to fact that messages from non-friends are put to folder “other” where 

many people do not look. It could be a reason why so many people did not fill in 

survey. Additionally receiving surveys’ information from International Office would 

seem like more serious matter than in case of Facebook, which could also contribute 

to bigger amount of responses.  Another limitation had place in case of SLU students. 

Author did not receive an answer from International Office of SLU University, 

therefore only personal contacts allowed to reach few of SLU students. Moreover low 

response rate from students older than 28 years may suggest the fact than many of 

them are not involved in activities like buddy programme. It may be activity not 

suitable for them. Therefore again help using Facebook limited reaching some 

students especially when comparing to how much students could be reached through 

international office.  

 

Ethical issues: 

Respondents were anonymous in entire process. It is impossible for author to 

distinguish certain people even if they are authors’ acquaintances. Therefore all 

answers were truly anonymous and personal data were not obtained. It is especially 

important taking under consideration that survey contained questions about delicate 

matters like amount of money or their source.  
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Data analysis: 

Data were downloaded from Google disc as excel format. Excel was a basic 

tool helping in data analysis.  

Due to the fact that participants were representing countries from all around 

the world, division was made for purpose of study. Due to big response from 

European students European countries were divided for 4 groups: northern Europe 

(Denmark, Estonia, Finland, Iceland, Ireland, Latvia, Lithuania, Norway, Sweden, 

United Kingdom), southern Europe (Albania, Bosnia and Herzegovina, Croatia, 

Greece, Italy, Malta, Montenegro, Portugal, Serbia, Slovenia, Spain), western Europe 

(Austria, Belgium, France, Germany, Luxemburg, The Netherlands, Switzerland) and 

eastern Europe (Belarus, Bulgaria, Czech Republic, Hungary, Republic of Moldova, 

Romania, Russian Federation, Slovakia, Ukraine). The division was made accordingly 

to United Nations Statistics Division (http://unstats.un.org).	  Other	  groups	  were	  

Australia,	  Asia,	  Middle	  East,	  North	  America	  and	  South	  America.	   
 

Results: 
	  
General characteristics of respondents:  

Most out of 172 respondents were in age group 22-24 (44%) followed by age 

groups under 21 and 25-27 (each 23%). The number of respondents in age group 28-

30 was very low (6%), similarly to age group over 31 (3%). When it comes to gender 

of respondents the number of females was bigger than the number of males. Females 

accounted for 54 % of respondents, while men were 46% of whole group.  

Participants were also asked about their country of origin, which allowed the author to 

see whether there are great differences between representatives of each country. The 

majority of respondents came from EU/EEA countries. The biggest groups included 

students from France (20 persons), Poland (17), Turkey (17), Germany (13) and Italy 

(11). Groups from other countries were represented by less than 10 people from each 

country. The majority of those other representatives came from Europe. In general, 68 

% of respondents came from European countries and 32% from other countries. Out 

of non European countries, the largest group were respondents from Middle East 

(14%). That is probably due to the fact that Turkish students were involved in this 

group (17 out of 24 respondents). Other groups came from Asia – 8% followed by 

North America (6%), South America (2%) and Australia (1%).  
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Chart	  1.	  Amount	  of	  students	  from	  stated	  countries	  	  

 
 

 Since the survey was distributed to both people studying in Umeå, the ones, 

who already finished and the ones planning and had access to public profiles on 

Facebook, it is important to see the division between these groups. Leading were 

definitely students currently studying Umeå (spring semester of academic year 

2012/2013). This group accounted for 64% of all respondents, followed by 35% of 

students that already finished their education in Umeå and 2% who, at this time, were 

planning to come to study in Umeå.  

 The vast majority of students were studying at Umeå University (94%), only a 

small percentage (4%) were students of SLU (Swedish University of Agricultural 

Sciences), and 2 % were other respondents who studied in different higher education 

institutions. 

 Another important aspect is the kind of studies students were undertaking 

during their stay in Umeå. A majority of students – 59% were participants of the 

ERASMUS programme. The next important groups were Master’s programme 

students (22%) and Bachelor programme students (10%). Other kinds of studies were 

represented by only few students and accounted together for 10% of responses.  

 The length of stay in Umeå was another important issue. Most commonly 

students were staying in Umeå one semester (49%), the second largest group were 

students who studied in Umeå for 1 year (23%). These groups were followed by 
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students staying for 2 years (12%), more than 2 years (10%) and less than one 

semester (6%). 

 

Time: 

 

In this section the amount of leisure time available for international students 

will be presented. Data will also concern the issue how time is constraining students’ 

travel patterns during their stay in Umeå. 

 One of the most important aspects for engaging in tourism is time. The 

amount of time available can be a factor that enables travel and that constrains it. As 

mentioned before, students are generally perceived as group that has a significant 

amount of free time in comparison to other groups. Asked about the scope of leisure 

time students did not respond, as it is probably hard to give exact figures of leisure 

time. Due to that fact, another question was asked. Students were asked to assess 

whether they have enough leisure time. Most respondents (61%) claimed to have 

enough leisure time, another group (22%) answered that they have too much of it. 

Only 18% of students claimed that they do not have enough free time. What is more, 

it should be noticed, that fact of having “enough” or “too much” leisure time was not 

strictly connected to kind of studies. Therefore, in this group, students from exchange, 

bachelor, master programmes and others could be found.  On the other hand out of 

people who claimed to have not enough time the vast majority were master 

programme students.  

 In the next part students were asked how many hours on average they spent on 

studying during the week. The average amount of time spent on studying was 

estimated for 25 hours per week. There were significant differences between kind of 

studies chosen, and that number. The biggest amount of hours spent on studying was 

noted in case of master students, who claimed to study on average 41 hours per week. 

A medium amount of hours, although already much smaller, was noted in the case of 

bachelor degree students and ERASMUS exchange participants (21 hours/week). The 

smallest amount of hours – only 17 hours/week was average for students that came to 

Umeå for exchange different than ERASMUS programme.  

 In following question students were asked about amount of time spent on 

other necessary activities like job, childcare etc. On average students spent on this 

kind of activities 11 hours per week. Although, in this case the biggest number was 
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noted in the case of bachelor students with 16 hours/week, followed by master 

students’ 12 hours/week. A not much smaller result was noted in the case of 

ERASMUS students who responded with 11 hours average. The smallest number of 

hours was again noted in case of other than ERASMUS exchange programmes (15 

hours/week). 

 Based on two questions mentioned before the average workload was 

calculated. In order to estimate the workload, the average number of hours spent on 

necessary activities (both studying and others) was counted. The average workload 

overall was estimated for 20 hours/week. Again in that case, the differences between 

study types were noticeable. Masters’ students seemed to have the biggest workload 

with average of 28 hours/week. The second biggest number was noted for the case of 

bachelor students – 19 hours per week, followed by ERASMUS students with 17 

hours/week and other exchange students with only 15 hours/week.  

 The next issue examined in the questionnaire was the length of trip each 

student could go for or how long they could afford to be away from Umeå. Most of 

the students (63%) responded that the longest trip they could go for would have to last 

between 2-7 days. Next most common answer was 2-8 weeks with 19% of answers. 

After that, most responses got answer 8-13 days (9%), one day or less (6%), 2-11 

months (3%) and one year and more (1%).  

 The issue of length of longest possible trip was examined in correlation with 

length of stay in Umeå.  In all groups the most popular maximum length of trip was 2-

7 days. Nevertheless, in every group the proportion of answers was different. People 

staying in Umeå less than one semester in 67% claimed the longest trip time to be 2-7 

days, in 22% 2-8 weeks long and in 11% 8-13 days long. People staying in Umeå for 

one semester had similar preferences with 75% for 2-7 days trips, 13% for 2-8 weeks 

and 10%fo 8-13 days. The change is starting to be visible in case of students staying 

in Umeå for one year. They still most commonly pointed trip 2-7 days to be most 

suitable but percentage was already smaller (59%); more of them pointed trips 

between 2-8 weeks (22%) and 8-13 days (11%). Students staying in Umeå for 2 years 

again gave a different answer. The differences between trips 2-7 days, 2-8 weeks and 

2-11 month were much more visible. They got accordingly 35%; 20% and 25%. 

Much less popular was the answer 8-13 days. The same was noticed in case of 

students that stayed in Umeå more than 2 years. In their case most of responses 

divided between trip 2-7 days (47%) and 2-8 weeks (41%). It is clearly visible that 
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percentage of students that can go for longer trip rises equally with length of their 

stay. The longer respondents stayed in Umeå, the longer trip they could go to. 

 

Table 1. Relation between length of stay in Umeå and the longest trip students could go for 

Length of students 
stay in Umeå 

The longest trip students could go for 
one day or 

less 
2-7 

days 
8-13 
days 

2-8 
weeks 

2-11 
months 

year and 
more 

less than one semester 0% 67% 11% 22% 0% 0% 

one semester 3% 75% 10% 13% 0% 0% 

one year 4% 59% 11% 22% 0% 0% 

two years 4% 35% 5% 20% 25% 0% 

more than 2 years 1% 47% 0% 41% 0% 6% 

overall 6% 63% 9% 19% 3% 1% 

 

 The next issue strictly connected with time was its constraining factor. 

Students were asked to which extent on a scale from 1 to 5 (where 1 - not at all; 5- a 

lot) they felt constrained by time because of studies. Most of students (28%) chose 

number 4 on this scale followed by 25% choosing number 5, very closely was number 

3 with 24%. The average number from all answers was estimated for 3,5. Which can 

clearly suggest that for most of international students time is an important factor that 

is influencing their travel. 

 Another constraining factor connected with time was students’ social 

activities. The questionnaire asked to which extent they were constrained by their 

social activities in Umeå. In that case most people (31%) chose answer “3” and 26% 

answer 2 and 23% number 1. Average number was estimated for 2,5 which suggests 

that time spent on social activities is not a major constraint for travel.  

 

Financial aspects: 

 

International students were asked about money aspects in a part of the 

questionnaire. Questions involved the amount of money available each month and 

their main source of income. 

 The amount of money that students have available each month was the first 

thing examined. Most students claimed to have 4000-6000 SEK (29%) and 6000-

8000 SEK (29%) available each month. The third biggest group was students who 
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could dispose of 8000-10000 SEK per months (13%). A quite significant group of 

students claimed that they had available only 1000-4000 SEK (12%). It is a doubtful 

figure taken under consideration those prices of most basic student room in Umeå 

varies between 2000-3000 SEK. Nevertheless, there was also noted a group with 

highest incomes. 8% of students had between 10 000 and 15 000 SEK to dispose, and 

4% of them dispose over 15 000 SEK. 4% of respondents decided to not answer this 

question. 

 Students were asked about the source of money they have available. They 

could choose multiple responses out of options provided.  Options were as follows: 

parents’ support, savings, job, scholarship/grant or other. 43 students (25% of all 

respondents) pointed to parents as only source of money, 54 students (31%) indicated 

parents’ support as one of the sources of their income. Scholarship/grant was the only 

source of income for only 29 (17%) of students. As a supplement scholarship is used 

in case of 50 students (29%). 27 (16%) students pointed to job as another source of 

income. But only 9 of them (1%) lived out of current jobs. Some of them take money 

from their own savings. 12 students claimed that that is their only source of income, 

while 22% treated savings as supplement.  

 There was no evidence of correlation between country of origin and amount of 

money or income. Therefore it can be said that in this case students do not differ from 

each other to a big extent.  

 Asked to estimate to which extent budget is constraining their travel behaviour 

(where 1 - not at all lot 5- a lot) students responded with average of 3,6. 27% of 

respondents choose number 5 when describing constraining factor of money. Biggest 

amount of students chose number 4 (30%), and 23% of them number 3. Clearly 

budget is important constraint when it goes to travel. It placed a little bit higher than 

time constraints with 3,5 average.  

 The height of income could be the factor that influences the amount of 

activities made in a destination. To examine that, a number of activities suggested in 

survey and made by the participants were counted. Then the relation between this 

amount and height of income in certain income groups was checked. The average 

amount of activities was presented in table 1. 
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Table 2. Amount of activities undertaken, according to income. 

1000 - 3999 
SEK 

4000 - 5999 
SEK 

6000-7999 
SEK 

8000 - 9999 
SEK 

10000 – 
14999 SEK 

15000 and 
more 

4,1 5,1 5,1 4,5 3,8 4,6 
 

 It seems that groups of income 4000 – 5999 and 6000-7999 were the most 

active ones. There cannot be noticed any growing tendency in activity in relation to a 

growing amount of money. 

 Even more interesting is the fact that 96% of students claimed that they are 

willing to spend their money on travel, yet the money does not seem to facilitate the 

travel. 

 

Umeå image: 

 

In this part of survey image of Umeå in students mind was tested. The 

question varied from ones that concerned associations in students mind between 

Umeå and different phenomena (summer, winter, darkness, summer light, hunting, 

Sami heritage, exoticness, learning opportunities, dog sledding, northern animals, and 

hiking opportunities), source of information about Umeå, reason to choose Umeå and 

others. 

 The first thing examined was to which extent student associated Umeå with 

the above mentioned phenomena. Respondents had to choose numbers 1-5 (where: 1- 

I didn't think about it at all; 5- I associated Umeå a lot with it). The first strongest 

association for students was connection of Umeå with winter (average response 4,5). 

Another very important thing for students were learning opportunities with 4,1 in 

average followed by 4,0 for darkness. The next important associations were northern 

animals like reindeers, elks and others with response 3,5. Other answers can be 

considered irrelevant or not important. The averages were as follows 3,0 for summer 

light; 2,8 for hiking opportunities; 2,6 for dog sledding; 2,2 for exoticness; 2,0 for 

Sami heritage; 1,9 for summer; and with least level of association hunting with 1,5. It 

clearly shows that the learning opportunities and typical stereotype of north were 

reflected in students’ answers.  

 The associations between Umeå and mentioned different phenomena were 

contrasted with the country of origin. Students were divided into groups according to 
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continent from which they are coming from. Europe contained 4 groups; also Middle 

East was separated.  

 Associations of Umeå with different phenomena are presented in table 2. In 

general winter was the strongest association for students from: Australia, North 

America, southern, western and Eastern Europe and Middle East.  Learning 

opportunities were most important for Asians and Northern Europeans. Students from 

South America and Africa found both of those most important.  

 

Table 3. Associations of students with Umeå before coming to destination 

Before coming to Umeå when I thought about Umeå I thought about: 

 Summer Winter Darkness Summer 
light Hunting Sami 

heritage exoticness 
learning 
opportu
nities 

dog 
sledding 

northern 
animals 

hiking 
opport
unities 

Australia 1,0 5,0 4,0 2,0 1,0 1,5 1,0 3,5 3,5 3,5 2,0 
Asia 2,3 4,0 3,2 2,8 1,8 1,5 2,9 4,3 2,5 3,2 2,7 

North 
America 2,1 4,4 4,3 2,7 2,0 1,9 2,2 3,8 1,4 2,2 3,3 

South 
America 2,5 4,5 4,0 2,8 1,3 1,3 2,5 4,5 1,8 1,5 1,3 

Africa 1,7 4,3 4,0 2,8 1,3 1,8 1,8 4,3 1,5 2,8 1,8 
northern 
Europe 1,4 3,9 3,6 3,0 1,3 1,4 1,7 4,0 2,0 2,4 2,8 

southern 
Europe 1,3 4,7 4,2 3,1 1,3 2,1 2,2 4,6 2,8 4,1 3,3 

western 
Europe 1,9 4,6 4,1 3,2 1,5 2,1 2,1 3,8 3,2 4,0 3,1 

eastern 
Europe 1,8 4,5 3,9 2,8 1,4 2,2 2,3 4,2 2,3 3,7 2,8 

Middle 
East 2,4 4,4 3,8 3,2 1,5 1,8 2,4 4,1 2,2 3,2 2,4 

average 1,9 4,5 4,0 3,0 1,5 2,0 2,2 4,1 2,6 3,5 2,8 

 

 

Taking under consideration phenomena themselves summer did not get 

average over 3 in any group of students, winter had the biggest average in all groups, 

but the smallest one was noticed among group from northern Europe (3,9). Darkness 

was also quite strongly connected to Umeå with lowest result 3,2 from students from 

Asia. Summer light rarely received recognition over 3, but it happened in case of 

Middle East (3,2), western and southern Europe (3,2 and 3,1), and northern Europe 

with 3,0. Hunting, Sami heritage and exoticness in all cases received less than average 

of 3. Dog sledding was recognized by Australians (3,5) and western Europeans (3,2). 

Northern fauna of Umeå was in mind of southern, western and eastern Europeans 

(4,1; 4,0; 3,7); Australians (3,5); Asians and students from Middle East (3,2). Hiking 
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opportunities were image created only by students from North America (3,3), 

Southern and Western Europe (3,3; 3,1).  

Asked about sources of information about Umeå students were given 4 

options: webpages, students/international office, Facebook and other, where they 

could fill in any other source of information. It is worth mentioning that this question 

allowed multiple choices due to fact that students could gather information from 

many sources at the same time. The most popular source of information was 

webpages (139 responses). A little bit less popular seemed to be student/international 

office with 92 responses. The third was Facebook with 53 responses. From “others” 

most popular were personal connections (friends, former Umeå students, partner). 

This way 13 students obtained information.  

Important for Umeå’s image is also a level to which Umeå itself is important 

for incoming students. To examine this particular case students had to determine to 

which extent studying in Umeå, northern Sweden, Sweden, Scandinavia or Europe 

was in particular important to them. The reason to ask this question is to understand 

what exactly is a destination for people who come to Umeå. Is it town by itself or is it 

just a gateway for the mentioned bigger regions?   

Students were grading the regions on scale from 1 to 5 (where 1 - not 

important; 5 - very important). Answers for question are presented in table 3. Among 

all students highest average got answer Sweden (3,9) followed by answers Europe 

(3,7) and Scandinavia (3,6).  In case of that question answers were also changing 

accordingly to origin. It seems that the fact of coming to Europe was most important 

for students from South America (4,8) and Africa (4,8), followed by students from 

North America (4,5), Middle East (4,4) and Asia (4,0). Scandinavia as destination was 

important mostly for respondents from Africa (4,3), Southern Europe (4,1) and South 

America (4,0).  Answer Sweden, got average over 3 in all groups except from 

Australians. Northern Sweden was not a reason to come to Umeå in any group, while 

Umeå itself was important for participants from South America (3,8), Middle East 

(3,8) and Asia (3,2). Interestingly students coming from Australia have not expressed 

any major interest in any of following regions.  
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Table 4. Importance of studying in the region in relation to the country of origin 

How important it is for you to study particularly in.... 
Where do you come 

from? Umeå northern 
Sweden Sweden Scandinavia Europe 

Australia 2,5 2,0 2,0 2,0 2,0 
Asia 3,2 2,5 4,3 3,8 4,0 

North America 2,9 2,6 4,0 3,7 4,5 
South America 3,8 3,0 4,0 4,0 4,8 

Africa 4,3 3,5 4,5 4,3 4,8 
Northern Europe 2,4 2,7 3,3 3,4 2,9 
Southern Europe 3,1 2,6 4,3 4,1 3,8 
Western Europe 2,9 2,7 3,7 3,6 3,1 
Eastern Europe 3,0 2,4 3,8 3,4 3,6 

Middle East 3,8 2,7 4,2 3,6 4,4 
Average 3,1 2,6 3,9 3,6 3,7 

  

 

 Asked for reason to come to Umeå students were asked multiple choice 

question “Why did you choose Umeå to study in?” The most common answer among 

students was that learning opportunities/ good educational offer was the reason that 

convinced them to make that choice (112 persons). Many participants also claimed 

that seeing a northern destination was important to them (69). A smaller number of 

respondents answered that the reason was just fact that it was one of choices at their 

home University (53). Only few suggested that the reason for coming was proximity 

of their home country (8). Students in section “other” mentioned also the importance 

of friend who was studying in Umeå before, free education, the fact that Sweden is an 

English-speaking country, and interest in Swedish culture. 

 International students were also asked if they planned to travel through 

northern Sweden before they came to Umeå. Answers to this question allowed seeing 

which places can be attractive for people who judge it being far away. Therefore the 

answers can also show what information is available for students while they are still 

in their home country and what is advertised the best. Most students (58%) claimed 

that they planned travelling in northern Sweden. Among the most popular answers 

were: Kiruna with Ice Hotel, Lapland and Arctic Circle.  

 Most of students planned to do special tourism activities in Umeå, while there 

were still in their home country (53%). The most frequent ones mentioned were: 

dog-sledding, seeing northern lights, skiing, and snowmobile trips.  
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Tourism offer: 

 

 The next part of the survey addressed tourism offers in Umeå and students 

preferences regarding it.  

 A first important aspect was whether students were receiving any offers suited 

especially for their needs. A slight majority 51 % could not recall getting any special 

offers for students from any source. 49 % remaining students received offers special 

for them.  Out of those students who received offers, 54% reported the University and 

its International office as source of information. Another 25% students pointed to 

Baltic youth tour operator - Scanbalt Experience as the one, who addressed them with 

tourist offers. Another important tour provider was the organisation IKSU frilufts that 

is operated by the sport centre IKSU.  

	   Another important issue while considering tourism offers in Umeå is the 

opinion of students on the offer itself. For that purpose students were asked if they felt 

like there is something missing regarding tourist offers in Umeå. 29 students 

suggested specific ideas for improving the situation of tourism in Umeå. Many of 

them suggested that tourism offers should be cheaper. Some students also noticed the 

fact, that there were not so many offers that are available, and that they are hard to 

find. What is more serious issue is the fact that most of organised trips last few days; 

there are no possibilities of taking weekend- long or shorter trips in closer regions to 

Umeå. Additionally many people addressed problems with skiing opportunities. There 

is a problem to getting to slopes during weekends. Bus to closest slope – 

Agnäsbacken runs from Umeå once per day, only on Saturdays. It seems that there 

exists demand for other kind of activities as well, such as: hiking, fishing, mountain 

biking, and cross-country skiing. The addressed problem was also flexibility of offers. 

Many trips are available just in one or 2 dates which makes it impossible for many 

students to take part in them. Students also brought up very important insights. It was 

the fact that there is a lack of one place that would provide tourism information for 

students. It could be, suggested by respondents, a website where one can find all trips 

and prices, or a special tourism information desk placed in the campus area.  

 While asking about organised trips it cannot be forgotten to inquire if students 

actually prefer to travel in pre-organised way or whether they organise everything by 

themselves. 64% of respondents claimed that they prefer organising trips by 

themselves. 20% chose organised trips as favourite way of travelling. Some of 
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participants said that they enjoy both kinds of trips (12%). Small percentage (3%) 

preferred trips organised together with friends. 

	   Constraining factors connected with that part are also important. Students 

asked about how much are they constrained by a lack of organised tours on a scale 1-

5 (where 1 - not at all lot; 5- a lot) responded with average of 2,1. Response was 

similar in case of constraining factor, which is lack of information – only 2,2 average. 

What is more, even lack of companionship was rated for 2,3. Therefore these factors 

do not seem to have big influence on travel behaviours of students. 

 

Tourism activities: 

 

 Examining actual tourism activities is another significant part of this research. 

Students were given 21 activities suggested by the author. For each activity they were 

asked to choose whether they have done it, are planning to do it, cannot do it due to 

lack of money, time or possibility or if they are not interested in it.  

 Results from this question are presented in table 4. Out of all activities most 

students (67%) have made a trip to capital city of Sweden – Stockholm. Next most 

popular type of activity were car trips (50%) followed by public transport trips (49%). 

Further activities popular among students were: dog sledding (38%), visit in Ice Hotel 

(38%), individually organised hiking (32%), visiting Elk House (31%) and visiting 

the town Jokkmok (30%) known from its Sami culture. The least popular were visit to 

Olofsfors ironworks (3%), Baggbole manor house (3%) and Norrbyskar (5%).  

 Considering planned activities, more students wish to go to Elk house (27%); 

go for individually organised hike (25%), go to the closely located Finnish town 

Vasaa (24%) or to travel to the High Coast National Park (21%). 

 Activities that were most constrained by money, time or possibility were for 

most part Ski trip to Bygdsylium (41%) Scanbalts’ Lapland tour (37%), Norrbyskar 

(39%) and Kont Nature reserve (38%). 

 When asked about activities students could claim that they are not interested 

in activity. Most responses in that category were reported in case of Olofsfors 

ironworks (55%), Baggbole manor house (51%) and Norrbyskar (47%) 
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Table 5. Activities done, planned, constraint and ignored by students 

 I have done it I am planning 
to do it 

I have no 
money /time/ 

possibility 

I am not 
interested 

Dog sledding 38% 13% 26% 21% 
The Elk house 31% 27% 15% 23% 

Scanbalt cruises 15% 12% 35% 36% 
Scanbalt Lapland tour 23% 11% 37% 29% 

Skiing with IKSU 20% 10% 33% 35% 
Other trips with IKSU 11% 15% 36% 35% 
Individually organised 

hiking 32% 25% 13% 25% 

Car trips 50% 16% 16% 13% 
Public transport trips 49% 14% 13% 21% 

Visiting ice hotel 38% 15% 25% 18% 
Visiting Jokkmokk 30% 9% 27% 31% 
Trip to Stockholm 67% 18% 8% 4% 
Ski trip to Agnäs 8% 10% 36% 44% 

Ski trip to Bygdsilium 7% 8% 41% 42% 
Olofsfors ironworks 3% 9% 32% 55% 
Trip to High Coast 24% 21% 34% 20% 

Baggböle manor house 3% 10% 36% 51% 
Holmön 13% 15% 33% 37% 

Norrbyskär 5% 8% 39% 47% 
Kont nature reserve 9% 18% 38% 35% 

Vaasa, Finland 15% 24% 35% 20% 
 

	   It can be valuable to examine how activities made by students connect with 

the amount of time, students stay in Umeå. Firstly, the average number of activities 

made will be taken under consideration. Each person was examined in terms of 

amount of activities made. Then the average number of activities was counted in each 

group. The biggest average of activities made was noted in the group that was staying 

in Umeå less than one semester – 5,9. Next were students who stayed in Umeå two 

years (5,1), one year (5) one semester (4,5) and more than 2 years (3,8).  It clearly 

shows that not always people who stay in destination longer engage in more activities. 

What is worth mentioning though, is that people who stayed in Umeå more than one 

year engaged more often in visits to places that shorter staying students ignored or did 

not know about. These places were Olofsfors ironworks, High Coast, Baggbole manor 

house, Holmon, Norrbyskar, Kont nature reserve, and Vaasa (Finland).  

 Asked about other tourist activities planned only 45 respondents reported any 

of them. Most interesting for students was trip to Norway to see fjords, visit Lofoten 

Islands, and Cape North. Next most commonly planned trips were trips to other parts 

of Europe. In this case answers varied from countries in relative proximity to Sweden 
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(Russia, Estonia, Latvia, Finland, Denmark) to countries located relatively far (Spain, 

France, Italy). Few respondents also addressed a need to travel through Sweden and 

seeing the entire country. Among the answers other special activities were mentioned 

as well. They included hiking, kayaking through Umeå river, playing Brännboll, 

curling, going ice-fishing or cross-country skiing.  

 Participants were also asked about the farthest place they have travelled to 

during their stay in Umeå. Answers to this question are presented on map 1. Green 

colour markers were used to illustrate answers that stated only country, while red ones 

to show particular places. Umeå was marked with a yellow marker, while Finnish 

Lapland with sign of snowflake. On the map it is clearly visible that students while 

staying in Umeå do not limit their travelling to closest destinations in Umeå region. 

Many respondents pointed to multiple European destinations in that question which 

shows that they are very active on an European travel market, and treat Umeå as 

gateway to travel through Europe. It is worth mentioning that travelling to the home 

country was omitted in that section. The reason for that is the fact that coming back 

home has usually no connection to typical student tourism motivators and is more 

connected to visiting family than with touristic activities. What is more, few answers 

were not included in the map due to the fact that destinations were placed far away 

(New York, Iran). Most of students’ trips though fit into Europe’s boundaries. A big 

recurrence in trips to northern Norway and Sweden was noted. A big amount of 

students also decided to travel in Finnish Lapland. 

An important aspect for travelling is also the availability of a car. Students were asked 

whether they have a car available while staying in Umeå. Rental cars were excluded, 

as they are not used on regular basis. Cars could include the own car or access to 

someone else’s car (friends, family, partner etc.). 20 % of students claimed that they 

have permanent access to cars, and only 1% has access through friends. The number 

is not very big which suggests that most students that are travelling from Umeå are 

forced to use public transport and rental cars, which (especially in case of rentals) 

increases price of journey. 
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Map 1. The farthest trips of International Students while in Umeå 

Source: own work with help of Google maps 

 

Usual travel behaviours: 

 

To examine students travel behaviours well, it is necessary to understand how 

these behaviours change in comparison to that students have in their home country. It 

is also important, because it can show if leaving for studies abroad can be stimulating 

factor to travel.  

Participants of the survey were asked what kind of tourism activity they 

usually undertake. They could choose from options “urban tourism”, “active sports”, 

“outdoor tourism (hiking, camping, kayaking etc.)”, “hitchhiking” and other. It is 
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worth mentioning that the question allowed for multiple choices. The most common 

answer was “urban tourism”. 112 students pointed at this as their usual kind of 

tourism. Second most popular answer was outdoor tourism with 83 responses 

followed by active sports with 64 responses. Least popular was hitchhiking with only 

17 responses. In section “other” only few answers were noted including backpacking 

and train travels. It is important to remember that many of participants chose more 

than one option (46%) what shows that they usually engage in different kind of 

tourism activities.  

Influence of being abroad on travel behaviour was examined in the next part. 

In this part again students could choose more than one option from the ones given. 

Given options were “I travel more often”, “I travel more rare”, “I travel the same 

amount of time”, “I choose different kind of travel than in my home country”, “I 

always choose the same kind of tourism activities”, “I search for more unique tourism 

experiences”, “I do not care that much about travelling”. Considering frequency, most 

of students (103) claimed that they travel more often while being abroad. The second 

largest group (33) claimed that they travel similar amount of time in their home 

country and only 15 respondents claimed that they travel more rarely. Respondents 

for most parts were trying to find more unique travel experiences (79). Furthermore, 

most participants pointed to the fact that the kind of travel they choose is different 

than the one they are used to in their home country (66). Only 6 students claimed to 

choose the same kind of activities every time.  

 

Discussions and analysis: 
 

Basing on results presented, many discussions come to mind. It has to be 

remembered that due to the methods chosen to select respondents, analyses included 

in this part are based on speculations of author and can only indicate some regularities 

in students’ travel behaviours. 

The fact that most of students did not exceed age of 27 years can indicate that 

all of them can be potentially involved in youth tourism. Young people have different 

travel behaviours than others. Previous researches shown that they are more 

adventurous, travel for longer time; more far away and often choose more 

“dangerous” ways of travelling like backpacking or hitchhiking.  
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 Very important is the fact that most students came to Umeå from European 

countries. European students are the ones for whom it is probably the easiest to travel 

to Umeå. Not only transportation is facilitated (inside Schengen borders), but also 

education is free. For students outside of the EU education in Umeå requires fees. 

This law changed relatively recently - in the academic year 2011/2012. Since then, the 

number of students coming from outside of EU decreased, although students from 

outside EU could continue their studies for free if they got admitted to programmes 

earlier. The only students from outside the EU with a different situation are Turkish 

students, who were represented in the group from Middle East. Some of them take 

part in European ERASMUS programme, while others had to pay fees for their 

education.  

 Nevertheless, the majority of respondents were Erasmus students 59% (who in 

every case are provided free education) compared with 32% of students studying on 

programme. Therefore the results give a picture of tourism behaviours of both 

exchange and full programme students.   

  

Time’s influence and its constraining factor: 

 

	   Most respondents claimed to have enough or too much time.  A majority of 

students that claim to have not enough time were master programme students. It is 

suspected that these kinds of studies are most engaging. Yet, many of master students 

also claimed to have enough or too much leisure time. It seems that most people may 

just find some kind of studies (master programmes) more challenging or take part in 

harder, more demanding subjects. It is also possible that students that claimed to have 

not enough free time are the group of most ambitious ones who put biggest attention 

to achieving best possible results.   

 Workload perspective was also interesting to see. Again the biggest study time 

was noticed in case of master students who claimed to spend in average amount 

almost double as much than exchange students. Yet still, basing on results concerning 

workload it seems that time spent on studies should, probably, not be a big obstacle 

for travelling, especially, in case of other than master students.  

It cannot be forgotten, that students may also have another obligations. Some 

of them can have jobs, children to take care of, or have other activities that are 

necessary. Even though they do, they do not spend that many hours on those 
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necessary duties. In this case, the biggest number of hours was noted in case of 

bachelor students. It seems natural that bachelor students would have more other 

necessary activities than others. It was noted that they have more time available due to 

less hours spent on studying. Probably other activity they are engaged in is job. 

Master students engage less in other activities. It may be because the amount of the 

hours when they study is bigger and does not allow them to do so. The fact that 

exchange students have the smallest amount of hours spent on mentioned activities 

also seems likely. Exchange students rarely have jobs due to the fact it requires 

fulfilling legal issues like obtaining Swedish personal number. What is more, they 

usually stay in the destination one or two semesters. During that time they may need 

some time to settle in and get to know the destination a little. Additionally, many of 

them possibly do not need jobs or do not want to pursue a job while on exchange. 

They probably prefer to engage in social activities, travel or focus mostly on studying.  

  In general master students seem to have the biggest workload of all students. 

It seems that time constrains them from travelling the most. They experience both 

capability constraints and coupling constraints. Returning home for needed sleep, 

food would be impossible for them having so little time. They also have places they 

have to be in. Attending classes, showing up at work are coupling constraints that 

students face every week.  

 These coupling constraints seem to influence the maximum length of trip that 

all students can go away for. It seems that the longer time students stay in Umeå, the 

biggest percentage of them pointed out at trip 2-8 weeks. The biggest percentage of 

students choosing this length of trip was noticed in case of students staying in Umeå 

more than 2 years, and the smallest among students staying in Umeå only for one 

semester. Therefore, it can be assumed that the longer students stay in Umeå, for the 

longer trip they can afford to go to. The reason for that is probably the fact, that 

students staying in Umeå for one semester make a lot short trips. They do not engage 

in one long trip because they possibly want to see as much as they can in short time. 

That involves travelling to different regions and directions. Reason for that can also 

be the fact that the ones staying in Umeå shorter do not have a long break in studies. 

Students, who stay in Umeå for a few years, have a summer break to dispose. During 

this time they have more than 2 months available and can go away for long time 

without disrupting their everyday life or disregarding their duties. Students coming 
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for exchange have to organise time to travel even though they have lectures to attend 

to. Arranging trips in these circumstances can indeed be much harder. 

 For all students time constraints are very important. Students, who stay in 

Umeå longer than one semester or year, are usually the ones who study a bachelor or 

master programme. These students are the ones who have the biggest workload during 

the academic year. This does not allow them to travel freely. Students, who are on 

exchange and stay in Umeå for one or two semesters, on the other hand, have a lot of 

free time during the week. Nevertheless, there are still some days in the week when 

they have to be present at the University. Therefore, even though they have more 

hours to dispose everyday, they do not have big blocks of free time like summer 

vacations that would allow them to travel for longer period of time.  

 Taking under consideration all those problems there is no wonder that students 

asked about constraining factor of time chose mostly answers 4 or 5 (where 1 - not at 

all lot; 5- a lot) That clearly shows that students feel that time constrains them to a big 

extent. 

 Surprising seem to be fact that students claimed that their social activities do 

not limit their travel. Probably, students understood that question too literally. In a 

less literal way the constraining impact of social activities is more noticeable among 

Umeå students. They possibly engage more gladly in activities like parties, going to 

pubs, or joining other activities than they do in travel. It is not clearly the reason why 

they cannot travel, they still can, but probably they do not prefer to. The university’s 

Buddy programme is creating events for students very often (up to few times per 

week), and if they do not want to feel left out from group, they should probably attend 

it. Of course this case does not have to be applicable to all students, but this 

phenomenon has been observed by author.  	   	  	  

 

Financial issues: 

  

	   Analysing the financial situation of international students is also one of the 

most important aspects while examining factors influencing travel. It seems that a 

majority of international students do not dispose big amounts of money. 60 % of 

students have up to 8000 SEK available each month. 8000 SEK is the amount 

estimated in Sweden to provide for every students’ needs for a month. This is amount 

of students loan provided by CSN (Centrala Studiestödsnämnden – Centre of Student 
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Aid; http://www.csn.se), too, that most Swedish students get every month. 

International students in that case get visibly less money each month. It is possible to 

survive with a smaller amount of money, but it definitely can limit all activities made 

in destination as well as travel.  

 Most respondents admitted that parents’ support is (one of, or the only) source 

of money they dispose. That seems to be the most important source of money for 

international students. Only 17% of students are living from a scholarship itself. Even 

smaller numbers were noticed in case of savings and job earnings (only 1%). It seems 

that one source of money is not enough for students. A majority of them have to 

combine different sources of money to survive on a level they want to live. It can be 

asked in this case; are grants assigned to students big enough? It is difficult to clearly 

determine whether it is so. Grants are counted to provide for the biggest part of 

necessary expenses, although they do not include other activities that students would 

like to do. Rarely students want to just have an apartment, study and eat in the country 

of destination. They usually treat it as one in a lifetime experience so they want to 

gain from it as much as possible. 

 A straightforward question about finances and its constraining factor for travel 

patterns was asked. Most of students choose answer 4 or 5 while describing the 

constraining factor of money.  It would seem, that money is constraining them to big 

extent. Taking that under consideration it is surprising that while examining income 

and amount of activities made in Umeå no clear relationships were found. In fact, 

people who were disposing under 8000 SEK made more out of activities mentioned in 

the survey than those that had more money. It can be noticed then that students who 

had the smallest amount of money (1000-4000 SEK) probably really could not travel 

due to budget constraints. It does not mean though that big amount of money results 

in more frequent travelling. People, who do not have a sufficient amount of money 

can claim that this is a reason limiting their journeys although it does not mean that if 

they would have more they would also travel more. Perhaps if money is not the 

constraining factor other factors start constraining individuals more.  

 

Expectations and Umeå image: 

	  

	   	  All these constraining factors should also be contrasted with Umeå’s image 

that students have in mind. This provides understanding on how they see the 
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destination and what in it is important to them. It can also answer the question; do 

they want to travel there at all? Or they just want to study there? Or maybe while in 

Umeå they want to travel through Europe or whole Scandinavia? 

A first step to analyse those aspects is to see what students associated Umeå 

with most often. It was no surprise that most of them associated Umeå with winter 

and darkness. Important was also the fact that good learning opportunities was what 

they kept in mind before they came to Umeå. This demonstrates that Umeå has a good 

brand as a students’ place, and its university has to be advertised well. Another 

important association with Umeå for students were northern animals such as moose, 

reindeer etc. It seems that apart from the learning opportunities Umeå is seen as very 

stereotypical destination far up north. It is of course true to some extent, but many 

people fail to notice that for example that the dark period in winter is balanced by a 

bright period in summer. Summer does not seem to even cross minds of students. In 

their minds Umeå is mostly a far away, cold, dark place. It may sound grim but for 

fans of winter and winter sports it can be something very attractive.  

 Interesting is the fact, that winter was especially important mostly for people 

coming from further regions like but also for people from Southern, Western and 

Eastern Europe. Northern Europeans did not give a big score for that option. 

Following to other phenomena associated with Umeå it should be noticed that 

students did not connect it with Sami heritage. Sami – the only indigenous people of 

Europe have a very rich culture, and still lead traditional life connected with reindeer. 

And even though many people connect Umeå with reindeer, they do not associate 

them with Sami. It seems that sources, from which students obtain information about 

Umeå, can be lacking in providing information on that subject. It is very surprising 

taken under consideration that Umeå’s capital of culture scheme for 2014 is strictly 

connected with Sami culture. What is more, Umeå and northern Sweden are perfect 

places for hiking. The area is not strongly urbanised therefore meeting nature is 

facilitated. Additionally there are many places where tracks are marked and well 

prepared. Despite that, only students from North America, Southern and Western 

Europe connected hiking with Umeå.  

 The advertisement of a place is very important issue to attract international 

students. Nowadays, most information sources are connected to the Internet. That is 

why most popular source for obtaining information about Umeå were various 

webpages. A second important source was the International Office at the University 
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and the third was the social networking website Facebook. It is a crucial source. It is 

so, due to the fact that both Umeå University and the International Office’s buddy 

programme have their official webpages on Facebook. Everyday new information is 

posted, which allows students to be posted about what happens on University daily.  

Prospective students can also see, understand, just know the place better and start 

getting knowledge about the University even before they get to Umeå. Interesting is 

the fact, that the only other source of information mentioned by students were other 

students. They were the only important source of information that was probably not 

interned based. No matter the source of information though one can be assumed: all 

those sources promoted Umeå as winter destination with great learning opportunities. 

The advertising has to be made properly due to the fact that around 500 international 

students are studying in Umeå University each semester. What is more, some of them 

plan to visit some places before coming to Umeå.  

The best advertised attractions seem to be: the Ice Hotel near Kiruna, Lapland 

and The Arctic circle. Again, it may indicate that attractions most well known and 

really connected to winter are most popular amongst international students. It is even 

more proven by the activities students planned to undertake. They most popularly 

included again the ones connected to snow and winter. Snow and winter seems to be 

the main theme that can make international students excited. It is no wonder, taking 

under consideration that many of students come from countries where snow is either 

very rare or met in small (or at least smaller than in Umeå) amounts, or is something 

they never experienced before. 

 It cannot be forgotten that learning opportunities were also important for 

students. Nevertheless, it may be that for some, just a gateway to Europe was needed. 

Studying in European destination was obviously very important for students from 

outside of EU. In case of others no clear division was noticed. It seems that gaining 

European Education may have some level of prestige for students from outside of 

Europe. Or maybe, it is just an excuse and reason to travel and live in Europe? Many 

international students face authority constraints that include visa laws. Studying is one 

of the reasons for which visa is granted in Sweden. To stay in Europe for a longer 

time without studies, it is necessary to find a job, which is not easy. It is even harder 

without knowing the place and anyone in destination. Therefore the easiest way to get 

to Sweden and obtain a visa seems to be coming for studying. This way both 

international prestigious education is gained, and possibility of staying in Sweden or 
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Europe is increasing. It is especially so, because the University offers Swedish 

language courses for free. And once Swedish an education is gained, the language is 

mastered and the destination is not unknown anymore doors to prospective jobs can 

get opened.  

 No matter the additional reasons still the most important one for coming to 

Umeå is to study. Good learning opportunities were the ones that convinced most 

people to choose Umeå. What is interesting 53 students respondents claimed that it 

was just one of the choices at their home University. Umeå University has 

ERASMUS contracts with many Universities in Europe. But students after deciding 

to go on ERASMUS have to choose their destination from lists of options. It needs to 

be remembered that there are many students in institutions that are interested in 

exchange, and most popular places are usually assigned to those with best grades. 

Therefore a list can be narrowed down. Some students may come to Umeå as their 

first choice, but for others it can be coincidence and best choice made from what was 

available. It can change, when those students return to their home countries and start 

to advertise the destination to their friends. Then, next group coming to the 

destination can be choosing it as first, desired option. It is also not without 

significance for students, that Sweden is a country where almost everyone speaks 

English on good level. Due to the fact that many courses are conducted in English 

practicing and improving English skills becomes reality and therefore another asset. 

Free education is also important for some students. Unfortunately since year 

2011/2012 it is not free for new students from outside of the European Union.  

 

Tourism offer: 

 

Knowing what students’ time and money budgets are and what were their 

expectations, the actual tourism opportunities were analysed. It is very important to 

understand how students judge existing tourism offer in Umeå. Students were divided 

almost equally in two groups (51% to 49%) when asked if they received any special 

tourism offer suited for them. This is a huge waste taking under consideration that 

youth tourism is one of the fastest growing business within the tourism sector. 

Businesses targeted at students could probably be very lucrative especially in Umeå 

where there are not only plenty of international students but also general number of 

students in University is significant in Umeå. 
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It seems that the International Office provides students all kinds of 

information. During the semester it organizes trips in the vicinity (i.e. to Elk house) 

and promotes other tourism operators like Scanbalt experience. Interestingly Scanbalt 

and IKSU seem to be the only two commercial companies that students heard of. No 

other place or company felt the need to address those students. In conversation with 

representative of the Tourism Office it was admitted that students were not perceived 

as important tourism market. It seemed to slip the mind of Umeå Tourism Office to 

address them in any way (Beck, 2011). The issue is very important due to the fact that 

not only students do not know about offers for students, they are not informed about 

tourism offers at all. It should not be forgotten that students are tourists and they are 

also ambassadors of a place. They can bring more people to Umeå and they most 

often do so in case of their friends and relatives (Taylor, Shanka, & Pope, 2004). 

 Significant seems to be also the fact, that students can come up with some 

improvement ideas by themselves. It seems that they provide straightforward 

solutions to tourism offer problems. Of course, some students’ ideas are just to make 

offers cheaper. It is not always possible though. Cost of living in Sweden is higher 

than in many other European countries, therefore tourism offers are more expensive 

as well. What is more, offers are often hard to find. In that case again the Tourism 

Office in Umeå shows some negligence. Representatives of the Tourist Office 

admitted that sometimes offers are posted on Umeå University Facebook webpage, 

placed in local newspapers or placed on blackboards at the University. Unfortunately, 

they are always in Swedish (Beck, 2011). Therefore, international students have a 

tough time coming across any of them. 

 Additionally flexibility of offers is a problem for students. Offers available for 

students are usually planned just at 2 occasions per year. Of course it can be due to 

the fact that otherwise companies would not have profit out of those trips. But maybe 

more possible dates would result in more students going for the trip. Same lack of 

flexibility is also noticed in case of skiing facilities close to Umeå. The easiest option 

would be to create cooperation between the 2 closest ski slopes (Agnäsbacken and 

Bygdsiljum) and run more buses per day or at least provide transportation both days 

of weekend, when slopes are opened anyway. 

 Some students also miss information about other activities like hiking, fishing, 

mountain biking, and cross-country skiing. Circumstances seems to be perfect to 

make those activities, and many Swedish people mention doing them, yet 
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international students do not have a place where they can get an information where 

they can do it, how, and what are the regulations. Of course, people, who would strive 

to get this information, would probably find sources, but it requires a specific need 

and involvement on their part. 

 This brings the topic of source of information about tourism. Suggested 

websites that would bring all information together or a tourism desk at the University 

would be a good idea to provide tourism information to students. There is a webpage 

created by Tourism Office (www.visitUmeå.se) but it does not provide all the 

information students reported lacking.  

 Surprising is the fact that students reported lack of organized trips. It is 

especially so, because most of them prefer to organise trips by themselves. On the 

other had a lack of an information desk or webpage showing all possible activities can 

be even more justified in that case. For students, who prefer to organise everything 

themselves, reliable sources of information are needed, especially the one which 

could contain prices to compare. For students, who know exactly what they are 

looking for finding information now is hard but possible, but for ones who just want 

to see what is available, finding anything can be really difficult.  

 It seems that even though students notice that there are not many organised 

trips, they do not consider this fact as constraining factor for their travels. Also a lack 

of information seemed to get small average scores, which is opposite to earlier 

suggested problems with obtaining information about travel. Perhaps students see 

difficulty in obtaining information but at the end go to trip knowing just things they 

could reach. They still travel, they just lack of knowledge about some activities they 

would like to do or they do not feel like they had variety to choose from.  

 

Tourism activities: 

 

So what are the things connected with tourism that students actually do while 

being in Umeå. A majority of students visited Stockholm while being in Umeå. It can 

be due to the fact that Stockholm is the main transportation hub in Sweden and most 

travelling connections are going through it. From the authors observations it seems 

that many students choose to stay in Stockholm some days on their way to their home 

country, from the home country or on the way to another trip.  
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In case of car and public transportation trips, students face capability 

constraints. The constraining factor can be the lacking access to cars (or availability 

of only rental which makes it available for shorter time) or dependency on the public 

transportation timetable. In both cases flexibility of trips is much smaller than it 

would be in case of using cars owned by students themselves.  

 There are some activities that are very popular among international students. 

In case of dog sledding, Ice Hotel and visits to the Elk house it is visible that activities 

connected with previously stated image of Umeå are very popular. Interesting is fact, 

that even though many people did not perceive Umeå as a good place for hiking 

before, or did not know about Sami culture, they still engage in activities connected 

with those. It can be assumed that after coming to Umeå information about these 

particular matters is being provided to students and results in later travel.   

 When the relationship between length of stay and amount of activities was 

examined, interesting results were noticed. Students, who stayed in Umeå less than 

one semester, made the biggest amount of activities. It could be caused by the fact, 

that students, who stay in Umeå shortly have the feeling of a rush, they want to see as 

much as possible because they realize they are going to leave soon. Even more 

interesting can be the fact that the second place was taken by students, who stayed in 

Umeå 2 years. In their case, the stay was probably not as intensive as in case of ones 

who stayed in Umeå less than one semester. It was possibly the opposite, but they had 

more time to plan and enjoy activities, and had more opportunities to travel. They also 

often choose activities that shorter staying students ignored or did not know about. 

Most of these places are located relatively close to Umeå but are not advertised to 

international students, therefore mostly people, who stay in Umeå longer know about 

their existence. It is possible that students who stayed in Umeå longer, made all, most 

popular activities but engaged more in travelling within the region to less known 

places. 

 The fact that students planned to go to other, previously listed places is also 

worth considering. It seems that while in Sweden most people want to see Norwegian 

fjords, Cape North and Lofoten Islands. This is probably caused by the fame of those 

places and relative proximity in comparison to students’ home countries. Another 

common thing was planning to visit other European destinations. It would point to the 

fact that many people may see studying in Sweden as gateway to travelling in Europe.  
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 Pointing out many European destinations is very interesting especially when 

taking under consideration those constraints that students pointed at in previous parts 

of texts. Travelling to destinations located so far would require both time and money 

that seem to be constraining factors for many students. The question arises if they are 

really constraint by these factors or maybe they do not want to go to some places and 

prefer to prioritise another. It could be both. The possibility is, that students find very 

cheap means of transport or see these destinations ”on their way” to another place. It 

is also possible that they lack of money for i.e. dog sledding is caused by fact that 

they felt they definitely have to go to Paris, and invested all money in that trip. 

Nevertheless, options are countless. It seems that money and time can restrict 

students, but not in the case of all, but only some travels.  

 Another constraint connected to travel was availability of cars. This capability 

constrain is not stopping many students from organising car trips. They most probably 

use rental cars to travel. It can affect to big extent their possibilities to travel. It also 

restricts spontaneous short-time travels. Usually renting a car is planned for some 

bigger important trips. Due to that reason many international students may resign 

from travelling in Umeå’s surroundings. 

 

Changes in usual travel behaviours: 

 

Investigation concerning differences in students’ behaviour also added some 

interesting insights. Hitchhiking is the least popular of all travelling types. Therefore, 

it can be assumed that students do not hitchhike in Sweden either. If they would, it 

could make their travel much less expensive. The possibilities to hitchhike in Sweden 

are another topic, but it seems that this cheapest way of travelling is out of a question 

and students are left with only more expensive alternatives.  

 It can be noted from students’ answers that being abroad is stimulating travel 

or strengthens travelling habits. Students also choose different, more unique 

experiences, what proves the point that tourism of young people is driven by a desire 

for adventure and excitement. The travel market should be prepared for this fact and 

provide adventurous experiences for students. It could be profitable for students but 

also for tourism market that needs to gain from this fast growing part of industry – 

youth tourism.  

 



	   53	  

Impact on destination: 

 
Results presented in this paper could influence the destination. The 

organizations that could benefit from it are: International Office, Tourism Office in 

Umeå and various tourism entrepreneurs in area.  

 The fact that many students pointed out at International Office as main source 

of information about tourism offer in area is important. Combined with the fact that 

students reported that lack of one good source of information it can give some ideas 

for improvement. It can also provide better understanding on what students need in 

destination if it goes to tourism. 

 Tourism Office could also profit from students comments. Creating better base 

of knowledge about tourism possibilities could be one of outcomes of students’ ideas. 

Also students could start to be seen as an important group that can boost tourism in 

Umeå.  

 Finally, various tourism entrepreneurs could benefit from this knowledge. 

Understanding students’ needs can result in creating more suitable offer from 

students, which can be profitable for both entrepreneurs and students.  

 

Suggestions for future research: 

 

  Students’ tourism in University cities has clearly impact on destination. 

Therefore impact of students’ trips on travel market could be interesting to examine 

and analyse in future research. Also tourism entrepreneurs view on students’ trip 

profitability in area could give better image on tourism market in Umea as a whole. 

This could also give answer to question if developing students’ tourism can be 

profitable for entrepreneurs.  

 
Conclusions: 
 

 Considering Umeå as a travel destination for international students is not an 

easy task. Reasons for which students come to Umeå, their needs, constraints and 

possibilities make this subject complex and complicated. Interestingly students often 

have opposite answers. They claim to be restricted by one factor first and later they 

seem to have no problem with it. It has to be remembered that every individual life 
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has a big complexity and everyone fights many constraints on a daily basics. Time 

and money seem to constrain all people. They are balanced differently, but usually at 

least one of them makes it impossible to travel. Not only most of us have to struggle 

with those, but also when we found time and money for travel often we are not 

satisfied with an offer. 

 Despite all of those obstacles students seem to travel, and travel a lot. Thanks 

to connecting few sources of income they can use the time they have in disposal and 

see the other parts of the world. Some of them generally travel a lot and some of them 

are activated by fact of being abroad. While being in this foreign destination they 

want to explore as much as they can. Their search for unique experiences is based on 

an image they have in mind. They often see destination as so different, and want to 

experience this uniqueness as much as possible. When studying abroad students treat 

Umeå as a gateway to travel more. Either to places that are normally too far away or 

to ones they could not go to otherwise. For students from outside Europe seeing the 

continent while studying in an European country is a perfect solution. Not only 

because it is much closer, but also because they are not so constrained by authority 

constraints anymore. While having a visa for studying, they can travel to most 

European countries without facing any more authority problems.  

 There are a lot more problems constraining travel. Without a car, getting to 

many places is also restricted. It is even more so, when public transportation is not 

working, as students would wish it to. What is more, many students do not know 

where and how they can go. They do not know what is available for them and have to 

struggle to get information about Umeå’s offers. And the offers they are aware of, are 

very limited and often do not meet their standards. 

 Many of students have their expectations that, as mentioned, are not always 

met in the destination. As long as the features of the destination are met, the activities 

they wish to undertake are not facilitated but hard to get.  

 But even though students face all of these constraints they are very active. It 

seems that they know that money, time and offers are not making travelling easier, 

and they find ways to travel anyway. This makes the youth market segment very 

profitable. Young people are very active in tourism, travel no matter what, and while 

being abroad are even more motivated to make it happen. 

 Even though all students face capability constraints, coupling constraints and 

authority constraints they still find ways to find way to travel. Probably due to all 
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those constraints students prefer to organise trips by themselves. It is the only option 

for them to travel when, how and where they want to. Otherwise they have to fit the 

schedule of transport companies or tourism organisations.  

Taking under consideration this fact and the fact that students are very active 

some steps should be undertaken. This way, students could engage in organised travel 

chosen from a variety of them, or keep organising trips themselves. This would 

require creating better information systems that students could use to get 

comprehensive knowledge about tourism opportunities in Umeå, its region, and 

maybe also in Sweden. Profits from providing students with more travel choices 

would not be just seen by students. Many tourism entrepreneurs could gain from 

increased students’ demand. The whole area could probably note increase in tourism 

revenues due to activated youth tourism. Especially since Umeå already has big 

numbers of students present and these are students eager to travel. 
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Appendix: 

 

Survey	  is	  also	  available	  online.	  Link:	  
https://docs.google.com/forms/d/1Z7HPsDHWH56lQi-‐
7b7GT4vackR3p2HWUES473Bk1xug/edit	  	  
	  

SURVEY	  :	  
	  
International	  students	  and	  Tourism:	  	  
	  
My	  name	  is	  Agata	  Pawlak	  and	  I	  am	  writing	  my	  Master	  Thesis	  in	  Tourism	  	  on	  
Umeå	  University	  this	  semester.	  I	  would	  really	  appreciate	  if	  you	  could	  fill	  in	  this	  
form.	  It	  will	  take	  just	  around	  10	  minutes	  to	  finish	  it.	  Questions	  in	  survey	  are	  
about	  your	  travel	  experience	  during	  your	  stay	  in	  Umeå.	  Your	  answers	  will	  help	  
to	  understand	  how	  international	  students	  are	  traveling,	  what	  is	  constraining	  
them	  and	  what	  are	  the	  problems	  with	  tourism	  experience	  in	  Umeå.	  It	  can	  also	  
help	  in	  changing	  tourism	  offer	  in	  Umeå	  for	  next	  students!	  Your	  answer	  will	  be	  
very	  helpful!	  Thank	  you	  in	  advance	  for	  your	  help	  !	  
	  

1. Are	  you	  male	  or	  female?	  
a. Male	  
b. Female	  

	  
2. What	  is	  your	  age?	  

………………………..	  
	  

3. Where	  do	  you	  come	  from?	  (country)	  
………………………..	  
	  
STUDIES	  TYPE	  
	  

4. When	  did	  you	  study	  in	  Umeå?	  
a. I	  am	  studying	  in	  Umeå	  now	  
b. I	  finished	  my	  studies	  in	  Umeå	  
c. I	  am	  planning	  to	  study	  in	  Umeå	  

	  
5. Which	  university	  are/were	  you	  studying	  at?	  

a. Umeå	  University	  
b. SLU	  
c. Other:	  …………………….	  

	  
6. Which	  way	  of	  studies	  do	  you/did	  you	  do	  in	  Umeå?	  

a. Erasmus	  exchange	  
b. Bachelor	  program	  
c. Master	  progrem	  
d. Other:……………..	  
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7. How	  long	  are/were	  you	  studying	  in	  Umeå?	  
a. Less	  then	  one	  semester	  
b. One	  semester	  
c. One	  year	  
d. Two	  years	  
e. Three	  years	  
f. Other:	  ………………………..	  

	  
INCOME	  
	  

8. What	  is/was	  the	  main	  source	  of	  your	  income?	  (during	  your	  stay	  in	  Umeå)	  
a. Parents	  support	  
b. Savings	  
c. Job	  
d. Scholarschip/grant	  
e. Other…………………..	  

	  
9. How	  much	  money	  do	  you/did	  you	  have	  available	  each	  month?	  (during	  

your	  stay	  in	  Umeå)	  
………………………………………	  
	  

10. Are	  you	  willing	  to	  spend	  money	  on	  travel/touristic	  activities?	  
a. Yes	  
b. No	  

	  
11. Do	  you/did	  you	  have	  extra	  money	  planned	  for	  leisure	  every	  month?	  

(apart	  from	  cost	  of	  living)	  if	  yes,	  how	  much?	  (During	  your	  stay	  in	  Umeå)	  
……………………………………………………	  
	  

12. On	  average,	  how	  much	  do	  you/	  did	  you	  spend	  for	  travel/tourist	  activities	  
per	  month?	  (during	  your	  stay	  in	  Umeå)	  
…………………………………………………..	  
	  
TIME	  
	  

13. On	  average,	  how	  many	  hours	  do	  you/did	  spend	  on	  studying	  per	  week?	  
(medium	  estimated	  number)	  During	  your	  stay	  in	  Umeå	  
…………………………………………………….	  
	  

14. On	  average,	  how	  many	  hours	  do	  you/did	  you	  spend	  on	  other	  necessairy	  
activities	  per	  week?	  (job,	  child	  care,	  etc.)	  During	  your	  stay	  in	  Umeå	  
…………………………………………………….	  
	  

15. How	  much	  leisure	  time	  do	  you/did	  you	  have	  per	  week?	  (during	  your	  stay	  
in	  Umeå)	  

a. Not	  enough	  
b. Enough	  
c. Too	  much	  	  
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16. What	  is	  the	  longest	  trip	  you	  could	  go/could	  have	  gone	  for?	  (how	  long	  can	  
you	  be	  gone	  from	  Umeå?)	  (few	  weeks/days,	  one	  day,	  few	  hours)	  During	  
your	  stay	  in	  Umeå	  
…………………………………………………….	  
	  

17. How	  much	  are	  you/	  were	  you	  constraint	  by	  the	  following	  when	  
considering	  travel	  during	  your	  stay	  in	  Umeå?	  (1	  -‐	  not	  at	  all	  lot	  5-‐	  a	  lot)	  
	  

	  	   1	   2	   3	   4	   5	  
Your	  own	  social	  activities	  in	  Umeå	   	  	   	  	   	  	   	  	   	  	  
Time	  constraints	  caused	  by	  studies	   	  	   	  	   	  	   	  	   	  	  

Budget	  constraints	   	  	   	  	   	  	   	  	   	  	  
Lack	  of	  travel	  companions	   	  	   	  	   	  	   	  	   	  	  

Lack	  of	  information	   	  	   	  	   	  	   	  	   	  	  
Lack	  of	  organised	  tours	   	  	   	  	   	  	   	  	   	  	  

	  
	  
	  
UMEÅ	  IMAGE	  
	  

18. Before	  coming	  to	  Umeå	  when	  I	  thought	  about	  Umeå	  I	  thought	  about:	  (1-‐	  I	  
didn't	  think	  about	  it	  at	  all;	  5-‐	  I	  associated	  Umeå	  a	  lot	  with	  it)	  

	  
	  
	  	   1	   2	   3	   4	   5	  
Summer	   	  	   	  	   	  	   	  	   	  	  
Winter	   	  	   	  	   	  	   	  	   	  	  
Darkness	   	  	   	  	   	  	   	  	   	  	  
Summer	  light	   	  	   	  	   	  	   	  	   	  	  
Hunting	   	  	   	  	   	  	   	  	   	  	  
Sami	  heritage	   	  	   	  	   	  	   	  	   	  	  
exoticness	   	  	   	  	   	  	   	  	   	  	  
learning	  opportunities	   	  	   	  	   	  	   	  	   	  	  
dog	  sledding	   	  	   	  	   	  	   	  	   	  	  
reindeers,	  elsk,	  other	  northern	  animals	   	  	   	  	   	  	   	  	   	  	  
hiking	  opportunities	   	  	   	  	   	  	   	  	   	  	  
	  
	  

19. What	  was	  your	  main	  source	  of	  information	  about	  Umeå?	  
a. Webpages	  
b. Student	  office/International	  Office	  
c. Facebook	  
d. Other:…………………………	  
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20. How	  important	  is	  it	  for	  you	  to	  study	  particularly	  in…..	  (1	  -‐	  not	  important;	  
5	  -‐	  very	  important)	  

	  

	  
1	   2	   3	   4	   5	  

Umeå	  
	   	   	   	   	  northern	  Sweden	  
	   	   	   	   	  Sweden	  
	   	   	   	   	  Scandinavia	  
	   	   	   	   	  Europe	  
	   	   	   	   	  	  

21. Is	  there	  any	  tourist	  activity	  you	  wanted	  to	  do	  before	  you	  came	  to	  Umeå?	  
(If	  yes	  what	  was	  it?)	  
………………………………..	  
	  

22. Did	  you	  plan	  to	  travel	  in	  Northern	  Sweden	  during	  your	  studies	  in	  Umeå?	  
(If	  yes,	  where?)	  
………………………………	  
	  

23. Why	  did	  you	  choose	  Umeå	  to	  study	  in?	  
a. Learning	  opportunities/good	  educational	  offer	  
b. It	  is	  close	  to	  my	  home	  country	  
c. I	  wanted	  to	  see	  northern	  destination	  
d. It	  was	  just	  one	  of	  choices	  in	  my	  University	  
e. Other:	  ………………………………….	  

	  
TOURISM	  OFFER	  

24. Have	  you	  received	  any	  touristic	  offers	  especially	  for	  students	  (by	  e-‐mail,	  
post	  etc.)?	  	  (If	  yes,	  from	  who/	  which	  organisation?	  During	  your	  stay	  in	  
Umeå)	  
………………………………………………………….	  
	  

25. Is	  there	  anything	  missing	  in	  Umeå	  tourism	  offer	  (different	  activities,	  more	  
offers	  for	  special	  activity	  etc.)?	  (If	  yes	  what	  is	  it?)	  
………………………………………………….	  
	  

26. 	  How	  do	  you	  prefer	  to	  travel?	  
a. I	  organize	  everything	  by	  myself	  
b. I	  prefer	  organized	  trips	  
c. Other:……………………………	  
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TRAVEL/TOURISM	  ACTIVITIES	  
	  

27. Have	  you	  done	  or	  plan	  to	  do	  any	  of	  these	  activities?	  
	  

	  	   I	  have	  done	  it	  
I	  am	  planning	  
to	  do	  it	  

I	  am	  not	  
interested	  

I	  have	  no	  money,	  
time,a	  possibility	  

Dog	  sledding	   	  	   	  	   	  	   	  	  
visit	  on	  elk	  farm	  (The	  
Elk	  house)	   	  	   	  	   	  	   	  	  
Scanbalt	  cruises	   	  	   	  	   	  	   	  	  
scanbalt	  Lapland	  tour	   	  	   	  	   	  	   	  	  
skiing	  with	  IKSU	   	  	   	  	   	  	   	  	  
other	  trips	  with	  IKSU	   	  	   	  	   	  	   	  	  
individually	  organised	  
hiking	   	  	   	  	   	  	   	  	  
car	  trips	   	  	   	  	   	  	   	  	  
public	  transport	  trips	   	  	   	  	   	  	   	  	  
visiting	  Ice	  Hotell	   	  	   	  	   	  	   	  	  
visiting	  Jokkmokk	   	  	   	  	   	  	   	  	  
trip	  to	  Stockholm	   	  	   	  	   	  	   	  	  
ski	  trip	  to	  Agnäs	   	  	   	  	   	  	   	  	  
ski	  trip	  to	  Bygdsilium	   	  	   	  	   	  	   	  	  
Olofsfors	  ironworks	   	  	   	  	   	  	   	  	  
Trip	  to	  High	  Coast	   	  	   	  	   	  	   	  	  
Baggböle	  manor	  house	   	  	   	  	   	  	   	  	  
Holmön	   	  	   	  	   	  	   	  	  
Norrbyskär	   	  	   	  	   	  	   	  	  
Kont	  nature	  reserve	   	  	   	  	   	  	   	  	  
Vaasa,	  Finland	   	  	   	  	   	  	   	  	  

	  
28. Are	  there	  any	  other	  tourism	  activities	  you	  plan	  to	  do?	  (during	  your	  stay	  in	  

Umeå?)	  
………………………………………………..	  
	  

29. Where	  most	  far	  have	  you	  travelled	  to	  while	  your	  staying	  in	  Umeå?	  (put	  
number	  of	  kilometers,	  or	  region,	  city,	  country)	  
…………………………………..	  
	  

30. How	  often	  do	  you/did	  you	  leave	  Umeå?	  (During	  your	  stay	  in	  Umeå)	  
…………………………………..	  
	  

31. Do	  you	  have	  access	  to	  car	  while	  being	  in	  Umeå?	  (apart	  from	  rental	  cars)	  
(either	  your	  car,	  or	  through	  friends	  etc.)	  

a. Yes	  
b. No	  
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USUALL	  TOURISM	  BEHAVIOUR	  
	  

32. What	  is	  your	  usual	  tourism	  activity	  type?	  ((in	  your	  home	  country)	  you	  
can	  choose	  more	  then	  one	  option)	  

a. Urban	  tourism	  
b. Active	  sports	  
c. Outdoor	  tourism	  (hiking,	  camping,	  kayaking	  etc.)	  
d. Hitchhiking	  

	  
33. How	  is	  being	  abroad	  influencing	  your	  tourism	  behaviour?	  

a. I	  travel	  more	  often	  
b. I	  travel	  more	  rare	  
c. I	  travel	  the	  same	  amount	  of	  time	  
d. I	  choose	  different	  kind	  of	  travel	  than	  in	  my	  home	  country	  
e. I	  always	  choose	  the	  same	  kind	  of	  tourism	  activities	  
f. I	  search	  for	  more	  unique	  tourism	  experiences	  
g. I	  do	  not	  care	  that	  much	  about	  travelling	  
h. Other:…………………………………………..	  

	  
34. Do	  you	  have	  any	  other	  comments	  about	  tourism	  in	  Umeå?	  

…………………………………………………..	  
	  
	  

Thank	  you	  very	  much	  for	  your	  time!	  Your	  response	  will	  help	  me	  a	  lot	  with	  my	  
thesis!	  
	  
If	  you	  have	  any	  questions	  you	  can	  contact	  me	  on	  my	  e-‐mail	  adress:	  
agatapawlak13@gmail.com.	  
	  
Have	  a	  nice	  day!!	  

	  


